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THE  CHICAGO  TRIBUNE  REACHES 

YOU  WANT 


It’s  easy  to  divide  your  Chicago  market  Now  maybe  you  market  homburgs, 
into  two  kinds  of  people.  Those  who  hair  spray  or  frozen  haddock  instead  of 
buy.  And  those  who  don’t,  can’t  or  homes.  It  makes  little  difference.  No 
won’t.  matter  what  ty{)e  of  buyers  you  seek. 

Reaching  more  of  the  right  kind —  the  Tribune  reaches  more  of  them  than 
the  people  who  buy — is  just  as  easy,  any  other  Chicago  newspaper. 

Most  of  them  read  the  Ti  ibune.  Advertising  aimed  at  the  peo|)ie  who 

Take  home  buyers  as  a  ‘ase  in  point,  buy  always  produces  greater  sales 
74  Vv  of  all  home  buyers  in  Chicago  and  results.  That’s  what  the  Tribune  prom- 
suburbs  read  the  Sunday  IVibune;  54^(  ises — and  delivers — in  the  key  Chicago 

read  the  Daily  Tribune.  market. 

More  Readers... More  Buyers... More  Results 
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THE  CHICAGO  TRIBO'E 
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see  page  56) 


The  readers  you  want 
are  the  kind  who  buy — 
and  our  new  MARKET 
POWER  study  tells 
who  they  are,  what 
they  buy  and  how  to 
seU  them  more.  Call  a 
T  ribune  representative 
for  the  full  story. 
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Washington  looks  different  at  night.  The  243,000  Federal  Government  employees  have  closed  up  shop.  The 
bustle  of  daytime  bureaucracy  is  transformed  into  the  calm  of  the  armchair  at  home.  White  collar, 
upper  income  city — more  so  than  most.  Evening  newspaper  city — more  so  than  most.  Citizens  of  the  world 
become  citizens  of  the  community — at  home — at  ease — in  the  evening.  This  is  when  your  prime 
Washington  market  becomes  most  receptive  to  your  advertising  message.  This  is  why  advertisers  who 
know  the  Washington  scene  prefer  the  evening  selling  strength  of  The  Star. 


THE  WASHINGTON  STAR 


EDITOR  &  PUBLISHER  CALENDAR 


She  Read  About  it  Last  Night 
. . .  in  the  Evening  News-Post=^ 


Baitimore  Is  An  Evening 
Newspaper  Market! 


and  the  Evening  News*Po$t 
Reaches  More  Households 


with  Women  under  25 
than  Any  Other 
Baltimore  Daily  Newspaper 

This  interesting,  and  IMPORTANT  fact  was  re¬ 
vealed  in  the  recent  study  of  Baltimore  Daily  News¬ 
papers  by  Daniel  Starch  &  Staff.  In  the  Baltimore 
Standard  Metropolitan  Area,  the  Evening  News-Post 
gives  41.2%  coverage  of  all  women  in  the  vital  “un¬ 
der  25  years  of  age”  category.  The  Second  Newspaper 
gives  only  32.7%  .  .  .  while  the  Third  Newspaper  of¬ 
fers  just  21.3%  coverage.  Baltimore  is  definitely  an 
EVENING  newspaper  market.  And  the  Evening 
News-Post  .  .  .  Maryland’s  Largest  Daily  Newspaper. 
For  the  latest  FACTS  on  Baltimore  Daily  Newspaper 
coverage  .  .  .  ask  the  H.A.S.  Man! 


Baltimor 


Maryland's  Largest 


ews-Post 


Daily  Newspaper 


Reprecented  Nationally  by  HEARST  ADVERTISING  SERVICE  INC. 
OfficM  in  15  Principal  Citie* 


I  NOVEMBER 

!  3-4 — California  Newspaper  Publishers  Association,  Furnace  Creek  >■’  Death 

Valley,  Calif. 

5-6 — Kansas-Missouri  AP  Association,  Kansas  City,  Missouri. 

5- 7 — NNPA  Eastern  Regional  Workshop.  Somerset  Hotel,  Boston. 

6- 17 — New  Methods  of  Production  Seminar,  Columbia  University,  New  York. 
9-11 — West  Virginia  Press  Association,  Stonewall  Jackson  Hotel,  Clarksburg. 

12- 15— Public  Relations  Society  of  America,  Shamrock-Hilton  Hotel.  Hous¬ 
ton,  Texas. 

13 —  National  Association  of  Real  Estate  Editors,  Fontainebleau  Hotel, 
Miami  Beach. 

13- 15 — Southern  Newspaper  Publishers  Association,  Boca  Raton,  Florida. 

14- 18 — Associated  Press  Managing  Editors,  Sheraton-Dallas  Hotel,  Dallas, 
Texas. 

16-19— Copley  Newspapers  Seminar  for  Classified  Advertising  Managers. 

La  Casa  del  Zorro,  Borrego  Springs,  Calif. 

18 — UPl  Illinois  Newspaper  Editors,  Statehouse  Inn,  Springfield,  III. 
25-26— Ohio  UPl  Editors,  Statler  Hilton  Hotel,  Cleveland. 


DECEMBER 

1-2 — California  Press  Association,  Clift  Hotel,  San  Francisco. 

1-2 — Wisconsin  AP  Association,  Milwaukee  Inn.  Milwaukee. 

1-2 — UPl  Texas  Newspaper  Editors,  Baker  Hotel,  Dallas. 

4-6— International  Labor  Press  Association,  Golden  Jubilee  Convention, 
Carrilon  Hotel.  Miami  Beach,  Fla. 

4-15— American  Press  Institute,  City  Editors  Seminar,  Columbia  University, 
New  York. 

9-10 — North  Carolina  AP  News  Council,  Robert  E.  Lee  Hotel,  Winston- 
Salem,  N.  C. 


1962 

j  JANUARY 

8-19— American  Press  Institute.  Circulation  Managers  Seminar,  Columbia 
I  University,  New  York. 

■  11-13 — Arizona  Newspapers  Association,  Inc.,  Westward  Ho  Hotel,  Phoenix. 

14-16 — Great  Lakes  Mechanical  Conference,  Indianapolis,  Ind. 

14-16 — Northeastern  Classified  Advertising  Managers  Association.  Belmont 
Plaza  Hotel,  New  York  City. 

14-17— Southern  Classified  Advertising  Managers  Association,  Holiday  Inn, 
Florence.  Ala. 

18- 20 — Idaho  Press  Association,  Hotel  Boise,  Boise. 

19- 20 — New  Mexico  Press  Association,  Hotel  Clovis,  Clovis,  N.  M. 

20 -  ONPA  Composing  Room  Foremen,  Register-Guard,  Eugene. 

20- 22 — ^Texas  APME,  Carlton  Hotel.  Tyler,  Texas. 

21- 24 — Newspaper  Advertising  Executives  Association,  Edgewater  Beach 
Hotel,  Chicago. 

I  29-Feb.  9 — American  Press  Institute,  Editors  (newspapers  over  75,000 
I  circulation)  Seminar,  Columbia  University,  New  York. 


FEBRUARY 

8-9 — Colorado  State  AP  Association,  The  Brown  Palace,  Denver. 

15- 17 — Minnesota  Newspaper  Association,  Hotel  St.  Paul,  St.  Paul. 

16- 17 — Oregon  Press  Conference,  co-sponsored  ONPA  and  U.  of  Oregon 
School  of  Journalism,  Eugene  Hotel,  Eugene,  Ore. 

16-18 — Mississippi  Valley  Classified  Advertising  Managers  Association, 
Hotel  LaSalle,  Chicago 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

Feb.  19-March  2 — Advertising  Executives  (newspapers  under  75,000  circu¬ 
lation)  seminar.  Columbia  University,  New  York. 

22-24— PNPA-IAMI  Display  Advertising  Conference.  Penn  Harris  Hotel, 
Harrisburg,  Pa. 


MARCH 

4-6 — SNPA  Mechanical  Conference  (Western  Division)  Skirvin  Hotel. 
Oklahoma  City,  Okla. 
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YOU  CAN  GIVE  YOUR  READERS 

SYDNEY 

OMARR 


SYDNEY  OMARR 


THE  MOST  KNOWLEDGEABLE  ASTROLOGER  OF  OUR  TIME 

AND 

A  GREAT  PROFESSIONAL  WRITER  WITH  A 
HIGHLY  SKILLED  JOURNALISTIC  AND  FEATURE-WRITING 

BACKGROUND 

AUTHOR  OF  FOUR  BEST-SELLING  BOOKS  ON  ASTROLOGY. 

SYDNEY  OMARR  is  admired  and  respected  by  his  colleagues.  He  is  known  as  "The  Astrologer’s 
Astrologer"  ...  a  teacher  and  a  leader  in  his  field.  Omarr  and  his  work  have  been  enthusiasti¬ 
cally  praised  by  hundreds  of  famous  leaders  in  the  world  of  literature,  entertainment,  business 
and  government. 

No  other  astrologer  since  the  late  Evangeline  Adams  has  attracted  such  wide  attention  and  re¬ 
spect  as  SYDNEY  OMARR.  He  makes  no  false  claims,  but  instead  places  astrology  in  its  proper 
perspective.  Omarr’s  own  philosophy  and  slogan  is,  "The  wise  man  controls  his  destiny  .  .  . 
astrology  points  the  way."  His  daily  column  is  PROFESSIONALLY  WRITTEN,  crisp  and  colorful. 

Being  launched  to  start  publication  December  10,  7-times-a-week. 

GENERAL  FEATURES  CORPORATION 

250  PARK  AVENUE  PHONE  YUKON  6-7625  N.Y.C.  17,  N.Y. 


PHONE  YUKON  6-7625 
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Sunday  editor  Eugene  Wyatt,  Nashville  Tennessean,  who 
^  made  a  five-week,  8,000-mile  tour  of  the  Soviet  Union  and 
made  hundreds  of  color  and  black-and-white  photographs,  is 
writing  a  daily  series  on  Russia.  .  .  .  Dan  Berger,  editor  of  the 
editorial  page  of  the  Indianapolis  Times,  is  vacationing  in 
Paris.  .  .  .  Most  j)eople  involved  in  a  divorce  want  to  keep  it 
quiet,  but  a  man  surprised  Joe  McGee,  Conway  (Ark.)  Uog 
Cabin  Democrat,  by  asking  that  his  divorce  item  be  run  at 
the  top  of  the  column.  Joe  was  right  in  figuring  the  man 
wanted  his  women  friends  to  know  he  was  eligible,  because 
several  weeks  later  the  guy  showed  up  and  asked  that  an  item 
about  his  obtaining  a  marriage  license  be  run  at  the  top  of 
the  column.  .  .  .  Chattanooj'a  Times  reporter  Marion  IVck 
describes  her  experiences  as  a  fire  chief  in  the  Oct.  28  issue 
of  the  Saturday  Evening  Post. 

Psalm  of  ISetvspaper  Life 

( tcith  apologies  to  II.  W'.  LongfMotc ) 

Tonfrues  of  editors  remind  us. 

We  ean  make  our  lives  sublime. 

If  we  write  as  they’ve  assiftned  us. 

Read  their  minds  and  elianfse  in  time. 

— Marfrie  Taylor 

— J.  Clarence  Hill.  85,  retired  after  73  years  of  reporting 
for  the  Athol  (Mass.)  Daily  News  and  its  predecessor,  the 
Transcript,  established  in  1871  by  Mr.  Hill’s  father.  Wells  L. 
Hill.  .  .  .  And  J.  Ed  Blackford.  Martins  Ferry,  W.  Va.,  who 
observed  his  92nd  birthday  Oct.  29,  spent  64  years  in  re¬ 
porting,  beginning  with  the  old  Wheeling  (W.  Va.)  News.  He 
became  the  first  Wheeling  reporter  to  use  a  typewriter.  His 
starting  salary:  S12.  .  .  .  W.  B.  Coley  Sr.  observed  his  80th 
birthday  with  a  regular  day’s  work  on  his  weekly  Foreman 
(  Ark.)  Sun.  .  .  .  Fred  Zimmerman,  74,  Salem  (Ore.)  Capital 
Journal  reporter,  was  honored  on  his  5()th  year  with  the  news¬ 
paper.  .  .  .  Adelaide  Fairbanks.  85.  who  died  Oct,  23,  only 
daughter  of  the  late  Vice  President  Charles  W.  Fairbanks,  was 
a  member  of  the  board  of  directors  of  the  Indianapolis  News 
back  when  her  father  was  part  owner.  ...  In  addition  to 
drawing  cartoons  in  support  of  the  Spartanburg  United  Cam¬ 
paign,  Jim  Morgan,  editorial  cartoonist,  Spartanburg  (S.  C) 
Herald  and  Journal,  also  wrote  a  campaign  song,  “They’re 
Counting  On  You.”  .  .  .  Publisher  Andrew  MacLean,  Graven- 
hurst  (Ont.)  Muskoka  News  and  Banner,  gave  his  wife  a 
“small”  birthday  present — a  120-ton  locomotive  purchased  from 
the  Canadian  National  Railways  to  be  used  in  a  museum, 
i  .  .  .  The  November  Reader’s  Digest  has  an  article  on  “Freud, 
Football  and  the  Marching  Virgins,”  by  Thomas  Hornsby  Ferril, 
Denver  prize-winning  poet-editor,  who  first  wrote  the  satire  for 
the  101-year-old  Rocky  Mountain  Herald,  Colorado’s  oldest 
weekly,  which  he  and  bis  wife  publish. 

——Heady  headlines:  “If  Robert  Welch  Gels  Foothold  Here  We’ll 
Be  SONS  OF  BIRCHES!  Nevada  Chapter  Forming?  Over  Our 
Dead  Bodies!”  —  Virginia  City  (Nev.)  Territorial  Enterprise. 
“Patrolman  Sights  Sub,  Cites  Same"— Vancouver  (B.  C.)  .Sun. 
Pratt  Junior  College,  Pratt,  Kans.,  and  its  football  difficulties 
received  this  distinctive  billing  in  the  Indianapolis  News:  “Pratt 
Falls  0-6  on  Ineligible  End.”  “lower-c^se  cummings  fights  over 
plumbings” — Baltimore  Evening  Sun.  “Harvard  Man  is  Crimson 
Over  Dale” — Baltimore  Sun.  And  the  Baltimore  Evening  Sun 
headed  a  story  about  a  Chinese  restaurant,  Fu-Shing,  in  Cairo 
which  has  menus  in  French,  Sudanese  waiters,  Arabic  language 
and  no  Chinese  food:  “Restaurants  in  Cairo  Velly  Con-’Fu-Shing. 

I  — Editor  Henry  Belk,  Goldsboro  (N.  C.)  News-Argus,  on  a 

visit  to  New  York,  revealed  that  when  he  lost  his  sight  he 
naturally  had  to  curtail  much  reading  but  he  always  has  this 
'  column  read  to  him,  which  will  inspire  us  to  try  to  do  a 
I  better  job. 
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. ,  executives  who  launch 

the  top  advertising  campaigns  evenfwhere. 


published  at: 

NEW  YORK  •  WASHINGTON.  0.  C.  •  CHICOPEE  FALLS,  MASS. 
CHICAGO  •  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO 

...and  big,  new  Riverside  (Calif.)  plant  now  under  way 


3:2  Folder  for  Hoe  Colormatic 


.  .  .  is  fully  proven  in  actual  service  .  .  .  gives 
you  an  attractive,  uniform  product .  . .  lets  you 
correct  fold  while  press  is  running  . .  .  features 
adjustable  pinpoint  cam  and  folding  blades, 
sturdy  cast  iron  construction  of  folding  cylin¬ 
der,  and  solid  forged  steel  cutting  cylinder  to 
take  heavy  loads  .  .  .  maintenance  is  simple 
.  .  .  speed  is  70,000  PPH.  R.  Hoe  &  Co.,  Inc. 
910  East  138th  Street.  New  York  54,  N.  Y. 

'Trademark  M  M 


Look  What 
I  happened 

just  last  week 
when  SHOP-RITE 
Supermarkets 
I  Touched 
Hudson  County's 


EACHES 


The  Jersey  Journal 


14,000  lines  of  Advertising  used  exclusively 
in  the  Jersey  Journal  to  announce  Grand  Opening 


*Response  Button 


JERSEY  CITY.  NEW  JERSEY 


Represented  Nationally  by  MOLONEY.  REGAN  &  SCHMITT 


editorial 


Keep  It  Non-Partisan 


■'’wo  sides  in  the  debate  over  the  Kennedy  Administration’s  record 
of  )>erfonnance  in  keeping  the  jx;ople  fully  infonned  have  been 
recorded  in  the  October  7  and  Octol)er  28  issues  of  E&P.  Whether 
you  find  the  President  and  his  staff  guilty  as  chargetl  in  the  indict¬ 
ment  by  Republicin  Chairman  William  E.  Miller  or  whether  you 
are  willing  to  agree  with  Demot:rat  Chairman  John  M.  Bailey  that 
they  are  doing  much  l)etter  than  their  immediate  predecessors  in  the 
matter  of  freedom  of  information  ought  to  lie  an  objective  judgment 
and  not  a  jx>litical  one. 

While  seeking  only  to  acquaint  its  readers  wath  official  views  on 
the  status  of  Fol  in  Washington,  E&P  unintentionally  served  as  an 
agent  for  a  sparring  match  between  two  aggressive  and  alert  ]x>liticians. 
They  rose  to  tlte  occasion  with  the  help  of  astute  publicists  and  the 
battle  for  the  |)eople’s  right  to  know,  up  to  notv  pretty  much  a  quiet 
professional  crusade,  jumjjed  into  headlines  as  a  national  campaign 


It  is  all  to  the  gtxxJ  that  the  public  should  have  a  role  to  play  in 
the  conflict.  .\s  interested,  and  not  only  inntx:ent,  bystanders  the 
people  should  realize  they  have  the  most  at  stake.  The  statements 
by  Messrs.  Miller  and  Bailey,  given  wide  news  display,  went  further 
than  anything  any  editor  has  ever  said  to  make  freedom  of  informa¬ 
tion  a  matter  of  public  concern  and  they  dis{>elled  much  of  the  cynical 
attitude  that  it’s  only  a  case  of  news  media  trying  to  get  something 
for  their  own  gcxxl. 

Though  die  Kennedy  .Administration  isn’t  yet  a  year  old,  Fol  is 
a  political  fcxitball — a  kingsize  one.  .\s  long  as  the  Republicans  keep 
auditing  the  President’s  pledges  and  the  Demcxrrats  continue  to  jxiint 
to  their  achievements  it  promises  to  be  a  lively  game  for  the  next 
three  years.  The  press  can  now  stand  on  the  sidelines  and  give  en¬ 
couragement  where  it’s  needed  while  avoiding  partisan  infighting 
over  the  desired  goals. 


Reporters  Be  Praised 


WAS  assured  there  would  be  no  press  coverage.” 

That  was  a  defense  unworthy  of  Gen.  James  Van  Fleet  in 
his  apology  to  .\dlai  Stevenson  for  making  an  unwarranted  criticism 
of  the  UN  .Ambassador  in  a  sjieech  to  a  Florida  group.  Since  he  had 
lieen  misinformed  of  the  facts  on  the  Cuban  invasion  and  .Mr.  Steven¬ 
son’s  role  in  it  there  was  nothing  for  the  General  to  do  but  retreat. 
But  his  “out  of  context”  cry  was  the  usual  lame  alibi  for  committing 
foot-in-the-mouth  heresy  on  the  eve  of  becoming  a  government  advisor. 

Our  19-gun  salute  goes  for  the  Tampa  Tribune  and  Lakeland 
Ledger  rejxnters  who  got  into  the  meeting  where  they  weren’t  siqi- 
posed  to  be  and  recorded  the  general’s  views  on  matters  of  high  na¬ 
tional  interest.  Newspa|x;r  readers  should  be  reminded  frequently 
that  they  are  getting  all  of  the  news  about  their  government  despite 
the  efforts  of  officials  to  stifle  good  reixnting  or  hide  behind  off-the- 
record  rules. 


One  man  esteemeth  one  day  uhore 
another:  another  esteemeth  every  day 
alike.  Let  every  man  be  fully  persuaded 
in  his  otcn  mind.— Romans,  XIV ;  5. 


Editor  &  Publisher 

«  THE  FOURTH  ESTATI 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 


With  which  has  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom. 
established  March,  1892;  the  Fourth  Estate. 
March  I,  1894;  Editor  &  Publisher,  June  29. 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown,  Jr. 


Executive  Editor,  Jerome  H.  Walker;  Featurea. 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advertising 
Newt,  Robert  B.  McIntyre,  Marketing  and 
Research  Manager,  Albert  E  Weis;  Librarian, 
Janet  Haslett. 


Treasurer,  Arline  Demar;  Advertising  Manager, 
Henry  C.  Thiele;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man¬ 
ager,  George  Wilt;  Circulation  Director, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strate;  Classified  Advertising 
Manager,  John  Johnson. 


General  Offices — 850  Third  Avenue,  New  York 
22,  N.  Y.  PLaia  2-7050. 


Washington:  Pat  Munroe,  1249  National  Press 
Building,  ST  3-6756-7. 


Chicago:  George  A.  Brandenburg,  Mid-West 
Editor;  Harry  B.  Mullinix,  Western  Advertis¬ 
ing  Manager;  Grant  Biddle,  Representative; 
360  North  Michigan  Ave.  State  2-4898. 


Boston:  Guy  Livingston,  419  Little  Bldg.,  80 
Boylston  St.  DE  8-7560. 


San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor;  Duncan  Scott  &  Company,  Ad¬ 
vertising  Representative;  85  Post  St.  Garfield 
1-7950. 


Los  Angeles:  Frederic  C.  Coonradt,  Corre¬ 
spondent,  School  of  Journalism,  University  of 
Southern  California.  3518  University  Ave.. 
Duncan  Scott  &  Company,  Advertising  Rep¬ 
resentative,  1901  West  8th  St.  Hubbard 
3-6211. 


London,  England:  Alan  Delafons,  Manager,  23 
Ethelbert  Road,  Birchington,  Kent,  England. 


Charter  Monber  Audit  Bureau  of  Cireulattoas. 
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\IJTHENTIC  LETTER 

1  hase  just  returned  from  a  week  in 
Puerto  Rico  and  the  Dominican  Republic 
and  am  catching  up  on  my  reading.  1  note 
the  e<iitorial  “Cuban  Documents”  in  the 
October  21st  issue  of  Editor  &  Publisher. 

1  (piote  the  second  paragraph: 

“Tlie  Committee  on  Freedom  of  the 
Press  of  the  Inter  American  Press  Associa¬ 
tion  believes  their  validity  has  lieen  estab¬ 
lished  ‘beyond  a  reasonable  doubt.’  The 
Argentine  Foreign  Ministry,  after  exam¬ 
ination  of  signatures  by  handwriting  ex¬ 
perts.  declares  they  are  worthless  forg¬ 
eries.  We  have  to  assume  they  are  talking 
about  the  same  set  of  letters.” 

That  assumption  is  wrong.  The  .Argen¬ 
tine  Foreign  Ministry  was  not  talking 
about  the  same  set  of  letters  hut  was 
talking  about  only  one  letter.  I  was  amiss 
in  not  making  that  clear  in  my  rebuttal 
to  Herbert  Matthews,  who  mentioned  the 
Reuters  dispatch  that  was  published  in 
the  AVtc  York  Times  that  morning. 

The  Reuters  dispatch  specifically  men¬ 
tioned  that  the  .Argentine  Foreign  Ministry 
had  branded  “one”  document  as  worth¬ 
less.  It  was  an  original  signed  hy  Ramon 
-Aja-Castro.  Director  of  the  Division  of 
Latin  American  Affairs  of  the  Cuban 
Foreign  Office,  and  did  not  |>ertain  to  the 
three  originals  which  were  produced  at 
our  committee  meeting. 

I  tried  to  make  clear  in  my  rebuttal  to 
Matthews  that  the  .Argentine  Foreign 
Ministry  could  not  possibly  rule  on  the 
authenticity  of  the  three  documents,  which 
the  (Committee  on  Freedom  of  the  Press 
had  examined,  because  the  originals  were 
not  in  its  possession. 

The  particular  document  which  the 
.Argentine  Foreign  Office  branded  as  a 
forgery  related  to  instructions  given  to 
the  Cuban  embassy  in  Buenos  Aires  to 
block  any  possible  attempt  by  ex-President 
General  Pedro  Eugenio  Aramburu  to  ef¬ 
fect  a  rapprochment  with  the  Peronist 
masses.  It  had  no  relation  whatsoever 
with  our  case.  but.  nevertheless,  the  ques¬ 
tions  of  the  signatures  are  germane. 

The  three  documents  which  solely  in¬ 
terested  the  lAPA  referred  to  instructions 
to  subvert  and  seize  the  press,  radio  and 
television  of  .Argentina  in  a  like  manner 
as  was  done  in  Cuba.  They  were  signed 
bv  Dr.  Carlos  Olivares  Sanchez.  Acting 
Minister  of  Foreign  Relations. 

.A  representative  of  the  Cuban  exiles  Dr. 
Manuel  Brana.  former  editor  of  Excelsior 
of  Havana,  showed  to  Dr.  Alberto  Gainza 
Paz.  and  to  me,  in  confidence,  on  April 
16  in  New  York  conclusive  corroborative 
evidence  to  prove  that,  according  to  re¬ 
ports  by  handwriting  experts,  different 
persons  were  signing  Olivares’  name  to 
official  documents. 

Dr.  Gainza  Paz.  editor  of  La  Prensa 
of  Buenos  .Aires,  was  fully  satisfied  with 
that  proof  and  also  with  the  authenticity 
of  the  documents. 

It  is.  therefore,  safe  to  assume  that  a 
handwriting  sample  given  to  the  Argentine 
Embassy  in  Havana  of  the  signature  of 
Ramon  Aja  Castro  might  have  been 
purposely  and  deliberately  faked  in  order 


to  produce  that  statement  of  “worthless 
forgeries.” 

The  Government  of  Argentina  has  made 
no  statement  as  to  the  authenticity  of  the 
other  documents  in  its  possession  but  has 
decided,  for  reasons  l)est  known  to  itself 
and  to  many  Argentine  citizens,  to  close 
the  case. 

The  lAP.A,  however,  through  its  Com¬ 
mittee  on  Freedom  of  the  Press,  will  keep 
the  ca.se  open  because  it  is  the  crucial 
issue,  among  others,  in  the  war  for  survival 
of  the  free  press  for  Argentina  and  the 
other  American  republics. 

JlTLES  Di'BOIS 

{Mr.  Dubois,  Latin  American  corres¬ 
pondent  for  the  Chicago  Tribune,  is 
chairman  of  the  Committee  on  Freedom  of 
the  Press  of  the  Inter-American  Press 
Association.) 

*  *  * 

MERELY  RECOGNITION 

We  all  know  that  correction  never 
catches  up  with  error,  so  this  letter  is 
probably  in  vain.  But  I  would  like  to 
protest  an  item  on  page  34  of  the  October 
21  E.  &  P.  under  this  heading: 

San  Francisco  .State 
J-Dept.  Accredited 

The  .American  Society  of  Journalism 
School  Administrators  does  not  accredit. 
The  only  accrediting  body  there  is,  in 
journalism  education,  is  the  American 
Council  on  Education  for  Journalism.  Not 
only  do  .ANPA.  ASNE.  and  all  the  rest 
recognize  this  but.  perhaps  more  to  the 
point,  we  have  been  officially  designated 
by  the  National  Commission  on  Accredit¬ 
ing  as  the  accrediting  body  in  journalism. 

I  suppose  that  this  is  a  manifestation 
of  an  old  habit  on  the  part  of  ASJSA  of 
deeming  election  of  a  school  to  its  mem- 
l»ership  to  constitute  accrediting.  It  may 
be  recognition  by  ASJSA.  but  it  isn’t  ac¬ 
crediting. 

Herbert  Brucker 

{Mr.  Brucker,  editor  of  the  Hartford 
Courant,  is  president  of  the  American 
Council  on  Education  for  Journalism.) 

*  *  * 

NOT  A  MARTYR 

As  a  working  newspaperman.  I  stoutly 
deny  that  Savonarola  (E.  &  P.  Oct.  21) 
died  for  me  or  for  any  American.  Mr. 
Anderson  needs  to  take  another  look  at 
history.  He  will  learn  Savonarola  was 
hanged  in  Florence,  not  in  Rome  as  he 
indicated,  that  he  sparked  the  “burning 
of  the  vanities”  which  included  books  and 
priceless  art  objects.  His  gangs  of  boys 
roamed  through  the  streets  of  Florence, 
looting  homes  of  art  and  books,  setting 
back  that  city’s  cultural  status  for  years. 

Savonarola  sought  to  reform  the  Cath¬ 
olic  Church,  but  employed  the  excesses 
so  often  characteristic  of  ihe  religious 
zealot.  He  was  intolerant,  dogmatic  and 
opinionated.  In  the  end  he  reaped  the 
whirlwind  he  had  loosed.  He  is  anv- 
thing  but  a  martyr  for  freedom  of  tbe 
press. 

Ken  Barnette 

Reporter. 

Buffalo  (N.  Y.)  Evening  News 


STILL  HAUNTING  THE  KREMLIN 


Ray,  Kansas  City  (Mo.)  Star 
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• 

Under  New 
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Times-Union 


m 


E&P  Index 


Advertising  News  . 16-28 

Books  in  Review  .  40 

Circulation  .  38 

Classified  Clinic  .  42 

Editorial  Workshop  48 

Linage  for  September  44 

Newspaper  Law  52 

Personal  Mention  .34 

Photography  .  56 

Promotion  .  30 

Shop  Talk .  64 

Ray  Erwins  Column  .  4 

Syndicates  .  50 

Weekly  Editor  .  54 

7 


editor  sc  publisher  for  November  4,  1961 


I 


The  Boston  Globe 


uses  consistent  advertising 
like  this  in  The  NewYorkTimes 


More  Boston  grown-ups 
read  the  grown-up  Qlobe 

Hotbed  of  science,  culture,  controversy  end  the  classics, 
Boston  Is  a  pretty  adult  town.  And  most  of  Its  adults 
gravitate  to  The  Globe. 

Thm  Qlobm  dellvmra  87$, 000  adult  raadmn  — * 
88%  mora  than  tha  Harald^Travalar  and 
mora  than  tha  Raeord^Amarlcan, 


A  new  study  of  Boston  newspaper  audiences  by  Carl  J. 
Nelson  Research,  Inc.,  in  consultation  with  the 
Advertising  Research  Foundation,  reveals  Utest  and  other 
facts  extremely  favorable  to  The  Globe. 


Highlights  of  this  survey  are  contaJned  in  a  rtew  brochure, 
"The  Buying  Bostonians." 

Call  your 

Million  Market  Man 

foracopy.  morninq.eveninq. Sunday 


to  reach  the  executives -among 
advertisers  and  at  agencies 
-who  make  advertising  media 
decisions.  Tell  the  story  of 
your  market  and  your  ability  to 
sell  that  market  with  your 
advertising  in 

The  New  York  Times 

first  in  media  advertising  among  all  U.S.  newspapers 


Your  promotion  message  this  size  (130  lities)  in 
The  Neiv  York  Times  ivould  cost  you  only  $312 
at  the  open  rate,  much  less  on  contract  discount. 


Every  Saturday  Since  1884 
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How  Can  Comics  Recapture 
Their  Readership  Values? 


Editors  Express  Concern  Over 
Decline  of  Promotional  Asset 


lly  Ray  Erwin 

Newspaper  comics  admitted¬ 
ly  are  slipping  slif^htly  in  daily 
readership,  holding  their  own 
fairly  well  on  Sundays  and  are 
losing  ground  steadily  as  an  ad¬ 
vertising  medium. 

What  can  artists  and  writ¬ 
ers,  syndicates  and  newspapers 
do  to  promote  comics  and  push 
them  l>ack  into  prominence  as 
lures  for  newspaper  circulation 
and  advertising? 

The  question  was  debated 
with  vigor  and  logic  at  the  Fall 
session  of  the  Newspaper  Comics 
Council,  whose  members  repre¬ 
sent  the  three  segments  most 
concerned  —  syndicates,  news¬ 
papers,  artists-writers. 

Here  are  some  random  quotes 
from  a  talk  by  Executive  Editor 
Larry  S.  Fanning,  Chicago  (Ill.) 
Sun-Timea,  formerly  a  syndi¬ 
cate  executive: 

3  Developments 

“Since  1948,  three  significant 
developments  have  taken  place 
in  the  communications  industry: 

“1)  Television  has  become  a 
fantastic  force  in  our  society  — 
in  spite  of  the  cheap,  sensational 
and  tawdry  quality  of  much  of 
its  product. 

“2)  Year  by  year,  since  1948, 
the  circulation  of  daily  news¬ 
papers  has  climbed  —  and  I 
suspect  we  tend  to  take  comfort 
from  this  fact.  However,  this 
IS  a  misleading  quantitative 
phenomenon,  and  one  that  offers 
little  comfort  because  the  cir¬ 
culation  increase  has  not  kept 
pace  with  population  growth. 
And  while  total  circulation  has 
climbed  we  have  been  watching 
the  effects  of  the  steady  and 
inexorable  attrition  in  the  num- 
bera  of  dailies  —  dailies  which 
have  been  caught  in  the  cost 
squeeze  and  have  had  to  choose 
merger  or  extinction. 

“3)  Newspaper  comics  have 
gone  their  merry  way  —  except 
for  the  decline  in  advertising 
support  of  the  Sunday  comic 
sections.  Readership,  meantime. 


has  remained  fairly  constant, 
amazingly  high. 

“I  don’t  think  the  appoint¬ 
ment  of  a  comics  specialist  in 
the  editorial  department  of 
every  medium  and  large-size 
newspaper  in  the  country  would 
offer  an  answer.  We’re  going  to 
have  to  probe  more  deeply  — 
and  in  a  sense  I  despair  that  we 
will  find  the  answers,  because 
I  think  we’ve  been  reluctant  up 
to  now  to  be  realistic  in  our 
approach  to  the  problem. 

“In  the  years  Before  Televi¬ 
sion,  competition  for  highly 
rated  strips  was  fierce  (and 
immensely  lucrative  for  syndi¬ 
cates)  .  Omission  of  one  of  these 
strips,  whether  by  accident  or 
design,  was  certain  to  bring  on 
an  avalanche  of  mail  and  tele¬ 
phone  calls.  The  offending  news¬ 
paper  well  knew  the  strip  had 
readership,  with  or  without  re¬ 
search  engineers  to  prove  it. 

“In  1958,  we  were  buying  for 
about  $25,000  a  year  one  of  the 
nation’s  most  widely  sold  comic 
strips.  It  had  been  in  the  Sun- 
Times  for  a  great  many  years. 
We  thought  the  strip  had  slipped 
and  we  thought  we  were  paying 
for  it  substantially  more  than 
it  was  worth.  We  killed  it  in  the 
middle  of  a  sequence.  After  all 
those  years  and  the  uncounted 
thousands  of  dollars  which  had 
been  invested  in  the  newsprint 
on  which  the  strip  was  printed, 
not  to  mention  the  price  of  the 
strip  itself,  we  had  protests 
from  precisely  32  readers.  And 
since  the  day  it  left  the  col¬ 
umns  of  the  Sun-Times  it  has 
not  yet  appeared  in  another 
Chicago  newspaper — America’s 
second  market. 

Big  Ones  Help 

“We  believe  as  strongly  as 
ever  that  the  big  comics  are 
among  the  great  assets  of  our 
newspapers.  But  we  are  also 
convinced  that  the  marginal 
features  have  seriously  declined 
in  relative  value ;  that  mere  bulk 


in  the  Sunday  comics  no  longer 
pays  its  way. 

“More  and  more  newspapers, 
faced  with  the  necessity  of  cut¬ 
ting  a  budget  or  finding  a  way 
to  pay  for  the  expensive  new 
products  that  will  sell  our  Sun¬ 
day  papers  —  such  as  television 
books  —  are,  I  believe,  going 
to  reach  the  conclusion  that  we 
did,  that  second-string  comics 
are  expendable.  The  problem 
that  we  face  is  how  to  salvage 
the  great  value  that  we  have  in 
real  front-running  features  by 
presenting  them  in  a  format  of 
maximum  impact.  I  agree  that 
sudden  radical  reduction  of 
standard-size  sections  can  be 
dangerous. 

“Frankly,  I  am  surprised  and 
disappointed  that  Metro’s  pro¬ 
posal  for  going  to  a  magazine 
format  for  Sunday  comics  has 
found  so  little  favor  among  the 
newspapers  so  far.” 

Mr.  Fanning  felt  syndicates 
should  devote  more  energy  to 
maintaining  and  increasing  the 
quality  of  their  comics  and  that 
they  should  develop  great  edi¬ 
tors  as  well  as  great  salesmen. 

High  Kid  Readership 

Dr.  David  Manning  White  of 
the  Ck)mmunications  Research 
Center  at  Boston  University 
told  the  NCC  that  reading  of 
Sunday  comics  continues  to  be 
a  dominant  leisure  activity 
among  school-age  children.  In  a 
study  of  1,100  students,  ranging 
from  the  third  through  ninth 
grade,  comics  reading  showed 
no  decline  in  readership.  More 
than  95%  read  both  daily  and 
Sunday  comics.  It  was  found 
that  children  read  them  because 
they  are  funny.  Kids  who  read 
comics  hold  those  who  do  not 
in  contempt. 

“Children  clearly  perceive 
adults  who  read  comic  strips  in 
very  favorable  terms,”  reported 
Dr.  White,  who  is  project  direc¬ 
tor  of  a  three-year  inquiry  for 
the  Newspaper  Comics  Council 
into  the  social  and  cultural  ef¬ 
fects  of  comics. 

Executive  Editor  Walter  Lis¬ 
ter,  Philadelphia  (Pa.)  Bulletin^ 
felt  that  daily  comics  are  in 
trouble  but  Sunday  comics  are 
going  well. 

“In  Philadelphia,  comics  read¬ 
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ership  used  to  run  from  70%  to 
80%  but  there  is  not  one  there 
today  with  50%  readership,” 
said  Mr.  Lister.  “I  think  we 
should  run  fewer  and  in  larger 
size  —  five  columns  all  the  way. 
In  three  months,  I  dropped  two 
well  known  strips  and  received 
absolutely  no  response.  I’m  not 
sure  Sunday  tabloid  is  the  an¬ 
swer  because  you  will  drop  one- 
third  of  your  comics  if  you  do. 
You’d  be  squeezing  a  comic  into 
one-half  of  a  tabloid  page  in 
order  to  take  a  one-half  tabloid 
page  ad.” 

I.  William  Hill,  Washington 
(D.  C.)  Star  Sunday  editor, 
president  of  the  Comics  Council, 
mentioned  a  suggestion  that  a 
note  be  carried  at  the  bottom 
of  all  comics  pages,  advising 
readers  to  write  suggestions, 
complaints,  comments  to  the 
Newspaper  Comics  Council. 

Seminara  Suggested 

Editor  William  Steven,  Hous¬ 
ton  (Tex.)  Chronicle,  praised 
the  work  of  the  National  Science 
Foundation  in  holding  regional 
seminars  at  journalism  schools 
for  perhaps  500  newspaper  man¬ 
aging  editors  to  acquaint  them 
with  the  importance  of  science 
news.  Mr.  Steven  suggested  that 
possibly  the  Newspaper  Comics 
Council  could  use  a  similar 
seminar  technique  at  journal 
ism  schools  to  bring  artists, 
syndicate  managers  and  news¬ 
paper  editors  together  to  con¬ 
sider  their  comics  problems. 

“We  try  to  sell  the  intellec¬ 
tual  side  of  comics,”  com¬ 
plained  William  White,  New 
York  Daily  News.  “Let’s  get  off 
our  high  horse  and  try  a  differ¬ 
ent  tack.  Let’s  recognize  that 
comics  chiefly  are  for  low¬ 
brows,  who  make  up  90%  of 
our  circulation.  Let’s  reverse 
the  process  and  aggressively  sell 
comics  on  the  basis  of  their 
original  purpose — to  amuse.” 

One  way  of  adding  promo¬ 
tional  value  to  a  strip  is  for 
the  artists  to  provide  genuine 
local  background  and  atmos¬ 
phere  for  a  few  days,  said  Dale 
Davis,  Detroit  (Mich.)  Free 
Press. 

Daily  comics  pages  look 
awful,  in  the  opinion  of  Robert 
Lubeck,  Detroit  News. 

Phil  Porter,  Cleveland  (Ohio) 
Plain  Dealer,  suggested  that 
future  Comics  Council  meetings 
run  all  day  instead  of  half  a 
day  in  order  not  to  shut  off 
debate  and  discussion. 

“Mortality  of  comics  is  high,” 
remarked  Mr.  Porter.  “We  can 
{Continued  on  page  53) 
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FROM  LOS  ANGELES 


N.Y.  Times  Western 
Edition  Set  for  ’62 


The  New  York  Thnett,  begin¬ 
ning  in  the  latter  part  of  1962, 
will  print  a  Western  edition 
weekday  mornings  in  Los 
Angele.s,  simultaneously  with  its 
New  york  edition. 

“Its  purpose,”  said  Orvil  E. 
Dryfqbs,  publisher  of  the  Times, 
“will  be  to  make  the  New  York 
Times  hews  report  promptly  and 
widely  available  to  readers  in 
the  Western  states.” 

Electronic  typesetting  equip¬ 
ment  will  be  used  to  set  type  for 
the  Western  edition.  Operators 
at  keyboards  in  New  York  will 
produce  signals  that  actuate 
typesetting  machines  in  the 
commercial  printing  plant  of 
Rodgers  &  McDonald  Publishers, 
Inc.  Distribution  of  the  edition 
will  be  largely  by  air  mail  but 
copies  will  be  available  on  news¬ 
stands. 

The  Western  edition,  as 
described  by  Mr.  Dryfoos,  will 
include  the  foreign  and  national 
news  reports,  business  and 
financial  news  and  complete 
stock  tables;  editorials  and  the 
interpretive  columns ;  critical 
reviews  and  news  of  the  arts; 
women’s  and  sports  news. 

No  Local  (ompetilion 

“It  will  omit  purely  local  New 
York  news  and  other  special 
material  that  would  have  little 
interest  outside  New  York,”  Mr. 
Dryfoos  said,  “and  will  not  com¬ 
pete  with  Western  papers  in  the 
coverage  of  local  news  and  fea¬ 
tures  of  the  West  Coast.” 

The  Western  edition  will  be  a 
weekday  morning  paper.  There 
will  be  no  Sunday  edition,  but 
the  Monday  edition  will  carry  a 
four-page  Review  of  the  Week. 

“We  are  establishing  our 
Western  edition,”  Mr.  Dryfoos 
said,  “in  direct  response  to  a 
reader  demand.  When  we  estab¬ 
lished  our  International  Edition 
in  Paris  a  year  ago,  several 
thousand  residents  of  the  West¬ 
ern  states  wrote  to  ask  us  why 
we  could  not  provide  similar, 
same-day  service  for  them.  In 
response  to  these  requests,  we 
undertook  a  series  of  studies  to 
see  whether  a  Western  edition 
could  be  made  to  sustain  itself. 
Our  decision  to  go  ahead  is  based 
partly  on  these  studies.” 

Fisher  In  Charge 

Mr.  Dryfoos  announced  that 
Andrew  Fisher,  assistant  gen¬ 
eral  manager  of  the  New  York 
Times,  will  be  the  executive  in 


charge  of  the  Western  edition. 
He  will  continue  in  his  present 
position. 

Mr.  Fisher  joined  the  Times 
staff  as  an  administrative  assist¬ 
ant  in  1947  and,  after  .serving 
successively  as  assistant  to  the 


general  manager  and  assistant 
to  the  president,  became  assist¬ 
ant  general  manager  in  1960.  He 
is  a  graduate  of  Amherst  and 
the  Har\’ard  Graduate  School  of 
Business  Administration  and  a 
director  of  the  Research  Insti¬ 
tute  of  the  American  Newspaper 
Publishers  Association. 

Mr.  Fisher  announced  that 
John  B.  Olson,  vicepresident  and 
general  manager  of  the  St. 
Petersburg  (Fla.)  Times,  has 
accepted  the  position  of  general 
manager  for  operations  of  the 
Western  edition  in  Los  Angeles. 
He  will  join  the  New  York  Times 
staff  alMut  Nov.  15.  Mr.  Olson 
was  controller  of  the  Little  Rock 
(Ark.)  Arkansas  Gazette  prior 
to  joining  the  St.  Petersburg 
Times  in  the  same  capacity  in 
1953.  He  later  became  business 
manager  and  then  general  man¬ 
ager  of  the  St.  Petersburg  Times. 

A  staff  of  news,  advertising, 
production  and  circulation 
executives  to  serve  the  Western 
edition  both  in  New  York  and 
in  Los  Angeles  is  being 
assembled. 

Training  Printers 

Training  of  union  printers  to 
operate  Teletypesetter  equip¬ 
ment  is  in  progress  at  the  Times. 
It  is  planned  to  use  the  tape 
process  in  production  of  the  New 
York  edition,  both  for  news  and 
classified  advertising  content. 
At  the  same  time  this  process 
makes  possible  the  new  West 
Coast  edition. 

All  trainees  will  take  a  70- 
weeks  course  at  company 
expense. 

Thirty-three  manual  operators 
started  the  first  phase  of  train¬ 
ing  Oct.  9,  according  to  Thomas 
B.  Campion,  production  direc¬ 


tor.  This  is  a  14  weeks  course  in 
typewriting.  Classes  are  held  for 
two  hours  a  day  five  days  a  week 
at  the  Merchants  and  Bankers 
School.  The  trainees  are  sched¬ 
uled  to  finish  by  the  middle  of 
January,  by  which  time  they 
must  achieve  a  40-word  per 
minute  typing  speed.  Another 
group  of  10  will  .start  Nov.  6. 

The  next  phase  calls  for  up 
to  20  days  of  three  hours  a  day 
basic  training  on  perforators.  _ 

Finally,  there  will  l)e  52  weeks  of  OVlltCr  iNfllflPS 
full  time  training  on  the  perfora¬ 
tors,  during  which  period  the 

Times  can  use  the  production  X-iA.Cl.Ul.1  YCS 

of  those  being  trained.  Petersbi’RG.  Fla. 

The  program  is  in  accordance  ,-.11  ■  rr- 

.  JO*  Tom  C.  Harris,  Times  execu- 
with  the  contract  signed  Sept.  ..  ...  ...  , 

19  with  Typographical  Union  tive  editor,  will  l^ome  executive 
No.  6  bv  the  Publishers  Associa-  vicepresident  and  general  inan- 

..  V  XT  VI  i*„_  ager  on  Nov.  13.  John  B.  Ol.son, 

tion  of  New  York.  Walter  ^  .’ 

,  .  general  manager  since  19;)  i,  is 

Jaeger,  Times  training  engineer,  *  *  *. 

,  .  .*,  r  -  *.  resigning  to  accept  an  executive 

is  working  with  members  of  the  ...  .T  ,.  , 

....  „  position  with  the  New  >  ork 

production  and  composing  room 

staffs.  The  perforator  instruc-  tr.j  *  r.  u  v 

. .  11  u  t  _  j  u  .  Managing  Editor  Donald  K. 

tion  will  be  performed  by  a  „  ,  ,  .  ^  v,,  ,  .. 

,  ^  ■  1  *  •  j  Baldwin  will  become  executive 

union  member  previously  trained  ...  ,  .  j  * 

at  the  Times  in  teaching  tech-  v.cepres  dent. 

The  appointments  were  an- 

*  •  J  *1,  ♦  nounced  by  Editor  and  Presi- 

The  new  trainees  and  those  to  Nelson  Povnter  who  also 

be  added  Nov.  6  are  in  addition  j"  ^  T 

to  18  who  are  in  final  perfor- 

ating  training  but  who^  output  ^^^tive  Jan.  1. 

is  currently  being  used.  They 

and  five  others  already  classed  Three  New  I>ire<-lorfi 

as  operators  are  used  to  run  the 

machines  which  produce  tape  for  three  are  Clifton  D. 

the  Paris  edition.  Camp,  controller  and  treasurer; 

All  of  the  Times’  approxi-  Joseph  F.  Yauch,  circulation 
mately  250  manual  operators  director;  and  Donnell  F.  Short- 
were  asked  if  they  would  be  production  manager, 
interested  in  taking  training  to  They  will  join  Mr.  Poynter, 
become  perforator  operators.  Mrs.  Henrietta  Poynter,  vice- 
About  170  said  they  would  be  president  and  associate  editor, 
interested.  From  this  number  Mr.  Harris,  Mr.  Baldwin,  Irwin 
the  general  foreman  picked  those  Simpson,  vicepresident  of  .salra 
to  start  the  course.  promotion;  John  B.  Lake,  ad- 

In  addition  to  the  operators,  vertising  director;  and  Doro  y 
17  machinists  have  been  put  McConnie,  secretapr. 
through  various  parts  of  the  Mr.  Harcis,  o3,  joinwl  the 
course  in  maintenance  and  repair  Times  in  191.3  as  a  copy  boy.  e 
of  equipment.  has  filled  virtually  every  news 

The  Times  has  18  Fairchild  Joh  on  the  paper.  He  was  in 
perforators.  Ten  are  in  the  spe-  charge  of  mrchanical  operations 
cial  room  used  for  transmitting  during  World  War  11. 
copy  to  Paris,  and  eight  are  in  Mr.  Baldwin,  43,  came  o 
the  training  room.  Other  equip-  Petersbu^  thr^  years  ago  rom 
ment  is  on  order  and  will  be  Tokyo  where  he  was  Far  as 
installed  in  a  new  area  off  the  news  editor  for  the  Ass^iated 
News  room.  Pness.  Educated  in  Idaho,  he 

worked  on  newspapers  in  Poca- 
•  tello  and  Idaho  Falls,  and  in 

Santa  Barbara,  Calif.,  before 
s  Casserly  joing  AP. 

ome  Bureau  • 

;a,.erly  h.,  left  the  Men’s  Wear  aiiiic 
idline  Service  to  be  Boston, 

“spondent  for  ABC  More  than  400  fashion  ex- 
)egan  his  newspaper  perts,  retailers  and  salesmen  in 
le  Milwaukee  (Wis.)  the  men’s  clothing  field  attended 
1951  and  transfer-  the  first  Boston  clinic  of  the 
ntemational  News  Men’s  Wear  Council  conducted 
1952.  by  the  Boston  Record  American 

Hagerty,  ABC  vice-  and  Sunday  .Advertiser.  Harold 
Tor  news,  also  an-  G.  Kern,  publisher  of  the 
is  week  the  assign-  Hearst  Boston  Newspapers, 
m  A.  Jaffe,  formerly  welcomed  the  group  with  Mark 
the  Moscow  bureau.  Collins,  advertising  director. 
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ABC  Gets  Casserly 
For  Its  Rome  Bureau 

John  J.  Casserly  has  left  the 
Hearst  Headline  Service  to  be 
Rome  correspondent  for  ABC 
News.  He  began  his  newspaper 
career  on  the  Milwaukee  (Wis.) 
Journal  in  1951  and  transfer¬ 
red  to  International  News 
Service  in  1952. 

James  C.  Hagerty,  ABC  vice- 
president  for  news,  also  an¬ 
nounced  this  week  the  assign¬ 
ment  of  Sam  A.  Jaffe,  formerly 
of  CBS,  to  the  Moscow  bureau. 


DEAI  KY  VS.  KENNEDY 


Dealey  that  he  could  say  what  wanted  to  hit  him  on  it,”  she 
he  wanted  at  the  luncheon  table  said. 


Texas  Tornado  Rocks 
\^  hite  House  Tables 


Washington 

Pnsident  Kennedy’s  hereto¬ 
fore  harmonious  series  of  lunch¬ 
eons  for  newspaper  publishers 
from  \arious  sections  of  the 
country  generated  some  noisy 
publicity  when  the  Texas  group 
came  to  the  White  House 
Oct.  27. 

Attending  were  19  pub¬ 
lishers,  the  President,  Vice  Pres¬ 
ident  Johnson,  and  press  secre¬ 
tary  Pierre  Salinger.  Amon 
Carter  Jr.,  Fort  Worth  Star- 
Telegrnm,  declined  to  attend  on 
the  basis  of  a  previous  commit¬ 
ment  and  Mrs.  Oveta  Culp 
Hobby,  the  Houston  Post,  re¬ 
gretted  she  could  not  attend  be¬ 
cause  of  the  illness  of  her  hus¬ 
band,  W.  P.  Hobby. 

Vice  President  Johnson  had 
to  leave  early  to  keep  a  speaking 
engagement  in  Florida  and 
missed  what  was  later  termed 
“a  sort  of  ruckus.” 

Deulry  Makes  Statement 

E.  M.  (Ted)  Dealey,  Dallas 
Morning  News,  read  from  long 
hand  notes  a  blistering  state¬ 
ment  which  he  said  he  had  pre¬ 
pared  to  give  the  President  the 
grassroots  thinking  that  he  had 
been  asking  for. 

“The  general  opinion  of  the 
grassroots  thinking  in  this 
country  is  that  you  and  your 
administration  are  weak  sis¬ 
ters,”  he  opened  up. 

While  most  of  the  guests 
squirmed  with  embarrassment 
or  grew  downright  angry  (ac¬ 
cording  to  reports)  he  went  on 
to  say  that  what  “we  need  is  a 
man  on  horseback  to  lead  this 
nation  and  many  people  in 
Texas  and  the  southwest  think 
that  you  are  riding  Caroline’s 
tricycle.” 

He  recommended  that  we 
make  it  clear  to  Russia  that  we 
can  “annihilate”  her  even 
though  it  means  that  “they  can 
simultaneously  destroy  us.” 

‘No  More  Secrecy’ 

“So  let  the  administration  put 
all  its  cards  on  the  table  face 
up — no  more  secrecy,  no  more 
muzzling  the  military,  no  more 
half  knowledge  and  half 
truths,”  Mr.  Dealey  said. 

“Everything  possible  should 
be  on  the  record.  No  small 
group  should  delegate  to  itself 
the  authority  to  speak  always 
olT  the  record. 

“The  American  public  wants 
to  know  the  facts  and  to  share 
in  the  ultimate  decisions. 


“We  do  not  want,  of  course 
to  publish  information  that  will 
endanger  the  national  security 
and  we  will  not  do  this. 

“This  is  voluntary  censorship 
on  our  part. 

“But  we  do  want  to  know 
and  to  be  privileged  to  print  the 
whole  story  within  the  limits  of 
national  security  on  the  one 
hand  and  the  public’s  right  to 
know  on  the  other.” 

Criticizing  the  luncheon  it¬ 
self,  the  Dallas  publisher  said 
that  such  meetings  should  not  be 
social  affairs. 

“You  cannot  proselyte  the 
newspajiers  of  America,  and 
win  them  to  your  side  with 
soft  soap,”  he  said  bluntly. 

Openly  Denuunccd 

Mr.  Dealey ’s  own  account  of 
what  followed,  as  reported  by 
him  in  the  News,  was: 

“This  caused  a  sort  of 
ruckus.  Charles  Woodson  of 
Brownwood,  one  of  the  pub¬ 
lishers  present,  spoke  up  in  no 
uncertain  terms  to  denounce 
me,  saying  that  many  members 
of  the  Dallas  news  organiza¬ 
tion  would  not  agree  with  me. 

“Because  of  this,  I  asked  for 
a  show  of  hands  of  those  around 
the  table  who  thought  I  might 
be  out  of  line.  Less  than  half  of 
those  present  raised  their 
hands. 

“Perhaps  they  were  a  little 
bit  awed  because  they  were  in 
the  presence  of  the  President 
of  the  United  States. 

“I  explained  to  the  President 
that  my  memorandum  was  not 
an  expression  of  personal  opin¬ 
ion  but  was  instead  a  reflection 
of  public  opinion  in  Texas  as  I 
understood  it  and  as  it  had 
been  presented  to  me. 

“The  President  assured  me 
that  he  was  not  mad,  but  he 
added,  ‘don’t  subscribe  to  that 
paper.  I’m  tired  of  reading  its 
editorials.’ 

“To  which  Mr.  Salinger  re¬ 
plied,  ‘but  I  have  to  read  them.’ 

Other  publishers  present  re¬ 
ported  varied  reactions  from 
the  President  and  from  the 
guests. 

The  show  of  hands,  some 
thought,  was  to  indicate  oppo¬ 
sition  to  the  statement.  In  any 
event,  they  said,  it  was  inter¬ 
rupted  by  the  President  before 
it  actually  got  underway. 

It  was  generally  agreed  that 
the  President  had  contained 
himself  remarkedly,  although 
there  was  a  flash  of  angler  when 
he  Anally  pointed  out  to  Mr. 


but  that  he  was  President  and 
Dealey  was  not. 

Back  in  Brownwood,  Mr, 
Woodson,  president  of  South¬ 
western  Dailies,  Inc.,  reported 
that  a  check  after  the  luncheon 
showed  that  100  i)ercent  of  the 
guests  disagreed  with  Mr. 
Dealey, 

Frank  Maybom,  Temple  Tele¬ 
gram,  said  the  reading  of  the 
statement  by  Mr.  Dealey  “dis¬ 
mayed  and  bewildered”  other 
publishers. 

“I  respect  Ted  Dealey’s  right 
to  his  own  opinion,”  Mr.  May¬ 
bom  said,  “but  I  regret  that  he 
took  advantage  of  the  Presi¬ 
dent’s  hospitality  to  turn  the 
luncheon  into  a  sounding  lK»ard 
for  his  editorial  opinions  which 
properly  belong  in  the  Dallas 
News.” 

Mr.  Maybom  asserted  that 
the  Dealey  speech  nearly  turned 
the  luncheon  into  a  fiasco. 

“Fortunately,”  he  reported, 
“the  meeting  finally  ended  on 
the  statement  of  S.  B.  Whitten- 
burg  of  .4marillo,  Lubbock  and 
Borger  that  we  were  one  nation 
and  that  we  had  one  president 
and  we  were  l)ehind  him.  To 
which  all  the  publishers  .said 
amen.” 

In  general  the  reaction  of  the 
publishers,  as  it  has  l)een  with 
the  majority  of  those  who  have 
attended  the  luncheons,  was  one 
of  being  favorably  impressed 
with  the  President  and  of 
amazement  at  his  ready  knowl¬ 
edge  on  every  subject. 

Rhea  Howard,  Wichita  Falls 
Record-News  and  Times,  wrote 
in  his  account  of  the  luncheon: 

“Most  of  my  colleagues  agree 
with  me  that  the  President  did 
a  magnificent  job  and  handled 
himself  like  a  veteran,  even 
though  some  of  them  do  not 
agree  with  him  politically. 

“We  had  the  definite  feeling 
that  he  came  to  the  luncheon  as 
our  host  with  a  sincere  desire  to 
inform  us  on  the  problems  of 
this  country  and  his  replies  to 
our  questions  were  sincere,  clear 
and  forthright.” 

Many  Calls  Received 

James  F.  Chambers  Jr., 
President  of  the  Dallas  Times 
Herald,  wrote : 

“Regardless  of  political  affili¬ 
ation,  one  could  not  sit  and 
listen  to  this  man  and  doubt  his 
sincerity  or  his  desire  to  keep 
this  nation  strong  both  eco¬ 
nomically  and  from  a  military 
standpoint.” 

The  Dallas  News  reported 
that  telephone  operator  Loetta 
Swepston  said  hundreds  of  peo¬ 
ple  called  to  comment  on  Mr. 
Dealey’s  remarks. 

“Some  of  them  wanted  to  pat 
him  on  the  head  and  some 


Disappointed 

“I  may  have  stuck  my  neck 
out,  but  the  President  wanted 
the  grassroots  opinion,  so  I  gave 
it  to  him  as  I  saw  it,”  Mr. 
Dealey  said  when  he  returned 
to  Dallas. 

The  publisher  reiterated  his 
disappointment  at  the  briefing. 

“The  telegram  from  the 
President  said  that  he  would 
discuss  state,  regional  and  na¬ 
tional  news.  However,  he  talked 
for  two  hours  on  international 
affairs,”  Mr.  Dealey  said. 

Mr.  Dealey  said  the  President 
.started  to  list  how  much  federal 
money  was  being  spent  in 
Texas.  At  this  jioint,  Mr.  Dealey 
said,  he  told  the  President  it 
was  only  money  that  had  come 
from  Texas  and  was  now  re¬ 
turning  minus  some. 

Mr.  Dealey  .said  he  found  the 
President  hard  to  pin  down  on 
specific  points  and  plans  dur¬ 
ing  the  briefing. 

Predicting  that  he  would 
have  a  balanced  budget  next 
year  Mr.  Kennedy  offered  to  bet 
on  it,  Mr.  Dealey  said. 

“Although  you  have  more 
money  than  I  have.  I’ll  take  the 
bet,”  Mr,  Dealey  told  the  Presi¬ 
dent.  No  bet  was  made. 

A  Dallas  man  called  the  News 
and  said  he  wished  to  protest 
Mr.  Dealey’s  speaking  for  him. 
“It  is  very  regrettable — a  sad, 
sad  thing  for  a  man  publishing 
a  great  newspaper  to  stoop  to 
such  a  thing,”  he  said. 

“Thank  the  Lord  for  a  man 
with  your  guts  to  say  what  you 
said,”  a  Fort  Worth  man  wired. 

In  addition  to  those  men¬ 
tioned,  guests  were: 

Conway  C.  Craig,  Corpus 
Christi,  O.  Eugene  Davis,  Beau¬ 
mont,  Dudley  Dougherty,  Bee- 
ville,  Houston  H.  Harte,  San 
Angelo,  Col.  B.  J.  Homer,  San 
Antonio,  Walter  R.  Humphrey, 
Fort  Worth,  John  T.  Jones  Jr., 
Houston,  Howard  McMahan, 
-Abilene,  James  Roberts,  An¬ 
drews  County,  Dorrance  P. 
Roderick,  El  Paso,  Pat  Taggart, 
Waco,  Mrs.  D.  W.  Wesley, 
Houston,  and  R.  H.  Whitten, 
Navasota. 

• 

Carleton  Hovey  Sells 
His  Interest  in  Paper 

Beverly,  Mass. 

Carleton  B.  Hovey  has  sold 
his  interests  in  the  Beverly  Eve¬ 
ning  Times  to  his  brother,  Laur- 
ance  S.  Hovey,  and  the  latter’s 
son,  Lewis  R.  Hovey  11. 

The  brothers  had  been  associ¬ 
ated  for  28  years  since  the  Times 
publishing  corporation  was  pur¬ 
chased  by  their  father,  Lewis 
R.  Hovey,  editor  and  publisher 
of  the  newspaper  until  his  death 
two  years  ago. 

11 
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Branham  and  Budd 
Firms  Merge  Dec.  1 


Chicago 

Two  of  the  oldest  newspaper 
representative  firms — the  Bran¬ 
ham  Company  and  the  John 
Budd  Company — have  merged 
their  interests,  with  Branham 
acquiring  representation  con¬ 
tracts  of  16  of  the  17  Budd- 
represented  newspapers,  effec¬ 
tive  Dec.  1 

The  Branham  organization 
will  represent  newspapers  in 
37  markets.  In  Little  Rock,  Ark., 
Branham  will  continue  to  rep¬ 
resent  the  evening  and  Sunday 
Democrat.  The  morning  and 
Sunday  Arkam^an  Gazette,  form¬ 
erly  represented  by  Budd,  has 
appointed  Sawyer-Ferguson- 
Walker  Co.  representative. 

The  Budd  Company  is  almost 
80  years  old  and  the  Branham 
Company  was  founded  in  1908. 
Key  personnel  of  the  Budd 
organization  will  become  a  part 
of  the  Branham  sales  force  of 
58  men  in  13  offices.  Branham 
has  operated  12  regional  offices 
and  is  now  adding  New  Orleans, 
where  Budd  maintained  an  office, 
retaining  Louis  R.  Carver  as 
manager. 

Cooper  to  Branham 

Joining  Branham’s  executive 
personnel  is  James  J.  Cooper, 
formerly  executive  vicepresident 
in  the  Chicago  office  of  Budd, 
who  becomes  vicepresident  and 
director. 

James  A.  Crouse,  former  Budd 
president  and  general  manager 
in  New  York,  said  he  plans  to 
retire  and  return  to  Dallas  but 
will  continue  in  an  advisory 
capacity. 

In  Chicago,  Edward  Sweeney 
is  joining  Branham;  in  New 
York,  Charles  J.  Cole;  in  Atlan¬ 
ta,  J.  Gordon  Hewell. 

Key  executive  personnel  of 
the  Branham  Company  remains 
unchanged.  These  include: 

Senior  Board — E.  F.  (Gene) 
Corcoran,  president,  Chicago ; 
M.  J.  Foulon,  executive  vicepresi¬ 
dent,  New  York;  L.  S.  Green¬ 
berg,  vicepresident  and  treas¬ 
urer,  Chicago;  H.  L.  Ralls,  vice- 
president,  Atlanta;  and  James 
J.  Cooper,  vicepresident,  Chi¬ 
cago. 

Junior  Board — A.  J.  Engel- 
hardt  Jr.,  vicepresident,  Chi¬ 
cago;  F.  J.  Stapleton,  vicepresi¬ 
dent,  New  York;  B.  C.  Finch, 
vicepresident,  Charlotte;  E.  C. 
Charney,  vicepresident,  Detroit; 
C.  M.  Levin,  Chicago;  J.  A. 
Wolf,  Minneapolis;  and  E.  A. 
McMaster,  Dallas. 

Other  Branham  vicepresidents 


Joseph  B.  Guenther,  manager, 
Chicago;  A.  J.  Marucchi,  New 
York;  J.  S.  McCauley,  manager, 
Dallas;  Charles  E.  Branham, 
Atlanta;  and  W.  F.  Patzlaff, 
manager,  San  Francisco. 

Join  Branham  List 

Former  Budd  properties  now 
to  be  represented  by  the  Bran¬ 
ham  are: 

Anniston  (Ala.)  Stars 

Florence  -Sheffield-  Tuscu mbia 
Muscle  ShoaUf  (Ala.)  Thnes  and 
Tri-Cities  Daily: 

Mobile  (Ala.)  Press  Register: 

Alton  (Ill.)  Telegraph: 

Quincy  (Ill.)  Herald-Whig : 

Alexandria-Pineville  (La.) 
Town  Talk- 

Baton  Rouge  (La.)  State 
Times  and  .Advocate: 

Rochester  (Minn.)  Post-Bul¬ 
letin  : 

St.  Cloud  (Minn.)  Times: 

Biloxi-Gulfport  (Miss.)  Her¬ 
ald: 

Vicksburg  (Miss.)  Post: 

Charleston  (S.  C.)  Po.st  and 
News  Courier: 

Johnson  City  (Tenn.)  Press- 
Chronicle: 

Danville  (Va.)  Register-Bee: 

Norfolk  (Va.)  Ledger-Dis¬ 
patch  &  Star  and  Virginian 
Pilot : 

Beloit  (Wis.)  News. 

Branham’s  list  includes: 

Little  Rock  (Ark.)  Democrat: 

Augusta  (Ga.)  Chronicle  and 
Herald: 

Columbus  (Ga.)  Ledger  and 
Enquirer : 

Macon  (Ga.)  Telegraph  and 
News: 

Savannah  (Ga.)  News  and 
Press : 

Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times: 

Monroe  (La.)  News  Star  and 
World: 

Shreveport  (La.)  Times  and 
Journal: 

Springfield  (Mo.)  News  and 
Leader-Press : 

Raleigh  (N.  C.)  News  & 
Observer  and  Times: 

Wilmington  (N.  C.)  Star- 

News: 

Muskogee  (Okla.)  Phoenix 
and  Times  Democrat: 

Tulsa  (Okla.)  World  and 
Tribune : 

Columbia  (S.  C.)  State  and 
Record : 

Sioux  Falls  (S.  D.)  Argus- 
Leader: 

Jackson  (Tenn.)  Sun: 

Nashville  (Tenn.)  Tennessean 
and  Banner: 

Beaumont  (Tex.)  Enterprise 
and  Journal: 

Dallas  (Tex.)  Times  Herald: 


Houston  (Tex.)  Chronicle : 

San  Antonio  (Tex.)  Express 
and  News. 

In  July,  the  Branham  Com¬ 
pany  sold  its  interests  in  radio¬ 
television  representation  to  its 
employees  who  are  operating 
that  phase  under  the  corporate 
title  of  Advertising  Time  Sales, 
Inc.,  (ATS). 

(k>mmrnt  by  Crouse 

Mr.  Crouse  characterized  the 
arrangement  as  a  merger  of  two 
of  the  strongest  firms  in  the 
business.  He  said: 

“Over  these  many  years  both 
companies  have  enjoyed  a  fine 
reputation  with  publishers,  as 
well  as  with  advertisers,  agencies 
and  all  factors  of  influence  in 
the  placement  of  advertising. 
The  policies  of  the  two  com¬ 
panies  have  been  closely  paral¬ 
lel,  always  with  the  best 
interests  of  the  publishers  para¬ 
mount,  which  is  the  same  as  say¬ 
ing  the  best  interests  of  the 
advertiser. 

“The  result  of  combining  the 
sales  staffs  and  facilities  of  these 
two  companies  will  be  one  of  the 
strongest  sales  organizations 
that  could  be  put  together — 13 
offices  with  over  50  salesmen  to 
serve  our  newspaper  clients. 

“My  personal  plans  are  to 
retire  and  return  to  Dallas  as  I 
am  beginning  to  feel  the  stresses 
and  strains  a  bit  and  prefer  to 
walk  out  of  the  arena  rather 
than  be  carried  out  on  my 
shield.” 

• 

Ter  Horst  Heads 
Washington  Bureau 

Detroit 

Appointment  of  J.  F.  (Jerry) 
Ter  Horst  as  chief  of  the  Wash¬ 
ington  Bureau  of  the  Detroit 
News  has  been  announced  by 
Martin  S.  Hayden,  editor. 

Mr.  Ter  Horst,  39,  a  member 
of  the  bureau  since  Nov.  11, 
1957,  replaces  Elie  Abel,  who 
is  now  diplomatic  correspond¬ 
ent  of  the  National  Broadcast¬ 
ing  Company. 

Mr.  Hayden  also  assigned 
Tom  Joyce,  34,  to  the  Washing¬ 
ton  Bureau.  A  general  assign¬ 
ment  reporter  who  has  covered 
many  labor  stories,  Mr.  Joyce 
has  been  with  the  News  since 
October,  1954. 


Day  to  Time-Life 

John  F.  Day,  former  vice- 
president  for  News  of  CBS,  is 
joining  Time-Life  Broadcast  as 
European  correspondent.  He  is 
leaving  the  Pacifica  Foundation, 
where  he  was  executive  vice- 
president  and  general  manager 
of  WBAI-FM.  Prior  to  joining 
CBS  News  in  1955,  he  had  been 
managing  editor  of  the  Louis¬ 
ville  (Ky.)  Courier-Journal. 


Rice  Award 
Given  to 
Arthur  Daley 

Arthur  Daley,  sports  column¬ 
ist  of  the  New  York  Tinn  s,  was 
given  the  Grantland  Rice  Me¬ 
morial  Award,  a  large  bronze 
plaque,  by  the  Siwrtsmanship 
Brotherhood  at  a  hnicheon 
Wednesday. 

Mr.  Daley  has  written  nearly 
6,000  sports  columns  since  he 
began  his  news  career  35  years 
ago  on  the  Times. 

Warm  tribute  was  i)aid  to 
Mr.  Daley  by  the  Rev.  Laurence 
J.  McGinley,  S.  J.,  president  of 
Fordham  University,  from 
which  Mr.  Daley  was  gradu¬ 
ated  ;  Dean  Edward  W.  Bar¬ 
rett  of  the  Graduate  School  of 
Journalism  of  Columbia  Uni¬ 
versity  (Mr.  Daley  is  a  Pulit¬ 
zer  Prize  winner) ;  Clifton 
Daniel,  assistant  managing  edi¬ 
tor  of  the  Times;  and  Br>’an 
Field,  broadcaster  who  worked 
with  Mr.  Daley  at  space  rates 
on  the  Times  at  the  beginning 
of  their  news  service. 

“Sports  writers  have  a  re¬ 
sponsibility  for  the  way  the 
public  thinks  about  values  and 
the  true  place  of  sports  in 
American  life,”  said  Father 
McGinley.  “I  refer  not  just  to 
professional  sport  but  amateur 
sport,  collegiate  athletics.  I 
wasn’t  happy  about  the  way 
some  of  our  sports  writers  were 
so  quick  to  point  an  accusing 
finger  at  everyone  else  in  the 
wake  of  the  recent  basketball 
scandals. 

Examine  (k>nscience 

“Who  prints  the  predicted 
ix)int  spread,  anyway?”  asked 
the  Fordham  president.  “And 
why?  I  think  this  is  a  wonder¬ 
ful  opportunity  for  an  ‘exami¬ 
nation  of  conscience’  on  the  part 
not  only  of  college  people  but 
also  of  journalists  and  broad¬ 
casters  to  find  out  who  has 
been  glorifying  sheer  success 
in  amateur  sport  and  who  has 
been  trying  to  understand  the 
real  place  of  sports  in  our  col¬ 
leges  and  universities  and  to 
help  America  understand  it.” 

Mr.  Daley  said  Grantland 
Rice  was  his  boyhood  idol  even 
before  he  thought  of  becoming 
a  sports  writer, 

“After  I  learned  to  know  him 
I  saw  how  much  kindness  he 
showed  to  jmung  reporters  and 
that  is  a  debt  we  are  trying 
to  repay,”  said  Mr.  Daley.  “I 
am  one  of  the  luckiest  guys  in 
the  world — lucky  to  have  my 
wife,  my  family,  my  friends,  my 
job.” 
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U.S.  Cartoonist  Eyes 
Australians’  Humor 


“They  think  like  Americans; 
they're  pood!”  was  the  capsule 
accolade  conferred  on  Austral¬ 
ian  cartoonists  whose  drawinjfs 
are  on  display  in  a  Fifth  Ave¬ 
nue  show  window. 


John  Pierotti 

Passersby  evidently  a^eed 
with  John  Pierotti,  New  York 
Post  cartoonist,  judging  by  the 
crowd  that  gathered  in  the  plaza 
at  Canada  House  to  have  a 
look  and  to  laugh.  Dr.  Arthur 
Denning,  Commissioner  for 
New  South  Wales,  arranged  the 
exhibit  as  part  of  his  tourism 
and  development  program.  Fre¬ 
quently  changed,  47  cartoons  by 
19  Australian  artists  are  dis¬ 
played.  E  &  P  invited  Pierotti 
to  serve  as  art  critic. 

“How  long  have  you  l)een 
drawing  cartoons?”  Pierotti 
was  first  asked. 

“Ever  since  I  opened  my  eyes 
— about,”  he  answered.  “I  got 
my  first  money  for  a  cartoon 
when  I  was  16.” 

Bold  .Style 

That  meant  that  about  34 
years  of  solid  squinting  at  a 
drawing  board  were  in  Pier- 
otti’s  eyes  as  he  cast  them  ap¬ 
preciatively  at  the  cartoons 
from  Down  Under.  He  is  50. 
He  has  been  on  the  Post  for  11 
years.  From  1957  to  1959  he 
was  president  of  the  National 
Cartoonists  Society. 

“What  a  wonderful  tech¬ 
nique  all  of  these  Australian 
artists  have,”  he  continued  his 
critique.  “I  particularly  like  the 
bold  style  of  the  fellow  who 
signs  himself  just  ‘King*  (Aus¬ 
tralian  Consolidated  Press). 

“In  general,  their  ideas  are 
excellent,  too.  Their  humor  is 
fresh  and  bright.  Australians 
must  be  very  much  like  Ameri¬ 
cans.  Quite  obviously  they  enjoy 
a  laugh  on  themselves,  which, 
to  my  mind,  is  pure  humor  un¬ 
defiled.” 


A  cartoon  in  the  clean  lines 
of  George  Molnar,  Sydney 
Morning  Herald,  was  selected  to 
illustrate  this  point.  It  shows 
two  stiff  black  suited  govern¬ 
ment  officials,  standing  beside  a 
l)emused  citizen,  facing  a  sur¬ 
prised  and  astonished  army  of¬ 
ficer.  At  their  feet  lies  a  pile 
of  blueprints.  In  the  back¬ 
ground  is  a  drawing  of  a  rocket 
labeled  Mark  IX.  The  caption 
reads:  “Of  course,  by  the  time 
it  reaches  production  in  1965 
it  will  be  out  of  date,  but  it  has 
achieved  its  purpose  by  out- 
dating  the  previous  model  which 
we  were  to  produce  in  1961.” 

“Possibly  on  occasion  their 
captions  are  a  trifle  long,” 
Pierotti  remarked.  “That  one, 
for  instance,  is  blunted  by  its 
length.  It  would  cut  much 
deeper  as  a  stiletto  instead  of 
hacking  away  like  a  broad¬ 
sword.” 

Wordy  ('.apt ion 

Pierotti  singled  out  a  sports 
cartoon  by  Emile  Mercier,  Syd¬ 
ney  Sun.  A  bulging  matron  has 
l)een  surprised  in  the  rough  of 
a  golf  course  by  an  equally 
bulky  feminine  friend.  An  evi¬ 
dently  once  lost  golf  ball  lies 
conveniently  perched  atop  a 
natural  tee.  Lumpy  lady  Num¬ 
ber  1  who  has  been  in  the  bush 
to  retrieve  her  ball  is  soon  to 
take  a  swing  at  it,  but  has  been 
surprised  with  her  club  and 


Cartoon  by  Mercier — No  Caption  Required 


guard  down  by  her  twosome 
who  toothily  twitters: 

“Well,  my  dear,  this  is  one 
of  your  unbelievable  lies  I  find 
impossible  to  contradict!" 

Pierotti  suggested  a  simpler 
caption:  “Such  a  lucky  lie,  my 
dear  — ” 

Pierotti  noted  that  no  sig¬ 
nature  was  on  this  drawing,  al¬ 
though  Mercier  generally  signs 
his  name.  Instead,  for  this  car¬ 
toon,  in  the  grass  by  the  lady 
golfer’s  feet  lay  an  opened  tin 
can  labeled  “GRAVY.” 

Mercier  has  made  this  gravy 
tin  synonymous  with  his  name 
to  Australian  readers,  just  as 
the  late  elder  James  Berryman 
of  the  Washington  Star  used  a 
teddy  bear. 

Mercier  also  once  decided 
that  “Yak”  was  the  funniest 
word  in  the  English  language. 
Consequently,  he  works  it  into 
many  of  his  drawings.  Thus  on 


"OP  COURSE  BY  THE  TIME  IT  REACHES  PRODUCTION  IN  1965  IT  WILL  BE  OUT 
OP  DATE,  BUT  IT  HAS  ACHIEVED  ITS  PURPOSE  BY  OUTDATINO  THE  PREVIOUS 
MODEL  WHICH  WE  WERE  TO  PRODUCE  IN  I96I." 


a  cartoon  in  this  collection  is 
one  that  shows  a  tiny  settle¬ 
ment  in  the  midst  of  wide  open 
spaces.  On  one  side  of  a  road 
is  a  hotel,  saloon,  water  tower, 
and  chicken  house.  A  farm 
house  and  outhouse  stand  on 
the  other.  On  the  turnpike  that 
splits  this  hamlet  are  two  signs. 
One,  in  the  foreground  before 
you  reach  the  buildings  reads: 
“Yak  Yak — Please  Slow  Down”. 
On  the  other  side  is  one  equally 
large  reading:  “Oh,  Never 
Mind!” 

Mercier  came  to  Australia  in 
1923  from  Noumea,  capital  of 
New  Caledonia.  His  father  was 
a  baker  and  didn’t  approve  of 
his  son  fiddling  away  with  a 
drawing  pencil. 

“It’s  lucky  for  the  Austral¬ 
ians  and  for  us  that  he  dis¬ 
agreed  with  his  Dad,”  com¬ 
mented  Pierotti. 

Pokes  at  U.  S. 

Several  of  the  Australian 
cartoons  aim  their  darts  at  the 
United  States.  One,  shortly  aft¬ 
er  the  Cuban  hijacking  of  a 
U.  S.  airplane,  shows  a  man  at 
an  airline  ticket  counter  signed 
“Houston-Florida”  requesting: 
“Single  tourist  to  Florida, 
please.  I  want  to  go  to  Cuba.” 
Then  another  by  Tanner  of  the 
Australian  Consolidated  Press 
shows  a  scientist  at  a  listening 
post  remarking:  “It  must  be 
an  American  satellite — as  it 
passes  Venus  it  gives  out  a  wolf 
whistle.” 

“Note  how  cleverly  but  gro¬ 
tesquely  these  Australian  car¬ 
toonists  have  caught  Khrush¬ 
chev,”  Pierotti  pointed  out. 
“Yet  King,  who  does  so  well 
with  ‘K’  will  not  trust  his  pen 
to  record  the  beauty  of  our 
Jacqueline.  See  how  he  substi¬ 
tutes  a  photograph  of  her  in 
that  frame  from  which  Khrush¬ 
chev  has  just  removed  a  picture 
of  Karl  Marx.” 

Incidentally,  the  caption  of 
(Continued  on  page  57) 
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Daily  Causes 
Revision  of 
Phone  Book 


Paper  Penalized 
For  Poking  Fun 
At  Grocery  Ads 

El  Caj(.\,  Cal. 
Simon  Casady,  who  liumched 
his  El  Cajon  Valley  as  a 

daily  Oct.  2,  not  only  lost  a 
potential  advertiser  l)ui  was 
ordered  to  remove  his  new.spa- 
per  vending  machines  a  w  a  y 
from  the  premises  of  the  l)usi- 
ness,  a  Southern  California 
chain  of  markets. 

The  action  resulted  from  a 
tongue-in-cheek  comment  in  the 
publisher’s  column,  “Main 
Street”,  which  poked  fun  at  full 
page  ads  published  by  the  Alpha 
Beta  Markets  in  the  Los  An¬ 
geles  area,  urging  housewives 
to  stock  their  “patriotic  i)an- 
tries”  with  a  two-weeks’  food 
supply  in  order  to  survive  “na¬ 
tural  disasters,  or  unforeseen 
events.” 

Opposed  to  Shelters 

Mr.  Casady,  who  is  outspoken 
in  his  opposition  to  fallout 
shelters,  w'rote: 

Ne\vi*()RT,  Ore.  “How  do  we  know  they  aren’t 
The  weekly  Newport  News  has  giving  us  a  bum  steer?  What  if 
become  the  Newport  Daily  News  the  years  go  by  and  nothing 
of  and  is  publishing  as  a  five-day-a  happens  and  the  crackers  be- 
who  week  morning  newspaper.  come  stale  and  the  instant  coffee 

The  newspaper  is  operating  hardens  in  the  jar?  Will  Alpha 
with  all-local  news  and  has  no  Beta  allow  us  to  exchange  the 

merchandise  for  fresh  stock? 

The  Daily  News  and  three  “Or  suppose  a  bomb  does  fall 
other  weeklies  banded  together  and  w^e  do  go  underground.  We 
last  month  to  produce  a  shopping  sit  in  our  shelter,  snug  and  well 

fed,  for  two  weeks.  Then  we 
come  out.  Will  Alpha  Beta  be 
there  to  take  care  of  us  the 
third  and  fourth  week?  Or  will 
free  they  be  only  a  little  lump  in  the 


EYES  OF  THE  WORLD — News  photographers'  cameras  and  lenses  are 
lined  up  on  the  sidewalk  near  the  Friedrichstrasse  crossing  point  during 
the  duel  of  nerves  between  American  and  Russian  tanks.  Cameramen 
remained  on  the  alert  during  the  17  hours  the  tanks  faced  each  other 
across  the  Berlin  border.  (DPI). 


more  serious  situations,  such  as  Suffolk,  Va. 

local  physicians  left  out  of  the  The  Suffolk  News-Herald  has 
directory  entirely,  or  cases  of  been  purchasetl  by  William  C. 
errors  and  confusion  in  the  list-  Thomas  and  associates 
ing  of  fire  and  sheriff’s  emer-  Bristol,  Va.  Mr.  Thomas, 
gency  numbers.  has  b^n  vicepresident  and 

The  stories  appeared  daily  for  advertising  director  of  Bristol’s 
three  weeks.  daily  newspapers  for  the  past  wire  service. 

When  the  directory  first  year,  has  been  named  president 
appeared,  the  News-Press  pub-  and  publisher  of  the  News- 
lished  a  front  page  editorial  Herald. 

which  said:  “It  looks  as  though  .  guide  with  county-wide  circula- 

the  only  solution  for  the  mess  Participants  Named  tion. 

is  a  new  telephone  book,  issued  Officer<«  and  director*?  of  the  Another  coui 
soon  and  with  the  sincere  new  corporation,  in  addition  to  paper,  th^  Lmcoi 
apology  of  the  company  for  its  Mr.  Thomas,  include  five  news-  was  sta 

blundering.”  paper  executives  and  an  attor-  circulation  pub 

The  picture  of  the  commun-  ney.  They  are  T.  Eugene  aionths  ago  by  1 
ity’s  concern,  anger,  confusion  Worrell,  president  and  publisher  operates  two  r: 
and  laughter,  as  reflected  in  the  of  the  Bristol  Herald  Courier  county. 

News-Press  stories,  sparked  an  and  Virginia-Tennessean;  Car-  * 

investigation  and  public  hearing  mage  Walls,  president  of  Acl  Executiv 
by  the  Public  Utilities  Com-  Southern  Newspapers,  Inc.,  ^  | 

mission.  An  investigator  for  that  Guntersville,  Ala. ;  Dan  Rooker,  ^  **** 
commission  recommended  that  publisher  of  the  Radford  (Va.) 
the  directory  be  republished.  News- Journal;  Herman  Giles,  Harry  E.  Ha 

The  company  began  its  pre-  associate  publisher  of  the  Bristol  the  board  of  tr 
parations  to  reprint  and  redis-  Herald  Courier  and  Virginia-  politan  Newspj 
tribute  a  corrected  directory.  It  Tennessean;  and  Leonard  R.  this  week  that 
announced  the  distribution  date  Hall,  Bristol  attorney.  executives  had  I 

as  Jan.  2,  1962,  six  months  be-  Mr.  Thomas  succeeds  W.  J.  the  planned 
fore  the  1962  directory  nor-  Missett  who  recently  partici-  Metropolitan  N( 

mally  would  be  published.  pated  in  the  purchase  of  daily  They  are:  Wi 

,  newspaper  properties  in  Casper,  formerly  with 

g  ^  W  't  n*  Wyoming.  The  News-Herald  was  papers  and  wi 

^  ports  W  riter  Llies  formerly  owned  by  Mr.  Missett  Georgia  broadcasting  firms,  as 

Cleveland  and  Charles  Hodel,  of  Beckley,  advertising  director;  and  Jim  Indianapolis 

Ed  McAuley,  baseball  writer  W.  Va.  The  transaction  was  Wiley,  formerly  with  Thomas-  M.  Stanton  Evans,  27-year- 
and  sports  columnist  of  the  old  handled  by  Allen  Kander  Asso-  ville  and  Tallahasse  stations,  as  old  editor  of  the  Indianapolis 
Cleveland  News  for  many  years  ciates  of  Washington  and  New  assistant  advertising  director.  News,  is  the  author  of  a  new 

and,  more  recently,  organizer  of  York.  Mr.  Hart  denied  he  was  the  book,  “Revolt  on  the  Campus,” 

his  own  sports  syndicate,  died  The  new  publisher  began  his  sole  owner  of  the  non-profit  released  by  the  Henry  Regnery 
Oct.  25.  He  was  58.  He  was  presi-  newspaper  career  with  the  St.  enterprise.  A  board  of  trustees  Company  of  Chicago.  The  book 
dent  of  the  Baseball  Writers’  Petersburg  (Fla.)  Independent  will  control  the  publishing  com-  presents  a  review  of  the  politi- 
Association  of  America.  in  1946.  pany,  he  said.  cal  thinking  of  young  people. 
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quality  journalism  theme 

SDX  Votes  to  Admit 
Chapters  Overseas 


Miami  Beach,  Fla.  Tribune  and  chairman  of  the 
Headline-making  speeches,  an  SDX  freedom  of  information 
unscheduled  crossfire  of  words  committee,  issued  a  convention 
at  a  hlack  tie  dinner  and  anti-  report  charging  that  the  Ad- 
Drew  Pearson  pickets  perked  up  ministration  has  shrouded  the 
Sigma  Delti  Chi’s  annual  con-  foreign  aid  program  in  secrecy, 
vention  here  last  week.  .  ,  ,  „  . . 

More  than  400  professional  President 

and  undergraduate  SDX  dele-  jjr,  Newton  recommended 
gates  voted  on  fraternity  busi-  that  President  Kennedy  person- 
ness,  heard  speeches,  did  some  ally  deliver  monthly  speeches  to 
sightseeing  and  joined  in  what  the  people  of  the  world  “to  tell 
one  SDX  officer  called  “consid-  the  story  of  freedom  and  what 
crable  informal  discussion  of  it  means  to  man.” 
things  that  weren’t  even  on  the  For  the  first  time,  SDX  ap- 
program.”  proved  a  proposal  to  admit 

New  York  Governor  Nelson  overseas  chapters,  provided  that 
Rockefeller,  speaker  at  a  lunch-  one-half  of  any  proposed  chap- 
eon  hosted  by  the  Miami  Her-  ter’s  membership — or  five  per- 
ald,  declared  the  U.  S.  should  sons,  whichever  is  greater — pe- 
promptly  resume  nuclear  bomb  titions  for  admission.  The  first 
tests.  chapter  to  be  admitted  outside 

While  he  spoke,  a  small  group  the  U.  S.  will  be  one  in  London, 
of  pickets  paraded  outside  the  The  convention  also  adopted  a 
Fontainebleau  Hotel  with  post-  new  national  theme— -“Strength- 
ers  calling  on  editors  not  to  use  en  America  through  quality 
the  columns  of  Drew  Pearson,  journalism.” 

p.  . .  L-  Much  of  the  convention’s  off- 

duty  time  was  spent  by  small 
The  following  day,  James  S.  groups  discussing  how  Ameri- 
Copley  of  Copley  Newspapers,  can  journalists  can  improve 
and  honorary  president  of  SDX,  their  work, 
called  on  editors  and  reporters  In  a  panel  on  Latin  American 
to  alert  the  nation  to  what  he  problems,  five  newsmen  famil- 
called  the  “gagging”  of  mili-  iar  with  inter-American  affairs 
tar>’  men  by  politicians.  said  President  Kennedy’s  Alli- 

“It  is  not  only  the  military  ance  for  Progress  is  good,  but 
that  has  been  muzzled.  The  that  its  success  hinges  on  the 
President  even  has  gone  so  far  willingness  of  ruling  classes  to 
as  to  suggest  a  voluntary  cen-  permit  social  changes, 
sorship  program  for  the  press,”  ,,  ,  ,  ... 

Mr.  Copley  said.  Invasion  .Siory 

“I  urge  Sigma  Delta  Chi  to  The  panel — exiled  Havana 
continue  to  fight  censorship  in  editor  Jorge  Zayas,  of  Ai'ance; 
all  forms,  whether  it  emanates  Miami  Herald's  Latin  America 
from  the  White  House  or  the  reporter  Dom  Bonafede;  AP 
county  courthouse.”  Latin  analyst  Ben  Meyer; 

Dr.  McGeorge  Bundy,  Presi-  Knight  Newspapers’  editor  and 
dent  Kennedy’s  special  assistant  publisher  John  S.  Knight,  and 
on  security  affairs,  departed  Miami  News  editor  Bill  Baggs 
from  his  prepared  text  on  nu¬ 
clear  ix)W'er  to  hit  back  at  Mr. 

Copley.  ' 

Dr.  Bundy  warned  newsmen  ‘ 
not  to  “arrive  at  blunt  conclu¬ 
sions.”  He  insisted  that  Mr.  ! 

Copley’s  statements  about  “mil- 
itar>'  gagging”  are  “simply  not 
so.” 

The  problem  of  Presidents 
and  outspoken  militarj’  leaders. 

Dr.  Bundy  said,  “dates  back  to 
Lincoln  and  his  troubles  with 
General  Butler.” 

Dr.  Bundy  said  military  men 
.should  stick  to  their  business, 
the  military. 

Although  not  at  the  conven¬ 
tion,  V.  M.  (Red)  Newton  Jr., 
managing  editor  of  the  Tampa 
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— tackled  the  problem  of  sitting 
on  the  Cuban  invasion  story. 

“What  are  we  to  do  in  a  situ¬ 
ation  like  this  with  the  thing 
practically  going  on  outside  our 
windows  and  everyone  in  the 
area  knowing  about  it?”  Baggs 
asked  Knight. 

“I  took  the  problem  to  the 
CIA,”  Knight  said.  “They 
blandly  denied  anything  like 
this  was  going  on.  Had  they 
admitted  it  frankly  and  said, 
‘Look,  keep  your  shirt  on  a 
while,’  we  would  have  held  off. 

“When  they  repeatedly  de¬ 
nied  it,  I  ordered  the  story  run. 

I  do  not  believe  that  what  is 
and  what  is  not  national  se¬ 
curity  should  be  defined  by 
some  bureaucrat.” 

Bonafede  said  that  before  the 
invasion  of  Cuba  finally  was 
launched  some  100  newsmen 
had  gathered  in  Miami  to  cover 
what  he  said  was  a  well-known 
fact. 

McCkirniack  Klected 

Buren  McCormack,  vicepresi¬ 
dent  and  editorial  director  of 
the  Wall  Street  Journal,  was 
elected  president  of  the  society, 
succeeding  E.  W.  Scripps  II. 

Paul  Miller,  president  of 
Gannett  Newspapers,  was 
named  honorary  president. 

Walter  Burroughs,  publisher 
of  the  Costa  Mesa  (Calif.) 
Globe  Herald  and  the  Newport 
Pilot,  is  new  first  vicepresident. 

Theodore  F.  Kopp,  vicepresi¬ 
dent  of  Columbia  Broadcasting 
System,  Washington,  is  secre¬ 
tary,  and  Ralph  Sewell,  assist¬ 
ant  managing  editor  of  the 
Oklahoma  City  Oklahoman  and 
Times,  is  treasurer. 

The  following  were  named 
regional  directors:  1 — James  R. 
Doran,  Harrisburg  (Pa.)  Pa¬ 
triot  News,  b — Dennis  Orphan, 
Today’s  Health,  Chicago.  6 — 
James  Bormann,  WCCA,  Min¬ 
neapolis.  8 — Staley  McBrayer, 
Arlington  (Tex.)  News-Texan. 
10.  Robert  Chandler,  Bend 
(Ore.)  Bulletin.  11 — Raymond 
L.  Spangler,  Redwood  City 
(Calif.)  Tribune. 


Future  convention  cities  are 
Tulsa,  1%2;  Norfolk,  1963; 
Kansas  City,  1964;  Los  An¬ 
geles,  1965,  and  Pittsburgh, 
1966. 

The  outstanding  chapter 
award  went  to  Fort  Worth  for 
its  football  game  to  finance 
weak  SDX  chapters  elsewhere. 
Second  place  went  to  Akron. 

The  Quill  Award  was  pre¬ 
sented  to  the  Chicago  chapter 
for  the  most  articles  during  the 
year. 

• 

Birch  Society  Report 
Wins  Niemaii  Award 

Cambridge,  Mass. 

The  Nieman  Foundation  at 
Harv'ard  has  selected  Thomas 

M.  Storke,  84-year-old  publisher 
of  the  Santa  Barbara  (Calif.) 
News-Press,  as  this  year’s 
recipient  of  the  Lauterbach 
Award.  The  presentation  is  to 
be  made  Nov.  5. 

Cited  as  a  significant  contri¬ 
bution  to  civil  liberties  was  the 
exposure  by  Mr.  Storke’s  news¬ 
paper  of  the  John  Birch  Society’s 
activities  last  winter. 

• 

Ernie  Pyle  Award 
Deadline  Is  Dec.  1 

Deadline  for  the  Ernie  Pyle 
Memorial  Award  entries  for  1961 
is  December  1,  it  is  announced 
by  Scripps-Howard  Newspapers. 

Judges  will  be  Dan  Burrows, 
editor  of  the  Albuquerque  Trib¬ 
une;  Lewis  B.  Seltzer,  editor  of 
the  Cleveland  Press  and  News, 
and  Richard  D.  Peters,  editor 
of  the  Indianapolis  Times. 

Entries  should  be  sent  to 
Ernie  Pyle  Memorial  Awards, 
Scripps-Howard  Newspapers, 
230  Park  Avenue,  New  York  17, 

N.  Y. 

LATIN  AMERICAN  affairs  panel 
at  Sigma  Delta  Chi  convention  in 
Miami:  Left  to  right — Jorge  Zayas 
of  Havana's  Avance  in  exile;  Dom 
Bonafede,  Miami  Herald;  Ben 
Meyer,  AP;  John  S.  Knight,  Knight 
Newspapers;  and  Bill  Baggs, 
Miami  News. 


‘PROJECT  X’  UNVEILED 


Specific  Goals  Key 
To  Finding  Ad  Result 


By  Rol>ert  B.  McIntyre 

Hot  Springs,  Va. 

Advertising  results  can  be 
measured  if  specific  advertising 
objectives,  rather  than  broad 
corporate  or  marketing  objec¬ 
tives,  are  first  defined.  The  prob¬ 
lem  is  to  get  an  advertiser  to 
be  specific. 

That’s  the  nub  of  the  Associ¬ 
ation  of  National  Advertisers’ 
long-awaited  “Project  X’’,  re¬ 
sults  of  which  were  unveiled 
here  this  week  during  the  ANA’s 
annual  meeting. 

Presented  to  members  as  a 
114-page  printed  book,  “Proj¬ 
ect  X’’  has  been  dignified  with 
the  title,  “Defining  Advertising 
Goals  for  Measured  Advertising 
Results.”  It  is  being  offered  to 
ANA  members  for  $5.00;  $7.50 
to  non-members. 

Russell  H.  Colley,  manage¬ 
ment  consultant,  conducted  the 
project  which  was  launched  two 
years  ago  under  the  auspices  of 
ANA’s  Committee  on  the  Cor¬ 
porate  Management  Approach 
to  the  Advertising  Investment, 
in  an  effort  to  “bridge  the  gap 
between  overall  management 
and  advertising  management 
(E&P,  May  30,  ’59,  page  15), 

Not  Formula 

The  final  report  emphasizes 
that  ANA  is  not  presenting  a 
formula  but  merely  a  “starting 
approach”  that  may  lead  to  bet¬ 
ter  answers  to  such  questions 
as  to:  Whether  advertising 
should  be  regarded  as  a  current 
expense,  a  long-term  invest¬ 
ment,  or  as  part  of  each  ? 
Whether  to  decrease,  hold  or, 
increase  the  expenditure  level? 
How  to  make  “buy,”  “switch,” 
or  “hold”  decisions  on  major 
media  and  copy  themes. 

This  approach  is  summed  up 
as  follows: 

“It  is  virtually  impossible  to 
measure  the  results  of  adver¬ 
tising  —  unless  and  until  the 
specific  results  sought  by  adver¬ 
tising  have  been  defin^.  Con¬ 
versely: 

“Advertising  results  can  be 
measured  IF  specific  advertis¬ 
ing  objectives  are  first  defined.” 

The  question,  “What  are  your 
advertising  objectives?”  was 
directly  or  indirectly  asked  by 
Mr.  Colley  of  hundreds  of  people 
who  create  or  approve  adver¬ 
tising.  A  study  of  the  answers 
brought  him  to  the  conclusion: 

“Most  companies  have  a  ready 


answ’er  to  the  question,  but  a 
closer  examination  will  fre¬ 
quently  show  that  it  expresses 
broad  corporate  or  marketing 
objectives  rather  than  the  spe¬ 
cific  goal  of  the  advertising.” 

Definitions 

Here  the  study  introduces  the 
following  distinction  between 
the  terms  “objective”  and 
“goal:” 

“Objective:  A  broad  aim,  de¬ 
sirable  end;  goal:  An  objective 
that  has  been  made  specific  as 
to  time  and  degree.” 

Several  questions  are  raised 
in  the  report.  For  example: 

1)  How  many  companies  have 
reduced  their  overall  corporate 
objectives  to  written  measurable 
terms?  2)  How  many  have  a 
set  of  specifically  defined  mar¬ 
keting  objectives?  3)  Is  it  rea¬ 
sonable,  or  possible,  to  expect  to 
arrive  at  concrete  advertising 
objectives  unless  the  marketing 
objectives  have  been  thought 
through  and  agreed  upon? 

“A  good  way  to  check  the 
foregoing,”  the  study  says,  “is 
to  take  a  look  at  the  company’s 
latest  advertising  plan.  Chances 
are  it  is  labeled  something  like 
‘Advertising  Plan  (or  budget), 
ABC  Company,  196X.  ‘In  a  large 
company  there  may  be  such  a 
document  for  each  division  or 
product  group.  If  we  turn  to 
the  section  entitled  ‘Advertising 
Objectives’  (if  such  a  section 
is  included),  it  probably  will 
contain  phrases  like:  to  increase 
sales;  to  expand  share  of  in¬ 
dustry;  to  aid  the  salesmen  in 
opening  new  accounts. 

Broad  Genpralities 

“These  are  broad  generali¬ 
ties,”  the  study  goes  on,  “and 
obviously  it  is  impossible  to 
measure  progress  when  objec¬ 
tives  are  stated  in  such  general 
terms.  A  few  may  be  a  little 
more  specific,  such  as:  to  in¬ 
crease  sales  10%  in  196X;  to 
expand  share  of  industry  from 
10%  to  12%. 

“But  these  are  not  advertising 
g;oals,  they  are  total  marketing 
goals.  Obviously  advertising 
cannot  accomplish  the  job  alone. 
The  company  must  be  more  spe¬ 
cific  if  it  wants  to  measure  the 
particular  contribution  advertis¬ 
ing  makes  to  the  total  market¬ 
ing  effort.  The  first  job  is  to  de¬ 
fine  specifically  what  the  com¬ 


pany  expects  to  accomplish 
through  ^vertising.  Once  this 
has  been  done,  it  is  quite  possi¬ 
ble  to  measure  how  well  it  has 
succeeded  in  accomplishing  what 
it  set  out  to  do.” 

In  developing  a  “sound  course 
of  action”  which  would  ultimate¬ 
ly  provide  answers  to  numerous 
basic  questions,  the  ANA  study 
has  been  well-laced  with  case 
studies. 

•Sales  No  Measure 

Turning  to  the  possibility  of 
using  actual  sales  to  measure 
advertising  performance,  the 
study  warns  that  this  is  not 
feasible  for  most  nationally  ad¬ 
vertised  products. 

“The  experienced  advertising 
and  marketing  executive  knows 
that  it  is  dangerous  to  assume 
that  if  sales  go  up,  advertising 
desei^’es  the  credit;  if  sales  go 
down,  advertising  should  take 
the  blame.  Sometimes  this  is 
true;  sometimes  it  is  not.  He 
knows  there  are  a  half  a  dozen 
good  reasons  why  it  is  fallacious 
always  to  assume  a  direct  causal 
relationship  between  advertising 
and  sales,”  the  study  continues. 

The  “half-dozen  good  rea¬ 
sons”  include  seven  other  forces 
that  must  be  blended  with  ad¬ 
vertising  to  consumate  a  sale. 
These  “P’s  in  the  marketing 
pod”  are:  point-of-purchase; 
package  design;  personal  sell¬ 
ing;  promotion;  publicity;  and 
price. 

In  addition,  there  are  other 
variables  to  contend  with:  ever- 
changing  economic  climate; 
weather;  and  competition. 

Weight  of  .\d  Effort 

The  study  also  considers  the 
weight  of  the  advertising  effort 
and  its  carry-over  effect,  point¬ 
ing  out  that  advertising  may 
represent  a  few  pennies  of  the 
marketing  dollar,  or  it  may  be 
the  dominating  marketing  force. 
As  for  “carry-over”  effect,  read¬ 
ers  are  reminded  that  today’s 
advertising  may  pay  off  next 
week,  next  month,  or  several 
years  from  now. 

In  essence,  the  study  goes  on, 
current  sales  figures  are  not  the 
final  yardstick  of  advertising 
performance  unless  “one  or 
more”  of  these  factors  are  pres¬ 
ent:  1)  Advertising  is  the  single 
variable;  2)  Advertising  is  the 
dominant  force  in  the  marketing 
mix;  and  3)  The  proposition 
calls  for  immediate  payout  (such 
as  in  mail  order  or  retail  ad¬ 
vertising). 

Emphasizing  that  these  con¬ 
ditions  seldom  prevail  among 
so-called  “nationally  advertised” 
products,  the  ANA  study  sug¬ 
gests  that  “in  the  present  state 
of  the  art,  let's  not  expect  to 
find  some  magic  formula  or  sta¬ 
tistical  converter  which  will  tell 
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Coverage  of  ANA  meeting 
u’ill  be  carried  in  Editor  & 
Publish^  of  Nov.  11. 


us  that  if  we  pour  so  many  ad¬ 
vertising  dollars  in  one  end,  out 
will  flow  so  many  sales  dollars 
on  the  other  end.” 


Principle!) 

In  barest  outline  form,  the 
principles  of  ANA’s  suggested 
approach  are  as  follows: 

1)  An  advertising  goal  is  a 
succinct  statement  of  the  com- 
mimication  aspects  of  the  mar¬ 
keting  job;  2)  The  goal  is  ex¬ 
pressed  in  writing  —  in  finite, 
measurable  terms;  3)  Goals  are 
agfreed  upon  by  those  concerned 
at  both  creative  and  approval 
levels;  4)  Goals  are  based  upon 
an  intimate  knowledge  of  mar¬ 
kets  and  buying  motives;  5) 
Benchmarks  are  set  up  against 
which  accomplishments  can  be 
measured;  and  6)  Methods  to 
be  used  at  a  later  date  in  evalu¬ 
ating  accomplishments  are  .set 
up  at  the  time  goals  are  estab¬ 
lished. 

The  study  goes  on  to  discuss 
in  detail,  and  illustrate,  these 
principles,  and  answers  some  of 
the  questions  raised  by  this  ap¬ 
proach  to  advertising  measure¬ 
ment. 

ANA’s  study  defines  the  job 
of  advertising  as  being  to  “pure¬ 
ly  and  simply  to  communicate, 
to  a  defined  audience,  informa¬ 
tion  and  a  frame-of-mind  that 
stimulates  action.  Advertising 
succeeds  or  fails  depending  on 
how  well  it  communicates  the 
desired  information  and  atti¬ 
tudes  to  the  right  people  at  the 
right  time  at  the  right  cost.” 

6  Key  Pieces 

According  to  the  study,  there 
are  six  key  pieces  of  informa¬ 
tion  needed  to  define  advertising 
goals:  “Merchandise:  What  are 
all  the  important  benefits  of  the 
products  and  services?  Markets: 
Who  are  the  people  the  adver¬ 
tiser  wants  to  reach?  Motives: 
Why  do  people  buy  or  fail  to 
buy?  Messages:  What  are  the 
key  ideas,  information  and  atti¬ 
tudes  the  advertiser  wants  to 
convey?  Media:  How  can  the 
people  be  reached  ? ;  Measure¬ 
ments:  How  does  the  advertiser 
propose  to  measure  accomplish¬ 
ments  in  getting  the  intended 
message  across  to  the  intended 
audience?” 

The  study  refers  to  this  as 
the  “6  M  approach”  to  defining 
advertising  goals,  and  examines 
each  “M”  in  detail. 

‘Systematic  Evaluation’ 

The  terminology,  “measuring 
advertising  results,”  as  used  in 
(Continued  on  page  52) 
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B&B’s  Hesse  Calls  People  ‘Top  Dogs’ 


By  Philip  N.  Schuyler 

William  R.  Hesse  is  the  most 
impressive  object  in  the  presi¬ 
dent’s  office  at  Benton  &  Bowles, 
Inc.  That  does  not  always 
happen  to  lie  the  case  in  the 
lares  where  top  executives  of 
advertising  agencies  spend  their 
working  hours.  Quite  often  the 
man  t)ecomes  dwarfed  by  the 
magnificence  of  his  surroundings 
— the  massive  desk,  the  long 
leather  couch,  the  deep,  deep 
chairs,  the  shelf  on  shelf  of 
books  (creativity,  you  know!) 

Peoi)le  are  B&B’s  prestige  and 
the  president  sets  that  pace  in  a 
small  practical  office  he  pervades 
with  a  sense  of  restless  energy. 

“Dev'elopment  of  people  is 
and  should  be  the  prime  concern 
of  executives  the  higher  up  you 
go  in  management,”  Mr.  Hesse 
said.  “In  my  book  a  criterion  of 
good  management  is  an  ability 
to  understand,  recognize  and 
reward  zeal  and  skill — to  attract, 
identify,  train  and  hold  loyal 
people.” 

It  happens  Mr.  Hesse  began 
his  career  studying  how  to  select 
and  train  people  at  Procter  & 
Gamble  in  Cincinnati.  He  was 
working  for  his  MA  degree  at 
the  University  of  Cincinnati.  A 
senior  vicepresident  of  that 
great  corporation  and  a  univer¬ 
sity  trustee  arranged  to  have 
young  Hesse  assigned  to  the 
sales  department  to  gain  mate¬ 
rial  for  his  thesis.  William 
Cooper  Procter  became  young 
Hesse’s  inspiration  then  and 
remains  so. 

Dedication 

To<lay,  under  Mr.  Hesse,  who 
succeeded  Robert  E,  Lusk,  now 
chairman,  as  president  last 
April,  B&B  in  the  words  of  both 
men  is  “an  agency  with  an 
absolute  dedication  to  leader¬ 
ship.” 

“In  this  we  mean  department- 
by-department,  person-by-per- 
son,”  Mr.  Hesse  continued. 
“About  the  only  thing  we  can 
tolerate  is  being  in  first  place. 

“We  are  lucky  to  have  clients 
that  also  aspire  to  leadership. 
The  agency’s  first  client,  the 
first  product  we  advertised,  was 
Certo  for  General  Foods.  Gen¬ 
eral  Foods  continues  to  be  our 
largest  as  well  as  oldest  client, 
and  is  in  first  place  in  its  field. 

“Right  now  Yuban  Coffee  of 
the  Maxwell  House  Division  of 
General  Foods  is  holding  its 
Second  Anniversary  Sale.  Intro¬ 
duced  two  years  ago  in  Cali¬ 
fornia  newspapers,  it  has  become 
the  country’s  leading  prCTnium 
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soluable  coffee.  Instant  Maxwell 
House  Coffee  at  the  same  time 
is  the  largest  selling  coffee  of 
any  kind  in  the  world. 

ROP  (x>lor  Use 

“We  consider  the  ROP  news¬ 
paper  color  campaign  we  used 
to  develop  Yuban  to  be  superior 
example  of  the  use  of  this  fine 
medium.  Another  outstanding 
newspaper  campaign  for  which 
B&B  people  are  responsible  is 
the  one  for  Gravy  Train.  This 


William  R.  Hesse 

product  grew  faster  last  year 
than  any  dog  food  ever  did  in 
its  first  year  of  business. 

“Of  the  32  products  for  which 
we  presently  are  preparing 
advertising  and  which  can  be 
rated  comparatively,  18  are  in 
first  place,  nine  in  second  place. 
Crest  is  forging  into  first  place 
among  toothpastes  making  it 
one  of  the  greatest  success 
stories  of  the  year,  and  will  give 
us  19  products  in  first  place.” 

B&B  is  noted  for  its  leader¬ 
ship  in  TV  shows.  Of  the  nine 
network  programs  presently 
being  telecast  under  agency 
direction,  B&B  is  responsible  for 
four.  They  are  “Andy  Griffith,” 
“Danny  Thomas,”  “The  Van- 
Dyke  Show”  and  “The  Rifle¬ 
man.”  In  the  aggregate  they 
represent  an  advertising-enter¬ 
tainment  investment  of  $28,000,- 
000. 

This  huge  sum  is  dwarfed  by 
B&B’s  total  billing  this  year  of 
about  $120,000,000.  Much  more 


“Great  advertising  is  a  blend 
I  of  the  science  of  mass  selling, 

I  plus  the  art  of  dramatic  pre- 
SECTION  I  sentation.  If  you  have  one  with- 

I  out  the  other,  you’ve  done  half 

I  the  job.” 

$ 

Award  Winner 

than  the  $28  million,  of  course,  has  won  many  awards, 

goes  into  TV.  But  newspapers  including  several  Editor  & 
and  magazines  are  not  neglected.  Pl’BLlSHER  ROP  color  awards. 

When  Gallup  &  Robinson  picked 
Ix-aders  in  Kesult>  the  “17  Top-Selling  TV  Cam- 

„„r  ,  ,  i.  .,1.  paigns”  la-st  year,  four  were 

We  are  leaders  not  in  the  _ o 

r  j  11  j  •  created  by  B&B.  The  agency  re¬ 
numbers  of  dollars  we  spend  in  *v. _ _ 

j  ••  u  i.  •  ii.  li.  ceived  more  awards  than  any 

advertising,  but  in  the  results  .  ..  _ .  q,,, 

we  get,”  Mr.  Hesse  said.  “Our 

chief  province  is  to  create  per-  inherited 

suasive  and  effective  adver-  ...  j  i-  ^  „  _ 

...  „  .  1  •  11  this  predeliction  for  considering 

tising.  But  we  counsel  in  all  ,  .  ,  .  . _ 

,  ...  people  top  dog  in  an  advertising 

areas  of  marketing  Given  a  ^  ^ 

product,  we  serve  it  in  every  ^  ^ 

single  i^ssible  way  we  know  ^^gs,  from  Atherton  Hobler,  one 
how  with  a  view  to  making  it  ^ 

lead  Its  competitors. 

When  Mr.  Hesse  is  .selling  1941 william  Benton  in 
B&B  to  prospective  clients,  1935.  »Hobe”,  at  72,  continues  as 
which  he  enjoys  doing  along  ^ 

with  .Joseph  M.  McMahon  Jr.,  ,hai^nan  of  its  executive 
recently  named  vicepresident  in  ... 

charge  of  business  development,  ^‘t,  .  ™ 

11  i  i  11  u  i.  ii.  j.-  In  Mr.  Hesse  s  own  case,  the 
they  like  to  talk  about  the  ratio  ....  .  ..  . 

of  ^nle  to  clients  competitive  spirit  can  be  traced 

01  ^ple  to  clients.  ^  He  was 

‘We  have  over  one  thousand  ho^n  in  Dayton,  O.,  47  years  ago 
people  and  only  22  clients,”  is  ^nd  grew  up  in  Kenton,  Ohio, 
the  way  the  presentation  goes.  fondest  memories  of 

This  is  a  hijfher  ratio  of  people  dad,  an  insurance  salesman 

to  accounts  than  any  other  lead-  ^  ^ood  one,  too”),  was 

iDg  agency.  And,  with  only  a  ^j^en  he  took  up  a  challenge  to 
few  exceptions,  they  all  work  race  his  nine-vear-old  son,  and— 
here  at  666  Fifth  Avenue.  ..He  beat  me,”  Mr.  Hesse  le- 

*Total  .■\ppliralion’  called.  .,  l 

Working  his  way  through 
“This  Total  Application,  as  school,  young  Hesse  played  pro- 
we  call  it,  brings  a  depth  of  fessional  basketball  with  the 
thinking,  a  thoroughness,  and  a  Kenton  Reds.  They  played  teams 
concentration  of  talent  that  is,  from  Cleveland,  Toledo,  and 
we  think,  of  prime  importance  even  the  celebrated  Harlem 
in  meeting  the  number  one  prob-  Globetrotters, 
lem  of  advertising  today.  War  took  Mr.  Hesse  from  his 

“That  is,  of  course,  the  fact  (Continued  on  page  20) 
that  it’s  twice  as  hard  to  get  — 

through  to  people  today  as  it  ^  .  . 

used  to  be  just  a  few  years  ago  Gllrus  Commission 
when  there  was  half  as  much  Reappoints  B&B 
advertising.  Advertising  keeps  Lakeland  Fla 

costing  more  but  the  individual  Corlimis- 

message  accomplishes  less  .  .  .  8  to  4  to 

“Our  answer  to  this  stems  retain  Benton  &  Bowles,  Inc., 
naturally  out  of  our  manage-  to  handle  its  $3,500,000  account 
ment  principle  of  concentration,  said  to  be  worth  $500,000  in 
It  is  simply  this:  if  your  mes-  revenue  for  the  agency, 
sage  is  going  to  get  less  atten-  b&B  has  handled  the  account 
tion,  it  should  not  try  to  say  for  the  past  six  years.  The 
several  things,  but  concentrate  commission  recently  solicited 
on  one.  It  had  better  be  the  presentations  from  other  agen- 
right  one,  and  this  takes  sound  cies  including  Ted  Bates  &  Co., 
business  judgment,  experience,  Inc.,  Lennen  &  Newell,  Inc.,  and 
and  research.  And  if  you  are  Campbell-Ewald  Co. 
even  to  get  that  one  thought  The  commission  has  appointed 
through,  you  must  say  it  fast,  B&B  only  until  June  1,  1962, 
’  say  it  surprisingly,  and  say  it  when  the  decision  will  be  re- 
:  memorably  .  .  .  considered. 
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I  AD-lines 

1  By  Rol>ert  B.  McIntyre 


One  advantage  of  commuting 
by  train  is  that  you  get  a  twice- 
a-day  chance  to  really  read  your 
newspaper  and  to  keep  abreast 
of  the  better  advertisements. 

*  *  * 

This  month’s  bell-ringer  is  one 
of  a  series  of  seven  circulation 


How  to  bo  a  smart  dummy 


promotion  ads  which  the  New 
York  Times  has  been  running 
since  August  in  24  dailies  and 
34  weeklies  in  New  York,  Con¬ 
necticut  and  New  Jersey. 

The  series,  in  1800-  and  1000- 
line  versions,  is  due  to  windup 
the  end  of  this  month,  but  before 
it  does,  we’d  like  to  commend  the 
Times  and  its  ad  agency  Batten, 
Barton,  Durstine  &  Osborn,  Inc., 

This  particular  ad.  “How  to  be 
a  smart  dummy,”  captures  the 
“feel”  of  the  entire  series  put 
together  by  BBDO  staffers:  Barry 
McCarthy,  management  super¬ 
visor  on  the  Times’  account; 
Kneel  Moore,  account  executive; 
A1  Hoffmann,  copy  group  head; 
Neil  Leonard,  copywriter;  and 
Ed  Almgren.  art  director. 

*  *  * 

Illustration  shows  the  familiar 
group  of  commuter-train  bridge 
players.  The  not-so-dumb  “dum¬ 
my”  is  reading  his  Times. 

“Some  commuters  know  how  to 
play  their  cards,”  copy  reads  in 
part.  “They  make  sure — other 
pleasures  notwithstanding — that 
they  enjoy  The  New  York  Times 
somewhere  along  the  line.  Why 
not  make  The  Times  part  of  your 
morning  schedule?  (Note  to 
bridge  buffs:  The  Times  bridge 
column  gives  you  a  hand  every 
day  of  the  week.)” 

As  with  any  ad  campaign,  pin- 
ning-down  results  to  a  specific 
medium  is  difficult,  if  not  impos- 


‘GiftBookard’ 
Fills  Boots  of 
Santa  Glaus 

A  series  of  77-line,  reverse 
plate  insertions  currently  run¬ 
ning  on  the  financial  pages  of 
the  New  York  Times  and  the 
Wall  Street  Journal  are  prom¬ 
ising  business  executives  “sud¬ 
den”  relief  from  the  pleasurable 
problem  of  Christmas  gift-giv¬ 
ing  through  Automated  Gift 
Plan,  Inc.,  New  York. 

The  two-column,  couponed 
ads,  which  are  also  running  in 
business  trade  publications, 
carry  such  provocative  head¬ 
lines  as,  “Suddenly  You  Had  It 
Made;”  “Suddenly  You’re  Hou- 
dini;”  “Suddenly  You’re  on  A 
Pedestal.”  (see  cut). 

Brainchild  of  former  print¬ 
ing  and  advertising  executive 
Harry  King,  Automated  Gift 
Plan  makes  it  possible  for  the 
recipient  to  select  the  one  gift 
he’d  like  most  from  a  choice  of 
brand  name  gifts  presented 
within  an  unrevealed  price 
range  by  the  donor. 

‘Gift  Bookards* 

Key  to  the  gift-giving  plan  is 
a  multi  -  colored  presentation 
called  a  “Gift  Bookard,”  which 
contains  color  reproductions 
and  detailed  descriptions  of 
some  two  dozen  gifts  all  avail¬ 
able  at  a  single  price.  Depend¬ 
ing  on  how  much  he  wishes  to 
spend,  a  businessman  can  buy 
eight  different  “Bookards”  in 
eight  different  price  ranges 
from  $7.50  to  $100. 

At  no  extra  cost,  each  “Gift 
Bookard”  comes  imprinted  with 
the  sender’s  name  and  encased 
in  a  gift  box.  Imprinted  enve¬ 
lopes  in  which  to  mail  the 
“Bookards”  and  certificates  are 
also  included  in  the  single  pur¬ 
chase  price. 

According  to  Mr.  King,  all  a 
recipient  does  upon  obtaining 
the  “Bookard”  in  the  mail  is  to 
indicate  his  choice  of  gift  on 
an  enclosed  pre-addressed,  post¬ 
age-paid  reply  card  and  mail 
it  back  to  Automated  Gift  Plan. 
His  gift  arrives  in  from  10 
days  to  two  weeks. 

“In  addition  to  avoiding  the 
risk  of  buying  unwanted  gifts,” 
Mr.  King  pointed  out,  “the 
giver  saves  shopping  time  and 
money — inasmuch  as  all  gift 
items  are  priced  at  lower  than 
retail.” 

Mr.  King,  self-styled  “Busi¬ 
nessman’s  Santa  Claus,”  em- 


‘Hometowii’  Dailies 
To  Get  WNR  Service 

Washington 
The  “One  Order-One  Bill-One 
Check”  advertising  representa¬ 
tion  provided  weekly  newspapers 
throughout  the  U.S.  by  Weekly 
Newspaper  Representatives  Inc., 
is  being  extended  to  “hometown” 
daily  newspapers  by  WNR 
effective  Jan.  1,  the  National 
Editorial  Association  has 
announced. 

This  action  follows  three  years 
of  preliminary  study  both  by 
the  National  Editorial  Associa¬ 
tion,  trade  organization  of  5,500 
weekly  and  500  daily  news¬ 
papers  active  in  all  50  states, 
and  by  its  wholly-owned  New 
York  headquartered  affiliate, 
WNR. 

• 

Newspapers  Get  44% 

Of  New  Car  Ads 

Forty-four  percent  of  the  na¬ 
tional  new  car  advertising  ap¬ 
pearing  in  measured  media  goes 
into  newspapers,  while  maga¬ 
zines  get  23%,  network  TV 
22%,  spot  TV  6%,  and  outdoor 
5%,  according  to  a  new  ad  just 
released  by  the  Bureau  of  Ad¬ 
vertising,  ANPA. 

“As  for  used  cars,”  the  ad 
notes,  “newspapers  are  virtually 
the  only  advertising  medium.” 

Headlined,  “Shop  Here — 1962 
Auto  Information,”  the  ad  is 
the  latest  in  the  Newspaper 
Promotion  Advertising  Cam- 
paigpi  series  prepared  by  the 
Bureau  for  use  by  some  700 
participating  member  dailies. 

• 

First  for  Hi-Fi? 

Washington 
The  Washington  Post  recently 
published  two  Hi-Fi  preprint 
ads  —  one  for  Chrysler  and  one 
for  Stouffer’s.  Run  in  two  dif¬ 
ferent  sections  of  the  newspa- 


6  Reasons 
Why  Ronson 
Is  in  Papers 

Six  specific  reasons  for 
scheduling  newspaper  advertis¬ 
ing  to  introduce  its  CFL  300 
“Big  Daddy”  electric  shaver 
last  week  (E&P,  Oct.  21,  )>age 
26),  were  cited  this  week  by 
Bernard  Dwortzan,  Ron.son’s  i 
advertising  manager. 

He  said  that  although  Ronson 
is  not  using  newspapers  ex¬ 
clusively  in  the  introduction,  its 
reasons  for  “including  this 
medium  in  our  advertising  cam¬ 
paign  are  as  follows: 

Hits  Specific  Markets 

“It  permits  us  to  concentrate 
our  advertising  in  the  specific 
markets  where  our  distribution 
is  heaviest. 

“It  allows  us  to  capitalize  on 
the  news  atmosphere  of  the 
medium  in  announcing  a  new 
product  to  the  public. 

“It  provides  the  advantage  of 
a  large  page  size  to  drive  home 
‘Big  Daddy*  with  greater  im¬ 
pact. 

“It  gives  us  the  opportunity 
of  securing  valuable  dealer  tie-  i 
in  advertising  activity.  !j 

“It  offers  more  flexibility  than  H 
most  other  media.”  L 

The  sixth  reason  cited  by  Mr.  I 
Dwortzan  covered  the  use  of  I 
newspapers  in  relation  to  Ron-  I 
son’s  national  magfazine  sched-  i 
ule.  u 

“Newspaper  advertising,”  he  I 
said,  “helps  our  sales  force  ; 
stimulate  greater  dealer  inter¬ 
est  and  encourages  more  orders 
by  stressing  the  fact  that  we 
are  advertising  in  his  own  news¬ 
paper  locally,  in  addition  to  the 
national  magazine  coverage. 
The  latter,  although  very  im¬ 
portant  in  Ronson’s  advertising 
program,  sometimes  strikes  the  i 
retailer  as  being  remote  from  ^ 
his  specific  selling  problem  and 
immediate  trade  area.”  i, 

• 

Pittsburgh  Press 
Trading  Stamp  Study 

Pittsburgh 
Ninety- five  per  cent  of  all 
Allegheny  County  families  save 
trading  stamps,  and  87%  have 
redeemed  them,  according  to  a 
survey  conducted  by  the  Pitts¬ 
burgh  Press.  In  1950, 97 %  saved 
them  and  83%  redeemed  them. 

The  study  also  showed  that 
84%  of  families  save  S  &  H 
Green  stamps;  68%  save  Top 


sible.  However,  it  is  a  matter  of  phasized  that  unused  “Gift 
record  that  the  Times’  circula-  Bookards”  are  returnable  for 
tion  has  increased.  full  credit  if  sent  back  within 

Need  we  say  more?  30  days. 
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per,  it  is  believed  to  be  the  first  Value  TV  stamps;  and  38%,  I 
time  more  than  one  preprint  has  PS  Blue  stamps.  Forty-one  per 
been  run  in  the  same  edition  of  cent  of  families  save  two  kinds 
a  newspaper.  of  trading  stamps. 
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The  people  who  buy  most 
of  what  you  have  to  sell 

read  THE  PLAIN  DEALER 

YOUR  BEST  NEWSPAPER  ALL  DAY  IN  CLEVELAND,  OHIO 


•  Did  you  know  that  the  Cleveland  Market’s  Retail  Sales 
are  larger  than  anyone  of  38  Entire  States? 


Raprtetnted  by  Cmmer  A  Woodward,  Ine.,  New  York,  Chicago,  Detroit,  Atlanta,  San  Franeiaeo,  Lot  Angles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network 
Eastern  Travel  and  Resort  Representatives:  The  Corfield  Co.,  527  Lexington  Avenue,  New  York  17,  New  York 


Golden  Dozen 

(Continued  from  page  17) 


first  job  of  trying  to  find  the 
best  way  to  train  salesmen  at 
P«&G. 

After  the  war  he  returned  to 
P&G.  One  of  the  friends  he  had 
made  in  the  army  persuaded 
him  to  leave  P&G  and  join  the 
Pittsburgh  office  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc. 
There  he  worked  on  the  Sea 
Breeze  Laboratories,  Koppers, 
Clark  Candy  and  American  Rad¬ 
iator  &  Standard  Corp.,  ac¬ 
counts.  Later  he  moved  to 
BBDO’s  New  York  office,  where 
he  became  account  supervisor 
for  Grosley  Television,  Lever 
Brothers  and  Campbell  Soup. 

Mr.  Hobler,  then  heading  the 
B&B  quest  for  superior  talent, 
persuaded  Mr.  Hesse  to  leave 
BBDO  in  1956.  In  eight  years 
with  BBDO  he  had  been  pro¬ 
moted  to  vice  president  and 
account  supervisor.  He  came  to 
B&B  in  the  same  capacity,  with 
supervisory  responsibility  for 
the  General  Foods  Corporation, 
including  the  Maxwell  House, 
Post  and  Institutional  Products 
Division,  the  Corporate  Office, 
and  other  products  of  the  com¬ 
pany.  He  was  elected  to  the 


board  of  directors  later  in  1956 
and  in  January  of  1957  was  ap- 
jK)inted  a  senior  vicepresident. 
A  year  later  he  became  execu¬ 
tive  vicepresident,  and  it  was 
from  that  post  that  he  was  ele¬ 
vated  to  president  this  year. 

“I  love  advertising  agency 
work,  from  the  sheer  fun  of 
being  in  it,”  Mr.  Hesse  con¬ 
cluded.  “I’ve  enjoyed  myself 
right  from  the  start  in  it  16 
years  ago.  I  like  the  competi¬ 
tion,  the  contribution  people  can 
make  to  progress  by  being  in 
advertising.  I  like  the  point  of 
view — the  search  for  innovation, 
and,  al)ove  all,  the  rewarding 
sense  of  tr>'ing  continually  to 
imi)rove  on  ye.sterday.” 

• 

Liquor  Preferences 
Shown  in  BoA  Book 

Latest  revision  of  the  Bureau 
of  Advertising,  ANPA’s  annual 
publication,  “For  Distillers,”  in¬ 
cludes  a  listing,  with  expendi¬ 
tures  by  company  and  brand,  of 
all  liquor  advertisers  who  spent 
$25,000  or  more  in  newspapers 
from  1955  through  1960. 

The  publication  gives  a  com¬ 
plete  picture  of  state-by-state 
preferences  for  various  tyi)es  of 
alcoholic  beverages,  plus  addi¬ 
tional  facts  about  liquor  sales 
and  advertising. 


This  is 
18  pt 

Egyptian  Expanded 


C  O  R  PO  R  AYI  ON*  o»  Western  Electric  Company  i~c. 

Department  S4G,  5555  Touhy  Avenue  •  Skokie,  Illinois 


N.E.  Ad  Bureau 
Issues  17th  Study 

Boston 

The  New  England  Newspaper 
Advertising  Bureau  has  released 
its  17th  Annual  Survey  of  Re¬ 
tail  Distribution  of  Beer,  Wine 
and  Liquor  Products  in  the  New 
England  region. 

Included  are  distribution  fig¬ 
ures  in  49  of  the  area  cities  for 
274  brands  of  liquor  products. 

A  feature  of  the  new  .study 
is  the  addition  of  seven  new 
cities  made  possible  by  a  “sub- 
■stantial”  increase  in  Bureau 
membership.  New  areas  included 
those  covered  by  the  New  Haven 
tConn.)  Register  Journal-Cour¬ 
ier,  Bridgeport  (Conn.)  Post 
Telegram,  St.  Johnshury  Cale¬ 
donian  Record:  Lowell  (Mass.) 
Sun,  Springfield  (Mass.)  Union 
News,  Beverly  Times,  and  the 
Milford  (Conn.)  Daily  News. 

According  to  Kenneth  L.  Mac- 
Mannis,  Bureau  director,  the 
1960  edition  of  the  study  added 
the  Portland  (Me.l  Press  Her¬ 
ald-Express  and  Bangor  (Me.) 
Daily  News.  “Since  completion 
of  the  1961  edition.”  Mr.  Mac- 
Mannis  said,  “the  Lewiston-Au- 
hum  (Me.)  Sun  Journal  has 
joined  with  us  and  will  be  in¬ 
cluded  in  the  1962  release.” 

• 

Catholic  Cemeteries 
Use  Roto  Section 

Chicago 

A  16-page  rotogravure  supple¬ 
ment  in  the  Chicago  Sunday 
Tribune  Oct.  29  told  the  story  of 
the  Catholic  Cemeteries  of 
Chicago. 

The  cover  provided  the  theme 
for  the  supplement — that  Catho¬ 
lic  Cemeteries  are  intended  as  a 
source  of  inspiration  for  the 
living,  as  well  as  a  resting  place 
for  the  dead. 

The  only  direct  promotional 
device  employed  in  the  supple¬ 
ment  was  a  coupon  inviting 
interested  families  to  write  for 
further  infomiation  about  Queen 
of  Heaven  mausoleum. 

The  supplement  was  written 
by  Phillip  O’Reilly,  public  rela¬ 
tions  counsel  of  the  Catholic 
Cemeteries  and  vicepresident  of 
Attitudes,  Inc.,  Chicago  public 
relations  firm.  Robertson  Adver¬ 
tising  executed  the  art  work. 


In  A^ncy  PR 

Philadelphia 
Charles  W.  Schafhauser,  one 
time  radio  news  writer  of  the 
Philadelphia  Bulletin  and  the 
Camden  (N.  J.)  Courier-Post, 
has  joined  the  public  relations 
staff  of  Lewis  &  Gilman,  Inc., 
local  ad  agency. 
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EXCELLENCE  AWARD  — George 
Gager  (right),  advertising  man¬ 
ager,  Lansing  State  Journal, 
Lansing,  Mich.,  receives  Stamps- 
Conhaim-Whitehead  award  for  ad¬ 
vertising  excellence,  from  Charles 
Lovett,  Mid-West  sales  manager 
for  S-C-W,  during  meeting  of 
Michigan  Press  Association. 


Jones  Calls  Radio-TV 
‘Metrecal  of  Metlia’ 

Colorado  Springs,  Colo. 

“No  other  medium  sells  the 
goods  like  newspapers,”  said 
Fred  C.  Jones,  regional  director 
of  the  Newspaper  Advertising 
Executive  Association. 

He  spoke  at  a  meeting  of  the 
Pikes  Peak  Advertising  Club, 
calling  upon  newspaper  adver¬ 
tising  men  to  put  forth  greater 
effort  in  selling  the  advantages 
of  their  medium. 

Mr.  Jones,  who  is  advertising 
director  of  the  Pueblo  Star- 
Journal  and  Pueblo  Chieftan, 
declared,  “Newspaper  adver¬ 
tising  frequently  sells  itself 
because  of  its  constant  ability  to 
sell  the  goods.  But  there  is  not 
enough  selling  effort  on  the  part 
of  newspaper  people  them¬ 
selves.” 

“Newspapers  sell  the  most 
because  they  are  wanted  the 
most,”  he  said.  “More  than  60 
million  newspapers  are  sold  | 
daily  in  this  country.”  He  called 
newspaper  advertising  “the  most  . 
effective  and  efficient  means”  of  ' 
reaching  the  minds  of  the  buy-  ;j 
ing  public.”  I 

Mr.  Jones  referred  to  radio  ^ 
and  television  as  the  “Metrecal  f 
of  the  Media”  and  added,  “while  [ 
the  electronic  media  furnishes  j 
entertainment  with  a  little  bit 
of  information,  newspapers 
furnish  information  with  a  little 
bit  of  entertainment.”  ! 

He  called  for  a  return  to  | 
“hard-sell”  methods.  “From 
coast-to-coast,  newspapers  sell 
the  most,”  he  reminded. 

2,480  Small  Cuts  i 

More  than  2,480  different 
illustrations  sized  to  meet  small- 
space  requirements  are  included 
in  the  third  edition  of  Stamps- 
Conhaim- Whitehead’s  Miniature 
Cut  Library. 
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Today’s  Student —Tomorrow’s  Newspaperman 

Today’s  journalism  and  printing  student  is  taking  classroom  notes.  Tomor¬ 
row  he'll  be  interviewing  world  leaders  and  getting  out  our  newspapers. 

Copley  Productions  films  assist  the  newspaper  profession  to  interest  young  men  and  women 
m  careers  in  newspaper  work.  Our  brisk,  authentic  documentary  films  recognize  specific  obli¬ 
gations  to  educators  in  the  fields  of  Journalism  and  Printing,  and  capture  the  reality,  the 
urgency,  and  the  excitement  of  modern  newspapers. 


For  a  complete  listing  of  our  films  please  direct  inquiries 
to  the  nearest  Copley  Productions  distribution  center. 


t 

•  7778  lvanlio««  P.O.  Box  1S30.  La  •Jolla,  California 

•  434  Downer  Place,  Aurora,  Illinois 

A  DIVISION  OF  THE  COPLEY  PRESS,  INC. 


Bo  A  Tells  Retail 
Opportunities 

A  new  presentation  designed 
to  help  men’s  and  boys’  wear 
retailers,  “Grow  With  the  Grow¬ 
ing  Men’s  Wear  Market,’’  has 
been  published  by  the  Bureau  of 
Advertising,  ANPA.  It  is  now 
available  to  men’s  wear  retail¬ 
ers  through  the  more  than  1,000 
member  daily  newspapers  of  the 
Bureau. 

To  Increa.se  Market 

The  presentation  is  aimed  pri¬ 
marily  at  helping  men’s  wear 
stores,  and  men’s  and  boys’ 
wear  departments  of  department 
stores,  increase  their  share  of 
the  market.  It  shows  that  al¬ 


though  men’s  and  boys’  wear 
merchandise  sales  have  grown 
over  50%  in  10  years,  men’s 
wear  store  sales  have  been  fall¬ 
ing  behind  in  market  share, 
while  men’s  and  boys’  depart¬ 
ments  of  department  stores  are 
maintaining  same  percentage 
share  of  a  bigger-than-ever 
market. 

Incorporated  into  the  new 
presentation  are  facts  on  the 
competitive  pressures  of  the 
market:  strong  and  weak  spots 
existing  in  present  men’s  and 
boys’  wear  advertising;  and 
some  key  do’s  and  don’ts  that 
can,  when  properly  followed, 
add  to  the  selling  strength  of 
the  retailer’s  ads.  The  presen¬ 
tation  also  contains  a  tested 
four-step  advertising  progn“am 
designed  to  help  the  merchant 


set  and  meet  a  challenging,  but 
realistic,  sales  goal.  Spaces  are 
provided  for  the  retailer  to 
work  out  his  own  ad  plan.  A 
sample  worked-out  plan  is  in¬ 
cluded  in  each  stage  of  the 
plan’s  development,  for  easy 
visualization  of  how  the  pro¬ 
gram  works. 

Attention  To  Pricing 

The  presentation  points  out 
the  importance  of  giving  great¬ 
er  attention  to  pricing,  and 
giaphically  illustrates  that  “a 
definite  tendency  has  developed 
over  the  past  10  years  to  shift 
promotional  emphasis  to  lower 
priced  lines  ...  to  undersell  the 
quality  market.”  This  situation 
is  true  for  a  significant  number 
of  important  men’s  wear  mer¬ 
chandise  lines. 


the  newspaper  that 
DELIVERS  RED  SHOES 

A  paid-up  subscriber  wanted  a  pair  of  RED  SHOES  and  she 
wanted  them  for  a  party  that  night. 

■  She  had  read  an  ad  in  the  morning  edition  of  the  Orlando 
Sentinel-Star  describing  exactly  the  pair  of  shoes  she  desired. 
But  how  to  get  them?  She  lived  85  miles  from  Orlando,  in 
Melbourne. 

■  The  solution  was  simple.  She  phoned  the  store  that  morning 
and  told  them  to  call  Jack  Rabbit  Express,  the  Sentinel-Star's  own 
40-truck  delivery  line. 

■  Presto!  . . .  the  shoes  were  picked  up  and  delivered  in  time  for 
the  party. 

■  The  Sentinel-Star  serves  the  Central  Florida  area  in  more  ways 
than  one.  As  its  Jack  Rabbit  Express  hauls  papers  to  distribution 
points  all  over  Central  Florida  it  also  hauls  small  packages  for 
Orlando  merchants . . .  thereby  creating  a  speedy  service  that  no 
other  market  offers  its  customers.  This  express  line  also  hauls 
high  priority  gadgets  to  the  rocket  bases  at  Cape  Canaveral  from 
suppliers  in  Orlando,  such  as  the  Martin  Company  of  Orlando 
which  employs  over  10,000  people. 

■  The  Sentinel-Star’s  Jack  Rabbit  Express,  serving  the  people  of 
Central  Florida  as  it  does,  is  one  reason  why  more  of  these  Flo¬ 
ridians  read  the  Orlando  Sentinel-Star  than  any  other  Florida 
publication. 

MARTIN  ANDERSEN 

Editor/Owner/Ad  Writer/Galley  Boy/Delivery  Boy 


(0rlanbo 

i>pntinpl-i’tar 

ORLANDO,  FLORIDA 


Idea  Must  Fit  Medium, 
Beer  Elxec  Claims 

San  Francisco 

“The  idea  must  fit  the  me¬ 
dium”  is  the  reason  newspapers 
were  selected  for  the  cui-rent 
Burgermeister  Beer  schedule, 
according  to  Leslie  Mullin.s,  ad¬ 
vertising  manager  for  the  Burg¬ 
ermeister  Corporation,  who  was 
the  principal  speaker  at  the  Oc¬ 
tober  meeting  of  the  California 
Newspaper  Advertising  Execu¬ 
tives  Association  held  here  last 
week. 

Mr.  Mullins  said  that  the 
basic  theme  of  the  Burgie  cam¬ 
paign  could  best  be  “put  across” 
on  the  printed  page  of  the  news¬ 
paper,  and  added  that  “what  is 
good  in  one  medium  is  not  neces¬ 
sarily  good  in  other  media”  .  .  . 
“the  idea  must  fit  the  medium” 
.  .  .  “it  is  this  right  combination 
that  makes  the  advertising  a 
success.” 

Sixty  days  ago,  when  this 
campaign  was  undertaken,  Mr. 
Mullins  said  that,  in  his  opinion, 
newspaper  promotion  depart¬ 
ments  were  inefficient.  “Today 
this  is  not  true.  Newspapers 
have  done  a  tremendous  job  of 
merchandising  for  Burgermeis¬ 
ter!”  Store  stackings  secured  by 
the  papers  forced  the  brewery 
to  completely  reorder  point-of- 
sale  material  in  order  to  fill  the 
demand  for  store  displays.  To 
date,  Mr.  Mullins  said,  this 
Burgie  advertising  campaign  has 
been  a  success. 


GATEWAY  TO  THE  MOON  ■  ORLANDO  SERVES  CAPE  CANAVERAL 


!  101  Attend  One-Day 
Carolinas  NAEIA  Meet 

Chapel  Hill,  N.  C. 

One  hundred  and  one  adver¬ 
tising  salesmen  from  31  news- 
!  ways  papers  in  North  Carolina,  South 

u  ij  Carolina,  and  Georgia  attended 

a  one-day  “hard-working  sales- 
es  for  man-participating  program”  at 

lat  po  '  the  School  of  Journalism,  Uni- 

,  I  versity  of  North  Carolina, 

Chapel  Hill. 

I  from  Sponsored  by  the  Newspaper 

riando  Advertising  Executives  Associa¬ 
tion  of  the  Carolinas,  the  ad¬ 

vertising  seminar  covered  the 
topics:  “Streamlined  Advertis- 
ple  of  1  ing  Copy,”  “More  Time  for  Sell- 

;e  Flo-  I  Key  to  Linagre  Gains  in 

I  •  .  ’61,”  and  “How  to  Get  More 

^  Out  of  Your  Advertising  Mat 
;  Service.” 

i  James  E.  Wilkins  Jr.,  of  the 
Charlotte  Observer  and  the 

f  Boy  Charlotte  News,  was  chairman 

.  of  the  Advertising  Seminar 

Committee  which  arranged  for 
the  one-day  session. 

Speakers  were  Mark  Arnold, 
retail  manager.  Bureau  of  Ad- 

Pvertising,  ANPA;  John  Bind- 
I  rum,  art  director,  Metro  Asso¬ 
ciated  Services,  and  Dr.  James 
J.  Mullen,  associate  professor, 
MAVERAL  School  of  Journalism. 
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The  Washington  Post  published  3,500,000 
more  lines  of  advertising  than  any  other 
Washington  paper 
during  the  first 
9  months  of  1961. 

FIRST  IN  WASHINGTON 

IN  CIRCUUTION  IN  ADVERTISING  IN  AWARDS 


TOTAL  ADVERTISING 

First  9  ntonths,  1961 
Medio  Records 

The  Washington  Post 

Lines 

33,617,908 

30,070,882 

Chang,  sine. 
ttf  9  moi.,  I960 
+216,639 
—  1,866,400 
-609,895 

Washington 

9,329,160 

Member  Newspaper  Color  Advertising,  Inc. 

Continuity  Rotes  Apply  to  Both  Color  ond  Block  and  White. 

R^pr^s^nted  by:  Sawy«r«  Ferguson,  Wolker— N.  Y.»  Chic,  Det.,  Atlonto,  Philo.,  Son  Fron.,  Los  Angeles;  Joshuo  B.  Powers,  Ltd— London;  Senor  G.  Enriquez  Siinoni— 
Mexico  City;  Allin  Assoc.— Toronto  &  Monfreol;  Hoi  Winter  Co.,  Florido  Hotel  &  Resorts,  Miami  Beoch;  Tom  McGill,  New  England  Hotel  &  Resorts,  W.  Roxbury,  Mou.; 
Lou  Robbins,  N.  Y.  &  N.  J.  Hotel  &  Resorts,  1265  B"woy,  N.  Y.;  Gront  Webb  Co.,  Fin.  Adv.— N.  Y.,  Chk.,  Son  Fron.,  Los  Angeles,  Seattle,  Boston,  Philo.;  C.  E.  Storck, 
Pocono  Hotel  &  Resorts,  86  E.  Beverly  Pkwy.,  Valley  Streom,  N.  Y.;  Puck,  The  Comic  Weekly. 


AD  CAMPAIGNS; 

Sara  Lee  Ups  Budget 
In  Newspapers  25% 

Chicago  frozen  foods  consists  of  eight 
Kitchens  of  Sara  Lee  will  products — five  vegetable  combi- 
spend  $600,000  in  newspaper  nations  and  three  vegetables 
advertising  during  1961-62,  up  with  sauce. 

25%  over  the  $480,000  spent  The  print  schedule,  set  to 


of  a  Knorr  Soup  ad  back  in  keyed  to  eastern  markets,  but- 
September  (E&P,  Sept.  23,  tresses  a  large-scale  pi-omo- 
page  48).  tional  program  for  British  Over- 

The  spectacular  will  first  ap-  seas  Airways  Corp.’s  new 
pear  on  Nov.  12  in  those  26  Escape  Club  (“escapism  to 
This  Week  newspapers  (of  its  balmy  climes  among  those 
total  43)  which  cover  Knorr’s  otherwise  sentenced  to  icy 
initial  market  area.  The  iden-  winter  environments.”) 
tical  seven-pager  will  appear  in  *  *  ♦ 

This  Week’s  other  17  newspa-  •  Newspaper  ads  in  test 
pers  early  in  1962,  when  Knorr  markets  are  being  used  by 
Soups  are  introduced  to  the  Frenchette  Gourmet  Dressing  to 
rest  of  the  country.  stress  the  flavor  story. 

♦  *  *  ♦  ♦  ♦ 


in  the  medium  during  the  same 
period  last  year. 

According  to  Kenneth  A. 
Harris,  director  of  advertising, 
newspapers  will  be  used  “more 
frequently,  in  more  markets  and 
with  greater  use  of  ROP  color,” 
than  ever  before. 

Mr.  Harris  cited  Sara  Lee’s 
newspaper  campaign  for  Apple 
’n  Spice  cake  which  last  month 
ran  more  than  300  ads  in  over 
180  markets.  Included  were  color 
ads  in  10  papers  “where  color 
standards  meet  the  high  quality 
specifications  we  demand  in  our 
advertising  as  well  as  our  prod¬ 
ucts,”  Mr.  Harris  said. 

He  said  that  newspapers  con¬ 
tinue  to  be  a  basic  part  of  Sara 
Lee  advertising  planning  not 
only  for  new  product  intro¬ 
ductions  but  for  continuing  cam¬ 
paigns  also.  This  backed  locally 
by  newspaper  advertising  and 
supporting  local  radio-TV.  Mr. 
Harris  said  that  newspapers  are 
used  frequently  for  intermediate 
campaigns  between  major  cam¬ 
paigns.  Sara  Lee  uses  newspa¬ 
pers  to  advertise  its  entire  line 
of  10  all-butter  cakes. 

«  #  * 

PAPERS  HELP  DEBIT 

An  advertising  campaign  (via 
Young  &  Rubicam,  Inc.)  calling 
for  a  series  of  five  ads  in  13 
Sunday  supplements  and  28 
dailies,  plus  27  to  40  TV  spots 
in  prime  viewing  time  each 
week  in  eight  major  cities,  will 
be  used  by  General  Foods 
Corp.’s  Birds  Eye  division  to 
launch  a  new  product  line  in 
New  England  and  New  York 
this  month. 

The  new  line  of  Birds  Eye 


break  the  week  of  Nov.  12,  in¬ 
cludes  an  opening  two-page, 
full-color  spread,  as  well  as  two 
single-page,  full  color  ads  in 
Sunday  supplements,  and  two 
1,000-line  black-and-white  ads 
for  daily  newspapers.  There 
will  be  27  placements  of  the 
three-color  ads,  and  71  place¬ 
ments  of  the  black-and-white 
ads,  in  newspapers  in  26  cities. 

The  campaign  is  built  around 
the  theme,  “All  new  .  .  .  All 
ready  .  .  .  All  Birds  Eye — 
vegetables  with  that  extra-spe¬ 
cial  touch.” 

*  «  * 

LARGEST  FOOD  AD 

The  largest  single  ad  ever 
placed  by  a  food  manufacturer 
in  a  national  consumer  publica¬ 
tion  will  appear  in  This  Week 
magazine  on  Nov.  12  when 
Best  Foods  division  of  Corn 
Products  Company  climaxes  its 
introductory  campaign  for 
Knorr  Soups  in  a  seven-page 
“spectacular,”  featuring  a  1 1 
seven  of  the  product’s  European 
flavors. 

This  Week  is  the  only  na¬ 
tional  magazine  scheduled  to 
carry  this  special,  for  which 
Best  Foods  is  spending  a  rec¬ 
ord-breaking  $375,000.  The  spe¬ 
cial  will  also  appear  Nov.  12 
in  the  First  Three  Markets 
newspaper  magazines. 

The  Knorr  line  was  intro¬ 
duced  this  fall  to  American  su¬ 
permarkets  in  the  Northeast¬ 
ern,  Middle  Atlantic  and  Mid¬ 
dle  Western  States.  The  Mil¬ 
waukee  Journal  is  currently 
analyzing  results  of  a  Hi-Fi  vs. 
ROP  color  split  run  test  made 


\ 


UNITED  T.AKES-OFF 

Some  200  newspapers  in  125 
cities  are  included  in  United 
Air  Lines  fall-winter  campaign 
(via  N.  W.  Ayer  &  Son)  set 
to  break  Nov.  5. 

Ads,  ranging  from  300  to 
1,200  lines,  will  promote  the 
theme,  “Somewhere  Winter  Is 
Fun.”  In  addition,  newspaper 
mats  are  being  distributed  to 
3,764  travel  agents  for  tie-ins 
with  local  advertising. 

Nine  national  magazines,  plus 
radio-TV  spots,  are  also  sched¬ 
uled. 

*  * 

ADS  IN  600  DAILIES 

Hiram  Walker  Inc.,  has 
scheduled  600  newspapers  to  re¬ 
ceive  4,000  gift  wrap  ads  (via 
C.  J.  LaRoche  &  Co.)  in  the 
period  between  Thanksgiving 
and  Christmas,  according  to 
Donal  J.  O’Brien,  vicepresident 
and  director  of  advertising  and 
sales  promotion. 

In  addition,  a  special  “Think 
Big”  campaign  to  sell  gift- 
wrapped  gallons  of  Canadian 
Club  is  scheduled  for  a  select 
list  of  newspapers. 

Mr.  O’Brien  said  that  Hiram 
Walker  will  spend  about  $6,000,- 
000  in  the  eight  weeks  before 
Christmas,  five  percent  more 
than  last  year. 

Eighteen  magazines  are  on  the 
schedule,  along  with  outdoor  ad¬ 
vertising  and  trade  papers. 

♦  ♦  ♦ 

CAMPAIGN  ROUNDUP 

•  Newspaper  advertising 
throughout  the  country  will  fol¬ 
low  up  Gold  Bond  Stamp  Com¬ 
pany’s  double-truck  Life  maga¬ 
zine  ad  of  Oct.  27  announcing 
that  trading  stamps  are  a 
housewife’s  “passport”  to  the 
luxuries  of  the  world — first  of¬ 
fering  of  imported  goods  to 
trading  stamp  savers. 

*  *  « 

•  A  13-city  newspaper  cam¬ 
paign,  starting  Nov.  6  and 


THE 


SUN 


Morning  •  Evening  •  Sunday 


ACQUISITIONS  WANTED 

Publicly  held  company  seeks  acquisition 
in  publishinf,  advertising,  book  distribu¬ 
tion,  magazines,  book  printing,  mailing 
houses,  club  or  electronic  servicing  fields. 
Cash,  or  stock  and  cash,  for  companies 
notting  $100,000.,  or  better.  Offerings 
held  in  strictest  conRdence. 

Boa  555,  Editor  ft  Pablisbor. 


•  Dramatic  illustration  keys 
Haddon  Hall  Cigars’  ad  sched¬ 
uled  for  leading  newspapers  in 
New  York  and  New  England 
from  November  to  the  end  of 
the  year.  Ads  (via  Daniel  & 
Charles,  Inc.)  measure  205  lines 
deep  on  two  columns. 

• 

Phila.  Inquirer  Runn 
First  Aroma-Color  Ad 

PHILADEU’HIA 
That  brisk  aroma  of  coffee 
that  greeted  early  risers  in  many 
Philadelphia  homes  on  Oct.  26 
might  have  been  from  other  than 
the  daily  morning  brew. 

It  was  from  an  “aroma”  ad 
dreamed  up  for  the  Foremo.st 
Dairies  Inc.  for  their  Dolly 
Madison  Caribbean  coffee  ice 
cream. 

The  full-page,  four  color  ad 
appeared  in  the  Philadelphia 
Inquirer  and  was  heavily  pro¬ 
moted  in  advance  via  direct  mail 
to  Dolly  Madison  retailers  in 
the  Delaware  Valley  area. 

The  aroma  ad  is  the  first  for 
the  Inquirer,  according  to  pro¬ 
duction  manager  Sol  Schwartz. 
The  coffee  essence  was  made  by 
Orlandi  &  Son,  New  York  manu¬ 
facturers  of  perfumed  essences 
for  inks,  and  added  to  the  ink 
by  the  Morrell  Ink  Co. 

While  Dolly  Madison  in  the 
past  has  featured  a  heavy  news¬ 
paper  advertising  campaign,  this 
coffee  ad  is  considered  the  most 
unique  so  far,  according  to 
Bauer  and  Tripp  Inc.,  ad  agency 
for  Dolly  Madison. 

• 

Scentetl  Color  Ads 
Score  in  Rockford 

Rockford,  Ill. 
The  Rockford  Morning  Star 
and  Register-Republic  are  re¬ 
introducing  their  subscribers  to 
a  new  dimension  in  a  series  of 
three  color  advertisements 
which  unveil  a  new  paint — that 
of  smell. 

The  1,050-line,  one-color  ads 
are  scented  with  the  same  or¬ 
chid  fragrance  used  in  the 
paint.  The  Adamson-Johnson 
Paint  Co.,  the  Rockford  store 
which  purchased  the  series, 
first  contracted  for  two  ads  but 
decided  to  schedule  a  third  ad 
because  of  public  response  to 
the  first  ad. 
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.  .  .  it  wasn't  anything  special 


We  hope  you’ll  excuse  our  pride  at  having  won  the 
Editor  &  Publisher  1961  Award  for  the  best 
printed  reproduction  of  a  full-color  advertisement 
among  newspapers  with  more  than  250,000  circu¬ 
lation.  (And  we  know  you  won’t  mind  if  we  cas¬ 
ually  mention  that  we  won  the  same  award  in 
1959.) 


pardon  our 
small  pride .  ■  • 


This  latest  award  came  for  reproduction  of  a 
Hormel  bacon  ad,  one  of  a  series  of  “Great  Taste” 
ads  produced  for  Hormel  by  Batten,  Barton,  Dur- 
stine  and  Osborn,  Inc.,  Minneapolis. 


But  wow!  We  sure  didn’t  envy  the  judges.  Imag¬ 
ine  their  difficulty  in  selecting  13  award  winners 
— ours  included — from  more  than  2,500  entries  by 
many  advertising  agencies  and  many  of  the  now 
more  than  1,000  newspapers  that  run  full-color 
ROP  advertising.  It  certainly  is  a  good  indication 
of  the  rapid  growth  of  and  improvement  in  ROP 
color  technology  and  creativity,  due  to  agencies, 
advertisers  and  newspapers  working  hand  in  hand. 


Here’s  how  Thomas  J.  Purcell,  advertising  man¬ 
ager  of  Geo.  A.  Hormel  &  Co.,  puts  it: 

“In  Minneapolis  in  just  six  years,  Hormel  bacon 
has  grown  in  share  of  market  from  25.5%  to 
40.8%.  Consistent  consumer  advertising  such  as 
our  ‘Great  Taste’  bacon  campaign  has  been  tre¬ 
mendously  important  in  building  this  consumer 
preference  and  sales.” 


We  are  particularly  pleased,  though,  to  win  a  top 
award  for  a  normal  production  job,  on  a  regular 
combined  daily  press  run  of  more  than  520,000. 
Our  pioneering  experience  in  running  color  ads 
extensively  since  1949 — and  in  running  news  col¬ 
or  five  days  a  week  since  1956 — has  had,  we  be¬ 
lieve,  a  great  deal  to  do  with  this. 

Such  day-after-day  ROP  color  production  work  by 
our  newspapers — and  others — also  is  paying  off 
with  more  and  more  “winners”  every  day  in  terms 
of  cash-register  sales. 


We  are  proud  to  be  a  part  of  the  forward-looking 
newspaper  industry  that  is  making  the  powerful 
sales  tool  of  ROP  color  advertising  more  effective, 
every  day. 

Minneapolis 
Star  and  Tribune 

EVENING  MORNING  &  SUNDAY 


660,000  SUNDAY 


520,000  DAILY 


A'- 


Industry  Ad 
Series  Scores 

Wateruk),  la. 

A  series  of  15  full-page  ads, 
designed  to  create  a  favorable 
image  of  local  industries,  has 
been  sold  here  by  Ted  Stevens, 
advertising  manager  of  the 
Waterloo  Daily  Courier. 

Each  ad  carries  the  identify¬ 
ing  line,  “Our  Industrial  Heri¬ 
tage,”  with  art  work  that  is 
bold  and  appealing.  The  copy  is 
kept  to  under  100  words  but 
stresses  the  importance  of  in¬ 
dustry  to  the  local  community. 
“A  town  will  die  ...  if  this 
Industry  doesn’t  grow”  is  the 
headline  on  one  of  the  15  ads 
co-sponsored  by  as  many  local 
industries. 

Has  I.u<‘al  Appeal 

Individual  ads  in  the  series 
are  designed  to  appeal  to  such 
local  groups  as  senior  citizens, 
youth,  labor,  merchants  and  the 
town  skeptic  who  says,  “We 
don’t  want  any  more  industry.” 
Ads  point  out  what  these  indus¬ 
tries  provide  the  community 
through  payrolls  and  taxes. 

The  series  was  conceived  by 
Mr.  Stevens  and  executed  by 
Colle-McVoy-Weston  Barnett, 


A  town  will  die...  ' 
if  this  factory  doesn’t  grow 


Inc.,  local  ad  agency.  The  ads 
represent  “plus  business”  to  the 
Courier,  Mr.  Stevens  pointed 
out. 

“This  series  attempts  to  per¬ 
sonalize  industry  so  that  its  im¬ 
portance  to  eveiy  citizen  may 
be  grasped  easily  and  quickly,” 
explain^  Mr.  Stevens.  “It  is 
often  said  that  American  indus¬ 
try  does  a  magnificent  job  sell¬ 
ing  its  products,  but  a  poor  job 
of  selling  itself  as  a  community 
asset.  This  series  is  designed 
to  remedy  that  defect.” 

The  Courier  is  making  the  ad 
series  available  to  other  news- 


em  (em),  n.;  pi.  (emz).  2.  Print,  b. 
an  em  pica  . . .  commonly  used  as 
a  standard  of  measurement . . . 


ICROFILM 

BV 

ICRO  PHOTO 


..  .the  standard  for  measuring 
the  quality  of  news per 
microfilming. 


Write  for  full  information. 

-It  M  1TOO  SMAW  AVENUE 

CUEVELAND  12,  OHIO 

FHOTO  INC. 


papprs  in  mat  to™.  Newspaper  »  .  p 

ad  managers  may  contact  Ted  rVTl 

Stevens  at  the  Courier,  »»  ,  .  *  ^ 

Phillips  Taylor  of  Colle-McVoy-  jVlotlOll  111  AoS 
Weston  Barnett,  Inc.,  at  Water¬ 
loo-  TV  Guule  magazine  is  t.n  the 

In  pointing  out  the  “Industrial  m^ve.  Ad  revenue  will  clinth  to 
Heritage”  series  is  applicable  to  i,etween  $16  and  $17  millioi.  this 
other  newspapers,  both  dailies  year.  Linage  increases  have 
and  weeklies,  Mr.  Stevens  .said,  placed  it  13th  among  magaz  ines. 
“All  too  often,  newspapers  call  50%  ahead  of  last  year, 
on  industiy  only  for  a  Christ-  To  get  this  mood  of  in  -t ion 
mas  greeting  ad,  and  or  a  page  jato  its  newspaper  adverti.sing 
in  their  annual  progress  edi-  campaign,  Jules  Hoffman,  TV 
tions..  Guide’s  advertising  promotion 

“Industiy  has  a  story  to  tell,  manager,  working  with  Grav  & 
and  wants  to  tell  it  as  a  greup,  Rogei-s,  Philadelphia  advi  rtis- 
but  many  companies  have  never  jng  agency,  commissioned  artist 
been  approached  with  a  flexible  Jacob  Landau,  to  do  some  dra- 
package  deal.  Waterloo  indus-  matic  illustrations.  The  result- 
tries  are  happy  with  this  series  ing  pen-and-ink  drawings  of 
because  it  tells  industiy ’s  story  horse.s  and  eagles  rearing  their 
in  such  a  way  as  to  lend  itself  hooves  or  te.sting  their  wings 

to  joint  sponsorship.”  put  across  the  desired  idea  of 

^  moving  ahead. 

.4  series  of  seven  ads  consti- 
present  campaign.  .Mr. 
Hoffman  considers  them  so  ef- 
t  Group  fective,  that  the  idea  will  prob- 

Palo  Alto  Calif  continued  next  year, 

counts  for  multiple  Right  now  we  are  calling  it 
f  ads  which  provide  Idock-buster  drive,  since  we 

tion  of  as  much  as  running  in  large  space  two 
«»r<j  r>f  its  tln-o«  three  times  a  week,”  Mr. 

been  announced  by  “To  maintain 

ewspapers  Inc.  continuity  we  also  frequently 

-  '  .  run  200-line  ads  on  business  and 

igs  are  for  a  section  financial  pages  of  newspapers, 

re  markets  Adver-  ..^e  had  news  to  tell,  and 
tain  a  10%  r^uc-  therefore,  chose  newspapers  as 
ad  m  two  markets,  priu^g  medium.  Not  only  in 
f  markets  advertising,  but  in  circulation 

p  reduction.  have  reached  new  circulation 

and  operates  the  highs.  We  felt  the  moment  was 
imea,  Redwood  City  ripe,  and  that  the  newspaper 
d  the  Burlingame  was  the  best  medium  available 
r  in  the  peninsula  in  which  to  exploit  our  success, 
f  San  Francisco.  Our  space  salesmen  have  heard 
rate  structure  a  great  deal  of  favorable  com- 
thly-earned,  weekly-  ment  on  the  type  of  copy  our 
ind  color  charges,  agency  has  prepared  for  us.” 
ction  of  25%  applies  Mr.  Hoffman  said  the  objec- 
published  in  an  all-  tive  behind  the  advertising  was 
section  appearing  to  reach  corporation  managers 
in  all  three  news-  and  decision  makers  in  adver¬ 
tising  agencies,  and  also  to  ob- 
r,  PNI  offered  com-  ^ain  “deep  absorption”  among 
es  only  in  its  Benin-  the  middle-management  people 
a  section  distributed  "’ho  contribute  so  greatly  to  our 
re  papers.  advertising  success. 

TV  Guide  has  been  using 
newspapers  for  the  past  year 
,5  and  a  half.  James  T.  Quirk,  pub- 

t  s  wrong  Usher,  former  promotion  direc- 
;  tor  of  the  Philadelphia  Inquirer, 

'  is  “newspaper  oriented,”  as  is 
ling  Mike  O’Neil,  advertising  direc- 

,  tor,  also  a  former  newspaper 
I  man.  Mr.  Hoffman,  for  the  past 
Qg:  i  three  years  with  the  magazine, 

was  in  the  Inquirer’s  promotion 
^  -  department  in  1953-54. 

Newspapers  on  the  TV 
Guide’s  schedule  are  the  Phila- 
delphia  Inquirer,  New  York 
I  Times,  New  York  Herald  Trih- 
j  nne,  Chicago  Tnbiine,  Detroit 
_  1  Free-Press,  and  the  West  Coast 

r  tiieilaUon*  1  edition  of  the  Wall  Street  Jour- 

'  nal. 
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Special  Discounts 
OflFereil  by  Group 

Palo  Alto,  Calif. 

Special  discounts  for  multiple 
publication  of  ads  which  provide 
a  rate  reduction  of  as  much  as 
25%  for  users  of  its  three 
papers,  have  been  announced  by 
Peninsula  Newspapers  Inc. 

Top  earnings  are  for  a  section 
covering  three  markets.  Adver¬ 
tisers  may  obtain  a  10%  reduc¬ 
tion  for  one  ad  in  two  markets. 
The  same  ad  in  three  markets 
brings  a  20%  reduction. 

PNI  owns  and  operates  the 
Palo  Alto  Times,  Redwood  City 
Gazette,  and  the  Burlingame 
Advanee-Star  in  the  peninsula 
area  south  of  San  Francisco. 

The  new  rate  structure 
includes  monthly-earned,  weekly- 
frequency  and  color  charges. 
The  top  reduction  of  25%  applies 
only  to  copy  published  in  an  all¬ 
advertising  section  appearing 
unchanged  in  all  three  news¬ 
papers. 

Previously,  PNI  offered  com¬ 
bination  rates  only  in  its  Penin¬ 
sula  Living,  a  section  distributed 
with  all  three  papers. 


What’s  wrong 
with  flag 
waving? 


and  ,r/M>cta/ei  ser 

dR«laiicn» 


union  pacific 
railroad 


PORTLAND 


POCATELLO 


salt  lake 
CITY 


OMAHA 


CHEYENNE 


O 

SAN  FRANCISCO 


las  VEGAS 


LOS  ANGELES 


We  are  at 
your  service 

DAY 


DENVER 


ST.  LOUIS 

O 


KANSAS  CITY 


UNION 
PACI FIC 


Phone  the  Director  of  Public  Relations 
serving  your  territory  as  named  below. 

ED  SCHAFER 
Omaha— 342-5822 

WALT  GRAYDON 
Portland— CApitol  7-7771 

W.  G.  BURDEN 

New  York  City— REctor  2-7440 
Ridgewood.  N.J.— Gilbert  5-0340 

PAUL  HARRISON 

Los  Angeles— MAdison  7-9211 

JOEL  PRIEST,  JR. 

Salt  Lake  City— EMpire  3-1544 

General  Director  of  Public  Relations 
UNION  PACIFIC  RAILROAD 
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Knife  Attacks  Seen 
Whittling  Advertising 

Los  Angeles 

Knife  attacks  are  whittling 
away  at  advertising,  warns  for¬ 
mer  Sen.  William  F.  Knowland, 
editor  and  general  manager  of 
the  Oakland  Tribune. 

While  it  is  difficult  to  believe 
ultimate  destruction  is  the  tar¬ 
get  of  these  attacks,  the  knife 
is  sharp  and  may  cause  ampu¬ 
tation,  he  told  the  Los  Angeles 
Advertising  Club. 

As  evidence  he  pointed  to  a 
dozen  moves  to  tax  advertising. 
There  are  more  and  the  power 
to  tax  is  the  power  to  destroy, 
he  obser\'ed. 

The  list  included  the  Internal 
Revenue  Service’s  action  in  set¬ 
ting  itself  up  as  a  censor  to  de¬ 
termine  what  advertising  is  for 
lobbying  purposes  and  what 
isn’t. 

“This  is  censorship  by  taxa¬ 
tion,’’  Mr.  Knowland  declared. 

Free  Press  Blow 

The  danger  in  these  moves 
springs  from  the  fact  that  “like 
any  attack  on  freedom,  any  at¬ 
tack  on  advertising  is  an  attack 
on  the  free  press  of  America,’’ 
he  explained. 

“Advertising  is  the  voice  of 
competition,  replacing  the  doom¬ 
like  silence,  the  dark  quiet  of 


a  state-dominated  economy. 

“In  a  totalitarian  system 
there  is  no  need  to  advertise. 
The  individual  must  be  satis¬ 
fied  with  inferior  products  from 
short  supplies  out  of  state  oper¬ 
ated  depots.’’ 

• 

^Coupon  Almanac’  Set 
For  Fall  of  1962 

Chicago 

Coupon  Almanac,  a  quarterly 
magazine  for  urban  and  sub¬ 
urban  living,  will  make  its 
debut  in  the  fall  of  1962  as  the 
first  magazine  of  coupons  to 
encourage  advertisers  to  make 
offers  through  specially  designed 
coupon  pages. 

A  wholly  owned  subsidiary  of 
Statistical  Tabulating  Corp.,  the 
magazine  is  being  planned  for 
an  initial  mass  circulation  of 
8,000,000.  Distribution  will  be 
through  30,000  super  markets. 

Black  and  white  page  rate 
will  be  $31,200  Four  color  page 
will  run  $40,800. 

Promotion  for  the  publication 
is  being  handled  by  Drew  & 
Carr,  Inc. 


Feuer  Name«l 

Norman  Feuer  has  been  ap¬ 
pointed  assistant  media  services 
supervisor  at  Doherty,  Clifford, 
Steers  &  Shenfield,  Inc. 


Are  your  reps  waiting 
too  long  in  waiting  rooms? 


published  at: 

NEW  YORK  •  WASHINGTON,  D.  C.  •  CHICOPEE  FALLS,  INASS. 
CHICAGO  •  CLEVELAND  *  DALLAS  •  SAN  FRANCISCO 

...and  big,  new  Riverside  (Calif.)  plant  now  under  way 


Canadian  Agency 
Billings  Increase 

Montreal 

Billings  of  Canadian  adver¬ 
tising  agencies  during  1960 
showed  substantial  advance  to 
$273,813,872  from  $254,145,919 
in  the  preceding  year,  according 
to  advance  Dominion  Bureau  of 
Statistics  figures.  Commission- 
able  billings  increased  to  $268,- 
764,272  from  $250,080,021,  and 
bdlings  for  market  surveys,  re- 
rearch,  production  work  by 
agency  personnel  and  other  fees 
to  $5,049,600  from  $4,065,898. 

Gross  revenue  from  commis- 
sionable  billings  was  $40,096,- 
115,  up  by  14.9%  from  the  pre¬ 
ceding  year’s  total  of  $37,678,- 
828.  Gross  revenue  from  all 
agency  business  rose  to  $45,- 
145,715  from  $41,126,958,  and 
the  net  before  income  tax  fell 
to  $2,670,555  from  $2,903,109. 

• 

‘Precision  Timing’ 
Stressed  in  Table 

The  importance  of  “precision 
timing”  as  the  key  to  success¬ 
ful  retail  advertising  is  the 
theme  of  the  11th  annual  Time 
Table  of  Retail  Opportunities 
just  published  by  the  Bureau 
of  Advertising,  ANPA,  and  now 
available  to  retailers  through¬ 
out  the  U.S.  and  Canada 
through  the  more  than  1,000 
daily  member  newspapers  of  the 
Bureau. 

Complete  in  one  plastic-bound 
book,  the  1961-62  Time  Table 
features  an  easel  presentation 
entitled,  “Your  Key  to  Selling 
Power  .  .  .  Precision  Timing.” 
The  presentation  underlines  the 
fact  that  consumer  buying  pat¬ 
terns  for  a  store,  a  department, 
and  even  a  merchandise  line,  re¬ 
main  remarkably  consistent  and 
predictable  month  -  by  -  month, 
year  after  year. 

The  Time  Table  also  con¬ 
tains  a  “Newspaper  Advertising 
Planbook  for  Profit.” 

• 

16-Page  Supplement 

A  16-page  supplement  detail¬ 
ing  growing  trade  and  consumer 
acceptance  of  products  made 
with  Creslan,  American  Cyani- 
mid  Company’s  acrylic  fiber, 
was  featured  in  the  New  York 
Times  of  Sunday,  Oct.  29.  Sec¬ 
tion  was  prepared  by  Ben  Sack- 
heim,  Inc. 

• 

Ad  Chief  Named 

Washington 

Appointment  of  Walter  V. 
Marxmeyer  Jr.,  as  advertising 
director  of  World,  compact 
national  newspaper  published 
here,  has  been  announced.  He 
was  formerly  in  charge  of  sales 
i  for  the  market  analyst  firm  of 
I  Sindlinger  &  Co.,  New  York. 


Survey  Findg  Dirert 
.Mail  Adg  Annoying 

Results  of  a  four-city  survey 
of  recipients  of  direct  mail 
advertising  conducted  for  the 
Bureau  of  Advertising,  ANPA, 
show  that  almost  four  out  of 
10  persons  are  considerably 
annoyed  when  they  get  adver¬ 
tising  in  the  mail.  Among  the 
upper  economic  group  the  fiinire 
is  almost  five  out  of  10. 

The  Bureau  folder,  released 
this  week,  also  showed:  53  per¬ 
cent  of  those  who  receive  mail 
advertising  discard  it  without 
reading  it;  relatively  few  i)er- 
sons  feel  that  mail  advertising 
is  believable — unless  it  comes 
from  a  store  where  a  charge 
account  is  maintained. 

The  survey  also  disclosed  cus¬ 
tomers’  attitudes  toward  stores 
advertising  by  mail  compared 
with  those  advertising  in  new.s- 
papers.  On  every  count  news¬ 
paper  advertisers  were  favored 
overwhelmingly. 

• 

Canadian  Ad  Linage 
Up  10%  for  8  MontliH 

Canadian  daily  newspaper 
national  advertising  was  up 
10.4%  in  the  first  eight  months 
of  this  year  as  compared  with 
the  1960  period,  according  to 
the  advertising  linage  audits  of 
Elliott-Haynes  Ltd.,  local  re¬ 
search  firm.  In  the  January- 
August  1961  period  national  ad¬ 
vertising  in  Canadian  dailies 
amounted  to  $34,955,768,  with 
largest  single  advertising  g;roup 
being  the  automotive  industry 
with  $9,913,920  in  national  ad¬ 
vertising,  up  5.3%  for  the  year. 

Weekly  magazine  inserts  and 
weekly  affiliated  newspapers  of 
the  dailies  accounted  for  $12.- 
034,392  in  national  advertising 
in  the  period,  a  drop  of  9.9% 
as  compared  with  the  1960 
period. 

• 

‘Cold  Cooked’  Dishes 

“Cooking  for  the  Freezer” 
and  “Cooking  with  Cold”  arc 
special  sections  featured  for  the 
first  time  in  this  year’s  Holiday 
Cooking  and  Homemaking 
Guide,  to  be  published  Nov.  7 
with  Chicago's  American.  Pre¬ 
pared  by  Mary  Martensen,  the 
Guide  will  offer  a  selection  of 
practical,  kitchen-tested  dishes 
from  appetizers  to  desserts  that 
can  be  easily  prepared  in  ad¬ 
vance  and  quick-frozen  for  holi¬ 
day  serving. 

• 

Dairy  Names  Agency 

Pet  Dairy  Products  Co., 
division  of  Pet  Milk  Company, 
has  appointed  Henderson  Ad¬ 
vertising  Agency,  Inc.,  of 
Greenville,  S.  C.,  to  handle  ad¬ 
vertising  and  promotion. 
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Westinghouse  puts  the  future  in  your  hands 


when  to  turn  itself  down  and  how  far,  ev^i^ 
when  to  shut  itself  off.  a  '  "7:.^ 

Some  day,  right  beside  your  Laundromat,'  ; 
you  may  ha^w  en  automatic  ? 

dry-cleaning  mschihe. 

There  are  many  Ideas.  Our  purpose 
is  tt}  gtve  the  homemaker  what 
she  needs.  Not  more  gadgets,  but  time  for  ^ 
a  IHe  of  her  own.  “  - 

You  can  be  sure ...  if  it’s 


of  household  appliances. 

,  We’ve  built  an  experimental  kitchen  with 
no  refrigerator  as  such — but  a  lot  of 
pull-out  "cold  drawers"  in  the  handlist  places. 
We’ve  built  a  dishwasher  that 

.not  wash  dishes — instead,  it  scrup^ne^^Wta 

IBM 

inaudible  "sound  waves." 

We  have  an  experimental  o\^  that  obs^^P 
telephone  instructions.  Dial  its  hunfiber,’/ 
tell  it  when  to  start  and  at  what  temperature. 


Westingluuise 


PROMOTION 

Comp  Room  Galley 
To  Art  Gallery 

By  George  Wilt 


If  there’s  anything  that  can 
add  class  and  distinction  to  a 
newspaper’s  promotion,  it’s  good 
clean  design,  backed  up  with 
smart  art  and  typography. 
You’ll  find,  for  instance,  that 
these  are  basic  ingredients  of 
the  promotion  efforts  of  the  New 
York  Times. 

The  Composing  Room,  Inc.,  a 
typographic  service,  thought 
highly  enough  of  the  efforts  of 
the  Times’  promotion  art  depart¬ 
ment  that  they  offered  their 
“Gallery  303”  for  a  month-long 
exhibit  of  the  paper’s  promotion. 
You  can  see  an  exhibit  of 
ads,  booklets,  mailing  pieces, 
and  posters  by  members  of 
the  New  York  Times  pro¬ 
motion  art  department  at 
Gallery  303,  130  West  46th 
Street,  New  York  City, 
Monday- Friday,  through 
Nov.  21. 

Art  Director  Louis  Silverstein 
supervises  a  staff  of  five  artists 
who  man  a  string  of  drawing 
boards  along  the  44th  Street  side 
(north  light,  of  course)  of  the 
Times  Building’s  13th  floor.  Art¬ 
ists  Bill  Sokol,  Stan  Bloom, 
Robert  Pelletier  and  Leon  Tok- 
man  bring  diversified  back¬ 
grounds  to  the  department,  with 
experience  on  magazines  and 
from  top  studios.  Gal  Friday 
Beth  Greeley  coordinates  out¬ 
side  suppliers,  such  as  free-lance 
artists  and  designers,  commer¬ 
cial  typographers,  and  photog¬ 
raphers.  Most  of  the  Times’ 
promotion  photography  is  done 
by  the  Times  Studio. 

“I’m  not  a  good  bureaucrat,” 
said  Mr.  Silverstein,  in  a  manner 
you  might  expect  from  an  artist 


more  concerned  with  ‘how  good’ 
instead  of  ‘how  much,’  when 
asked  how  many  projects  pass 
through  his  department. 

We  did  find  out,  from  promo¬ 
tion  manager  Mark  Senigo  how¬ 
ever,  that  the  department 
produces  layouts  and  mechani¬ 
cals  for  over  100  trade  paper  ads 
a  year,  for  insertion  in  Editor 
&  Publisher,  advertising  trade 
publications,  and  food,  automo¬ 
tive,  and  other  specialized  pub¬ 
lications.  In  addition,  the  staff 
turns  out  a  constant  parade  of 
unique  but  hard-selling  mailing 
pieces,  and  an  almost  unbeliev¬ 
able  volume  of  in-paper  promo¬ 
tion  ads.  In  1960,  the  Times 
carried  over  900,000  lines  of 
promotion  ads,  and  has  pub¬ 
lished  over  750,000  lines  of  pro¬ 
motion  in  the  first  nine  months 
of  1961.  The  Times  composing 
room  maintains  an  inventory  of 
241  promotion  ads  in  sizes 
ranging  from  a  column  inch  up 
to  a  full  page  to  be  dropped  in 
as  fillers  when  necessary  or 
advisable. 

Included  are  ads  promoting 
display  and  classified  adver¬ 
tising,  circulation  promotion  ads, 
and  program  promotion  copy 
for  the  Times  radio  station, 
WQXR. 

Commercial  typographers 
furnish  most  of  the  typography 
for  Times’  trade  paper  ads  and 
printed  promotion,  while  house 
ads  are  reasonably  set  in  the 
paper’s  own  composing  room. 

Other  Artists,  Too 

Two  additional  art  staffs  are 
found  in  other  sections  of  the 
Times  promotion  department.  A 


staff  of  twelve,  including  nine 
artists,  works  in  the  Advertisers 
Service  Department,  under  direc¬ 
tor  Bill  Cardon,  and  two  more 
artists  work  on  presentations 
and  dummies  in  the  Sales  Pro¬ 
motion  division. 

“An  important  contributing 
factor,  however,  in  the  appear¬ 
ance  of  Times  promotion,”  says 
Silverstein,  “is  the  product 
itself.  It  encourages  the  best 
efforts  of  the  staff,  and  they 
really  try  to  make  the  promotion 
live  up  to  the  quality  of  the 
newspaper.” 

Sounds  a  little  like  the  New 
York  Yankees,  doesn’t  it?  And 
like  the  Yankees,  it  seems  to 
work  that  way,  too. 

*  *  « 

NEW  TYPE  FACE  —  An 
inexpensive  gimmick  mailing 
was  used  by  the  Woonsocket 
(R.  1.)  Call  to  call  attention  to 
its  restyled  classified  pages.  .4 
common  pin  was  attached  to  the 
broadside,  to  “prick  you  into 
recognizing  the  big  changes 
made  in  our  classified  page.”  A 
sample  page  was  attached  to  the 
circular. 

♦  * 

SCHOOL  EDITORS  —  More 
than  300  editors  of  Chicago  area 
high  school  newspapers  partici¬ 
pating  in  a  day-long  series  of 
journalism  workshops  conducted 
by  the  staff  of  the  Chicago  (Ill.) 
Tribune.  The  teen-age  editors, 
representing  179  Chicago  area 
high  schools  publications, 
attended  workshop  sessions  on 
news  reporting,  feature  writing, 
editorial  writing,  sports  news, 
photography,  copy  editing,  and 
make-up.  The  workshops  were 
conducted  by  Tribune  staff  mem¬ 
bers,  and  were  opened  by  Clayton 
Kirkpatrick,  city  editor,  and 
Paul  Hubbard,  editor  of  the 
Tribune’s  neighborhood  news 
sections. 

*  *  « 

SOAP  BOX  DERBY— Ira  C. 
Sapozink,  promotion  manager  of 
the  Rochester  (N.  Y.)  Times- 
Union,  has  been  selected  chair¬ 
man  of  the  National  Sponsors 
Committee  for  the  1962  event. 
Ira  has  served  for  almost  two 
decades  on  the  control  commit¬ 
tee,  which  formulates  the  rules 
for  the  world-famed  coasting 
contest  for  boys.  He  succeeds 
O.  T.  Gaston,  manager  of  radio 
station  WKZO,  Kalamazoo, 
Michigan.  Other  newspapermen 
on  the  1962  committee  are 
William  R.  Shover,  Indianapolis 
(Ind.)  Star;  Raymond  Goode, 
Bangor  (Me.)  News;  Barney 
Goldstein,  Cleveland,  Ohio, 
honorary  life  member;  and  Dor- 
rance  Guy,  Lubbock  (Tex.) 
A  valanche- Journal. 

*  «  * 

BOOTH  BOOKLET— A  hand¬ 
some  booklet  from  the  Booth, 
Michigan  Newspapers,  is  titled 


“.4  $4.4  Billion  Market  &  the 
way  to  capture  it!”  A  stuarate 
page  is  devotevl  to  each  >f  the 
market  areas,  market  v  -lume, 
and  coverage  data.  A  fina.  page 
wraps  up  the  entire  package. 

«  *  * 

VOX  POP — Contributors  to 
the  South  Bend  (Ind.)  Tn’mne’s 
Voice  of  the  People  coluitm  got 
face-to-face  answers  to  que.stions 
they  asked  public  officiaLs  at  a 
dinner  given  in  their  honor,  with 
600  attending.  Answering  the 
contributors’  questions  were  U.S. 
Senator  Homer  E.  Capeliart; 
Dr.  .41ex  Jardine,  superintend¬ 
ent  of  South  Bend  Schools, 
Franklin  D.  Schurz,  editor  ami 
publisher  of  the  Tribune;  Frank 
J.  Bruggner,  mayor  of  .South 
Bend,  Matthew  E.  Walsh,  gov¬ 
ernor  of  Indiana,  and  other  civic 
officials. 

The  public  officials  fir.st  an- 
swerevl  the  questions  which  con¬ 
tributors  had  sent  in  on  cards 
accepting  the  dinner  invitation. 
Other  questions  were  asked  from 
the  floor.  John  Powers,  man¬ 
aging  editor  of  the  Tribune  acted 
as  toastmaster  and  panel  moder¬ 
ator.  All  expenses  of  the  dinner 
were  paid  by  The  Tribune. 

*  •  * 

RESEARCH  STUDY  —  the 
1961-62  edition  of  TOP  TEN 
BRANDS  in  CHARLOTTE, 
N.  C.,  a  Dan  E.  Clark,  II  and 
Associates  personal  interview 
consumer  study  gives  brand 
preferences  and  product  buying 
profiles  of  consumers  in  the 
Charlotte  metropolitan  area. 
More  than  120  products  classi¬ 
fications  are  covered,  and  special 
market  data  is  included  in  the 
80-page  report.  Copies  are  avail¬ 
able  to  advertisers  and  agencies 
by  writing  the  Katz  Agency, 
Inc.,  or  B.  J.  Kelley,  National 
Advertising  Manager,  the  Char¬ 
lotte  (N.  C.)  Observer — The 
Charlotte  News. 

• 

TV  Shares  Bought 

Toronto 

The  Toronto  Telegram  is  now 
largest  holder  of  common  shares 
of  CFTO-TV  Toronto,  television 
station,  with  485  of  the  1,000 
common  shares.  The  paper  ac¬ 
quired  85  of  the  240  common 
shares  held  by  Joel  Aldred,  who 
resigned  Oct.  13  as  president 
of  Baton  Aldred  Rogers  Broad¬ 
casting  Ltd.,  licensee  of  CFTO- 
TV.  Remaining  Aldred  shares 
were  sold  to  other  CFTO-TV 
shareholders,  following  decision 
by  the  Canadian  Board  of 
Broadcast  Governors  that  no 
United  States  network  can  own 
any  part  of  a  Canadian  tele¬ 
vision  station.  American  Broad¬ 
casting  Co.,  New  York,  had  of¬ 
fered  to  buy  the  Aldred  shares 
and  supply  CFTO-TV  with 
needed  capital  as  well. 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Camden  Courier  Poet 
Philadelphia  Daily  Newt 
Pattaio  Herald  Neun 
W.  B.  Saundert 


Trenton  TImoe 
Brietol  Daily  Courier 
New  Bruntwiek  Home  Newt 
Paterson  Eveninp  Newt 


PHILADELPHIA  NATIONAL  BANK  BUILDING,  PHIUOELPHIA  7,  LOcust  3-9882 
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Now,  a  further  advance  in  4  x  5 
picture-in-an-instant  photography; 
new  Polaroid  Land  Type  55  P/N  film 
pack  develops  both  print  and  nega¬ 
tive.  In  just  20  seconds.  Outside  the 
darkroom. 

Simply  load  Type  55  P/N  film  into 
your  Polaroid  4x5  Film  Holder  (fits 
all  press  and  view  cameras  with 
Graphic,  Graflok  and  similar  backs) 
and  shoot  as  usual. 

Negatives  are  superb  in  quality, 
with  resolution  in  range  of  150  lines 
per  mm.  Enlargements  possible  up  to 


25  times  original  size  with  virtually 
no  grain.  Positive  prints  meet  profes¬ 
sional  standards  for  contrast,  fine 
grain,  long  scale. 

Pack  after  pack  can  be  inserted 
and  exposed  without  removing  holder. 
Development  takes  place  inside  the 
pack,  outside  the  holder.  Positive  and 
negative  can  be  separated  in  light. 
Easy  washing  process  (in  room  light) 
rinses  fully-developed  negative. 

Both  print  and  negative  developed 
in  20  seconds:  new  versatility,  new  op¬ 
portunity  for  the  4  X  5  photographer. 


OUTSIDE  THE  DARKROOM 


96: 


It  began  with  a  challenge  125  years  ago 


It  seems  incredible  now,  but  the  pioneer  farmers  of  125  years  ago  almost  gave 
up  the  job  of  trying  to  farm  the  rich  prairie  soils  which  now  make  up  the  Midwest 
farm  belt.  The  rich  loam,  after  the  initial  breaking,  just  wouldn’t  yield  to  the  cast- 
iron  plows  the  pioneers  had  brought  West.  It  clung  to  the  plows  and  at  every  few 
steps  the  settlers  had  to  stop  to  scrape  it  loose. 


In  1837,  John  Deere,  a  pioneer  blacksmith,  developed  the  first  successful  steel 
plow  which  scoured  clean  and  opened  the  way  for  successful  farming  of  the  prairies. 


Since  then,  the  history  of  the  company  John  Deere  founded  has  been  one  of 


continuous  growth  in  capitalization,  diversification  of  products,  and  employment. 


until  today  its  annual  sales  total  more  than  a  half  billion  dollars  and  employment 
totals  around  30,000,  The  Company  is  the  leading  producer  of  farm  equipment 
in  the  U.  S.  and  ranks  within  the  hundred  largest  industrial  firms  in  the  coimtry. 

In  1962,  John  Deere  will  observe  its  125th  Anniversary.  And  the  Company 
continues  to  meet  the  challenges  of  agriculture  and  industry  by  providing  the 
tractors  and  equipment  neces^ry  to  faster,  better,  and  lower-cost  work  and  by 
the  development  of  world-wide  manufacturing  facilities. 

Proud  of  its  tradition,  John  Deere  accepts  these  challenges  of  today  and  looks 
forward  eagerly  to  those  of  tomorrow. 


DEERE  &  COMPANY 


Makers  of  John  Deere  Agricultural  and  Industrial  Tractors  and  Equipment 


FAIRCHILD 

news 


Fairchild  Publications  is  moving  its 
Japan  news  bureau  from  Yokohama 
to  Tokyo.  Effective  Nov.  10.  head¬ 
quarters  for  the  Japan  bureau,  which 
is  headed  by  Sheldon  C.  Wesson, 
will  be  located  in  the  Kawate  Bldg.. 
202  Ogawamachi  Kanda.  Chiyodaku. 
Tokyo.  Fairchild  has  been  repre¬ 
sented  in  Japan  by  correspondents 
for  more  than  30  years.  The  first 
full-time  permanent  bureau  in  the 
Far  East  was  established  in  Yoko¬ 
hama  in  19.32. 


Daniel  De  Palma  has  been  named 
managing  editor  of  MEN’S  WE.\R 
Magazine,  succeeding  Albert  H. 
Jaeggin  who  has  resigned  to  join 
Advertising  Age.  Mr.  I)e  Palma  has 
been  with  ME.N'S  WEAR  for  the 
past  two  years  as  assistant  man¬ 
aging  editor  and  more  recently  as 
a  market  specialist  developing  the 
magazine's  editorial  coverage  of  the 
Young  Man  and  the  Teen  Man  mar¬ 
kets. 


Coverage  of  the  International  Assn.  I 
of  Clothing  Designers  convention  in  I 
Baltimore.  .Nov.  13-15.  will  be  han¬ 
dled  by  Fairchild’s  Baltimore  bu¬ 
reau  staff,  along  with  Robert  Kaplan 
of  the  DAILY  NEWS  RECORD  e<li- 
torial  staff  and  William  IJlmann. 
assm-iate  editor  of  MEN’S  WE.‘\R 
Magazine. 


Recent  new  appointees  to  the  Fair- 
child  News  .Service  I'orrespondents 
list  are:  Clifford  McIntyre,  covering 
in  .New  Haven.  Ind.;  Paul  Wilson  in 
Fort  Wayne.  Ind.;  Warren  Smith  of 
Durant.  Iowa,  whose  coverage  will 
include  Davenport.  Cedar  Rapids. 
Waterloo;  Donald  E.  Lodge  and 
Martin  Miller  in  Des  Moines.  Iowa; 
Mrs.  Sherry  Seitzer  and  Steve 
Murphy  in  Omaha.  Neb.;  W.  C. 
Russ  in  Waynesville,  N.  C. 


Fairchild’s  Boston  bureau  will  have 
the  added  assistance  of  .Alfred  Cook, 
editor  of  ELECTRONIC  NEWS,  and 
Leon  Tolopko  of  the  paper’s  New 
York  news  staff,  in  covering  the 
Northeast  Ele<-tronic  Research  & 
Engineering  Meeting,  Nov.  14-16,  at 
Boston’s  .Somerset  Hotel  and  Com¬ 
monwealth  .Armory. 


FAIRCHILD 
PublicatianSy  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


fMItIttrt  of 

Dsily  N»w»  Rtcord.  Wom.n'5  W.«r  Daily, 
Horn.  Furnishinqt  Daily,  Footwaar  Nawi, 
Suparmarkat  Na»i,  Drug  Nawi  Waakly, 
Man's  Waar  Elactronic  Nawt,  Books, 
Malalworkinq  Naos,  Diractorlas. 


Guy  Siiedaker  Retires 
From  Ottawa  Heraltl 


Ottawa,  Kans. 

Guy  Snedaker,  itublisht'r  of 
the  Ottawa  Herald  retired  from 
his  post  on  reaching:  his  t<.5th 
hirthday.  He  is  heing:  succeeded 
hy  Robert  R.  Wellinjrton,  etlitor 
of  the  paper  since  .Aitril  1957. 

Mr.  Weiling:ton  is  to  be  both 
editor  and  publisher.  He  had 
been  on  the  (nlitorial  staff  of  the 
HutcUinxan  and  the  Cha- 

nate  Trihinie  before  coming:  to 
Ottawa. 


IlirnAKi)  Darby — To  news  edi¬ 
tor,  Vatidalia  (Ill.)  Leader  and 
ruion. 


Doris  Gree.\i.ee.  Southern 
Illinois  University  journalism 
g:raduate — to  reporter,  LaFar/- 
ette  (Ind.)  Journal  and  Courier. 


James  R.  Cambbele.  United 
Press  International  manag:er, 
Topeka  (Kans.)  bureau — pro¬ 
moted  to  managrer  at  Little  Rock 
(Ark.),  succeeding  John  S. 
Haslam,  transferred  to  Chicag:o 
bureau.  Joseph  Galloway, 
Kansas  City  UPI  .staff,  now 
Topeka  manag:er. 


Roger  H.  Yen  man  —  from 
advertising:  manag:er  to  business 
manag:er,  Jnmeatown  (N.  Y.) 
Pont- Journal,  succeeding:  J.  Rob¬ 
ert  Nelson,  resig:ned.  Earl  J. 
Peters,  assistant  local  adver¬ 
tising:  manag:er — succeeds  Mr. 
Venmar.. 


personal 


PriMui  .4s8n.  .4war(l 


DeTI  OIT 

June  Hicks,  feature  writer  tor 
the  women’s  department  nd 
g:arden  editor  of  the  Hi  t  nut 
New-n,  has  been  awarded  a  ita- 
tion  from  the  .Michig:an  Pn.ba- 
tion.  Prison  and  Parole  Ass<  ela¬ 
tion  for  ;i  story  written  about 
the  Detroit  House  of  Correction. 


Carney 


('uniiii^  Leiuler 
Names  Puhlishers 


Corning,  N.  Y. 

E.  S.  Underhill  3rd  has  been 
named  publisher  of  the  Corninu 
Leader,  following:  the  <leath  of 
his  uncle,  W.  A.  Underhill,  pub¬ 
lisher  and  president,  on  Oct.  5. 
Matthew  F.  Carney  Jr.,  was 
appointed  co-publisher. 

Mr.  Underhill,  .son  of  the  late 
E.  S.  Underhill  Jr.,  is  the  third 
g:eneration  of  the  family  to  serve 
the  Leader.  He  joined  the  staff 
in  1950  after  g:raduating:  from 
Yale. 

Mr.  Carney  also  was  g:radu- 
ated  from  Yale.  He  entered 
newspaper  work  in  1954,  after 
Ikeing:  with  the  Urhana  Wine 
Company  when  it  was  operated 
by  the  Underhill  family. 

Mr.  Underhill  has  also  Ivecome 
))resident  of  the  corporation  and 
.Mr.  Carney  vicepresident  and 
treasurer.  Mrs.  Margraret  Under¬ 
hill  Carney  was  named  to  the 
l)oard  of  directors. 


Herbert  .Moss — from  chief 
assistant  news  editor  to  news 
editor,  Detroit  (Mich.)  Xiwn, 
succcedinK  John  R.  Chadwick, 
now  Sunday  news  editor. 


Harry  Reckner,  sports 
writer,  Cincinnati  (Ohio)  Pont 
&  Tinu's-Star  who  previously- 
served  two  terms  as  president 
of  the  local  Newspaper  Guild — 
elected  to  that  office,  succeeding: 
Mike  Mastriillo,  circulation 
staffer. 


Robert  Pfarr,  former  govern¬ 
mental  affairs  reporter,  Colum¬ 
bia  (S.  C.)  Record — to  own 
public  relations  office. 


The  1962  Election  Campaigns 


Planning  of  coverage  is  under  way  in  all  news  organiza¬ 
tions.  Congressional  Quarterly  Service  brings  the  full 
analyzed  campaign  details— currently  as  significant  de¬ 
velopments  occur — continually  updated  in  the  future — 
well  indexed  for  use  as  a  running  reference  right  through 
election  post  mortems. 


CONGRESSIONAL  QUARTERLY  SERVICE 

1156  19tli  St.,  N.  W.,  Washington  6,  D.  C.  202-FE  8-4660 


.Mr.s.  Lee  Wilder,  former 
women’s  editor,  Charlotte 
(N.  C.)  Ohnervrr — to  assistant 
editor  of  the  Carolina  Farmer, 
Raleigh,  N.  C.,  recently  acquired 
by  the  Tarheel  Electric  Memlier- 
ship  .Association. 


Jack  E.  Jarrard,  business 
editor.  Salt  Lake  City  (LTfah) 
Denerct  Xewn — to  sales  repre¬ 
sentative,  Deseret  News  Press, 
succeeding  the  late  Ward  Ed¬ 
wards  Jr.  Merwin  G.  Fair¬ 
banks — to  business  editor. 


George  E.  Bennett,  former 
reporter  and  TV  editor,  Hunt- 
inffton  (W.  V’a.)  .Adcertiner,  and 
more  recently  with  University 
of  Iowa  news  and  information 
service — to  press  relations  sec¬ 
tion,  Libbey-Owens-Ford  Glass 
Company,  'Toledo,  Ohio. 


Ken  Wilson,  journalism 
graduate  from  Southern  Illinois 
University  last  August  —  to 
reporter,  Springfield  Illinoin 
State  Journal. 


Richard  Lee,  co-publisher  of 
the  Marisna  (Ill.)  Messenger — 
now  an  instructor  in  English  and 
journalism  at  Southwestern  Ill¬ 
inois  campus  of  Southern  Illinois 
U  niversity. 


Artiu'r  Bostwick,  formerly 
with  the  Associated  Press,  Cleve¬ 
land,  and  more  recently  secre¬ 
tary  of  the  Cleveland  Chapter 
of  Sigma  Delta  Chi — to  lecturer 
at  the  College  of  Journalism, 
Ohio  State  University.  Milton 
Lapine,  former  public  relations 
director  of  the  Cleveland  (Ohio) 
Press  and  News — succeeds  Mr. 
Bostwick. 


W.  Earl  Hall,  editor,  Mason 
City  Globe-Gazette — new  state 
chairman,  Iowa  Associated 
Press. 


Hildegarde  Fontaine — to  edi¬ 
torial  staff,  Bristol  (Conn.) 
Press. 


Frank  R.  Corkin,  formerly 
sports  editor,  Meriden  (Conn.) 
Journal — named  head  of  newly- 
established  personnel  depart¬ 
ment,  Middlesex  Memorial  Hos¬ 
pital,  Middletown,  Conn. 


Kenneth  F.  Cole,  city  editor, 
Akron  (Ohio)  Beacon  Journal — 
“Journalism  Alumnus  of  the 
Year”  at  Kent  State  University. 
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SET-WELL  CARD — When  George  Burns,  chief  ediforial  writer  for  the 
Philadelphia  (Pa.)  Daily  News,  weni  into  the  hospital  recently,  his 
associate  on  the  editorial  page,  cartoonist,  Jerry  Doyle,  sent  him  this 
unique  greeting  card.  It  was  drawn  in  a  colored  pencil  sketch  on  the 
outside  of  the  envelope  and  mailed  that  way. 


Heads  (IretUi  .4ssii. 

Washington 
William  F.  Reith,  assistant 
comptroller  of  the  Wnxhinfftov 
Pont,  was  elected  president  of 
the  Advertising  Media  Crerlit 
Kxecutiv'es  Association  meeting 
here  last  week.  Everett  O. 
White,  of  the  Providence  (R.  1.) 
Journal,  was  elected  vicepresi¬ 
dent,  and  Miss  Minnie  S.  Crane, 
of  the  Greenville  (S.  C.)  Newn- 
Piedmont,  was  elected  secretary. 
• 

Donald  Yopng,  state  editor, 
Elyria  (Ohio)  Chronicle-Tele- 
yram — to  copy  desk,  Cleveland 
(Ohio)  Plain  Dealer. 

*  «  * 

Rlair  Jt'STiCE,  science  writer. 
Fort  Worth  (Tex.)  Star-Tele¬ 
gram — an  award  from  the 
Southwest  Journalism  Forum 
for  distinguished  writing  in  the 
field  of  medicine,  science  and 
education. 


Don  Silver — from  assistant 
business  editor,  Cleveland 
(Ohio)  Prenn  and  Newn  —  to 
business  editor,  succeeding 
Robert  W.  Dietsch,  assigned 
to  the  Scripps-Howard  News¬ 
paper  Alliance  bureau,  Wash¬ 
ington. 

*  *  * 

Jim  Stephenson,  former  edi¬ 
tor,  Kirhardnon.  (Tex.)  Echo — 
to  Dalian  (Tex.)  Morning  Newn 
business  news  writer. 

*  «  * 

Bill  Jackson,  former  man¬ 
aging  editor,  J  acksonville 
(Tex.)  Daily  Progrenn — to  man¬ 
aging  editor,  Paris  (Tex.) 
News,  succeeding  Bill  Thomp¬ 
son,  called  to  active  duty  as  a 
captain  in  the  49th  Armored 
Division. 

*  *  * 

Connie  Hershorn — to  wom¬ 
en’s  news  staff,  Dallas  (Tex.) 
Times  Herald. 


Washington  Bureau 

Norfolk,  Va. 

The  Norfolk  Virginian-Pilot 
has  established  a  Washington 
bureau  with  its  full-time  cor¬ 
respondent,  Luther  J.  Carter, 
.33.  Mr.  Carter  had  been  on 
leave  of  absence  from  the  paper 
for  a  year  as  a  winner  of  a 
Congressional  Fellowship  of  the 
American  Political  Science  As¬ 
sociation.  A  native  of  Charlotte, 
N.  C.,  and  graduate  of  Duke 
University,  he  .studied  at  the 
Graduate  Institute  of  Inter¬ 
national  Studies  in  Geneva, 
Switzerland.  He  also  worked  on 
an  Engli.sh-language  newspaper 
in  Morocco. 

• 

Don  C.  Newton,  advertising 
staff,  Burlington  (Vt.)  Free 
l*renn — to  advertising  director, 
the  Columbus  (Ind.)  Evening 
Republican. 

*  ♦  * 

Fred  Brown,  United  Press 
International,  Cleveland  —  to 
writing  staff,  Cleveland  Electric 
Illuminating  Co. 

«  «  * 

Bob  Glaves,  Dalian  (Tex.) 
Morning  Neivn  sports  writer — 
resigned. 

«  *  « 

Nancy  C.  Jones,  formerly  a 
reporter  with  the  Miami  (Fla.) 
Herald — to  Ixjuisville  (Ky.)  bu¬ 
reau,  Associated  Press. 

♦  *  * 

William  Du  Bois — from  edi¬ 
torial  staff  to  city  editor, 
Muncie  (Ind.)  Star,  succeeding 
Wiley  Spurgeon  Jr.,  resigned. 

*  «  « 

Ronald  L.  Hamm  —  to  man¬ 
ager  of  the  United  Press  Inter¬ 
national  bureau,  Albuquerque, 
N.  M.,  succeeding  F.  Dickson 
Hardwick,  now  managing  edi¬ 
tor,  Carlnhad  (N.  M.)  Current- 
Argus. 

*  *  * 

Gary  Locklin,  Fort  Worth 
(Tex.)  Press  advertising  staff 
— to  staff,  Paul  Ridings  Public 
Relations,  Fort  Worth. 


Robert  A.  Tweedy,  retail 
advertising  manager,  Toronto 
(Ont.)  Globe  and  Mail  —  to 
national  advertising  manager. 

Succeeded  by  Ron  Murray, 

♦  «  * 

Dorothy  P.  Herron,  former 
women’s  department  assistant 
and  teens  writer,  Cleveland 
(Ohio)  Press  and  News  —  to 
newly  created  post  of  supervisor 
of  the  department  of  publica¬ 
tions  and  public  information  of 
the  Cleveland  public  schools.  Her 
husband,  Jim  Herron,  is  chief 
editorial  artist  of  the  Press. 

«  *  ♦ 

Leonard  Haas,  Miami  (Fla.) 

News — to  sports  department, 

Cleveland  (Ohio)  Plain  Dealer. 
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11.000 

Rf^que^ts  for  Reprints  of 

YOUR  MIDDLE  YEARS 

By  Howard  Whitman 

.  .  .  and  thny'rn  still  coming  in  to  nnwspapnrs  whleh  kavn  pnblislind, 
or  am  publishing,  this  brand  new  and  nielushm  12-instalmant  sarins. 

It's  thn  BIG  spneioi  sarins  of  tba  ynor,  and  your  rnadnrs  would  go 
for  It. 

Hay  we  send  samples? 


The  Register  and  Tribune  Syndicate 


and  get  MOST  of  S.  C. 


Cover  more  than  two-thirds  of 
South  Carolina's  sales  potential 
in  every  category  with  the  Green¬ 
ville,  Columbia  ond  Charleston 
newspapers. 

Bargain  BULK*  Discounts 


*For  linage  contracted  during  12 
months  period. 


LINES 

DISC. 

2,000 . 

2% 

5,000 . 

3% 

10,000 . 

5% 

25,000 . 

7% 

50,000 . 

9% 

75,000 . 

11% 

100,000 . 

13% 

150,000 . 

15% 

Liberalized  C.I.D.  DiKOunts 
Offered  for  Frequency 

Contact  the  newspopers 

listnd 

or  their  representotives 


GREENVILLE 


News  and  Piedmont 

/^epr.  Ward-GrrFRth  Co. 

COLUMBIA 

State  and  Record 
ffepr.  The  Sronhom  Co. 

CHARLESTON 

Nows  A  Courier  and  Pest 
Repr.  The  John  Budd  Co. 
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Wins  Journalism  Award 

Montreal 

Gordon  Bruce  Yemen  was 
awarded  The  International 
Nickel  Company  of  Canada, 
Limited,  Award  in  Journalism 
presented  annually  to  an  out¬ 
standing  student  in  the  gradu¬ 
ate  course  in  journalism  at 
Carleton  University,  Ottawa. 

Mr.  Yemen  graduated  from 
the  journalism  course  in  the 
spring  of  this  year  after  re¬ 
ceiving  his  B.A.  in  English  lit¬ 
erature  at  Carleton.  He  is  now 
working  as  a  general  reporter 
with  the  Ottawa  Journal. 

• 

Roger  S.  Firestone — to  gen¬ 
eral  manager,  weekly  Ballston 
Journal,  Ballston  Spa,  N.  Y. 

*  * 

Gerald  W.  Cramer — to  man¬ 
ager  of  automotive  advertising, 
Schenectady  (N.  Y.)  Union- 
Star.  Named  as  his  assistant  is 
W.  Jon  Harrington. 

«  *  * 

Joan  Kraus,  Eugene  (Ore.) 
Register-Guard  to  Salem  (Ore.) 
Capital  Journal  as  valley  editor. 

*  «  * 

WiLUAM  Cook — to  reporter, 
Salem  (Ore.)  Capital  Journal. 

♦  *  ♦ 

Atty.  Joseph  M.  HARrav, 
Boston  (Mass.)  Globe  court  re¬ 
porter  —  to  Winthrop,  Mass, 
town  solicitor,  a  $4,500  post. 


Robert  A.  Bedolis,  national 
labor  correspondent  for  the  New 
York  Herald  Tribtme  for  12 

years — to  manager  of  the  Na¬ 
tional  Industrial  Conference 
Board’s  labor  relations  re¬ 
search.  Mr.  Bedolis,  will  serve 
in  the  Division  of  Personnel 
.\dministration. 

*  «  * 

James  Bruce,  former  AP 
staff  member,  Harrisburg  (Pa.) 
— to  public  information  office, 
Pennsylvania  Department  of 

Public  Instruction. 

«  *  * 

Genp  Curtis — to  state  editor 
Tulsa  (Okla.)  World,  succeed¬ 

ing  Ray  Billings  who  died 
Sept.  24.  Mr.  Curtis  was  as¬ 
signed  to  court  house  for  the 
last  six  years.  Charles  K.  Sat- 
istLEE  —  to  business  and  finan¬ 
cial  editor  from  assistant  city 
editor.  Ken  Neal,  former  city 
hall  reporter — to  courthouse 
beat.  Jack  Kelley,  former  gen¬ 
eral  assignment  reporter — to 
city  hall. 

*  ♦  * 

David  0.  O’Connor,  formerly 
Toronto  advertising  representa¬ 
tive  of  Montreal  La  Patrie  and 
Quebec  Le  Soleil — to  manager 
of  the  Toronto  office  of  Mon¬ 
treal  La  Presse  and  Montreal 
La  Patrie,  succeeding  S.  L. 
Rees,  who  has  retired  after  43 
years  as  Toronto  representative 
^of  Montreal  La  Presse. 


Alan  T.  Lewin,  reporter, 
Binghamton  (N.  Y.)  Press — to 
general  assignment  reporter, 
St.  Paul  (Minn.)  Pioneer  Press. 

*  *  « 

Richard  D.  Warden,  Great 
Falls  (Mont.)  Tribune  state 
editor — a  leave  of  absence  to 
spend  nine  months  studying 
work  of  the  government  in 
Washington,  D.  C.,  under  a  fel¬ 
lowship  grant  of  the  American 
Political  Science  Association. 
Ray  Moholt,  copy  editor,  suc¬ 
ceeds  Mr.  Warden  as  state  edi¬ 
tor  during  his  leave. 

*  *  * 

Fellowship  Granted 
To  Complete  Book 

Columbia,  Mo. 

Clyde  H.  Duncan,  former 
farm  editor,  Tulsa  (Okla.) 
World,  and  now  associate  pro¬ 
fessor  of  Agricultural  Exten¬ 
sion  Information,  University  of 
Missouri,  has  been  granted  a 
fellowship  by  the  Huntington 
Hartford  Foundation  at  Pacific 
Palisades,  Calif. 

Prof.  Duncan  has  been 
granted  a  leave  of  absence  to 
go  to  California  after  the  first 
of  the  year  to  complete  a  book 
on  the  land  grant  college  system 
of  education.  -Aimed  at  the  juve¬ 
nile  field,  it  will  be  titled  War¬ 
rior  Schoolmaster,  and  based  on 
the  life  of  Jonathan  Baldwin 
Turner. 


Lloyd  1).  Gladfelter,  JU- 
waukee  (Wis.)  Journal  —  re¬ 
tired  after  43  years  as  a  re¬ 
porter.  He  came  to  the  Journal 
in  1926. 

*  *  * 

Harold  Joyner,  Atlanta 
(Ga.)  Journal — National  Milk 
Producers  Federation  new-jia- 
per  winner  in  “Spotlight  in 
Dairy”  awards  for  news  feature 
stories. 

«  «  * 

James  M.  Flinchu.m,  South¬ 
west  division  business  repre- 
sentativ’e  for  United  Press  In¬ 
ternational — to  editor,  Cheyenne 
Wyoming  State  Tribune  and 
Wyommg  Eagle,  succeetiing 
Lewis  E.  Bates,  now  Wyoming 
public  relations  director  of  the 
Sperry  and  Hutchinson  Com¬ 
pany,  distributors  of  S&H 

Green  Stamps. 

*  * 

Dennis  Adkin  —  from  day 
news  editor  to  night  news  edi¬ 
tor,  London  (Ont.)  Free  Press. 
Neville  Le  Capelain  —  from 
assistant  day  news  editor  to 
day  news  editor.  Eugene  Ar¬ 
nett  —  from  assistant  city  edi¬ 
tor  to  assistant  day  news  editor. 
Mel  Howey  —  from  municipal 
reporter  to  assistant  city  editor. 

*  *  * 

Robert  E.  Dallos,  United 
Press  International  Albany 
(N.  Y.)  bureau — to  Wall  Street 
Journal,  New  York. 


.  .  .  a  reminder: 

$1,000,  $500  and  $250  Prizes  in 
Each  of  4  Circulation  Classes 

$1,500  Cash  —  or  —  $750  Plus  Week's 
Trip  to  Any  European  Fashion  Center 


1961  Newspaper  Competition 
Open  Nov.  1  -30 

Send  Entries  to: 

Penney-Missouil  Awards,  Box  728 
U.  of  Missouri,  Columbia,  Mo. 


Women’s  Pages: 
Fashion  Writing: 


36 


EDITOR  8C  PUBLISHER  for  November  4,  1961 


Calorie  Counting  Grows 
Into  A  National  Pastime 

Millions  Of  Americans  Have  A  Strong  Desire  To  Shed 
Excess  Pounds,  But  Too  Few  Have  The  Will  Power 


Calories  Aren’t 
Xecessariln  Bad 

The  calorie  is  a  unit  by  which  heat  is  measured,  and 
it  is  also  the  unit  used  to  express  the  amount  of  heat  or 
energy  produced  by  foods.  Thus,  for  example,  when  we  say 
that  an  8-ounce  glass  of  milk  contains  165  calories,  we  are 
talking  about  the  energy  production  required  to  ride  a 
bicycle  at  a  moderate  speed  for  about  an  hour  (175 
calories  required),  or  slightly  less  than  the  amount  of 
calories  needed  to  dance  the  foxtrot  for  one  hour  (210 
calories). 

Oftentimes  foods  are  promoted  as  being  “low  calorie” 
items,  but  all  too  frequently  there  is  little  or  no  basis 
for  comparison  to  determine  what  the  promoter  is  using 
as  a  base.  In  many  minds  the  word,  calorie,  unfortunately, 
has  a  very  nasty  connotation.  The  mere  suggestion  that  a 
food  product  contains  calories  is  enough  to  mislead  many 
l>eople  completely  about  that  food  product. 

One  of  the  greatest  areas  of  confusion  these  days  is 
in  the  relationship  between  calories  and  other  nutrients 
present  in  foods.  The  terms  “empty  calories”  and  “armored 
calories”  have  been  used  in  an  effort  to  distingfuish  be¬ 
tween  those  foods  that  provide  essential  nutrients  along 
with  their  calories  (armored)  and  those  foods  which  pro¬ 
vide  little  more  than  calories  for  energy  production 
(empty). 

Quacks  And  Faddists 
Bide  The  Bandwagon 

There  are  some  societies  throughout  the  world  today, 
as  there  once  were  groups  within  the  United  States  in  the 
not  too  distant  past,  who  look  upon  obesity  as  a  sig^n  of 
affluence.  The  man  whose  wife  and  children  are  fat  is 
considered  to  be  a  successful  provider. 

Today  there  is  little  question  among  health  authorities 
that  obesity  is  a  major  health  hazard  affecting  many  mil¬ 
lions  of  Americans.  And  those  who  determine  styles  and 
fashions  have  also  decreed  that  fatness  is  undesirable, 
that  it  is,  in  fact,  evidence  of  slovenliness.  It  is  probably 
this  cosmetic  influence,  even  more  than  the  health  in¬ 
fluence,  which  has  produced  a  generation  of  calorie  count¬ 
ers  in  this  country. 

Knowing  how  difficult  it  is  for  many  people  to  achieve 
and  maintain  proper  body  weight,  the  food  faddists  and 
(luacks  have  entered  into  this  field  and  have  reaped  a 
harvest  of  dollars  at  the  expense  of  disillusioned  and 
oftentimes  seriously  injured  people.  Pills  and  potions  and 
machines  of  many  kinds  have  been  sold,  often  at  ridicu¬ 
lously  high  prices,  but  the  buyers  very  likely  have  not 
had  much  success  in  weight  control. 

Mass  Media  Are  Main 
Source  of  Information 

Market  research  studies  done  recently  for  the  Ameri¬ 
can  Dairy  Association  confirm  again  quite  clearly  that 
the  mass  media  are  the  chief  source  of  public  information 
about  dieting  for  weight  control.  This  confidence  in  the 
media  on  the  part  of  the  public  as  a  source  of  information 
on  this  subject  makes  it  imperative,  of  course,  that  the 
kind  of  information  provided  is  sane  and  sensible,  and  in 
the  best  interests  of  the  readers,  viewers,  and  listeners. 

There  is  never  anything  to  be  gained  by  suggesting 
to  people  that  weight  control  is  easy  or  anything  other 


than  a  lifetime  project  for  those  who  are  havmg  difficul¬ 
ties.  Efforts  to  take  off  weight  fast  through  fad  diets  or 
pills  or  with  machines  are  seldom  successful,  for  they  do 
nothing  to  accomplish  changes  in  basic  eating  habits  and 
attitudes  which  led  to  the  excess  weight  in  the  first  place. 

Anyone  who  needs  rapid  weight  loss  for  any  reason  at 
all  should  accomplish  this  strictly  under  the  close  super¬ 
vision  of  a  physician.  As  a  matter  of  fact,  anyone  with 
weight  control  problems  should  discuss  these  with  his 
physician  in  order  to  get  at  the  basic  problems  and  to 
work  out  a  weight  reduction  and  weight  control  plan  that 
will  best  suit  the  individual.  There  may  be  some  serious 
psychological  adjustments  to  be  made  before  the  weight 
control  problem  can  be  tackled  with  any  hope  for  success. 

Weight  Control  Deserves 
Very  Serious  Attention 

Because  obesity  more  often  contributes  to  shortening 
the  life  span  by  being  a  complicating  factor  in  other 
diseases,  the  public  has  not  become  as  shocked  about 
weight  control  as  we  have  about  such  diseases  as  cancer 
and  atherosclerosis.  But  it  is  a  certainty  that  millions  of 
man-hours  are  lost  annually  as  a  result  of  the  effects  of 
obesity.  Of  much  more  importance,  perhaps,  is  the  heart¬ 
ache  that  many  millions  of  people,  especially  many  of  our 
teenagers,  ^  through  in  trying  to  control  their  weight 
to  meet  their  ideals  of  how  they  should  look.  These  people 
need  help,  and  all  of  us,  including  the  mass  media,  ought 
to  work  toward  the  go^  of  providing  sane  and  sensible 
advice  about  weight  control. 

We  do  know  that  sound  weight  reduction  and  weight 
control  programs  must  be  based  on  consuming  a  well 
balanced  diet,  a  diet  balanced  in  terms  of  providing  es¬ 
sential  food  nutrients  as  well  as  the  correct  amounts  of 
calories  to  meet  energy  requirements.  Weight  control 
based  on  a  well  balanced  diet,  rather  than  relying  upon 
faddist  diets  or  special  food  preparations,  is  likely  to  be 
much  more  successful  because  such  an  approach  does  not 
require  drastic  changes  in  food  consumption  patterns  and 
also  provides  the  basic  diet  that  can  be  continued  not  only 
while  losing  weight  but  also  after  the  desired  weight  level 
is  achieved. 

A  well  balanced  diet,  adequate  physical  activity,  and 
the  solution  of  any  serious  psycholopcal  problems  which 
may  result  in  overeating  are  certainly  among  the  key 
elements  in  solving  the  weight  control  problems  in  this 
country.  Encouraging  any  other  kind  of  approach  is  mis¬ 
leading  and  could  very  well  be  dangerous  to  the  future 
health  of  people  who  may  follow  any  of  the  faddist  or 
quack  suggestions. 


american  dairy  association 


Koice  of  the  Dairy  Farmers  irt  the  Market  Places  of  America 

20  N.  Wacker  Drive 
Chicago  6,  Illinois 


CIRCLLATION 


L.A.  Sunday  Times 
In  Mirror  Package 


Los  Angeles 

Lok  An<ii‘U'ii  Mirror  sub- 
scriliors  now  receive  the  first 
edition  of  the  Lok  Anneleit  Sun- 
day  Times  delivered  to  their 
homes  by  tlieir  regular  carrier. 
This  will  be  in  place  of  the 
Saturday  edition  of  the  Mirror. 

This  innovation  will  provide 
Mirror  subscribers  with  a  com¬ 
plete  Sunday  package,  .something 
that  many  Mirror  readers  have 
retiuesUnl  since  the  Mirror  t)egan 
publication  in  1948. 

This  new  week-end  newspaper 
package  makes  the  Mirror  the 
only  Los  Angeles  afternoon  daily 
newspaper  offering  its  readers 
a  Sunday  newspaper  as  a  part 
of  its  regular  subscription. 

.Mirror  Publisher  Arthur  Laro, 
in  making  the  announcement, 
■said  Saturday  has  traditionally 
been  the  most  competitive  day  of 
the  week  in  circulation  and 
advertising  for  an  afternoon 
daily  newspaper  due  to  the  fact 
that  most  of  the  big-city  Sunday 
papers  go  on  sale  early  Saturday 
with  their  first  editions.  “This 
gives  us  something  we  have 
always  wanted  ...  a  Sunday 
edition,”  he  continued.  “This 
Sunday  edition  of  the  Times  will 
contain  many  of  the  most  popu¬ 
lar  features  of  the  daily  Mirror 
plus  the  regular  package  of  the 
Times  itselL” 

Mr.  Laro  estimated  that,  at 
least  at  the  beginning,  the  Sun¬ 
day  Times  will  add  about  200,- 
000  to  its  circulation.  Its  Sep¬ 
tember  30,  1960  audit  was  over 
900,000. 

The  Sunday  Times  will  be 
delivered  to  Mirror  subscribers 
early  Saturday  afternoon  for 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
succeeses  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  kssp  In  touch  with  marksting, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


NEWSPAPER  NEWS 

PublUhed  fortnightly 

Annual  Subscription  to  U.  S.  $8 
IS  Homlltoa  St..  Sydney,  Australia 
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ilOc  more  than  the  present 
monthly  subscription  price  of  the 
Mirror  alone.  This  represents  a 
savings  of  37c  jter  month  or 
more  for  Mirror  subscri Iters  who 
are  now  purchasing  a  metropoli¬ 
tan  Sunday  newspaper  on  the 
.streets  or  as  a  Sunday-only  home 
subscriber.  Mirror  subscribers 
who  do  not  choose  to  avail  them- 
selv'es  of  the  Saturday  edition  of 
the  Los  Angeles  Sunday  Times 
may  subscribe  to  the  Mirror  on 
a  .')-day  basis — Monday  through 
Friday — at  a  cost  of  $1.73  per 
month. 

Several  changcts  are  being 
made  in  the  daily  editions  of  the 
Mirror.  Vogue  Fashion  Features 
will  appear  Monday  and  Thurs¬ 
day;  the  Food  Sec-tion  will  move 
from  Thursday  to  Wednesday; 
Real  Estate  will  be  given 
expanded  coverage  on  Thursday. 
View  Magazine  will  appear  on 
Friday.  It  will  contain  theater 
listings,  week-end  television  and 
radio  logs,  dining  and  night  club 
suggestions,  book  reviews,  music 
and  art  departments,  and  news 
of  religion. 

*  *  * 

NEW  offi(:er.s 

Members  of  the  Mid  Atlantic 
Circulation  Managers  Associa¬ 
tion,  at  its  42nd  annual  conven¬ 
tion  in  Raleigh,  N.  C.,  Oct.  8-10, 
elected  W.  E.  Messick  of  the 
Lynchburg  (Va.)  News- Ad¬ 
vance,  president  for  1961-1962. 
James  Wagoner,  Burlington 
(N.  C.)  Times-News,  stepped 
up  from  the  second  chair  to  the 
first  vicepresidency  and  Ed  F. 
Moore  of  the  Florence  (S.  C.) 
Morning  News,  was  advancetl  to 
second  vicepresident.  Charles  B. 
Loflin  of  Highpoint,  N.  C.,  was 
!  named  convention  secretary  and 
,  W.  G.  Carrington,  Durham,  was 
re-elected  secretary-treasurer. 
James  F.  Roe  Jr.,  Goldsboro, 
N.  C.,  was  retiring  President. 

*  ♦  * 

OBJEf-TEU  TO  TAX 

Winston-Sale.m,  N.  C. 

The  legislative  chairman  of 


Al  Taylor's  PtOVEN 
Coin  Oporatod  Nowstands. 

Coin-Trolled  Equip.  Corp. 

114S«  Hart  St., 
Nortk  Hollywood,  Calif, 


the  North  Carolina  Press  Asso¬ 
ciation  declared  last  week  that 
newspa|)er  representatives  ob¬ 
jected  “to  the  last  minute”  to  a 
circulation  .sales  tax  passed  just 
Isefore  the  close  of  the  1961 
General  Assembly. 

.41  Resch,  Siler  City  publisher, 
took  issue  with  a  remark  by 
Gov.  Terry  Sanford  that  news¬ 
paper  repre.sentativt*s  helped  a 
legislative  committee  write  the 
bill. 

The  law  calls  for  a  S'/'r  tax 
on  newspaper  sales  made  directly 
to  the  consumer.  The  problem 
arose  over  a  provision  exempting 
from  the  tax  carric^r-salesmen 
who  .sell  less  than  1,00(1  copies  a 
week. 

Gov.  Sanford  recently  dis- 
close<l  his  intentions  to  recom¬ 
mend  repeal  of  the  tax  at  the 
next  legislative  session. 

In  a  letter  to  William  F. 
Davis,  whose  two  sons  are 
carrier-salesmen  for  the  iriw.><- 
ton-Snlem  Journal  and  Sentmel, 
Gov.  Sanford  wrote: 

“I  had  nothing  to  do  with  this 
tax  being  imposed.  I  intend  to 
recommend  that  it  l)e  repealed 
at  the  next  Legislature.” 

Mr.  Resch  said,  “It  pleased 
me  very  much  to  learn  that  Gov. 
Sanford  is  now  concluding  that 
the  sales  tax  on  newspapers  is 
‘a  very  bad  tax.’  Prior  to  its 
passage,  he  had  numerous  oppor¬ 
tunities  to  do  something  about 
it  and  he  is  correct  in  saying  he 
had  nothing  to  do  with  its  being 
imposed. 

“I  sincerely  believe  he  could 
have  done  something  had  he  so 
desired.” 

Mr.  Resch  said  newspaper 
representatives  and  a  legislative 
committee  agree<l  that  a  tax  on 
mailed  subscriptions  and  over- 
the  counter  sales  would  avoid 
administrative  troubles  “if  the 
legislators  were  intent  on  in¬ 
cluding  newspapers  in  the  sales 
tax  law.” 

He  said  newspaper  represen¬ 
tatives  “did  not  agree  to  the 
1,000  copies  exemption.  They 
stated  their  objections  to  numer¬ 
ous  people  when  it  became 
apparent  this  provision  would 
create  confusion. 

“State  officials  were  so  in¬ 
formed  prior  to  the  introduction 
of  the  bill  .  .  .  this  exemption 
was  included  in  a  new  bill  which 
amended  the  retail  provisions  of 
the  sales  tax  law  and  despite 
vigorous  newspaper  objections 
right  up  to  the  last  minute,  the 
bill  was  pushed  through.” 

*  *  * 

ABC  KLIJiS  (MAINGEl) 

The  ABC  board  recently  gave 
final  approval  to  an  amendment 
to  the  rule  concerning  the  re¬ 
porting  of  city  zone  circulation 
for  newspapers  by  “total  city” 
plan  or  by  “classifications.”  The 
adopted  amendment  provides 
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that  a  newspaper  may  e  mge 
its  method  of  reporting  oi  >,•  in 
the  first  Publisher’s  stat*  lent 
of  an  audit  period. 

In  effi'ct,  tins  change  m;.  s  it 
mandatory  for  newspaper  t*m- 
l)ers  to  use  the  same  type  ot  naid 
circulation  breakdown  in  I'.ira- 
graph  1  of  lK)th  .semi-ai  mal 
Publi.sher’s  Statements  witi  m  a 
single  audit  period. 

The  l>oard  also  approval)  an 
amendment  to  the  laile  conn  rn- 
ing  the  reporting  of  circuhition 
as  “carrier  delivery  by  indepi-nd- 
ent  carriers”  for  newspapers. 
The  amendment  provides  a  news¬ 
paper  that  reports  circulation  in 
this  classification  for  the  first 
time  must  start  the  change 
effective  with  the  first  Pub¬ 
lisher’s  Statement  of  an  audit 
perio<l. 

Here,  too,  the  effect  of  this 
change  is  to  make  l)oth  semi¬ 
annual  Publisher’s  Statements 
within  a  single  audit  period 
comparable. 

*  *  * 

TIME  -CHOPPER’ 

The  New  Haven  (Conn.) 
Register  recently  experimented 
with  helicopter  delivery  to  one 
of  the  far  points  of  the  circula¬ 
tion  rim  as  a  Newspaper  Week 
stunt. 

William  K.  Coates,  promotion 
manager  of  the  Register  and 
Journal  (Dourier,  got  the  i)roject 
off  the  ground. 

Paul  Wilson,  circulation  man¬ 
ager,  alerted  his  department 
regarding  the  time  the  “chopper” 
would  arrive.  At  12:20  p.m.  the 
whirly  bird  was  over  the  Regis¬ 
ter  building  and  descended 
slowly  for  a  landing  in  the  Mail 
Room  lot.  Circulation  men  l)egan 
loading  the  newspapers  aboard. 
Ten  minutes  later  the  “chopper” 
took  off  in  an  elevator  rise. 

In  20  minutes  the  flight 
reached  its  destination  in  Old 
Saybrook,  Conn.  The  dramatic 
delivery  saved  an  hour’s  time 
over  usual  methods  of  transpor¬ 
tation.  Register  circulation  men 
picked  up  the  newspapers  for 
speedy  delivery  to  customers. 

*  *  * 

PERSOXAI.  NOTES 

Montreal 

Les  Publications  de  la  Fonda- 
tion  Limitee  announced  the 
appointment  of  Guy  Angers  as 
director  of  circulation  for  Le 
Nouveau  Journal.  During  the 
last  15  years,  Mr.  Angers  was 
circulation  manager  for  Ottawa 
Le  Droit.  He  is  a  past  president 
of  the  Canadian  Association  of 
Circulation  Managers. 

*  *  * 

James  Kinney,  Pocatello 
(Ida.)  State  Journal — to  Han¬ 
ford  (Calif.)  Sentinel,  an  affili¬ 
ated  Scripps  League  daily,  as 
assistant  circulation  manager. 

L I  S  H  E  R  for  November  4,  1961 


YOUR  TAX  DOLLARS  GO  FURTHER-WHEN  ROADS 
ARE  ASPHALT-PAVED  IN  THE  FIRST  PLACE! 


Most  concrete  roads  become  Asphalt-paved  even¬ 
tually.  For  example,  the  original  Pennsylvania 
Turnpike,  paved  with  concrete,  is  now  almost 
completely  resurfaced  with  Asphalt  paving.  And 
it  is  handy  20  years  old! 

If  a  road  is  going  to  be  Asphalt-paved  eventually 
why  pay  the  extra  tax  money  for  more  expensive 
concrete  pavement? 

Why  not  pave  with  total  DEEP  STRENGTH 
Asphalt  Construction  in  the  first  place  and  make 
tax  dollars  go  further? 

Over  $15  million*  were  saved  by  building  the 
Massachusetts  Turnpike  with  Asphalt  pave¬ 
ment,  a  saving  of  $123,425  per  mile.  And  build¬ 
ing  the  Richmond-Petersburg  Turnpike  with 
Asphalt  pavement  saved  nearly  $2  million,  or 
$50,700  p)er  mile.** 

And  most  important,  the  initial  savings  of  DEEP 
STRENGTH  Asphalt  pavement  will  pay  its  low- 
cost  maintenance  for  as  long  as  40  years. 

*  Based  on  Engineering  estimates. 

**Based  on  actual  competitive  bids. 

THIS  IS  AN  EXAMPLE  OF  DEEP  STRENGTH 
ASPHALT  CONSTRUCTION 

Its  laminated,  multi-layer,  heavy-duty  construction  will  out¬ 
last  all  other  types  of  pavement,  even  those  claiming  to  last 
SO  years  or  more. 

And  Deep  Strength  Asphalt  construction  has  lower  mainte¬ 
nance  costs.  De-icing  salts  don't  harm  the  surface.  There  are 
no  porous  slabs  to  freeze  and  crumble.  No  sawed-in  or 
built-in  cracks  to  admit  damaging  moisture.  No  brittle  slab 
to  fracture  even  under  the  pounding  of  heaviest  traffic- 
no  lane  joints  to  swerve  your  car. 

A.  IVi*  Asphalt  Surface  Course.  B.  2Vi*  Asphalt  Binder 
Course.  C.  4*  Asphalt  Base  Course.  D.  6*  Subbase  Course 
with  Asphalt  Prime  Coat.  E.  SubgrMe  Soil  or  Improved 
Subgrade. 


EXPLANATION:  Figures  represent  total  mileages  of  high- 
type  Asphalt  and  concrete  pavements  built  by  State  Highway 
Departments  on  state  primary  systems;  municipal  extensions 
to  state  primary  systems  and  secondary  and  local  roads 
built  by  State  Highway  Departments.  See  U.S.  Bureau  of 
Public  Roads  HIGHWAY  STATISTICS— SUMMARY  TO  1955— 
table  SMB-201  and  tables  SMB-2,  1956  to  1958  inclusive. 


ASPHALT 

INSTITUTE 

College  Park,  Maryland 


BOOKS  IN  REVIEW 

Galileo’s  ‘Confessions’ 
Bring  Reporting  Alive 

By  Roscoe  Ellard 


FURTHER  CONFESSIONS  OF  A 
STORY  WRITER.  Hy  Paul  Galliro. 
(■arden  City,  N.  Y.:  Doubleday  and 
Company,  Inc.  443  pp.  34.95. 


There  is  more  in  this  latest  of 
Paul  Galileo’s  books  than  the 
love  of  honest  and  communica¬ 
tive  writing  one  can  always  find 
in  a  successful  author.  There  are 
also  the  love  and  esteem  for 
newspaper  esprit  with  whose 
visible  forms  Gallico  exultantly 
held  communion. 

On  every  page  of  his  news¬ 
paper  stories  in  this  volume  is 
evidence  of  the  author’s  own 
mastery  of  fine  reporting  and  of 
his  high  regard  for  it  in  others. 

His  story,  “McCabe,”  pub¬ 
lished  first  in  the  Saturday 
Evening  Post,  dramatizes  the 
incredible  accomplishment  of 
Gene  McHugh,  the  bushy-haired 
genius  who  was  night  editor  of 
the  Daily  News  in  New  York  on 
the  morning  of  the  day  before 
Christmas  when  Legs  Diamond, 
high-number  gangster  on  the 
FBI  list,  was  excised  with  a 
mob’s  swinging  traverse  of 
machine-gun  bullets,  along  with 
his  girl  and  a  companion  in  a 
rooming  house. 

The  flash  reached  Mr.  McHugh 
a  few  minutes  after  6  a.m. — 
when  the  News’  mechanical  staff 
was  scattered  between  neighbor¬ 
ing  bars  and  home,  and  metal 
in  the  lino  pots  was  cold.  But 
in  Gene  McHugh,  whom  Mr. 
Gallico  depicts  as  Gene  McCabe, 
there  burned  an  indomitable 
spirit,  and  he  set  to  work.  If 
there  was  anything  that  galled 
McCabe  more  than  his  ulcers  it 
was  the  knowledge  that  he  had  a 
clear  scoop  that  any  printer 


A  MAJOR  REASON  WHY 
3  OUT  OF  4  NEWSPAPERS  ARE 
PRINTER  ON  GOSS  PRESSES 


would  tell  h’m  was  “impossible” 
to  get  on  the  street  in  a  replated 
edition  ahead  of  afternoon 
papers. 

To  Mr.  Gallico,  then  a  sports 
writer  for  the  News,  the 
McHugh-McCabe  character  rein¬ 
carnated  the  chief  engineer  of 
the  British  steamer  in  Rudyard 
Kipling’s  story,  “The  Devil  and 
the  Deep  Sea.”  Kipling’s  chief 
engineer,  Waldrop,  had  also 
tackled  the  impossible.  He  got 
enough  order  out  of  his  shell- 
wrecked  machinery  to  get  his 
ship  moving  before  capture. 


Kipling-Like  Hero 


Gallico  didn’t  plagiarize  Kip¬ 
ling.  But,  he  writes  frankly, 
Kipling’s  man  against  inert 
machinery  and  McHugh’s  fight 
to  force-heat  lino  metal  and 
replate  with  a  two-man  staff 
frantically  persuaded  away  from 
off-duty  relaxing  in  a  nearby 
bistro  were  the  genesis  of 
Gallico’s  “McCabe.”  The  situa¬ 
tion  and  characters  were  differ¬ 
ent.  Gallico  emulated  Kipling’s 
ship-engine  story. 

“McCabe”  becomes  more  than 
the  first  tense-narrative  story 
that  started  Mr.  Gallico’s  long 
stay  as  a  well-paid,  hardworking 
guest  in  the  pages  of  the  SEP. 
It  is  an  admirable  epic  of  the 
driving,  soul-goading  code  of 
newsmen,  editors  as  well  as 
reporters,  to  get  a  big  story 
right  and  first — into  the  paper 
and  onto  the  street. 

Moreover,  the  reporter  in  Mr. 
Gallico  makes  credible  and  pro¬ 
fessionally  valid  the  methods 
his  characters  use.  The  writer  in 
Gallico  puts  the  reader  con¬ 
stantly  on  the  scene.  His  sus¬ 
pense  and  emotion  are  genuine. 
His  people  are  individuals,  never 
types. 

Thus,  after  frantically  watch¬ 
ing  the  hands  of  the  clock  dic¬ 
tating  his  story  directly  to  the 
conscripted  Linotype  operator, 
McCabe,  exhausted,  his  ulcers 
gnawing  but  his  story  now  a 
scoop  on  the  street,  “began  to 
laugh  softly  and  to  himself  at 
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CITIZEN 


by  W.  A.  Swanberg 
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first,  and  then,  gaining  like  the 
press,  louder  and  louder  .  .  .  his 
long,  bony  finger  pointed  at 
number  four,  the  giant  of  steel 
and  copper  and  iron  and  brass, 
the  glorious  rolling  press  that 
was  thundering  out  his  story, 
20,000  an  hour. 

“Ya  big  bum,  ya!”  he  bawled. 
“Ya  big  bum!  I  made  you  roll!” 

There  are  really  three  major 
aspects  of  this  Ix^k.  First,  the 
author  reprints  twenty  of  his 
favorite  stories.  Introducing 
each,  he  tells  the  story  behind 
the  story — the  not-one-but- 
several  places  or  incidents  that 
germinated  each  idea.  Then  he 
tells  how  he  planned  the  struc¬ 
ture  of  every  story,  how  he  indi¬ 
vidualized  the  characters,  nearly 
always  basing  them  on  one  or 
more  persons  he  had  worked 
with,  and  how  he  sold  each 
story. 

In  “Expense  Account,”  there 
is  vicarious  glee  in  reading  good 
narrative  of  the  ubiquitous  feud 
between  auditors — internal  reve¬ 
nue  and  business  office — and 
those  who  lay  out  personal 
money,  traveling  for  their 
employers,  in  the  hope  that  80 
percent  of  it  will  eventually  come 
back  to  them,  without  interest. 
But  there  is,  as  with  all  of  Galli¬ 
co’s  stories,  a  great  deal  more. 

Lethal  Reporting 

There  are  the  drama  and,  for 
many  readers,  the  revelation  of 
how  lethal  or  dangerous,  as  well 
as  “exciting,”  reporting  at  times 
can  be — and  of  how  undetailed 
and  un-“exciting”  are  the  so- 
called  swindlesheets  that  go  in  to 
auditors. 

You  can’t  wholly  blame  Ice¬ 
box  Dodd,  the  editorial  auditor 
in  “Expense  Account.”  He  was 
paid  to  smell  out  whiskey, 
theater  tickets,  overcoats  et  al. 
So  when  he  found  an  item  on  a 
reporter’s  out-of-pocket  expense 
form  listed  as  “lousy  Scotch 
whiskey,  $6.50,”  and  dental 
bridgework  repair  at  $185  plus 
a  smashed  Speed  Graphic  cam¬ 
era,  he  stormed  downstairs  to 
the  city  editor. 

How  was  Icebox  to  know 
that  the  whiskey  was  on  a 
doctor’s  orders  in  a  boatman’s 
storm-battered  coastal  hut  while 
the  surgeon  prepared  to  ampu¬ 
tate  a  reporter’s  frozen  and 
mangled  arm? 

How  was  Icebox  to  know  that 
the  photographer’s  smashed 
camera  and  bridgework  came 
from  a  beating  he  took  from 
thugs  hired  by  a  competitor  to 
highjack  his  negatives,  the  exclu¬ 
sive  shots  of  a  disaster  at  sea 
obtained  while  fog  and  lashing 
wind  and  water,  wrecked  the 
newsmen’s  hired  boat  and 
crumpled  the  paper’s  plane  in  a 
treetop? 

The  city  editor  knew  when  he 


approved  the  by-no-moans- 
svnndlesheet.  But  there  were  no 
heroics  in  the  itemization.  I’art 
of  Gallico’s  art  is  that  he  makes 
this  clear  without  rubbing  the 
reader’s  nose  in  it.  He  uses  the 
auditor  as  typical  of  mass 
readers  who  understand  little  of 
what  newsgathering  sometimes 
requires. 

"The  reporter  in  Gallico  comes 
close  to  his  best  in  his  storj’, 
“The  Roman  Kid.”  It  is  the  tale 
told  of  a  sports  writer  who  had 
covered  hundreds  of  prizefights. 

On  assignment  in  Rome  he  is 
moved  at  the  crumbling  Colos¬ 
seum  in  moonlight  to  bring  the 
ancient  gladiatorial  arena  to 
life.  He  couldn’t  read  Latin  or 
Greek  but  reportorial  research 
had  sent  him  to  archeologists 
and  books  to  learn  about  spike- 
knuckled  boxers  who  slugged  to 
the  death  in  the  600-foot  oval 
arena  of  the  early  Christian 
centuries.  The  delapidated 
Roman  stadium  he  saw  had  a 
bit  more  barbarous  spectacle, 
but  somehow  he  envisioned  it  as 
very  like  Madison  Square 
Garden  or  Yankee  Stadium  on 
the  night  of  a  title  bout. 

Mr.  Gallico’s  reporter  Tommy 
Thompson  in  Rome  examines 
the  recently  excavated  statue  of 
“The  Resting  Boxer,”  ruled  out 
by  archeologists  as  a  newly 
sculptured  fake  “recently  buried 
by  exploiters.”  But  the  reporter 
knew  boxing  and  scars  and 
muscles,  little  different  in 
ancient  Rome  from  those  of 
fighters  he  had  interviewed  in 
Madison  Square  Garden. 

He  convinced  fake-drunk  arch¬ 
eologists  that  the  punch-drunk 
fighter  of  the  statue  was  the 
southpaw  Roman  slugger  Sinis- 
trus,  defeated  by  a  “bicycling” 
smaller  Greek,  sketched  right 
after  the  fight,  in  the  reign  of 
Emperor  Titus,  as  chronicled  in 
a  newly  exhumed  manuscript  in 
the  Antiquity  Room  of  the 
Museo  Romano. 

The  reporter’s  evidence, 
pointed  out  on  the  statue,  is  the 
valid  observation  of  an  experi¬ 
enced  modem  fight  writer — 
apparent  to  any  modern  reader 
who  really  knows  prizefighting, 
the  special  muscles  that  special 
styles  of  boxing  develops,  and 
the  scars  such  ring-mauling 
leaves. 

Thus,  Mr.  Gallico’s  latest  book 
is  more  than  superior  fiction  and 
excellent  creative  writing.  It  is 
revealing  dramatization  of  the 
driving  conscience  of  the  news¬ 
paper  pro,  of  sub-reporting  tech¬ 
niques,  and  of  the  literary 
empathy  that  in  both  belles 
letters  and  news  columns  trans¬ 
ports  the  reader  to  the  scene, 
lets  him  see  the  action,  smell  it, 
feel  it,  and  vicariously  experi¬ 
ence  it.  It’s  quite  a  book — of 
writing  and  of  newspapering. 
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We  salute  the  United  States  Government  and 
the  governments  of  democratic-minded  countries 
of  Latin  America  for  drafting  the  charter  of  the 
Alliance  for  Progress.  The  scope  and  purpose  of 
the  Alliance  are  both  bold  and  creative,  and  the 
United  Fruit  Company  wholeheartedly  supports 
its  objectives. 

During  its  more  than  sixty  years  of  operating 
in  Latin  America,  United  Fruit  has  made  in¬ 
creasingly  greater  contributions  to  the  econo¬ 
mies  of  its  host  republics.  In  the  last  ten  years 
alone.  United  Fruit  contributed  $1,300,000,000 
to  these  economies.  In  this  same  period  the  Com¬ 
pany  encouraged  development  of  local  enter¬ 
prises  by  spending  more  than  $350,000,000  for 
local  purchases  of  supplies,  materials  and 
services. 

In  developing  the  banana  and  other  tropical 
crops,  the  Company  opened  up  and  made  produc¬ 
tive  use  of  vast  areas  of  hot,  humid,  uninhabit¬ 
able  jungle  to  the  benefit  of  the  host  countries 
and  their  citizens,  the  Company,  its  81,000  share¬ 
holders  and  its  more  than  50,000  employees  in 
these  countries.  Every  basic  facility— housing, 
roads  and  railways,  ports  and  communications, 
l)ower  plants,  hospitals,  schools  and  churches— 
has  been  built  by  the  Company. 

United  Fruit  is  proud  of  the  opportunity  and 
employment  it  created  for  hundreds  of  thousands 
of  Latin  Americans  who  have  been  trained  in 


modern  agricultural  methods,  more  efficient  land 
utilization  and  equipment  use.  New  crops  were 
introduced,  planting  stock  improved ;  pure  water, 
hygiene  and  sanitation  contributed  to  the  elimi¬ 
nation  of  malaria  and  other  tropical  diseases. 
The  establishment  of  modern  hospitals  and  clin¬ 
ics  staffed  by  skilled  medical  personnel  resulted 
in  unsurpassed  health  standards.  These  are  but 
a  few  of  the  benefits  enjoyed  by  the  Company’s 
employees.  In  addition,  wages  paid  to  Company 
employees  are  uniformly  higher  than  those  paid 
to  employees  in  other  agricultural  enterprises  in 
these  countries. 

A  new  Company  policy  provides  for  the  leas¬ 
ing,  selling  or  contracting  of  Company  land  to 
the  nationals  of  these  republics.  Under  this  type 
of  partnership  the  nationals  grow  the  crops  and 
United  Fruit  acts  as  a  technical  advisor,  dis¬ 
tributor  and  marketer.  This  enlightened  land  use 
policy  is  finding  popular  support  and  is  an  essen¬ 
tial  ingredient  towards  improving  living  stand¬ 
ards.  The  United  Fruit  Company  is  keeping  pace 
with  the  accelerating  tempo  of  economic  growth 
and  social  progress  in  the  Americas. 

Because  of  its  many  years  of  experience  in 
Latin  America  and  its  knowledge  of  these  coun¬ 
tries  of  great  promise.  United  Fruit  is  uniquely 
qualified  to  assist  in  implementing  the  programs 
of  the  Alliance. 

United  Fruit  pledges  its  full  support  to  the 
“Alianza  para  el  Progreso”. 


30  St.  James  Avenue,  Boston  16,  Mass. 

COLOMBIA  •  COSTA  RICA  •  DOMINICAN  REPUBLIC  •  ECUADOR  •  GUATEMALA  •  HONDURAS  •  NICARAGUA  •  PANAMA 


YOURS  FOR  THE  ASKISG  .  .  .  For  complete  background  material  and  photographs  of 
UF  operations,  tvrite  or  call  Public  Relations  Dept.  1,  HUbbard  2-9700,  Area  Code  617. 


CLASSIFIED  CLINIC 


How  W  eekly  Achieved 
40%  Want  Ad  Gain 

By  Daniel  L.  Lionel 

Classified  Advertising  Direelor,  New  York  Post 


“In  our  newspaper,  I  believe 
that  our  classified  page  is  sec¬ 
ond  in  readership  only  to  the 
front  page.” 

Thus  spoke  Allen  C.  Jackson, 
advertising  manager  of  the 
Maryland  Gazette-Glen  Bumie 
(Md.)  News,  an  11,000-circula¬ 
tion  weekly  which,  in  the  past 
year  catapulted  its  want  ad  sec¬ 
tion  upwards  by  40%. 

He  told  the  recent  PNPA 
Classified  Clinic  that  “Like  too 
many  weeklies,  we  had  been  de¬ 
voting  our  energy  to  retail  ac¬ 
counts  while  the  classified  was 
treated  like  a  ‘poor  relative’  ”. 

He  gave  a  step-by-step  ac¬ 
count  of  how  the  Gazette’s  want 
ad  section  was  able  to  add  so 
much  bulk  to  its  waist  line: 

“When  we  finally  became 
aware  of  the  real  potential  for 
classified  in  our  area,  we 
changed  our  entire  outlook.  Our 
first  step  was  to  hire  an  at¬ 
tractive  girl  with  a  dynamic 
personality.  We  gave  her  a 
title :  Classified  Advertising 

Manager  .  .  .  and  a  private  tele¬ 
phone.  Although  she  started 
with  a  small  salary,  she  got 
periodic  raises  proportionate  to 
her  sales  increases. 

“The  Gazette  then  increased 
its  advertising  rates.  And  we 
streamlined  our  method  of  pre¬ 
senting  them.  For  example,  for 
Classified  displays,  we  had  been 
quoting  the  cost  per  line  of 
straight  type,  white  space,  cap¬ 
italized  lines,  etc.  .  .  .  The 
trouble  was  that  it  took  too  long 
to  figure  the  cost  of  a  classified 
display. 

“  ‘Time  is  money’  .  .  .  and  we 


were  losing  time.  So  by  check¬ 
ing  several  ads  we  figured  the 
average  charge  per  column  inch 
for  classified  display.  It  came 
to  $2.88  per  inch.  Next,  we 
needed  to  offer  an  incentive  for 
larger  displays.  We  decided 
that  an  ad  six  column  inches 
or  larger  would  earn  the  lower 
rate  of  $2.10.  These  are  our 
only  two  classified  display  rates 
that  we  use  today. 

“Next,  we  hired  another  girl, 
her  job  being  to  answer  all 
phones,  accept  incoming  classi¬ 
fieds,  do  the  office  filing  and  type 
letters.  This,  of  course,  gave 
our  classified  ad  manager  time 
to  place  outgoing  sales  calls.” 

After  his  rates  were  in  order 
and  his  organizational  plan  set 
up,  the  sale  of  blocks  of  space 
began. 

“Now  we  were  ready  for  ac¬ 
tion.  Naturally,  the  larger  the 
section,  the  easier  it  would  be 
to  sell.  Our  next  step  was  to 
sell  several  directories  on  TF. 
For  example,  we  began  a  realty 
directory,  listing  the  name,  ad¬ 
dress  and  phone  number  of  local 
real  estate  brokers  below  a 
small  free  heading.  Once  we  got 
a  few  sold,  the  others  followed. 
Using  the  same  routine,  we 
started  ‘Auto  Service  and  Re¬ 
pair’  and  ‘Rely  On  Your  Local 
Pharmacist’  directories.  These 
directories  have  been  running 
every  week  for  over  a  year.” 

Promotion  via  house  ads  and 
direct  mail  played  a  part:  “We 
put  a  weekly  testimonial  on  the 
front  page,  scattered  three  or 
four  small  display  ads  through¬ 
out  the  paper  and  ran  large 


banners  across  the  top  of  the 
classified  page.  We  mailed  tear- 
sheets  of  our  testimonials  to 
other  accounts. 

The  metropolitan  and  other 
local  newspapers  were  combed 
for  leads.  We  made  ‘Call-backs’ 
regularly.  Our  retail  salesmen 
were  told  to  pick  up  classifieds, 
during  their  regular  run.  And 
.  .  .  when  we  had  a  slack  mo¬ 
ment,  we  called  from  the  Yel¬ 
low  Pages.  The  Gazette  natu¬ 
rally  followed  the  general  rules 
for  building  a  good  classified, 
such  as  holding  back  on  bold 
face  type,  selling  multiple  list¬ 
ings  and  .  .  .  going  after  the 
individual  homeowner’s  ad  also 
rather  than  concentrating  all 
our  efforts  on  the  larger  dis¬ 
plays. 

“Most  of  all,  the  Maryland 
Gazette  offered  service.  If  a 
person  wanted  an  ad  in  a  cate¬ 
gory  we  didn’t  have,  we  created 
one.  Our  classified  manager 
bubbled  over  with  enthusiasm 
.  .  .  She  sold  advertisers  on  the 
main  thing  they  wanted  to  hear 
.  .  .  HOW  THEY  CAN  MAKE 
MONEY  FROM  MARYLAND 
GAZETTE  CLASSIFIEDS.” 

*  «  * 

Paul  F.  Weidemann,  Levit- 
town  Times,  won  two  trophies 
in  the  1961  Exhibits  Contest  at 
the  Pennsylvania  Newspaper 
Publishers’  Association  Classi¬ 
fied  Clinic. 

Joseph  H.  Hopkins,  Philadel¬ 
phia  Inquirer,  won  first-place 
trophy,  over  75,000  circulation, 
for  the  Best  Classified  Promo¬ 
tion  Ads.  Larry  Deck,  Lebanon 
Daily  News  won  Class  III 
trophy,  under  25,000  circulation, 
for  the  Best  Classified  Promo¬ 
tion  Ads. 

Trophies  for  the  Best  Classi¬ 
fied  Ad  Ideas  went  to  William 
F.  Carr,  Philadelphia  Bulletin, 
and  Robert  Widmer,  Strouds¬ 
burg  Daily  Record. 

Each  delegate  casts  a  ballot 
for  his  or  her  choices  for  the 
winning  exhibits. 

♦  ♦  * 

PERSONAL  NOTES 

Betty  Morris — to  classified 
advertising  manager,  Astoria 
(Ore.)  Daily  Astorian,  replacing 
Audrey  Moberg,  returned  to 
University  of  Oregon. 

• 

Pag(e  One  Personality 

Cleveland 

Newspaper  people  in  Cleve¬ 
land  selected  the  Cleveland  chief 
of  police,  Frank  W.  Story,  as 
“Page  One  Personality  of  1961.” 
Presentation  of  a  pictorial  cer¬ 
tificate,  made  by  Bill  Roberts 
of  the  Cleveland  Press  and  News 
cartoon  staff,  was  made  to  the 
chief  by  Louis  B.  Seltzer,  edi¬ 
tor,  who  covered  police  news 
when  the  chief  was  a  rookie 
patrolman. 


Television  Data 
On  47  Countries 

London 

Information  on  47  countries 
is  contained  in  the  1961  edition 
of  the  International  Commercial 
Television  Rate  and  Data  Book 
which  has  just  been  published 
by  World’s  Press  News. 

Although  they  have  no  com¬ 
mercial  sertnces  of  their  own, 
Belgium,  Denmark  and  France 
had  been  included  this  year 
because  large  parts  of  the  coun¬ 
tries  are  penetrated  by  trans¬ 
missions  from  other  countries. 

Six  countries  which  have 
started  commercial  television 
serv'ices  in  the  past  year  are 
the  German  Democratic  Repub¬ 
lic,  Ireland,  Eastern  Nigeria, 
Guam,  New  Zealand  and  Haiti. 

The  book  also  gives  data  on 
shipping  lines  that  have  installed 
commercial  television  on  their 
ships.  An  appendix  covers  coun¬ 
tries  which  are  planning  to  start 
a  service. 

Copies  of  the  book  may  be 
obtained  at  $25  each  in  the  U.S. 
and  Canada  from  World’s  Press 
News  &  Advertisers’  Review, 
PO  Box  69,  London,  England. 
• 

Tab  One  Day  a  Week 

A  switch  in  format  from  a 
standard  to  tabloid  size  one  day 
a  week  was  announced  by  the 
Lamar-Tri-State  (Colo.)  Daily 
News,  In  an  editorial  geared 
to  the  start  of  Newspaper  Week, 
the  newspaper  informed  its 
readers  that  the  News  would 
be  published  as  a  tabloid  each 
Monday.  The  remainder  of  the 
week  the  paper  will  be  published 
in  the  regular  size. 

A  second  change  is  “the  strik¬ 
ing  new  flagline  on  the  front 
page”  which  includes  a  new 
word  in  the  name  of  the  paper: 
Tri-State.  Only  the  Monday 
tabloid,  however,  will  carry  the 
“Farm  and  Ranch  Edition” 
overline.  The  new  word  makes 
it  necessary  for  the  Daily  News 
to  be  re-registered  by  the  U.  S. 
Post  Office  and  re-designated  by 
the  U.  S.  Congress.  It  was  in¬ 
itially  chartered  by  the  Con¬ 
gress  in  1907. 

• 

Roanoke  Times  Plans 
75lh  Anniversary 

Roanoke,  Va. 

The  Roanoke  Times  will  cele¬ 
brate  its  75th  anniversary  year 
with  three  commemorative  edi¬ 
tions  on  successive  Sundays  in 
November. 

Each  edition  will  cover  25 
years  and  will  recall  the  way 
of  life  during  a  quarter  of  a 
century  as  it  was  influenced  by 
events  reported  in  the  paper. 
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a  report  on  public 
health  and  extension 
nutrition  materials 


An  educational  consultant  examined  206 
Public  Health  nutrition  education  mate¬ 
rials  from  22  states  and  found  that  break¬ 
fast  cereals  were  included  in  the  majority 
of  them.  In  the  same  study,  350  Agricul¬ 
tural  Extension  Service  nutrition  education 
materials  from  34  states  were  also  exam¬ 
ined  and  it  was  found  that  115  of  them 
included  breakfast  cereals.  That  cereal  is 
a  basic  breakfast  item  is  demonstrated  by 
its  inclusion  in  the  above  nutrition  mate¬ 
rials,  whose  aim  is  to  improve  the  health 
and  well-being  of  the  people. 


CEREAL  INSTITUTE,  INC. 

135  South  LaSalle  Street,  Chicago  3 

A  research  and  educational  endeavor  de~ 
voted  to  the  betterment  of  national  nutrition 


Sept.  Linage 


AKRON,  OHIO 

Baacon  Journal-*  2,288.SI4  2,554,750 

§B*acon  Journal-S  _  826,363  975,809 

Grand  Total  .  3,114,877  3,530,559 

ALBANY,  N.  Y. 

'‘Knickarbocker- 

Naws-a  .  1,498,549  1,508,974 

Timas  Union-m  .  1,158,773  1,165,402 

*Timas  Union-S  .  521,024  572,549 

Grand  Total  .  3,178,346  3,246,935 

NOTE;  Part  run  adv.  includas;  Knickar- 
bockar  Naws-e  1961  —  1,498,549  (  253,329). 
I960  —  1,508,974  (  256,292). 

ALBUQUERQUE.  N.  M. 

Journal-m  1,535,934  1,629,543 

§Journal-S  385,745  401,745 

Tribune-e .  1,440,036  1,630,609 

Grand  Total  3,361,715  3,661,897 

ATLANTA.  CA. 

Constitution-m  1,817,469  1,770,186 

Journal-a  2,433,718  2,516,655 

Journal  & 

Con$titution-5  .  871,872  872,463 

Grand  Total  5,123,059  5,159,304 

ATLANTIC  CITY.  N.  J. 

Press-m  793,214  798,336 

••Pre$s-S  161,800  191,471 


September  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  A  PCBLISHER  from  Madia  Record  Meaaurem 


•American-S 

News-Post-e 

Sun-m 

Sun-e  . 

tSun-S  .. 


BALTIMORE.  MD. 


421,674  466,802 

1,414,493  1,427,512 
1,305,250  1,269,949 
2,188,281  2,159,806 
1,273,144  1,272,029 

6,602,842  6,596,098 


BANGOR,  ME. 

News-m  833,839  862,506 

BINGHAMTON.  N.  Y. 

Press-e  1,411,150  1,447,490 

|Press-S  314,958  310,991 

Sun-Bulletin-m  .  630,082  632,076 

Grand  Total .  2,356,190  2,390,557 

BIRMINGHAM.  ALA. 

Post-Herald-m  922,982  1,024.652 

News-e  1,909,584  1,990,306 

tNews-S  .  675,985  699,030 

Grand  Total  3,508,551  3,713,988 

NOTE:  Part  run  adv.  includes;  News-e 
1961  —  1,909,584  (64,742)  I960  —  1,990,306 

(79,542). 

BOISE,  IDAHO 

Statesman-m  .  816,123  910,340 

••Statesman-S  .  215,356  183,340 

Grand  Total  . .  1,031,479  1,093,680 

NOTE:  Statesman  Morn,  and  Eva.  sold 
only  in  combination.  Linage  of  one  edition 
(Morn.)  only  is  shown. 

BOSTON.  MASS. 

American-e  .  653,535  673,810 

Record-m  744.946  746.563 

•Advertiser-S  .  240,300  272,779 

Globe-e  . 1,614,311  1,538.661 

Globe-m . 1,605,050  1,484.430 

IGlobe-S  .  1,132.901  1,218.747 

Herald-m  .  1.369.974  1,360.320 

tHerald-S  . 1,000,282  1,075,400 

Traveler-e  .  1,511,067  1,573,337 


Total  Advertising 

September  . 

August  . 

Year  to  date  ...  .2, 
Display 

September  . 

August  . 

Year  to  date  . . . .  1, 
Classified 

September  . 

August  . 

Year  to  date  .... 
Retail 

September  . 

August  . 

Year  to  date  . . .  .1 
Department  Store 

September  . 

August  . 

Year  to  date  .... 
General 

September  . 

August  . 

Year  to  date  .... 
Automotive 

September  . 

August  . 

Year  to  date  .... 
Financial 

September  . 

August  . 

Year  to  date  .... 


231,787,000 

224,398,000 

,011,888,000 

172,668,000 

163,112,000 

,485,616,000 

59,119,000 

61,286,000 

526,272,000 

127,937,000 

126,662,000 

,096,047,000 

47,173,000 

45,827,000 

385,778,000 

26.854.000 

21,804,000 

234,120,000 

13,726,000 

10.838.000 

111,800,000 

4,151,000 

3.808,000 

43,649,000 


Grand  Total  .  9,872,366  9,944,(H7 

BUFFALO.  N.  Y. 

Courier  Express-m  .  1,114,847  1,234,975 

§*Couri*r  Express-S  . . .  798,062  807,973 

tEvaning  News-e  .  2,350,630  2,523,902 

Grand  Total  .  4,263,539  4,566,850 

CAMDEN,  N.  J. 

Courier-Post-e  .  1,357,556  1,179,456 

CHARLESTON.  W.  VA. 

Mail-e  .  950,594  1,012,003 

Gaiette-m  .  996,391  1,065,218 

§GazeHe-Mail-S  .  295,608  267,950 

Grand  Total  .  2,242,593  2,345,171 

CHARLOTTE.  N.  C. 

*News-e  .  1,074,016  1,042,624 

Observer-m  .  1,550,157  1,516,948 

tObserver-S  .  512,341  515,912 


Grand  Total  . 


3,136,514  3,075,484 


CHICAGO.  ILL.  I 

Tribune-m  .  3,374,215  3,287,783  1 

Tribune-S  .  1,388,341  1,367,687 

(Daily  News-e  .  1,924,428  1,924,495 

American-e .  790.445  854.012 

•American-S  .  265,350  308,373 

5un-Times-m  .  1,407,441  1,376  804 

jSun-Times-S  .  568,801  549,460 

Grand  Total  .  9,719,021  9,668,614  ' 

NOTE:  Part  run  adv.  includes:  Tribune-m 
1961  —  3,374,215  (527,870).  I960  —  3,287,783 
(517,0181.  Tribune-S  1961  —  1.388.341  (287,- 
384).  I960  —  1.367.687  (  332  343).  Sun-Times-S 
1961  —  568,801  (46,457).  Daily  News-e  I960 
—  1,924,495  (120,413). 

CINCINNATI.  OHIO 

Enquirer-m  .  2,076,976  2,366,751 

tEnquirer-S  .  1,097.162  1.230,718 

Post  &  Times-Star-e  ...  1,928,090  2,076,788 

Grand  Total  .  5,102,228  5,674,257 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  2,627,962  2,674.566 

(Plain  Dealer-S  .  1,448,124  1,557.380 

Press  and  News-e .  2,896,706  2,946,710 

Grand  Total  .  6,972,792  7,178,656 

NOTE:  Part  run  adv.  includes;  Press  and 
News-e  1961  —  2,896,706  (159.757).  I960  — 
2,946,710  (118,710). 

COLUMBUS.  OHIO 

Dispatch-e  .  2,170,646  2,231,048 

Dispatch-S  .  1,083.517  1,086,261 

Citizen-Journal-m  .  922,562  896,152 

Star-w  ...  73,323  61,426 

Grand  Total  .  4,250,048  4,274,887 

DALLAS.  TEX. 

News-m  .  2.141,961  2,320.989 

tNews-S  .  632,769  692,526 

Times  Herald-e  .  2,287,032  2,551,581 

•Times  Herald-5  668,901  604,975 

Grand  Total  .  5,730,663  6,170.071 

NOTE:  Part  run  adv  includes:  Times 
Herald-a  1961  —  2,287,032  (  39.581).  I960  — 
2,551,581  (30,010). 

DAYTON,  OHIO 

Journal-H*rald-m  .  1,755,559  1,794,707 

News-e  .  1,940,064  2,040,997 

§News-S  .  590,176  624,618 

I  Grand  Total  .  4,285,799  4,460,322 

I 

DENVER.  COLO. 

Rocky  Mt.  News-m  ...  1,852,961  1,693,989 

I  i^Rocky  Mt.  News-5  ...  344,870  338,650 


from  Media  Record  Meaauremenu)  EUGENE. 

Register  Guard-*  .  1,151,633  1,233.804 

1960  %  of  E&P  ••Register  Guard-S _  293,333  242,451 

Linage  1960  Index  .  1.444,966  1.476.262 

240,074,000  96.5  96.8  FAU  RIVER.  MASS. 

224,124,000  100,1  98.4  ‘‘Harald  News-*  .  976,747  1.081,487 

2,127,471,000  94.6  97.0  PORT  WAYNE,  IND. 

Journal  Gai*tt*-m  _  1,176,194  1,237,066 

179,169,000  96.4  96.3  li^wT'sen®™”*  ^ !  i.S  i.'Hm 

160,561,000  101.6  102.5  - 

1,559,578,000  95.3  96.7  Total  .  3,370,964  3,460  596 

FORT  WORTH.  TEX. 

60,905,000  97.1  98.4  Star-T*l*gr*m-m  .  9W,364  «0.I38 

63,563,000  96.4  99.6  .  '583  148  'In'iM 

567,893,000  92.7  98.1  Iws-'*  ....'.^.  W.iw  niiuo 

•Press-S .  153,787  117,136 

134,333,000  95.2  96.4  Grand  Total  .  3,992,154  4,102.223 

123,271,000  102.8  104.2  NOTE:  Press  Evening  published  5  days 

1,142,168,000  96.0  99.2  *  °"'t- 

FRESNO,  CALIF. 

48,318,000  97.6  94.3  B?*’*  .  ' 

45:489:000  100.7  101.2  . 

403,783,000  95.5  96.1  Grand  Total  .  1,886,019  2,092,924 

GARY,  IND. 

28,781,000  93.3  84.8  Post-Tribun*-e  .  1,427,485  1,495,408 

21,977,000  99.2  89.9  ••Po$t-Tribun*-S  .  371,989  381,291 

250,431,000  93.5  86.1  Grand  Total  .  1,799,474  1,876,699 

12,253.000  112.0  120.8  Po.t.star  (S*“  NVef’''^'  626,45i  649,029 

11.905,000  91.0  87.3  NOTE:  Post-Star  Morning  sold  in  combi- 

126,541,000  88.4  91.7  nation  with  Times  Evening.  Linage  o(  on* 

edition,  Post-Star  Morning,  only  is  given. 

3,802,000  109.2  115.7  GRAND  RAPIDS.  MICH. 

3,408,000  111.7  127.6  .  '•M  S 

40,438,000  107.9  118.2  '  .  . ^ - — 

_  Grand  Total  2,721,517  2,856,048 

1961  I960  HACKENSACK.  N.  J. 

Record-e  1,881,907 

Post-e  .  2,416,596  2,245,464  NOTE:  Part  run  adv.  includes:  Record-* 

tPost-S  711,631  765,804  |9i|  _  1,881,907  (47,432). 

Grand  Total  .  5,326,058  5,043,907  HAMMOND,  IND. 

NOTE:  Part  run  adv.  includes:  Post-e  Times-* .  I,2K,7I3  1,283,731 

1961  —  2,416,596  (176,857),  Times-S  .  447,864  419,578 


DES  MOINES.  IOWA 

Reqister-m  649,41 1  727,808 

Tribune-e  .  971,427  1,027,862 

(Register-S  .  510,499  587,000 

Grand  Total  .  2,131,337  2,342,670 


Free  Press- M 

6Free  Press-S 

News-e 

t^News-S 

•Tmes-e 

•Times-S 


DETROIT.  MICH. 


1,515,772  1,495,035 
370,382  353,431 

2,403.584  2.404.819 
956,811  895  571 

1,104,263 
246,233 


Grand  Total  . .  5,246,549  6,499,352 

NOTE;  Part  run  adv.  includes;  Free 
Pre«s-m  1961  —  1.515  772  (103,037).  I960  — 
1.495  035  (185  477)  Free  Press-S  1961  — 
370,382  (22,933).  I960  —  353,431  (59  600). 
News-e  1961  —  2,403,584  (78,509),  I960  — 
2.404  819  (87,336).  News-S  1961  ~  956  811 
(16,205).  Times-e  I960  —  I,I04.2D  (75,476). 
•Times  last  publication  November  6,  I960. 

ELMIRA.  N.  Y. 

•Advertis*r-m  .  362,692  390.454 

•Star  Gaiette-e  .  819,098  840,746 

••Telegram-S  .  193,065  226,403 

Star  Gazette 

&  Advertiser-Sat .  73,554 

Grand  Total  .  1,448,409  1,457,603 

NOTE:  The  Saturday  Advertiser  and 
Saturday  Star  Gazette  combined  publica¬ 
tions  to  the  Saturday  Star  Gazette  h  Ad¬ 
vertiser,  starting  July  15,  1961. 

•Published  5  days  a  week  only. 

EL  PASO.  TEX. 

Tim*s-m  .  1,345,124  1,407,273 

•Times-S  .  340,963  350,606 

Herald-Post-e  .  1,304,693  1,416,559 

Grand  Total  .  2,990,780  3,174,438 

ERIE.  PA. 

Times-*  .  1,233,764  1,225,519 

§Times-N*ws-S  .  375,895  374,920 

Grand  Total .  1,609,659  1,600,439 

NOTE;  The  News,  Morning,  and  the 
Times,  Evening,  are  sold  in  optional  combi¬ 
nation.  The  linage  of  on*  edition,  the 
Times,  Evening  is  shown. 


Grand  Total  .  1,653,577  1,703,309 

NOTE:  Times  Evening  published  5  days 
a  week  only. 

HARRISBURG,  PA. 

Patriot-m  .  1,309,273  1,421,243 

^Patriot  News  . 

§Patriot  News-S  .  388,975  480,833 

Grand  Total  .  1,698,248  1,902,076 

HARTFORD.  CONN. 

Courant-m  .  1,069,361  1,053,329 

§Courant-S  .  711,460  722,111 

fTimes-e  .  2,135,391  2,006,484 

Grand  Total  .  3,916,212  3,781,924 

HAVERHILL,  MASS. 

Journal-*  .  306,849  420,376 

HONOLULU,  HAWAII 

Adv*rtiser-m  904,343  872,990 

••Adv*rtis*r-S  . .  377,551  356,093 

Star  Bulletin-*  .  1,400,799  1,504,905 

§Star  Bulletin-S  .  319,073  233,907 

Grand  Total  .  3,001,766  2,967,895 

HOUSTON,  TEX. 

Chronicle-*  2,730,322  2,536,581 

•Chronicle-S  797,538  760,727 

Post-m  2,090,485  2,089,377 

tPost-S  637,389  618,469 

Press-* .  709,011  718,664 

Grand  Total  .  6,964,745  6,723,818 

(Continued  on  page  46) 


IMPORTANT  NOTICE 
The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records  Inc.  for 
exclusive  publication  by  Editor  &  Publisher. 
They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from 
Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  September  1961  Linages: 
•Includes  12,543  lines  AMERICAN  WEEKLY. 
••Includes  27,952  lines  FAMILY  WEEKLY. 
(Includes  56,315  lines  THIS  WEEK. 

(Includes  38,822  lines  PARADE. 

(Includes  113,352  lines  WEEKEND  MAGA¬ 
ZINE. 


EDITOR  at  PUBLISHER  for  November  4,  1961 


THE  DEADLY  REASON 

Nearly  11,000  people  accelerated  to  death  last  year  by  exceeding  the 
speed  limit.  Speed  accounted  for  twice  as  many  fatalities  as  any  other 
action  by  drivers. 

You  can’t  repeat  too  often  through  editorials,  stories,  articles  and  fillers 
that  speed  is  a  killer.  Urge  your  readers  to  slow  down  and  live. 

You’ll  find  background  information  in  “Deadly  Reckoning’’,  The  T ravelers 
1961  book  of  statistics  on  street  and  highway  accidents  and  fatalities. 
For  additional  free  copies,  write  today. 


THE  TRAVELERS  INSURANCE  COMPANIES 


Sept.  Linage 

(Continued  from  page  44) 


NOTE:  Part  run  adv.  includes:  Chronicle-e 
(203,344).  1940  -  2,534,581 
(80,217).  Post-m  1941  —  2,090,485  (40,321). 

^  INDIANAPOLIS,  INO. 

N«'«'s-«  1,793,034  1,785,844 

'**'■■"1  1,722,849  1,745,848 

.  1,044,744  1,045,142 

854,435  840,934 

§Times-S  324,424  329,527 

Grand  Total  .  5,741,710  5,787.337 

„  .  JACKSON.  MISS. 

wlarion  Ledger-m .  847,997  854.909 

§Cldrion  Ledger 

News-S  382,425  343,257 

Daily  News-a  774,591  714,347 

State  Tjmes-e  577,733  422,577 

State  Times-S  .  134,159  153,854 

Grand  Total  . .  2,740,905  2,712,944 

JACKSONVIUE.  FLA. 

Times-Union-m  2,013,242  2,215,454 

tTimes-Union-S  545,127  410,740 

Journal-e  871,175  1.024.592 


JERSEY  CITY.  N.  J. 

Jersey  Journal-e  1,015,047  1,000,823 

NOTE:  Part  run  adv.  includes:  Jersey 
Journal-e  1941  —  1,015,047  (  91.404)  1940  — 
1,000,823  (107,173). 

KANSAS  CITY.  MO. 

’♦f-*  .  1.401,414  1,402,225 

tStar-S  843,247  787,329 

Times-m  1.403,121  1,723,921 


KNOXVILLE.  TENN. 

Journal-m  439,504  400,245 

News-Sentinel-e  . 1,110,729  I  143  883 

§News-Sentinel-S  .  293,513  323,949 

Grand  Total  .  2,043.744  2,048,077 

^  LAWRENCE.  MASS. 

Eagle-Tribune-e  .  974,944  1,009,191 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m  942,083  1,029  245 
§Arkansas  Gazette-S  351,481  '320,'48l 

Grand  Total .  1,313,544  1,349,744 

LONG  BEACH,  CALIF. 

Indepandent-m  .  1,872,038  1,942,292 

llndependent  Press- 

Telegram-S  .  574,480  575,843 

Press-Telegram-e  .  1,848,915  1,959,030 

Total  4,317.433  4,477.185 

NOTE:  Part  run  adv  includes:  Independ- 
ent-m  1941  —  1,872,038  (220.450).  1940  — 
1,942,292  (242,828).  Press-Telegram-e  1941  — 
1,848,915  (220,450).  1940  —  1,959,030  (242- 
828). 

LONG  ISLAND.  N.  Y. 

Newsday  Suffolk-e  ....  2,013,244  2,044,117 
Newsday  Nassau-e  ....  2,205,430  2,207,031 


NOTE:  The  Sunday  News  is  sold  in 
optional  combination  with  the  following 
Monday  Union  Leader. 

MEMPHIS.  TENN. 

Commercial  Appeal-m.  1,838,574  1,852,835 
fCommercial  Appaal-S.  478,050  444,791 

Press-Scimitar-e  .  1,229,434  1,290,528 

Grand  Total  .  3,744,240  3,808,154 

MERIDEN.  CONN. 

Record  Journal 

(See  Note)  .  873,333  905,044 

NOTE:  Record  Morning  and  Journal  Ge¬ 
ning  are  sold  only  in  combination.  Linage 
of  one  edition.  Record  Morning  only  is 
shown, 

MIAMI.  FLA. 

Horald-m  .  2,955,349  3,149,854 

§Herald-S  .  998,442  953,340 

News-e . 1,034,730  1,008,158 

tNews-S  .  328,449  334,549 

Grand  Total  .  5,317,230  5,447,945 

NOTE:  Part  run  adv.  includes:  Herald-m 

1941—2,955,349  (21,218).  1940  —  3,149,854 

(55,227).  Herald-S  1941—998,442  (34,140). 

1940—953,340  (42,989). 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,143,438  1,290,500 

•Sentinel-S  .  175,723  275,494 

Journal-e .  2,938,242  3,097,850 

tJournal-S . 1.324,345  1,404,435 

Grand  Total  .  5,401,948  4,048,481 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,494,435  1,594,804 

Star  e .  2,395,232  2,597,744 

fTribune-S  .  1,042,073  1,084,955 

Grand  Total  4,933,940  5,279,507 

NOTE:  Part  run  adv.  includes:  Star-e  1941 
-2.395,232  (147,554).  1940—2,597,744  (141,- 
944). 

MODESTO.  CALIF. 

Bee-e  .  494,135  711,941 

§Bae-S .  147,418  189,584 

Grand  Total  .  841,753  901.547 

NOTE:  Bee  Evening  published  5  days  a 

week  only. 

MONTREAL.  CANADA 


♦*Star-e  . 

Gazette-m  . 

La  Pressa-e  . 

La  Patrie-S  . 

La  Nouveau  Journal-e. 


2,743.815  2,435,988 
1,530,793  1,449,482 
2,423,153  2,707,451 
92,152  92,405 

728,044  . 


Grand  Total  .  7,717,979  4,905,724 

NOTE:  (*)  Includes  WEEKEND  MAGA¬ 
ZINE  linage.  La  Nouveau  Journal  first 
publication  data  September  5,  1941. 

MUNCIE.  IND. 

Press-e  .  832,384  831,544 

Star-m  .  855,743  839,829 

••Star-S  .  232,548  224,713 


Grand  Total  .  4,218.494  4,251,148 

,  LOS  ANGELES.  CALIF. 

Examiner-m  1,754,025  1,815,735 

•^aminer-S  .  732,502  799,407 

Tim«s-m  3,941,094  3,944,409 

tTimes-S .  2,547,192  2,278,740 

Herald-Express-e  .  1,379,371  1.294.373 


Tim«s-m  3,941,094  3,944,409 

tTimes-S .  2,547,192  2,278,740 

Herald-Express-e  .  1,379,371  1,294,373 
Mirfor-e  .  1.129,901  1,113,840 

Grand  Total  . 11,497,087  11,248.924 

NOTE:  Part  run  adv.  includes:  Times-S 
1941  —  2,547,192  (811,582).  1940  —  2,278  740 
(477,387).  Times-m  1941  —  3,941.094  (370  - 
157).  1940  —  3,944,409  (337,254). 

LOUISVILLE.  KY. 

Courier  Journal-m .  1,372,749  1,415.510 

Courier  Journal-S .  772,577  787  974 

Times-e  .  1,524,384  1,71 4743 

Grand  Total  3,471,710  3,919,749 

LOWELL.  MASS. 

Sun-e  734,329  734,511 

Sun-S  219,409  240,928 


LYNN,  MASS. 

Ifnnt-e  772,354 

MANCHESTER.  N.  H. 

**Union  Leader-d  784,474 

News-S  .  189,749 


NEW  HAVEN,  CONN. 

^Journal  Couriar-m  . . .  4^,044 

»Ragistar-e  .  1,374,484 

*>Ragistar-S  .  504,078 

Register  i  Journal- 
Couriar-(Sat.)  .  112,487 


479,044  574,755 

1,374,484  1,595,948 


Journal  American-e  ...  987,342  1,021,237 

’Journal  American-S  ...  344,451  334,440 

Post-e  .  845,194  972,005 

Post-S  .  78.321  97.141 

World  Telegram  & 

Sun-e  .  1,303,359  1,332,754 

Grand  Total  . 14,397,444  14,948,045 

NOTE:  Post  evening  published  5  days  a 
weak  only. 

NOTE:  Part  run  adv.  includes:  Mirror-m 
1941—745,878  (144,441).  1940—771,984  (154,- 
742).  Mirror-S  1941—303,198  (104,404).  1940 
-332,424  (112,437).  News-m  1941-1,582,191 
(777,349).  1940—1,777,333  (844,442).  News-S 
1941-1,394,002  (933,100).  1940—1,410,724 
(I  123,517).  Journal-American-e  1941-987,- 
3A2  (108,859).  1940—1,021,237  (105,843). 

Journal-Amarican-S  1941 — 344,451  (48,774). 
1940—334,440  (70,050).  World  Tel.  A  Sun-e 
1941  —  1,303,359  (240,474).  1940  —  1,332,754 
(248  934).  Split  run  adv.  includes:  News-m 
48,794.  News-S  90,293. 

NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  ....  1,482,244  l,404,7M 
§Long  Island  Press-S  ..  519,597  555,189 

Grand  Total  .  2,001,843  2,141,943 

NEWPORT  NEWS.  VA. 

Press-m  .  1.159,823  1.324,927 

iPress-S  .  324,950  373,428 

Times-Herald-e  .  1,035,045  1,144,712 


PEORIA.  ILL. 

Journal  Star 

(See  Note)  .  I,340,3S8  1,397,219 

§Journal  Star-S  .  437,772  438,539 

Grand  Total  .  1,778,130  I  835,751 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— is  shown. 

PHILAMaPHIA,  PA. 

Bullatin-e  .  2,141,202  2,179  558 

*tBullatin-S  .  400,915  4l0i5ll 

Inquirar-m .  1,797,917  I.9II  |I4 

Inquirer-S  .  1,288,178  l,342!344 

News-e  .  813,548  921,713 

Grand  Total  .  4,441,740  4,985  271 

NOTE:  Part  run  adv.  includes:  Bulletin-e 
1941—2,141,202  (29,481).  Inquirer-m  1941- 
1,797,917  (  24,387).  1940-1,911,114  (  24  535). 
’Philadelphia  Bulletin  last  AMERICAN 
WEEKLY  publication  data  September  3 
1941.  Linage  1,501  for  September. 

PHOENIX,  ARIZ. 

Republic-m  .  2.592,457  2,411,844 

(Republic-S  .  841,143  872,189 

Gaiotte-e  .  2,503,453  2,421.205 

Grand  Total  .  5.937,453  4,105,231 

PITTSBURGH.  PA. 

Post-6az.  &  Sun-Tal.-m  1,307,199  1,445,320 
*Post-Gaz.  A  Sun-Tel-S  344,812  351,089 


)  —  1,959,030  (242,-  Grand  Total  .  1,920,717  1,898,108 

...  NASHVILLE.  TENN. 

Banner-e  .  1,374,510  1,432,245 

2,044.117  Tennessoan-m  .  1,414,443  1,444,244 

2,205,430  2,207,031  Tennessean-S  .  442,953  487,542 

4,218.494  4,251.148  Grand  Total  .  3,255,924  3,384,053 


Grand  Total  .  2,521,818  2,845,247  Press-e  .  1,891,403  1,943,344 

t  Press-S  .  924.090  994,542 

NIAGARA  FALLS.  N.  Y.  - 

Gaiette-e  . 1,005,077  1,100,349  Grand  Total  .  4,449.704  4,774,335 

”Gazette-S  .  219,040  154,425 

-  -  PORTLAND,  ORE. 

Grand  Total  .  1,224,117  1,254,994  Oregonian-m  .  1,801,377  1,953,317 

§’Oreqonian-S .  927,818  751,338 

NORFOLK,  VA.  Oregon  Journal-a  .  1,004,274  1,284,920 

Ledger-Dispatch  A  ......  (Oregon  Journal-S .  .  321,950 

Portsmouth  Star-e  ....  1,491,470  l,844,4M  -  ■  ■ 

Virginian-Pilot-m  .  1,977,104  2.093,834  Grand  Total .  3,733,471  4,311,595 

tVirgInian-Pilot  A  ...  NOTE:  ’Oregon  Journal  Sunday  last  pub- 

Portsmou^  Star-S  ...  702,353  749,440  licatlon  date  August  20,  1941. 


974,243  1,044,972 


Grand  Total  .  2.472-313  2.780,387 

NOTE:  The  Saturday  Journal-Courier  and 
Saturday  Register  combined  publications 
as  the  Saturday  Register  A  Journal-Courier, 
starting  June  10,  1941. 
it  Published  5  days  a  week  only. 

NEW  LONDON.  CONN. 

Day-e  .  970,503  951,720 

NEW  ORLEANS,  LA. 

Times-Picdyune-m  .  2,425,980  2,787,831 

(Times-Picayune-S  .  757,738  773,772 

States  A  Item-e .  1,302,400  1,350,043 

Grand  Total  .  4.484.318  4,911,444 

NEW  YORK.  N.  Y. 

T  mes-m  .  2,544,770  2,428,482 

TImes-S .  2,594,244  2,704,242 

Herald  Tribune-m  .  952,837  927,039 

(Herald  Tribune-S .  435,453  454,214 

Mirror-m  .  745,878  771,984 

Mirror-S  .  303,198  332,424 

News-m  .  1,582,191  1,777,333 

News-S  .  1,394,002  1.410.724 


Grand  Total  .  4,370.929  4,707,904 

NOTE:  Part  run  adv.  includes:  Ledger- 
Dispatch  A  Portsmouth  Star-e  1941 — 1,491,- 
470  (338,850).  1940—1,844,430  (  374,854). 

Virginian-Pilot-m  1941 — 1,977,104  (258,407). 
1940—2,093.834  (243,849).  Virginian-Pilot  A 
Portsmouth  Star-S  1941 — 702,353  (124,174). 

1940- 749,440  (139,927). 

OAKLAND,  CALIF. 

Tribune-e  .  1,843.313  1.959.440 

ITribune-S .  441,910  478,888 

Grand  Total  .  2,485,223  2.438,328 

NOTE:  Part  run  adv.  includes:  Tribune-e 
1941  —  1,843.313  (55,789).  1940—1.959.440 

(43,418). 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,124,183 

Oklahoman-S  .  421,911 

Times-e  .  1.184,542  1,244,748 

Grand  Total  .  2,734,454  2,804,535 

NOTE:  Part  run  adv.  includes:  Times-e 

1941- 1,184.542  (114,421).  1940—1.244,748 
(133,434). 

OMAHA.  NEBR. 

World-Herald 

(Sea  Note)  .  1,349,885  l.385,4« 

(World-Herald-S  .  809,095  754,417 

Grand  Total .  2,178,980  2,142,112 

NOTE:  World-Herald  sold  in  combination 
Morning  and  Evening,  linage  of  only  one 
ediiton,  EVENING,  Is  shown. 

ORLANDO,  FLA. 

Star-e  .  1,804,083  1,815,884 

Sentinel-m .  1,804,083  i.8l5,8W 

Sentinel-S  .  584,578  594,738 

Grand  Total  .  4,194,744  4,224,510 

NOTE:  Part  run  adv.  includes:  1941-472,- 
872.  1940-412,014. 

PASADENA,  CALIF. 

Star-News-e  .  1,054,359  1,047,444 

llndapendent-Star 

Naws-S  .  338,942  309.174 

Indapandant-m  .  1,001,992  1,079.802 


(Press-S  .  924.090  994,542 

Grand  Total  .  4,449.704  4,774.335 

PORTLAND,  ORE. 

Oregonian-m  .  1,801,377  1,953,317 

§’Oreqonian-S .  927,818  751,338 

Oregon  Journal-a  .  1,004,274  1,284, nO 

(Oregon  Journal-S .  .  321,950 

Grand  Total .  3,733,471  4,311,595 

NOTE:  ’Oregon  Journal  Sunday  last  pub¬ 
lication  date  August  20,  1941. 

POUGHKEEPSIE,  N.  Y. 

Journal-e  .  917,413  930.739 

”Journal-S  .  298,495  292,051 

Grand  Total .  1,214,308  1,222,790 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1,599,797  1,737.554 

Journal-m  .  1,447,472  1.231,438 

(Journal-S .  750,492  839,925 

Grand  Total .  3,817,941  3,809,119 

READING.  PA. 

Eagle  (See  Note) .  1,107,807  1,182,758 

§Eagle-S .  309,770  278.451 

Grand  Total  .  1,417,577  1,441,409 

NOTE:  Eagle  Evening  and  Times  Morning 
sold  in  combination.  Linage  of  one  edition 
(Eagle  Evening)  is  shown. 

RICHMOND.  VA. 

News  Laadar-e  .  1,454,037  1,804,975 

Timas  Dispatch-m .  1,529,482  1,542,133 

(Timas  Dispatch-S .  708,372  790,048 

Grand  Total  .  3,891,891  4.157.154 

RIVERSIDE.  CALIF. 
Press-Enterprise 

(Sea  Note)  .  1,240,920  1,302,150 

§Prass-Entarprisa-S .  272,833  279,802 

Grand  Total  .  1,533,753  1,581,952 

NOTE:  Part  run  adv  Includes:  Press- 
Enterprise  1941—1,240,920  (17,450).  1940- 
1,302,150  (  39,420).  Enterprise  morning  and 
Press  evening  sold  only  in  combination. 
Linage  of  one  edition  (uterprise  morning) 
is  shown. 

ROANOKE,  VA. 

Times-m  .  1.071,714  1,128,073 

§Timas-S  .  324,230  322,224 

World-Naws-a  .  1,054,540  1,119,342 

Grand  Total  .  2,450,484  2,549,441 

ROCHESTER,  N.  Y. 

Democrat  A  Chronicla-m  1,404,738  1,598,442 

democrat  A  Chronicle-S  742,415  755,341 

Times  Union-e .  1,821,332  1,941,744 


Grand  Total  .  2,395,293  2,454,442  Gf'nd  Total  .  4,148.485  4.315.749 

PAWTUCKET.  R.  I.  ROCKFORD.  ILL. 

nmes-e .  811,334  924,204  Star  (See  Note)  .  1.143.742  1,235,454 

. .  Star-S  .  441,144  459,903 

PENSACOLA,  P}^-  Grand  Total  .  1,404,888  1,495,359 

.  ,  S'lll  .  NOTE:  Star  Morning  and  Register-Repub- 

^urnal-m  .  .  . .  I.W.W  .  lie  Evening  sold  in  combination.  Linage  of 

News-Journal-S  .  251,554  .  only  one  edition— Star  Morning— is  shown. 

Star  Morning  published  five  week  days 
only,  aicludlng  Monday. 


Grand  Total  .  1.948,477 


EDITOR  di  PUBLISHER  for  November  4,  1961 


IS»|S  §553  IS  sSgglS-i  Si  I?  iSSIS  Si  I  111  S=S 


im  if&o 

SACRAMENTO,  CALIF. 

Bm-o  .  2.037.801  2.144.143  1 

ilat-S .  484.843  434.207  I 

Uniop-m  .  441.943  454.994 

wUnion-S  .  242.924  304.259 

Grand  Total  .  3.409.553  3.544.403 

NOTE;  Union  Morninq  publishad  5  days  S 
a  week  only,  t 

ST.  LOUIS,  MO. 

Globa  Oamocrat-m  ....  1,524.472  1,402.882 
t*Globe-Damocrai-S  ...  443,370  448,797 

Post-Dispatch-e  .  2,034,915  2,178,320 

§Post-Oispatch-S  .  1,070.988  1,042,841  I 

Grand  Total  .  5,095,745  5,292,840 

NOTE;  Part  run  adv.  includes;  Globa-  | 
Damocrat-m  1941— I.S24.472  (  282,713).  1940 
-1.402.882  (193,297).  Post-Dispatch-a  1941 
-2.034.915  (28,443).  1940  Post-Dispatch  I 

part-run  first  publication  Saptambar  20, 
1941.  Globa-Democrat  Saturday  edition 

discontinued  affective  September  30,  1941. 

ST.  PAUL.  MINN.  | 

Pioneer  Prass-m  .  1,054,455  1,212,088  ' 

•Pioneer  Press-S  .  758,399  782,333 

Oispatch-e .  1,908,492  2,014,878 

Grand  Total  .  3,723,744  4,009,299  , 

NOTE;  Part  run  adv.  includes;  Oispatch-e  , 
1941—1.908.492  (134,803).  1940—2,014,878 

(104,935). 

ST.  PETERSIURG,  FLA. 

•Independent-a  .  454,237  529,474 

••Indepandant-S  .  195.481  228,004 

Times-m  .  1,880,090  2,159,754 

$Times-S  .  547,859  521,431 

Grsnd  Total  .  3,077,447  3,439,045 

NOTE;  (*)  Published  5  days  a  weak  only. 

SALEM.  ORE. 

Oregon  Statesman-m  909,444  911,574 

••Oregon  Statasman-S  .  231,713  254,447 

CapitalJournal-e .  1,014,885  1,031,894 

Grand  Total  .  2,158,244  2,197,917 

SALT  LAKE  CITY.  UTAH 

Tribune-m  .  1,822,713  1,935,340 

Tribune-S  .  541,832  427,477 

Deseret  News 

Talegram-e  .  1,735,274  1,928,332 

Grand  Total  .  4,119,821  4,491,149 

SAN  ANTONIO,  TEX. 

Express-m  .  1,254,405  1,321,578 

fExprass-Naws-S  .  590,114  417,104 

&press-News-Sat  .  354,457  324,807 

Naws-e  .  1,554,812  1,424,305 

Light-e  .  1,729,554  1,770,802 

•Light-S  .  540,470  52S.3I5 

Grand  Total  .  4,024,014  4,187,911 

NOTE;  Express  Morning  and  News  Eve¬ 
ning  published  5  days  a  week  only. 

SAN  DIEGO,  CALIF. 

Union-m  .  1,747,491  1,798,388 

)Union-S .  858,423  908,419 

‘tribune-e  .  2,432,434  2,479,453 

Grand  Total  .  5,058,548  5,184,440 

SAN  FRANCISCO.  CAUF. 

Chronicle-m  .  1,734,944  1,513,852 

tChronicle-S .  481,245  440,417 

&aminer-m .  2,014,934  2,014,095 

•Examinar-S  .  782,315  807,449 

Naws-Call-Bullatin-e  ...  1,043,742  1,121,048 

Grand  Total  .  4,257,224  4,099,081 

NOTE;  Part  run  adv.  includes;  Chroni¬ 
cle-m  1941-1,734,944  (  34.578).  1940—1,513.- 
852  (53,412). 

SAN  RAFAEL,  CALIF. 
Independent-Journal-a. .  1,083,128  1,108,150 

SCHENECTADY,  N.  Y. 

Gaiette-m .  1,125,245  1,183.453 

••Union  Star-a .  850,412  888,835 

Grand  Total .  1,975,457  2,072,288 

SCRANTON.  PA. 

Hmes-e  .  935,109  1,044,504 

SEATTLE.  WASH. 

Post-Intelligencer-m. . . .  1,254,148  1,250,749 
•Post-Intelligencer-S  ...  414,574  400,742 

Times-e .  1,807,450  1,974,730 

Hmes-S  .  433,587  442,150 

Grand  Total  .  4,111,959  4,270,391 

SHREVEPORT,  LA. 

Journal-a  .  1,085,944  1,104.558 

Times-m  .  1,288,742  1,324,872 

Ilmes-S  .  391,840  344,993 

Grand  Total  . 2.7U.544  2,794,423 

EDITOR  at  PUBLISHER  I 


1941  1940 

SOUTH  BEND,  IND. 

Tribune-e .  1,484,442  1,532,475 

Tribune-S  .  491,441  534,339 


ibune-S  .  491,441  534,339  Mamaronack  Times-a  .  755,941 

-  -  Mount  Vernon  Argus-e. .  822,544 

Grand  Total .  1,977,923  2,047,014  New  Rochelle 


1941  1940 

MACY  WESTCHESTER-ROCKLAND 
GROUP,  N.  Y.  (10  CITIES) 
maronack  Times-a  .  755,941  744,595 

unt  Vernon  Argus-e. .  822,5^  840,785 


1941  1940 

News-e  .  1,055,449  1,140,894 

Grand  Total  .  1,850,205  2,033,443 


Standard-Star-e .  882,420 

SPOKANE,  WASH.  Ossining  Citixan- 

Spokasman-Reviaw-m  ..  873,557  841,844  Ragistar-e  .  703,599 

tSpokasman-Review-S  ..  404,400  418,041  Peekskill  Star-e  .  424,581 

Chronicle-o . .  1,035,494  1,041.582  Port  Chaster  I tem-e  ... .  884.474 

-  -  Tarrytown  Naws-e  .  710,524 

Grand  Total  .  2,313,451  2,321,489  Yonkers  Herald 

Statesman-e  .  982,192 

STOCKTON,  CALIF.  White  Plains  Reporter 

Racord-a  .  1,295,474  1,443,770  Dispatch-a  .  1,044,403 


White  Plains  Reporter 

Dispatch-a  .  1,044,403  1,085,008 

Rockland  Journal  Naws-e  714,402  488,407 


QUINCY,  MASS. 

923,444  Patriot  Ladger-a .  774,815  823.397 

745,159  SCRANTON,  PA. 

453,442  Tribuna-m  .  523,077  519,715 

891,011  Scrantonian-S .  325,470  283,484 

772,851  -  - 

Grand  Total .  848,547  803,399 

982,311  Includes  PARADE  38,792  lines  (1941); 
38,710  lines  (1940). 


Rockland  Journal  Naws-e  714,402  488,407  WILKES-BARRE,  PA. 

SYRACUSE,  N.  Y.  -  -  Record-m  .  544,970  404,091 

Harald-Journal-e  .  1.580.410  1,492,154  Grand  Total  .  8,145.704  8,327,433  Timas-Laadar-a  .  940,977  1,021,359 

§•Herald-Amarican-S  ..  477,490  503,495  Independant-S .  457,013  447,431 

Post-Standard-m  .  934,842  949,413  WICHITA,  KANS.  -  - 

)Post-Standard-S .  277,442  319,403  8aacon-e .  599,844  Grand  Total  .  1,982,940  2,093,081 

-  -  Beacon-S .  171  331  Includes  FAMILY  WEEKLY  27,944  lines 

Grand  Total  .  3,2n,404  3,484.445  Eagle-m  .  1,432,471  1,353,104  (1941);  34,742  lines  (1940). 

Eagle  and  Beacon-e  ...  1,172,451  1,225,014 

TACOMA.  WASH.  fEaql*  «nd  Beacon-S  ..  420,891  394,073 

News-Tribune-e  .  1,330,474  1,525,244  - FICIIRRS  SUPPLIED 

News-Tribune-S  .  334,905  379.178  GranrI  Total .  3,024,013  3,743,390  nv 

-  -  NOTE;  Eagle  purchased  the  Beacon  affec-  B  I  PUBLISHEKS 

Grand  Total  .  1,447,581  1,904,422  tiva  Saptambar  24,  1940. 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


1941 

SAN  JOSE.  CALIF.  WINSTON-SALEM.  N.  C. 

Mercury-m .  2,257,242  2,001,449  Journal-m  .  1,153,731  1,198,454  ABERDEEN,  S.  D. 

Naws-a  .  2,189,734  1,929,224  Sentinal-a  .  1,058,522  1,099,334  Amarican-News-e  .  345,444 

§Mercury-News-S  .  413,107  573.890  Journal  8  Sentinal-S. .. .  412,755  354,018  Amarican-News-S  .  143,204 


Grand  Total  .  5,040,083  4,504.583  Grand  Total  ... . 

NOTE;  Part  run  adv.  includes:  Marcury-m  ' 

1941 —2,257,242  (21,847).  1940  —  2.001.449  pliod  by  publisher, 

(39,893).  News-e  1941-2,189,734  (  21,847). 

1940—1,929,224  (  39,893).  _  ,  WORCE 


Grand  Total .  2,425,008  2,452,010 

NOTE;  Sentinel  Evening  1940  figures  sup- 


TAMPA,  FLA. 


WORCESTER.  MASS. 

Telegram-S  .  444,357 

Telagram-m  .  944,234 


Tribune-m  . !.  1,843,393  2,027,183  Gaiette-e  .  1,203,420  1,255,429 

fTribune-S  .  703,841  703,751  _  j  ^ 


Grand  Total  .  508,872  494,774 

ALTOONA.  PA. 

Mirror-e  .  1,045,995  1,041,572 

APniTOiMitlMAH  MWIASHA.  WIS. 

999  429  Post-Crascent-e  .  1,371,354  1,424,748 


••Times-e .  1,007,730  829,900 

Grand  Total  .  3,554,984  3,540,834 

TOLEDO.  OHIO 

•Times-m  .  599,924  588,091 

Blade-e  .  1,857.944  2,034,341 

Blade-S .  745,242  721,540 

Grand  Total  .  3,223,132  3,343,992 

NOTE;  (•)  Published  5  days  a  week  only. 

TORONTO,  CANADA 

Globe  >  Mail-m .  1.482.003  1,493,853 

t•Telegram-e  .  2.473.534  2,421,890 

Star-e  .  2,447,144  2,449,099 

Star-w  .  74.423  75.442 


— —  BATTLE  CREEK  MICH. 

Grand  Total  ..  .  2,414,011  2,734,937  Enquirer  8  News-a  ....  '895,513' 


YOUNGSTOWN.  OHIO 

Vindicator-e  .  1,480,478  1,531,482 

§Vlndicator-S  .  458,932  705,349 


Enquirer  8  News-a  _  895,513  975,877 

Enquirer  8  Naws-S  _  204,424  222,351 


Grand  Total  .  1,099,937  1,198,228 


ADVERTISING 
LINAGE  SERVICE 


-  -  BURLINGTON,  VT. 

..  2,139,410  2,234,831  Free  Prass-m  .  802,844  947,221 

CANTON.  OHIO 

TmiNn  Repository-a  .  1,544,200  1,800,034 

Repository-S  .  545,004  583,884 


Grand  Total  .  4,499,104  4.440,284 

NOTE;  (*)  Includes  WEEKEND  MAGA¬ 
ZINE  linage.  Part  run  adv.  includes:  Tala- 
gram-e  1941—2,473,534  (54,475).  1940  — 

2,421.890  (52,853). 

TRENTON.  N.  J. 

Evening  TImes-o  .  1,074,592  1,175,448 

••Times  Advertiser-S  ...  344,042  373,593 

Trentonian-m  .  790,904  849,349 

Grand  Total  .  2,211,558  2,418.410 

NOTE:  Timas  Evening  publishad  5  days 
a  week  only. 

TROY.  N.  Y. 


ago  of  one  edition  (Record  Morning)  is 
shown. 

TULSA,  OKLA. 

Tribune-e  .  1,533,173  1,743,575 

World-m  .  1,555,491  1.748.283 

World-S  .  432,140  478,433 

Grand  Total  .  3,520,804  3,990,291 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  ....  744,241  804,054 

UTICA,  N.  Y. 

Observer  Dlspatch-e  .. .  979,712  1,004,357 

••Observer  DIspatch-S..  304,051  318,034 


Grand  Total  .  2,089,204  2,383,920 

aim  CARBOMDALI I  IBM  IN  BWItPHYSBORO, 

49  099  BLUEFIELD,  W.  VA.  ILL. 

75442  Telegraph-m  .  434.044  454.872  Southern  lllinoisan-e  ...  385,952  478,044 

'  Telegraph-S  .  139,042  147,540  Southern  Illinoisan-S  ...  108,494  118,538 

40  284  — 

Grand  Total  .  573,108  422,412  Grand  Total  .  494,448  594,582 

T-,.’  Includes  FAMILY  WEEKLY  27.94A  lines  Does  not  include  FAMILY  WEEKLY. 


Grand  Total  .  573,108  422,412 

Includes  FAMILY  WEEKLY  27.944  lines 
(1941);  34,742  lines  (1940). 

NOTE:  Talegraph-S  sold  in  combination 
with  Sunset  News-a. 


WASHINGTON.  D.  C. 

Naws-a  .  1,094,401  1,090,200 

Post-m  .  3,030,527  2,887,247 

§*Post-S  .  1,017,723  873,412 

Star-e  .  2,484,418  2.n4.582 

tStar-S  .  903,448  958,407 

Grand  Total  .  8,734,917  8.535.848 


COLUMBIA. 

S.  C. 

State-m  . 

920,540 

1,077,991 

State-S  . 

352,473 

353,408 

Record-m  . 

704,353 

498,189 

Grand  Total  . 

1.979.344 

2.129.588 

Includes  AMERICAN 

WEEKLY  12.547 

lines  (1941);  14,072  lines  (1940). 

DULUTH.  MINN. 

772,531 

N«ws*Trlbun*>m . 

442,459 

354,411 

Grand  Total  . 

1,771.401 

1940  figures  from  Media  Records. 

JAMESTOWN.  N.  Y. 

Post-Journal-e 

871,949 

842.448 

Includes  FAMILY  WEEKLY  27,944  lines 

(1941);  34,742  lines  (1940). 

LAS  VEGAS 

.  NEV. 

Nevada  Sun-m  . 

1,047,937 

995,798 

Nevada  Sun-S  . 

374,527 

199,314 

Grand  Total  . 

1,424,444 

1,195,112 

MONROE. 

LA. 

World-m  . 

780,134 

847,571 

World-S  . 

224,319 

257,553 

News-Star-a  . 

709,524 

810,508 

Grand  Total . 

1,715,981 

1,915,432 

NEW  YORK. 

N.  Y, 

El  Diario  Da 

Nuava  York-m  . 

247,555 

295,422 

El  Diario  De 

Nuava  York-S  . 

73,987 

54,284 

Grand  Total . 

341,542 

349,708 

CHAMPAIGN-URBANA,  ILL. 

Courier-e  .  787,304  i 

Courier-S .  304,404 

Grand  Total  .  1,093,708 

CHIUICOTHE,  OHIO 


CORPUS  CHRIST!,  TEX. 

Caller-m  .  1,427,034  1,494,334 

Caller-e  .  1,374,394  1,497,938 

Caller-S  .  289.450  300,888 


Grand  Total .  3,092,880  3,295,152 

DANBURY,  CONN. 

laws-Times-e .  903,054  884,998 


DAVENPORT.  IOWA 

Democrat-m  .  843,304  915,432 

Times-e  .  I.in.050  1,149,050 

Timas-Democrat-S  .  311,374  350,812 

Grand  Total  .  2,331,728  2,415,294 

DAYTONA  BEACH,  FLA. 

News-a  .  757,508  774,748 

News-Joumal-S  .  154,522  151,550 


Grand  Total  .  1,493,433  1,490,482 

DECATUR.  ILL. 

Herald  &  Ravievr-mo  ..  944,840  1,015,938 

Herald  «  Reviaw-S  ....  248,080  273,054 

Grand  Total .  1,192,940  1,288,994 

Does  not  include  FAMILY  WEEKLY. 

EAST  ST.  LOUIS,  ILL. 

Journal-e  .  540,542  574,729 


WATERBURY,  CONN.  NORWALK,  CONN. 

American-e  .  1,194,484  1,190,957  Hour-e  975,329 

•Republican-S  .  391,549  379,074 

-  -  PATERSON,  N.  J. 

Grand  Total .  1,588,055  1,570,031  Call-m  794,534 

for  November  4,  1961 


Grand  Total  .  743,884 

GRAND  FORKS,  N.  D. 


190,957  Hour-e  .  975,329  1,010,000  Herald-eS  .  412,134  452,074 

379,074 

- 1—  PATERSON.  N.  J.  GREEN  BAY.  WIS. 

570,031  Call-m  .  794,534  8n,549  Press-Gaxatte-a  .  1,240,582  1,334,  IH 


1961 

I960 

HAVERHILL, 

MASS. 

Gazette-e 

540,358 

511,042 

HUNTINGTON. 

W.  VA. 

AdvertiMr-e  . 

833,063 

936,485 

Herald-Dispatch-m 

870,584 

941,554 

*Herald-Advertis«r-S  . 

251,619 

280,314 

Grand  Total 

1,955,266 

2.158,353 

'Includes  AMERICAN 

WEEKLY  12,471 

lines  (1961);  13,836  lines  (I960). 

JOHNSTOWN.  PA. 

Tribune-Democrat- 

All  Day 

1,028,622 

1,051,673 

KENNEWICK-PASCO-RICHLAND. 

WASH. 

Tri-City  Herald-e 

566,706 

607,257 

Tri-City  Herald-S 

123,781 

123,872 

Grand  Total 

690,487 

731.129 

Does  not  include  FAMILY  WEEKLY. 

KINGSTON. 

N.  Y. 

Fraeman>e . 

685,300 

809,620 

LINCOLN. 

NEBR. 

3tar-m  . 

1,092,462 

1,201,200 

Journal-6  . 

1,047,004 

1,118,054 

'Journal  6  Star-S 

228,844 

230,034 

Grand  Total 

2,368,310 

2,549,288 

'Includes  PARADE  38,713  lines 

(1961): 

38,828  lines  (I960). 

LOCKPORT, 

N.  Y. 

Union-Sun  ft  Journal-e 

470,106 

576,002 

MADISON. 

WIS. 

Capital  Times-e  . 

1,227,450 

1,278,648 

State  Journal-m  . 

1,281,308 

1,311,401 

State  Journal-S 

380,128 

412,482 

Grand  Total 

2,888,886 

3,002,531 

Includes  PARADE  39,683  lines 

(1961); 

38,829  lines  (I960). 

MIDDLETOWN,  N.  Y. 

Timas  Herald-Record-m  696,234  431,284 

MOLINE-ROCK  ISLAND.  ILL. 
Arqus-e  938,994  920,164 

Dispatch-a  1,058,736  1,106,238 

MONTGOMERY.  ALA. 

Advartisar-m  1,020,600  1,038,772 

Advartisar-S  271,292  283,136 

Journal-a  .  1,015,210  1,051,176 


Grand  Total  2,307,102  2,373,084 

NEW  BEDFORD.  MASS. 

Standard-Timas-e  885.010  957  460 

Standard-Timas-S  .  239,809  230,348 


Grand  Total  .  1,124,819  1,187,808 

Includes  PARADE  38,713  lines  (1961): 
38,828  lines  (I960). 

NORRISTOWN,  PA. 

Times-Herald-e  723,298  767,362 

NORTH  PLATTE.  NEBR. 

Talagraph-Bullatin-a  ...  538,790  561,848 

OGDEN.  UTAH 

Standard-Examiner-e  . .  848,026  864,006 

Standard-Examinar-S  235,598  261,174 


Grand  Total  .  1,083,624  1,125,180 

Includes  FAMILY  WEEKLY  28,070  lines 
(1961);  26,268  lines  (I960). 

OIL  CITY-FRANKLIN.  PA. 

Darrick-m  487,441  530,643 

Naws-Herald-a  391,256  420,081 


Grand  Total  878,697  950,724 

ONEONTA,  N.  Y. 

Star-m  .  435,526  428,638 

PADUCAH.  KY. 

Sun-Democrat-a  723,282  763,602 

Sun-Damocrat-S  .  205,926  216,496 


Grand  Total  .  929,208  980,098 

Includes  FAMILY  WEEKLY  25,690  lines 
(1961);  35.000  lines  (I960). 

PASSAIC-CLIFTON,  N.  J. 
Harald-Naws-e  .  1,035,997  1,081,094 

PINE  BLUFF.  ARK. 

Commarcial-e  .  739,606  632.646 

Commarcial-S  .  160,692  147,882 


Grand  Total  .  900,298  780,528 

Does  not  include  27,776  lines  FAMILY 
WEEKLY. 


1961 

I960 

PLATTSBURGH.  N.  Y. 

Press-RepubIlean-m  _ 

501,298 

505,652 

PORT  JERVIS.  N.  Y. 

Union-Gazette-e 

260,540 

226,688 

POTTSTOWN.  PA. 

Marcury-m 

898,352 

859,586 

QUINCY. 

ILL. 

Herald-Whig-e 

569,166 

618,842 

Herald-Whig-S 

701,880 

174,518 

Grand  Total 

1,271,046 

793,360 

RAPID  CITY, 

,  S.  D. 

Journal-e 

637,364 

607,138 

Journal-S 

175,854 

171,892 

Grand  Total 

813,218 

779,030 

RENO.  NEV. 

Journal-m 

582,204 

499,744 

Journal-S 

182,854 

231,098 

Gazette-e 

823,270 

950,348 

Grand  Total 

1,588,328 

1,681,190 

Does  not  include  FAMILY  WEEKLY. 

SALISBURY. 

N.  C. 

Post-e 

542,080 

556,990 

Posts 

129,290 

158,382 

Grand  Total 

671,370 

715,327 

SIOUX  FALLS.  S.  D. 

Argus-Leader-e 

727,902 

772,730 

Argus-Leader-S 

212,968 

212,198 

Grand  Total  . 

940,870 

984,928 

STROUDSBURG.  PA. 

Record-m 

434,574 

445,816 

TOPEKA,  KANS. 

Capital-m 

934,311 

888.748 

State  Journal-e 

855.834 

828,653 

Capital-Journal-S 

240,212 

235,559 

Grand  Total . 

2,030,357 

1,952,960 

TUCSON, 

ARIZ. 

Star-m 

1,726,637 

1,651,818 

Star-S  . 

303,702 

334,036 

Citizen-e  . 

1,906,457 

1,859,256 

Grand  Total 

3,936,796 

3,845,110 

WAUKEGAN.  ILL. 

News-Sun-e 

1,149,974 

1,159,606 

WILMINGTON.  DEL. 

News-Journal-me 

1,569,885 

1,630,050 

WOONSOCKET.  R.  1. 

Call-e 

679,809 

716,820 

CANADA 

CALGARY, 

ALTA. 

Herald-e  . 

1,896,138 

1,964,421 

EDMONTON, 

,  ALTA. 

Journal-e  . . 

1 ,748,507 

1 ,739,259 

HAMILTON 

.  ONT. 

Spectator-e  . 

2,096,186 

2,292,339 

KITCHENER-WATERLOO.  ONT. 

Record-e  . 

1.374,426 

1,396.385 

LONDON. 

ONT. 

Free  Press-me . 

1,864.698 

1,935,585 

MEDICINE  HAT.  ALTA. 

News-e  .  481,812  413,595 

OTTAWA.  ONT. 

Citiien-e  .  2,041,814  1,959,120 

Includes  WEEKEND  MAGAZINE  &  COM¬ 
IC  Section. 

LeDroit-e  .  924,173  877,910 

Includes  WEEKEND  PERSPECTIVES  91,717 
lines  (1961);  77,678  lines  (I960). 

QUEBEC.  P.  Q. 

LaSoleil  &  L'Evanament- 
Journal-me  .  2,106,932  1,938,113 

SASKATOON.  SASK. 

Star-Phoenix-a  .  1,023,741  1,063,879 

TROIS  RIVIERES.  QUE. 

LaNouvalliste-a  .  720,186  725,023 

VANCOUVER.  B.  C. 

Sun-a  .  2,512,641  2,543,159 

Province-m  .  1.222.254  1,312,821 

Includes  WEEKEND  MAGAZINE  115,907 
lines  (1961);  105,792  lines  (1960).  PART 
RUN  25,808  lines  (1961);  30,253  lines  (I960). 


fiNttiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiin  EDITORIAL  WORKSHOP  i  - :  'iiiiiaHi| 

1  By  Roy  H.  Copperud 

I  Terms  of  Endearment 

■  Diiir,  darling,  honey,  sweetheart  and  the  like,  as  ha- 
J  bitually  employed  between  husbands  and  wives,  are  gowl 
M  examples  of  words  that  have  Iteen  squeezed  dry  of  mean- 
I  ing.  All  of  us  have  heard  dear  uttered  in  a  tone  that 
M  could  only  be  described  as  a  snarl.  The  effect  would  l>e 
I  laughable  if  any  consciousness  of  the  meaning  remained. 

1  Used  over  and  over  as  terms  of  address,  endearments 
m  quickly  lose  all  their  warmth.  It  may  l>e  that  no  love  is 
M  great  enough  to  sustain  the  continuous  u.se,  with  any 
1  sincerity,  of  endearments  as  terms  of  address.  Thus, 

1  when  you  come  right  down  to  it,  the  habit  of  using 
1  them  in  this  way  is  stupid. 

J  Couples  who  have  genuine  respect  for  the  meanings 
M  of  words  are  likely  to  address  each  other  by  their  given 
I  names,  except  on  occasions  that  call  for  something  else. 

1  Given  names  are  neutral  to  begin  with,  and  it  is  easier 
I  to  invest  them  with  a  snarl  or  a  caress  than  it  is  to  put 

3  reverse  English  on  dear,  etc.,  or  even  to  i)Ut  the  juice 

I  back  into  them. 

I  While  we  are  on  this  subject,  .someone  ought  to  do  a 
1  surv’ey  on  whether  the  practice  of  husbands  and  wives 
I  calling  each  other  Mama  and  Daddy  after  the  arrival 

M  of  the  first  offspring  is  dying  out,  as  it  appears  to  be. 

I  By  adopting  the  terms  properly  applicable  to  them  by 
3  their  children,  parents  are  really  sacrificing  their  adult- 
3  hood,  in  a  sense,  and  identifying  themselves  with  their 
3  children.  When  a  child  hears  his  father  calling  his  moth- 
1  er  Mama,  he  may  get  the  idea  they  l)oth  have  the  same 
I  relation  to  her. 

I  Wayward  Words 

3  All-time,  new  high,  or  even  new  are  redundant  with 
3  reeord  in  connection  with  establishing  an  unprecedented 
3  level. 

^  * 

3  Virtnnl(ly)  does  not  mean  almost  or  nearly,  as  its 
3  frequent  misuse  would  indicate,  but  rather  in  effect 
3  though  not  in  fact.  The  virtual  ruler  of  a  country,  then, 

3  could  be  the  power  behind  the  throne.  Those  who  must 
m  have  a  fancy  substitute  for  almost  must  seek  elsewhere. 
m  *  *  * 

3  Callus  is  the  noun  and  callous  both  noun  and  adjective. 

3  A  callus  is  a  thickened  place  in  the  skin,  as  all  should 
3  know.  Callous  as  an  adjective  is  generally  used  as  a 
3  figurative  extension,  meaning  unfeeling.  There  is  no 
3  occasion  for  calloused:  “This  may  seem  a  somewhat 
i  calloused  observation.”  Callous.  Callused  means  covered 
1  with  calluses;  “a  callused  hand.” 

3  Mucus  is  the  noun,  mucous  the  adjective:  .4  secretion 
3  of  mucus;  the  mucous  membranes. 

M  ♦  *  • 

3  To  chaff  is  to  make  fun  of  goodnaturedly ;  to  chafe 
3  is  to  irritate,  literally  or  figuratively.  A  man’s  wrists 
3  might  be  chafed  by  handcuffs,  or  he  might  be  chafed  by 
1  chaffing.  The  participles  are  chaffing  (for  chaff)  and 
1  chafing  (for  chafe),  and  the  past  tenses  are  chaffed  and 
3  chafed.  “The  mayor  was  chaffing  at  his  confinement  in 
3  the  hospital.”  Chafing,  unless  he  was  making  light  of  it. 

3  *  *  * 

1  Arithmetical  and  geometrical  are  often  inaccurately 
3  used  with  progression  and  ratio.  An  arithmetical  pro- 
3  gression  is  a  sequence  that  grows  by  addition  of  the 

■  same  quantity;  2,  4,  6,  8,  for  example,  in  which  the 
3  quantity  added  is  2.  A  geometrical  progression  grows 
3  by  multiplication  by  the  same  quantity;  for  example, 

■  2,  4,  8,  16,  in  which  the  multiplier  is  2. 
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One  hour 
and  25  minutes 

ahead! 


UPI  A 115 

BULLETIN 

BY  HENRY  SHAPIRO  (SECOND  STORY) 

UNITED  PRESS  INTERNATIONAL 

MOSCOW,  OCT.  31  (UPI )— PREMIER  NIKITA  KHRUSHCHEV  SAID  TODAY  SOVIET 
SCIENTISTS  MADE  A  MISTAKE  YESTERDAY  AND  EXPLODED  A  NUCLEAR  BOMB 
MORE  POWEREUL  THAN  50  MEGATONS. 

(MORE)  rM909AES 

UPI  Alls 

URGENT 

1ST  ADD  KHRUSHCHEV  MOSCOW  (A115)  XXX  50  MEGATONS* 

INFORMED  SOURCES  SAID  KHRUSHCHEV  TOLD  A  CHEERING  SESSION  OF  THE  22ND 
SOVIET  COMMUNIST  PARTY  CONGRESS  THAT  THE  SCIENTISTS  HAD  INTENDED  TO 
SET  OFF  ONLY  THE  50-MEG  ATOM  BUST  HE  HAD  PREDICTED  IN  AM  EARLIER 

SPEECH  TO  THE  CONGRESS.  .....  .... 

BUT  KHRUSHCHEV  SAID,  ACCORDING  TO  THE  SOURCES,  THAT  THE  EXPLOSION 
TURNED  OUT  TO  BE  BIGGER  THAN  THE  SCIENTISTS  FIGURED. 

KHRUSHCHEV  JOKED  ABOUT  THE  "MISTAKE,"  ACCORDING  TO  THOSE  WHO 
HEARD  HIM  SPEAK  IN  THE  KREMLIN’S  PAUCE  OF  CONGRESSES. 

"WE  SHALL  NOT  PUNISH  THEM  (THE  SCIENTISTS)  FOR  IT,"  HE  SAID. 

THE  CROWD  IN  THE  AUDITORIUM  BURST  INTO  APPUUSE  AMD  UUGHTER. 

(MORE)  FM911AES 


UPI  was  one  hour  and  25  minutes  ahead  on  this 
big  news  break. 

But  then,  who  matches  Henry  Shapiro’s  reporting 
every  day  from  Soviet  Russia? 

Dean  of  Moscow  correspondents  and  UPl’s  manager 
there  since  1939,  he  typifies  UPl’s  policy  of 
top  talent  on  the  top  stories.  I^J* nited. 

The  policy,  like  Shapiro,  pays  off-consistently.  J^ress 

J  ntemational 


A 


A  UPI  MAN 
IS  AT  THE 
SCENE 


editor  ac  PUBLISHER  for  November  4,  1961 


49 


SYNDICATES 

Maurice  Stans  Writes 
New  Business  Column 


By  Ray  Erwin 

A  weekly  survey  of  business, 
finance  and  government  will  be 
written  by  Maurice  H.  Stans, 
recognized  as  one  of  the  na¬ 
tion’s  leading  experts  on  pri¬ 
vate  enterprise  and  government 
expenditures. 

Mr.  Stans  is  president  of 
Western  Bancorporation,  the 
nation’s  largest  bank  holding 
corporation.  He  served  as  Di¬ 
rector  of  the  Budget  under 
President  Eisenhower  from 
1958  to  1961.  This  top  govern¬ 
ment  position  followed  a  dis¬ 
tinguished  career  in  private 
business  (he  was  named  presi¬ 
dent  of  the  American  Institute 
of  Certified  Public  Accountants 
in  1954)  and  for  three  years 
he  servetl  as  Deputy  Postmas¬ 
ter-General. 

The  new  business  page  col¬ 
umn  will  be  distributed,  begin¬ 
ning  immediately,  by  the  Times- 
Mirror  Syndicate,  Los  Angeles. 

Mr.  Stans  explained  his  pur¬ 
pose: 

Two  Aims 

“My  aims  in  writing  a  column 
cn  matters  of  current  interest 
and  discussion  are  two-fold: 

“To  meet  the  need  for  a  sim¬ 
ple  but  accurate  exposition  of 
the  forces  at  work — good  and 
bad — in  the  American  free  en¬ 
terprise  system. 

“To  develop  a  better  under¬ 
standing  of  this  system  by 


Americans  generally,  and  to 
suggest  ways  of  improving  it.’’ 

The  Maurice  Stans  column  is 
designed  for  Sunday  business 
sections  or  for  use  on  Monday 
when  due  to  unavailability  of 
stock  market  quotations,  more 
space  is  sometimes  available. 

Buy  Makes  Good 

The  president  of  Western 
Bancorporation  and  vicechair¬ 
man  of  the  board  of  United  Cali¬ 
fornia  Bank  is  an  ambitious 
country  boy  from  Shakopee, 
Minn.  He  started  at  17  as  a 
stenographer  and  bookkeeper  in 
Chicago  and  studied  at  North¬ 
western  University  at  night.  He 
kept  studying  when  he  moved 
to  a  CPA  firm  in  1928.  In  1931 
he  passed  his  professional  ex¬ 
amination.  By  1940,  he  was  sole 
owner  of  his  owm  firm,  which  he 
built  up  until  it  included  15 
offices  across  the  country. 

Mr.  Stans  was  elected  to  the 
Accounting  Hall  of  Fame  and 
was  honored  by  the  Chamber  of 
Commerce  of  the  United  States 
in  May  with  its  Great  Living 
American  Award. 

Big  Game  Hunter 

Hunting  “most  anything  and 
most  anywhere”  is  Mr.  Stans’ 
No.  1  hobby  and  sport.  His  wife, 
Kathleen,  has  accompanied  him 
on  his  five  Asian  and  African 
safaris  for  big  game. 


Maurice  H.  Stans 


Titles  for  the  first  perceptive 
and  provocative  columns  by  Mr. 
Stans  are: 

“Can  the  American  System 
Outlast  the  Soviets’?”  “Can 
Business  Discipline  Itself?” 
“Can  We  Believe  Statistics?” 
“How  Many  People  Are  Unem¬ 
ployed?”  “What  Can  We  Do 
A  bout  Featherbedding  ?  ” 

«  *  « 

Shoemaker  Joins 
Chicago's  American 

Vaughn  Shoemaker,  whose 
editorial  cartoons  have  twice 
won  for  him  the  Pulitzer  Prize, 
has  joined  the  staff  of  Chicago’s 
American.  His  cartoons  will  ap¬ 
pear  in  the  American  six  days 
a  week,  starting  Nov.  1. 

In  announcing  the  acquisition 
of  “Shoes”  for  the  American’s 
editorial  page,  Lloyd  Wendt, 
editor  of  the  paper,  said  he 
was  sure  that  Mr.  Shoemaker’s 
many  friends  in  the  Midwest 
will  be  glad  to  know  that  he  is 
going  back  home  to  Chicago. 
Mr.  Shoemaker  was  chief  edi¬ 
torial  cartoonist  for  the  Chi¬ 
cago  Daily  News  for  22  years 
prior  to  his  moving  to  the 
West  Coast. 

I  Mr.  Shoemaker  said  he  will 
;  move  to  Chicago  from  his  home 
in  Carmel,  Calif.,  where  he  has 
I  lived  for  the  last  11  years.  His 
i  cartoons  will  continue  to  be  of¬ 
fered  to  newspapers  through  the 
New'  York  Herald  Tribune  Syn¬ 
dicate  under  the  new  arrange¬ 
ment  with  the  American. 

I  ♦  ♦  * 

i  COLORING  COLLEGE 


O  yndicate 
*3  entences 

IHflMIIIIMIIIIHIilllli^  IIMi 

— Pope  John  Will  was  among 
many  who  sent  messages  of  con¬ 
dolence  on  the  death  of  ^Iis8 
Gunhild  Bergh,  for  many  >  Aars 
Rome  correspondent  of  Religious 
News  Service.  Among  those  at¬ 
tending  the  funeral  was  .Msgr. 
James  I.  Tucek,  Rome  corre¬ 
spondent  of  the  National  Cath¬ 
olic  Welfare  Conference  News 
Service  in  Washington. 

— Louella  Parsons,  dean  of 
Hollywood  columnists  (King),  is 
author  of  another  book,  “Tell  It 
To  Louella”  (Putnam’s).  .She 
earlier  had  written  an  auto¬ 
biography,  “The  Gay  Illiterate.” 

— Feature  story  headline  in 
the  Netv  York  World-Telegram 
&  S^m:  “Ann  Landers’  Book  A 
Hit — Like  Column.”  The  book 
is  “Since  You  Ask  Me”  (Pren¬ 
tice-Hall),  which  soared  in 
three  weeks  to  the  best-seller 
lists. 

— New  York  syndicated  col¬ 
umnist  Cindy  Adams  wrote, 
while  airborne  from  Bangkok 
to  Chiengmai,  Thailand,  that 
Henry  A.  Byroade,  U.  S.  Am¬ 
bassador  to  Afghanistan,  told 
her  in  Kabul:  “The  American 
press  has  become  superficial. 
Their  anxiety  to  sell  newspa¬ 
pers  and  sensationalism  at  the 
risk  of  inaccuracy  and  mislead¬ 
ing  statements  about  foreign 
relations  makes  our  job  more 
difficult.  We  cannot  afford  the 
luxury  of  misinformation  just 
to  sell  newspapers.” 

— “Ponytail,”  the  teenager 
America  has  taken  to  its  heart, 
beginning  Jan.  7,  will  step  out 
in  her  Sunday  best  because 
King  Features  Syndicate  is  to 
make  Lee  Holley’s  panel  avail¬ 
able  on  Sundays  as  well  as 
weekdays.  The  new  color  page, 
like  the  daily  panel,  will  deal 
with  amusing  antics  of  teen¬ 
agers.  The  artist  is  only  28  him- 
•self. 

— Speaking  on  creativity  be¬ 
fore  a  group  of  mothers.  Dr. 
Richard  N.  Percy,  superintend¬ 
ent  of  schools  in  Kalamazoo, 
Mich.,  said  many  characters  in 
“Peanuts”  drawn  by  Charles  M. 
Schulz  (United  Feature  Syndi¬ 
cate)  are  good  examples  of 
creative  children  in  that  they 
take  common  ideas  and  develop 
and  interpret  them  in  new  ways. 
“  ‘Peanuts’  is  a  delight  and  I 
hope  you  all  read  it,”  added  Dr. 
Percy. 


Stars  in  Pun  Ink! 

He  catches  on  like  blazes  with  his  fire-fighting 
fun  and  his  phantastic  puns — aided  by  an 
alarm-clock  parrot  “a  bird  in  a  jilted  rage,” 

Spooky  the  jowly  cat  and  Chief  Cash  U.  Nutt! 

Highly  inflammable  wit  makes  millions  of 
readers  roar  in  .  .  . 

SmokT  Stover 

by  Bill  Holman,  the  comic  strip  that  sparks  zany  laughs  faster 
than  a  corn  popper  with  a  short  circuit.  His  cat  always  has  a 
bandaged  tail — but  his  humor  never  does!  The  Sunday  comic  gags 
are  complete  . . .  lifesavers  to  make-up  men  in  emergencies,  and 
a  howling  success  with  the  regular  trade.  Nuts  &  Jolts,  his  daily 
gag  panel,  keeps  readers  ga-ga  until  weekend !  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager  . . . 

Chicago  Tribune ~NcwYork  \ewH 
Syndicate^  Inc. 


Each  week,  for  six  weeks 
starting  Dec.  17,  the  Chicago 
Tribune-New  York  News  Syndi¬ 
cate  will  distribute  an  educa¬ 
tional  feature  for  youngsters 
called  “Coloring  College.” 

The  outline  of  the  drawing 
to  be  colored,  with  instructions, 
is  in  half-page  tabloid  format. 
It  is  available  in  black  and 
white  proofs  for  roto  or  news 
sections  or  in  mats. 
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Strip  Shows 
One-Armed 
Photographer 

A  dramatic  demonstration  of 
how  a  comic  strip  can  work  into 
its  reffular  story  line  an  exem- 
plarj'  civic  campai^  will  l>e 
provided  in  a  sequence,  hegin- 
I  ning  in  December,  of  “Steve 

Roper”  (Publishers  Syndicate, 
globe-girdling  Chicago). 

s  gone  out  to  Allen  Saunders,  of  Toledo, 
the  Bamboo  Curtain  to  study  Ohio,  who  writes  both  “Steve 
the  ferment  inside  Red  China  Roper”  and  “Mar>'  Worth”  for 

the  syndicate,  is  chairman  of 
the  cartoonists’  division  of  the 
President’s  Committee  on  Em¬ 
ployment  of  the  Physically 


SYNDICATE 


Weekly  Papers 
Cartoon  Service 


41  Stenzel.  '  since  he  toured  that  country^ 

Four  times  a  year  —  Fall,  three  years  ago  as  the  only 
Winter,  Spring,  Summer  —  the  accredited  U.  S.  newspaper  cor- 
new  syndicate  will  send  its  respondent  admitted  to  mam-  - 
weekly  newspaper  c  1  i  e  n  t  s  .SO  land  China  since  the  Communists  Handicapped, 
caitoon  panels  in  glossy  repro  took  o'’er. 

proof  or  newspaper  mat  form.  Lnder  the  title  Ked  China 
Tho  three  nartners  will  use  not  Strohm  will  report  in  Mr.  Saunders  has  written  a 

i’  thrir  ^rwork  but  will  four  articles  for  Newspaper  sequence  into  the  “Steve  Roper” 
hiiv  cartoons  from  other  car-  Enterprise  Association  what  he  story  (William  Overgard  is  the 
toonists  for  thrs^’ice  found.  The  first  release  is  for  artist)  introducing  a  character 

Family  Features  plans  to  add  •  j 

daily  features  for  daily  newspa-  .  correspondent  inter\’iew^ 
pers  sometime  in  the  future.  *u  depth  a  cross  section  of  Chi¬ 
nese  who  have  fled  Mao  s  do- 
Brighi  Fillers  main  w’ithin  the  last  few  weeks. 

The  cartoons  are  sized  to  fill  »  u4d 

awkward  blank  spaces  in  make-  NEW  wOKl.D  M.4P 

up  and  to  brighten  non-daily  ^  color  map  showing  the 
newspapers  with  drawings  using  fUvision  of  the  world’s  nations 
farm  gags,  social  and  home  ^ill  be  mailed  by  NEA  Special 
gags,  shopping,  business  and  Services  to  newspapers  in  early 
teen-age  gags.  November. 

At  a  glance  readers  can  see 
8,000  editors  of  w^kly  newspa-  Western  nations,  the 

pers  to  acquaint  them  with  the  Communist  countries,  the 

ca  (wn  senire.  so-called  non-aligned  nations 

Art  Gates  has  three  regular  ^heir  relative  positions, 
cartoon  strips  now  lieing  pub-  .  .  ... 

lished.  He  has  drawn  strips  for  .  graphic  journal- 

King  Features  and  Metro  News-  u?^nt  to  provide  rent  ers 

paper  Sendee  and  formerly  was  ^he  world  s  present  ixiliti- 

a  cartoon  strip  salesman  for  the  geography  so  they  can  inter- 
New  York  Herald  Tribune  Syn-  and  understand  current  ac- 

tion  in  the  United  Nations  and 

Andy  Lessin  is  the  art  director  u«ws  of  crisis  around  the 

for  a  major  magazine  and  is  additional  rervice, 

an  award-winning  type  designer. 

He  is  consultant  on  design  and  ^f  ^^P 

typography  to  many  users  of  cost, 

printed  material. 

A1  Stenzel  is  artist-writer  of  Science  Journalism 
T'  Seminar  Next  Year 

ning.  He  has  written  and  de¬ 
signed  many  industrial  comic  Washington 


The 

Autobiography 

of 

ELEANOR 

ROOSEVELT 


New  (diHracter 


A  10-part  series  that 
brings  newspaper  readers 
the  famed  lady's  candidly 
revealing  account  of  the 
history-making  events  she 
has  been  so  uniquely  privi¬ 
leged  to  see,  from  her 
husband's  nomination  for 
President  in  1932  to  the 
present.  Condensed  from 
the  recently  published 
book  (Harper),  and  illus¬ 
trated  with  photographs. 


Robert  Brockley 


THE  WHITE  HOUSE  ...  THE  NEW 
DEAL  YEARS  .  .  .  WORLD  WAR  II 
. . .  DEATH  OF  THE  PRESIDENT  .  . . 
BIRTH  OF  THE  U.N.  ...  THE  U.N. 
YEARS  .  .  .  FACE-TO-FACE  WITH 
KHRUSHCHEV  ...  THE  KENNEDY 
CAMPAIGN  .  .  .  FUTURE  HOPES. 


'Chuck  Steele' 


For  daily  release 
starting  Nov,  19th 


PHONE  OR  WIRE 
FOR  AVAILABILITY 


FEATURE  SYNDICATE 

220  EAST  42*STItEET,  NEW  YORK  \7.  N.Y 


NEWSPAPER  LAW 


Legal  Ads  Exempted 
From  Anti-Trust  Law 


Bv  Albert  Wootlruff  Crav 


The  Supreme  Court  of  the 
United  States  has  sustained  the 
opinion  of  the  lower  courts  that 
le^al  advertising  in  newspapers 
is  such  a  local  matter  that  any 
collusive  practices  relating  to  it 
do  not  fall  within  the  purview 
of  the  anti-trust  laws. 

An  action  that  has  widespread 
significance  in  the  publishing 
business  has  been  in  the  courts 
for  nine  years  and  to  date  has 
cost  the  90  individual  defendants 
(community  newspapers  in  the 
Los  Angeles  area)  more  than 
$200,000  for  legal  defense. 


23  Dailies,  80  Weeklies 


Attorneys  Loyd  Wright  and 
Dudley  Wright  filed  the  original 
complaint  against  the  Los 
Angeles  Newspaper  Service  Bu¬ 
reau  Inc.,  the  Los  Angeles  Daily 
Journal  and  the  23  dailies  and 
80  weeklies  which  own  stock  in 
the  Bureau  and  the  Journal. 
Telford  Work  is  secretary-treas¬ 
urer  and  manager  of  the  service. 

The  plaintiffs  were  the  C.  A. 
Page  Publishing  Co.,  publishers 
of  the  Shipping  Guide  and  Com¬ 
mercial  News,  and  Mrs.  Marietta 
Page,  a  former  16%  stockholder 
in  the  Daily  Journal,  called  the 
official  paper  for  the  city  and 
county  of  Los  Angeles.  The  Page 
attorney,  Loyd  Wright,  was 
chairman  of  former  President 
Eisenhower’s  commission  on  gov¬ 
ernment  secrecy. 


Relief  Sought 


As  relief  for  alleged  anti¬ 
trust  violations  the  plaintiffs 
sought  a  court  order  for  forced 
sale  of  the  Journal  and  dissolu¬ 
tion  of  the  Bureau  and  treble 
damages  of  $3  million. 

In  the  suit  it  was  charged 
that  the  group  of  Los  Angeles 
newspapers  and  the  Newspaper 
Service  Bureau  has,  (1)  fixed 
rates  for  legal  advertising  pub¬ 
lished  in  their  newspapers,  (2) 
appointed  Telford  Work  to  sub¬ 
mit  collusive  and  illegal  bids, 
(3)  pooled  forces  and  facilities 
to  print  and  publish  legal  adver¬ 
tising  so  as  to  be  in  a  position 
to  outbid  on  public  legal  adver¬ 
tising  all  publishers  who  were 
not  members  of  the  Bureau,  (4) 
pooled  receipts,  (5)  sought  to 
restrain  the  general  public  from 
placing  legal  advertising  with 
non-member  newspapers,  (6) 
sought  by  threats,  intimidation 
and  duress  to  destroy  non¬ 


member  newspapers,  (7)  divided 
the  market  territorially  among 
its  members,  (8)  placed  prohib¬ 
itive  restrictions  on  new  member¬ 
ship,  (9)  bought  out  various 
non-member  newspapers  and 
(10)  succeeded  in  effectively 
limiting  competition  by  non¬ 
member  newspapers  in  the  pub¬ 
lishing  of  legal  advertising  in 
the  newspapers. 


The  plaintiffs  contended  that 
one  of  the  defendant  newspapers 
had  obtained  the  contract  to 
publish  the  Los  Angeles  delin¬ 
quent  tax  list  on  bids  of  $52,000 
in  1951  and  $76,000  in  1954, 
compared  with  the  bids  of  this 
complaining  publisher  of  $109,- 
000  in  1951  and  $120,000  in 
1954,  from  which  it  alleged 
should  be  deducted  printing  costs 
of  $24,000  in  each  instance. 


It  was  argued  that  a  news¬ 
paper  was  by  its  nature  engaged 
in  interstate  commerce  and  con¬ 
sequently  acts  w'hich  interfere 
with  the  normal  operation  of  a 
newspaper  business  necessarily 
affect  interstate  commerce  suf¬ 
ficiently  to  bring  it  within  the 
jurisdiction  of  these  laws. 

In  sustaining  dismissal  of  the 
action,  the  U.S.  Court  of  Appeals 
said:  “The  District  Court  found 
that  no  interstate  market  exists 
for  legal  advertising  in  news¬ 
papers  printed,  published  and 
circulated  in  Los  Angeles 
County.  (290  Fed.  2d  323). 

“The  printing  and  publication 
of  legal  notices  is  limited  by 
law,  court  decree  or  the  action  of 
public  officials  to  newspapers  of 
general  circulation  printed  and 
published  in  Los  Angeles  County. 


Vital  Distinction 


not  depend  on  publication  of 
legal  notices  for  revenue. 

“Commercial  adv'ertising  is 
not  involved  in  this  case.  The 
commercial  advertising  market 
is  so  different  that  it  cannot  be 
analogized  to  the  publication  of 
legal  notices.  In  the  field  of  legal 
advertising  the  advertiser — be  it 
a  public  official  or  a  private  per¬ 
son — is  in  an  entirely  different 
situation.  Public  authority  deter¬ 
mines  when,  where  and  how  legal 
notices  will  be  published.” 

The  Supreme  Court  recently 
approved  the  dismissal  of  the 
action  but  allowed  the  usual  time 
for  plaintiffs  to  request  a 
rehearing. 


Pointing  out  the  vital  distinc¬ 
tion  between  the  sale  of  legal 
advertising  and  of  ordinary  and 
usual  commercial  advertising, 
the  appellate  court  added  the 
following: 


Fetlerai  Judge  Bars 
Detroit  Picketing 


Detroit 

U.S.  District  Judge  Theodore 
Levin  granted  an  injunction 
Oct.  20  barring  picketing  of  the 
Detroit  Free  Press  by  striking 
pressmen  from  Miami,  Fla. 

The  National  Labor  Relations 
Board  (NLRB)  requested  the 
injunction  on  the  grounds  that 
the  picketing  constituted  a 
secondary  boycott. 

The  injunction,  which  super¬ 
sedes  a  temporary  restraining 
order  granted  last  summer,  will 
remain  in  effect  until  the  NLRB 
rules  on  unfair  labor  practice 
charges  brought  by  the  Free 
Press  against  the  pressmen,  who 
belong  to  Miami  Pressmen’s 
local  46. 


“Control  of  the  product  of 
legal  advertising  in  the  relevant 
market  offered  no  foothold  to 
these  publishers  against  whom 
this  action  has  been  brought,  to 
gain  control  of  the  interstate 
markets  in  national  display  ad¬ 
vertising,  news  dissemination  or 
newsprint,  since  the  chief  com¬ 
petitors  in  these  products  — 
metropolitan  newspapers  —  do 


The  pressmen  are  on  strike 
against  the  Miami  Herald.  The 
two  papers  are  part  of  the 
Knight  group,  but  have  different 
corporate  ownership. 

Picketing  by  the  Miami  press¬ 
men  last  summer  forced  the  Free 
Press  to  halt  publication  five 
days. 


Press  Can  Expect 
Criticism,  Says  May 


^Project  X’ 

{Continued  from  (uige  iO) 


the  ANA  study,  refers  lo  the 
“systematic  evaluation  of  the 
degree  to  which  advertising  suc¬ 
ceeded  in  accomplishing  pre¬ 
determined  goals.”  The  study 
cites  some  of  the  principal  ad¬ 
vertising  research  categories  as 
follows: 

“Audience  Research:  in  which 
those  exposed  to  an  ad  are 
enumerated.  This  category  in¬ 
cludes  surveys  of  the  number 
of  people  who  saw  and  read  ads 
in  print  media  and  the  number 
of  viewers  or  listeners  of  TV 
and  radio  programs  and  com¬ 
mercials. 

“Media  Research:  in  which  the 
size  and  characteristics  of  the 
audience  reached  by  a  particular 
medium  are  analyzed. 

“Copy  research:  in  which  ads 
are  exposed  to  a  representative 
audience,  generally  in  advance 
of  full-scale  advertising  effort, 
and  in  which  the  reactions  of 
the  audience  are  evaluated.” 


Cummert'ial  Communication 


The  study  goes  on  to  note 
that  all  commercial  communi¬ 
cations  that  aim  at  the  ultimate 
objective  of  a  sale  must  carry 
a  prospect  through  four  levels 
of  understanding:  aw^areness; 
comprehension;  conviction;  and 
action. 

“A  good  question  to  ask  about 
every  proposed  ad  or  campaign,” 
the  study  says,  “is:  Can  it  be 
measured?  If  the  answer  is  ‘no’ 
the  chances  are  that  the  com¬ 
munication  objective  has  not 
been  isolated.” 

Noting  that  “too  few  people 
concerned  with  advertising 
really  understand  its  purpose,” 
the  study  concludes  on  a  lengthy 
discussion  of  the  advertising 
process,  what  it  is,  and  how  it 
operates. 


Evanston,  Ill. 

Newspapers  should  learn  to 
take  criticism,  even  from  tele¬ 
vision  personalities  like  Jack 
Paar,  a  Pulitzer  Prize-winning 
reporter  told  students  of  the 
Medill  School  of  Journalism  at 
Northwestern  University  in  a 
special  convocation. 

Edgar  May  of  the  Buffalo 
(N.  Y.)  Evening  News  told  the 
students  they’d  be  inheriting 
such  criticism,  much  of  it  from 
reputable  sources. 

He  was  joined  by  Robert  C. 
Nelson  of  the  Chicago  bureau 
of  the  Christian  Science  Monitor, 
winner  of  a  Sigma  Delta  Chi 
national  award,  in  discussing 
“Investigative  Reporting”  at 
Northwestern.  Both  are  gradu¬ 
ates  of  the  Medill  School. 


Newhouse  Purchases 
Alabama  Radio  Station 


Birmingham,  Ala. 

Newhouse  Broadcasting  Cor¬ 
poration  has  announced  the  pur¬ 
chase  of  Radio  Station  WAPI 
from  the  three  state  schools  to 
which  it  was  given  by  the  late 
Victor  H.  Hanson,  publisher  of 
the  Birminghain  News, 

The  station  was  purchased 
from  the  University  of  Ala¬ 
bama,  Auburn  University  and 
Alabama  College. 

Gov.  John  Patterson  said  the 
schools  “got  a  handsome  re¬ 
turn.” 

'The  WAPI  radio  lease  was 
taken  over  by  S.  1.  Newhouse  in 
1955  when  he  purchased  the 
Birmingham  News,  WAPI-TV 
and  the  Huntsville  Times. 
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Comics  Values 

(Cmtinued  from  page  9) 


and  do  drop  them  or  add  new 
ones  without  any  reader  reac¬ 
tion.  We  ought  to  go  less  for 
the  egghead  type  and  appeal 
to  the  guy  in  the  T-shirt  who 
read.s  with  moving  lips.” 

Mr.  Porter  .said  the  Council 
could  stage  comics  sales  presen¬ 
tations  for  ad  agencies. 

Marion  Aveson,  who  writes 
“Wdlie  Woo,”  complained  that 
comics  do  not  attract  house¬ 
wives,  who  pay  the  newspaper- 
boy  and  do  most  buying. 

The  Council  was  thanked  for 
contributing  three  comic  strips 
to  the  American  Newspaper 
Publishers  Association’s  new 
Newspaper  Information  Service 
to  tell  the  true  role  of  the 
newspaper  in  the  life  of  the 
community. 

Stanford  Smith,  ANPA  gen¬ 
eral  manager,  told  the  Council 
more  than  1,200  newspapers 
have  requested  mats  of  one  or 
more  of  the  first  three  strips. 

Sunday  comics  are  not  losing 
out  to  television,  according  to 
readership  studies  conducted  by 
•  Carl  J.  Nelson  Research,  Inc. 
Based  on  Metro  Sunday  News¬ 
paper  studies  in  Cincinnati, 
Cleveland,  Pittsburgh,  Buffalo, 


Boston  and  Chicago,  Mr.  Nelson 
told  the  Council  that  Sunday 
comics  still  have  a  heavy  read¬ 
ership  among  youngsters  10  to 
17  years  of  age. 

The  combined  lO-to-17  age 
group  showed  Sunday  comics 
were  read  by  98%  of  the  boys 
and  99%  of  the  girls. 

Mr.  Nelson’s  study  of  the 
Pittsburgh  Sunday  Press  for 
young  adult  readers  in  the  18 
to  34  age  bracket  revealed  that 
Sunday  comics  rated  as  well  if 
not  better  than  other  feature 
sections  in  the  Sunday  Press. 
His  study  showed  that  comics 
in  this  group  rated  88%  for 
men,  91%  for  women,  with  the 
Press’  Family  magazine  having 
a  73%  reading  for  men,  75% 
for  women;  TV  Graphic,  72% 
for  men,  84%  for  women;  and 
This  Week  magazine,  85%  for 
men  and  87%  for  women. 

Studies  further  indicate  comic 
readers  in  general  are  just  as 
well  educated  as  the  average 
reader,  own  as  many  cars  and 
as  many  homes,  he  said. 


Greenspim  Pardoned 

Las  Vbxjas,  Nev. 

H.  M.  (Hank)  Greenspun, 
publisher  of  the  Las  Vegas  Sun, 
has  received  a  Presidential  par¬ 
don  of  his  1950  conviction  of 
violating  the  U.S.  neutrality  act 
by  shipping  arms  to  Israel. 


American  Weekly 
Cuts  Back  to  10 
Papers  on  Jan.  7 

Beginning  with  the  issue  of 
Jan.  7,  1962,  the  American 
Weekly  will  be  distributed  only 
in  the  nine  Hearst  Sunday  news¬ 
papers  and  Chicago's  American, 
a  former  Hearst  newspaper  now 
owned  by  the  Chicago  Tribune. 

Formal  announcement  of  the 
change  (E&P,  Oct.  28)  was 
made  this  week  by  Randolph  A. 
Hearst,  president  of  Hearst  Pub¬ 
lishing  Co.,  and  G.  O.  Markuson, 
general  manager  of  Hearst 
Newspapers. 

4,000,000  Circulation 

The  new  policy  removes  over¬ 
lap  involvement  with  other  syn¬ 
dicated  supplements,  Mr.  Hearst 
said.  The  remaining  American 
Weekly  newspapers  have  a  cir¬ 
culation  of  4,000,000. 

Sale  of  advertising  for  the 
American  Weekly  in  its  new 
distribution  pattern  will  be 
assumed  by  the  American 
Weekly  Division  of  Hearst  Ad¬ 
vertising  Service,  Inc.  Edwin  C. 
Kennedy  continues  as  publisher 
and  John  J.  O’Connell  continues 
as  editor  of  the  magazine. 


Clancy  Quits  As  M.E. 

To  Become  Lawyer 

Boston 

Homer  Jenks,  executive  news 
editor  of  the  Boston  Traveler, 
became  acting  managing  editor 
of  the  newspaper  this  week  aft¬ 
er  the  resignation  of  Hal  Clan¬ 
cy,  who  plans  to  practice  law. 
Robert  B.  Choate,  publisher  of 
the  Boston  Herald-Traveler, 
made  the  announcement. 

Mr.  Jenks,  a  former  maga¬ 
zine  editor,  joined  the  Traveler 
in  1957.  Mr.  Clancy  came  to 
the  Traveler  several  years  ago 
from  the  Boston  office  of  the 
United  Press. 

Mr.  Clancy  l)egan  on  the 
Traveler  as  a  feature  writer, 
and  advanced  rapidly  to  the 
managing  editor  post.  He 
studied  law  at  Boston  College 
nights  and  passed  the  bar  ex¬ 
amination  recently. 

• 

Wins  Civic  Award 

Camden,  N.  J. 

The  Greater  Camden  Junior 
Chamber  of  Commerce  has  pre¬ 
sented  a  certificate  of  merit  for 
outstanding  community  service 
to  the  Camden  Courier-Post  and 
its  editor.  Miss  Jane  A.  Stretch 
“in  recogpiition  for  the  out¬ 
standing  service  the  newspaper 
has  performed  in  support  of 
many  civic  activities.” 
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A  NEW  “LITTLE  SANDY  SLEIDHFOOT  COMIC”  Sequence 

C'TADTQ  i  Ahit  I  ADW  ThisNEWDailyStripFollowsUpthePopular29DailyChrist- 

O  I /\K.  I  ^  oTn  mas  Strips  of  "Sandy  vs.  Gudin  Greedy".  The  Christmas  Series 

Starts  Nov.  20th;  Ends  Dec.  23rd.  Use  Both  .  .  .  They  Complement  Each  Other. 


SANDY'S 


SPECIAL  CHILD  APPEAL 


The  new  Sandy  is  plotted  in  4-6  months 
episodes.  A  six  times  per  week  comic. 


Each  episode  teaches  a  wholesome  moral 


la. 

or- 

Lir- 

PI 

to 

ate 

of 


vas 
!  in 
the 
TV 


SUITE  440, 520  N.  MICHIGAN  AVENUE 
CHICAGO  11,  ILL  *  PHONE  644-5287 


Blot  out  blurbs  or  balloons  and  see  how  the  artist  maintains  dramatic  suspense 
by  pictorial  action  only.  A  sure  test  of  a  superb  children's  comic. 


Vocabulary  is  drawn  from  the  most  com¬ 
mon  words  of  American  children,  as  per 
Dr.  Arthur  I.  Gates.  COLUMBIA  UNI¬ 
VERSITY'S  Educational  Psychologist. 


Pictorial  suspense,  apart  from  blurbs  cr 
balloon  dialogue.  The  artist  thus  holds 
the  interest  even  of  young  non-reading 
youngsters. 


5  "SANDY  vs.  THE  MIXIES"  starts  on  Mon. 
Jan.  8th  just  2  weeks  following  the  popu¬ 
lar  Christmas  5  -  weeks'  strip  about 
"SANDY  vs.  GUDIN  GREEDY." 


PHONE  OR  WIRE  FOR  RATES 


"SANDY  is  in  the  same  class  as  DONDI 
as  superb  comic  strip  entertainment  for 
children"  .  .  .  Dr.  George  W.  Crane. 


AND  SO  SANOV  MAKES  HIS  WAV 
toward  bersenIs  House . 


The  Weekly  Editor 


THE  RARE  BREED — CARTOONISTS 


By  Riok  Friedman 


The  three  men  on  these  papes  I 
are  a  rare  breed  in  journalism  | 
— editorial  cartoonists  drawing 
specifically  for  particular  week¬ 
ly  newspapers. 

Sam  Schwartz,  Bob  Stailey 
and  Art  Henrikson  have  spent 
the  last  decade  as  part  of  a 
new  phase  of  community  jour¬ 
nalism  slowly  coming  into  its 
own — the  editorial  page  as  an 
integral  part  of  the  total 
printed  package,  as  a  mover  in 
the  community,  and  as  a  cata¬ 
lyst  to  lift  the  weekly  into  a 
respected  place  among  the  fami¬ 
lies  of  journalism. 

In  tracing  the  development  of 
Schwartz,  Stailey  and  Henrik¬ 
son,  one  sees  the  rise  of  weekly 
journalism  in  the  l‘J5()’s  and 
into  the  ’60’s  as  a  responsible, 
respected  and  potent  force  in 
the  country. 


Bronx  Cartoon  of  the  Week 


Henrikson  Stailey 

Rand  P.  Hollenback  claims: 
“Since  they  represent  other 
IKtints  of  view  of  considerable 
importance,  they  are  pre.seuted 
in  the  sjiirit  of  fair  play.” 

Rob  adds:  “My  view|X)int  and 
the  wlitor’s  don’t  always  agree 
but  he  seldom  censors  my  ef¬ 
forts.  Instead,  he  runs  an  edi¬ 
torial  adjacent  to  the  cartoon 
with  the  other  side  of  the 
question.  Luckily,  the  editor  and 
I  think  alike  on  most  matters — 
including  politics.” 


Bert  Pierce,  then  auto  editor 
of  the  New  York  Hernld-Trib- 
une.  Through  Mr.  Pierce,  Sam’s 
drawings  began  appearing  in 
Sunday  Herald-Trib. 

Later  he  did  cartoons  on 
vaudeville  for  the  Rockville 
Centre  (N.  Y.)  .Va.s.sHM  Daily 
Review. 

When  Sam  spent  nine  years 
at  sea  as  a  steward  on  passen¬ 
ger  ships,  he  contributed  car¬ 
toons  to  the  National  Maritime 
Union’s  Pilot. 

He  went  to  work  with  the 
New  York  City  Transit  Au¬ 
thority,  first  as  a  conductor- 
platform-man,  then  as  a  change 
booth  clerk  (a  job  he’s  had  for 
the  last  16  years),  and  contri¬ 
buted  cartoons  to  Transport 
Workers  Union  publications. 

But  all  through  it  Sam 
wanted  to  do  editorial  cartoon¬ 
ing.  He  prepared  a  dozen  sam¬ 
ples  and  had  photostats  made 
to  fit  two-column  size  in  the 
Bronx  Press  -  Review.  Sam 
bought  several  copies  of  the 
weekly  and  pasted  a  cartoon  on 
each  editorial  page. 

He  presented  the  package  on 
a  trial  basis  to  Editor  A.  Ger¬ 
ald  Doyle.  The  only  expense  to 
the  paper  w’as  the  cost  of  en¬ 
graving.  The  trial  turned  into 
the  regular  “Bronx  Cartoon  of 
the  Week.”  This  cartoon  ap¬ 
peared  on  .July  30,  1959,  and 
tied  up  with  an  editorial  which 
began : 

The  campaign  for  traffic  sig¬ 
nals  on  “Death  Row"  has  come 
to  life  again — life  fanned  by 
the  latent  deaths  on  the  blood- 
drenched  stretch  of  East  Tre- 
mont  .4  ve.  .  .  . 


SAM  SCHWARTZ 

For  the  past  10  years  Sam 
Schwartz  has  combined  two  vo¬ 
cations  —  that  of  a  subway 
change  booth  clerk  and  that  of 
an  editorial  page  cartoonist  for 
the  Bronx  Press-Review,  a  18,- 
000-circulation  weekly  in  one  of 
New  York  City’s  five  boroughs. 

This  59-year-old  artist’s  work 
has  appeared  regularly  on  the 
Press-Review’s  editorial  page  in 
every  issue  since  1951,  with  the 
exception  of  a  brief  spell  in  late 
1956  and  early  1957  when  he 
was  recuperating  from  eye  sur¬ 
gery. 

Sam,  who  calls  himself  a 
self-taught  artist,  recalls  that 
the  germs  of  his  cartooning  ca¬ 
reer  started  back  in  his  early 
youth.  “One  day  I  picked  up  the 
yiew  York  American  and  was 
fascinated  with  Winsor  Mc¬ 
Kay’s  work.  Right  then  I  wished 
I  could  draw  like  that.  For 
amusement  I  used  to  copy  his 
stuff.” 

The  cartooning  bug  stayed 
with  him  through  a  variety  of 
jobs.  While  managing  a  soda 
fountain  in  a  drug  store,  he  met 


BOB  STAILEY 

Five  days  a  week  Bob  Stailey 


Sam  Schwartz 


!>• 


focii‘^<'s  reader  attention  on  the  occasion  is  influencing  editorial 
editorial  page  and  leads  the  opinion  or  policy.” 


reader  into  the  editorial  column 
itself.  It  forcefully  gets  across 
the  main  point  of  what  we  want 
to  say:  it  influences  the  reader, 


WEEKLY  SAIJIS 

Hill  City,  Kans. 
Robert  A.  Boyd,  26,  has  pur- 


even  if  he  doesn’t  take  time  to  the  HiR  City’ Time,,  , 

read  the  editorial  itself.’  e - 


THURSDATA 


ACTION  IN  VIRGINIA— 
New  weeklies  have  been  started 


REFORESTATION  PROJECT 
— The  Wisconsin  Press  Associa¬ 
tion,  organization  of  state 
weekly  newspaper  editors  and 
publishers,  is  developing  a 
unique  memorial  forest  in  the 
wilderness  of  northeastern  Wis- 


In  thi-ee  Virginia  legalities—  ^o^sin’s  Vilas  County.  The  asso- 


Tlie  practice  of  relating  the  „  ie^thp  son  of  Mr  i^d  Mr<!  <^iation  has  acquired  an  aban- 

cartoon  with  the  lead  editorial  Konl  W  rL?  Ir  nnhn«vlr«  The  tmpona  Wi^or,  a  tabloid,  near  Eagle  River 

presents  no  problem  for  Art  ,  '  \tntikntn  ulefll  Cnuntu  bwn  established  with  E.  C.  ^hich  is  being  turned  into  a 

since  he  is  in  harmony  with  ..n,!  thp  trrmdson  model  reforestation  project  and 

the  editorial  viewpoint  of  Pad-  r  ’o  ii„vH  Sr  a  nmmi  Mirror,  with  financial  back-  ^^^de  a  demonstration  of  the 

dork  Publications  and  his  con-  ^  '"K  fro™  s>x  Emporia  business-  notential  of  the 


dock  Publications  and  his  con-  Kansas  newspaperwoman 

victions  parallel  those  of  the  workinrwith  his 


new.spai>er.  “Our  only  concern,  u^ele,  McDill  (Huck)  Boyd  on  Soutkide  Vireinia  locali^^^^  woooeci  .anus.n.gn  s^.uu.  pupus, 

Mr  Hayes  claims,  IS  that  the  Phillips-  pa^Hs  to  be  maUec^^V^  teachers  and  hundreds  of  other 

cartoon  have  impact  and  stimu-  .  ^  sinro  oT-nd,.^.fino.  is  to  oe  mailed  vvMnesciay  c,t,zens  interested  in  basic  con- 

lat,  .-..der  reaction.”  m  tSthnSriouTansS^m”  he  “ii  “"““o" 

in  lecnnicai  jou^aiism  irom  me  ,pg  Independent  Mensenyer  is  rnnnno-pmpnt  with  nrofe<«ional 

Phone  CAtnferences  Umversity  of  Kansas  m  1957.  mailed  and  dated  Thursday.  “We  foresters  on  the  memorial  plot 

Mrs.  Engleman,  with  the  „re  startinc  the  naner ’’  said  V?®  memorial  pioi 

Art  lives  in  Des  Plaines,  a  Times  18  years,  liecame  an  edi-  Mr  M^mhT  “so  thKoth  sSes  ‘‘^ch  year.  As  the  forest  matures 
suburb  17  miles  northwest  of  tor  and  partner  in  1947,  and  of  vaiSs  issue.s  ^ill  ^,re-  Christmas  tre^  and  other 

Chicago,  and  Paddock’s  main  purchased  the  remaining  inter-  gented  to  the  nublic  ”  The  Fair-  remov^  in  future 

offices  are  in  Arlington  Heights,  est  from  Frank  Hall  in  1959.  Frec-Presrand  the  decades  the  receipts  will  be  used 

a  suburb  23  miles  northwest  of  ♦  ♦  *  ,  nirjnx  establish  college  and  univer- 

the  city.  Editorial  conferences  Farmington  Ill  I”  sity  scholarships  for  students 

between  Mr.  Hayes  and  Art  Howard  K.  Fields  23  '  has  interested  in  journalism  careers. 


mg  irom  six  r^mporia  ousiness-  potential  of  the 

men,  will  be  printed  on  an  offset  g^^e’s  marginal  and  empty 
press  from  a  plant  near  the  wooded  lands.  High  school  pupils. 


cartoim  have  impact  and  stimu¬ 
late  reader  reaction.” 

Phone  tlonferences 


Henrikson  are  always  carried  purchased  the  F«rmin.yton /?)o//c 

”ro"uX'’"We  havf^^ouST'cor  f"""  «'>'»"  T™c,;  Roosevelt  dec  Talev- 

Ecl'm  Irfn„“Je«?ad  vasioa,  pablisher  of  the  Fairfax 

creativity  that  after  the  initial  Mr.  Fields,  a  reporter  for  the  .... 

conference,  it’s  all  in  his  Peoria  Journal  Star,  and  Lowell  ^he  Vienna  Viri;mmn  has  b^ 

hands,”  Mr.  Hayes  says.  “We  G.  Rinker,  22,  a  copyreader  there  publication  with  John  C. 


Farmington  Ill  weeklies  in  scholarships  for  students 

Howard  K.  Fields,  23,’  has  'F“ra^‘'°|leT;J"d.%'eS''w‘l 


r  ainax  neraio.  nennei  w.  Memorial  Grove  of  the  as- 

King  is  publisher  of  the  City  gociation  is  dedicated  to  dead 


weekly  newsmen. 

*  *  « 

FOR  SENIOR  CITIZENS  — 
A  special  reduced  subscription 


see  the  finished  product.”  ,,ntil  «?pnt  1*fi  havp  cRp  Davies,  former  Democratic  con-  rate  for  one  month  for  .senior 

.Mr.  Hayes  will  telephone  Art  positions  of  uublisher  and  editor  pressman  from  New  York,  as  citizens  over  65  years  old 
and  tell  him  the  subject  and  S^Uvelv  'The  newsnaneVha^  ^8,  was  brought  187  new  subscribers  to 

slant  of  the  lead  editorial.  If  a  circulation  of  1,100.  ^  youngest  member  of  the  the  Milton  -  Freewater  (Ore.) 


necessary,  he  backgrounds  Art 
on  the  specific  subject  matter 
and  explains  the  “why”  of  the 


81st  Congress  in  1948. 


Valley  Herald. 


Homestead,  Calif. 
S.  W.  Calkins  and  associates 


new.spaper  s  position  on  the  is-  announced  purchase  of  the 

sue  If  there  is  a  sj^cific  aspect  ^gg^ly  Home,tead  Leader-Per- 
of  the  issue  Mr.  Hayes  wants  ^^g 

emphasized  he  explains  what  Archer,  who  operated  the  paper 

^  I.  1  X  ,  for  nearly  40  years. 

Art  Henrikson  seeks  to  clar-  Calkins,  acquired  the 

ify  issues  not  just  utter  a  aw,,  also  a  weekly, 

-statement,  he  says.  “I  strive  6,  1961.  The  Leader-Post 

for  r^der  identification  with  purchase  gives  the  new  owners 
m  ""  a  combined  circulation  of  ap- 

nr  Sn  proximately  7..700. 

.  o  ca  oon.  operation  under  the  new 

Art  lielieves  the  reader  can-  n  u  .u  u  x  i 

.  .  ,  ,  .  .  owners  will  be  the  Homestead 

not  just  look  and  forget — he  »7  .  . 

,„„„x  _ .  ,*  X  x  u  News-Leader  and  wi  1  be  pub- 

must  bring  himself  to  it,  be-  ,  x  •  i  t,  j 

_  .  A  .  ’  lishiHl  twiop^a-wpf^k.  Tiipsnavj? 


WE'D  HAVE  BEEN  tN  A 
REAL  STEW  WCTHOET 

Editor &PiMish0^ 


come  involved  in  the  cartoon,  lishetl  twice-a-week,  Tuesdays 
“Frequently,”  says  Mr.  Hayes,  and  Thursdays,  instead  of 
“we  find  ourselves  re-working  n  •  i  i. 

the  editorial  after  receiving  the 

cartoon.  Thus  Art  Henrikson  on  ® 

r  ayette  counties  of  Pennsyl- 

^  vania  and  in  Levittown,  N.  J. 


A  Henrikson  Cartoon 


San  Marcos,  Calif. 

The  San  Marcos  News- Adver¬ 
tiser  and  the  Valley  Center 
News-Advertiser,  lioth  weeklies, 
have  been  purchased  bv  M’illiam 
K.  Shearer  from  the  M.  J.  Mac- 
Lean  family,  which  has  pub¬ 
lished  the  papers  since  1956. 

Mr.  Shearer,  who  is  publisher 
of  the  Oceanside-Carlshad  Ban¬ 
ner,  announced  that  the  San 
Marcos  and  Valley  Center  publi¬ 
cations  will  be  changed  from 
magazine  size  to  tabloid  and 
printed  offset,  rather  than  by 
letterpress. 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news— even  in  Bongo 
Bongo  country. 

Name  . 

Address  . 

City . Zone  ....  State . 

Company . 

Mail  check  to 

Editor  &  Publisher 

850  THIRD  AVE.  NEW  YORK  22.  N.  Y. 

$6,50  a  year,  U,  S.  and  Canada — all  other  countries,  $10.00 
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PHOTOGRAPHY 


Do  Cheesecake  Pics 
Degrade  Lensman? 


In  most  of  the  letters  and 
phone  calls  we  received  it  was 
pointed  out  that  since  such  an 
event  did  occur  at  Wichita,  there 
could  l)e  no  complaint  about  our 
picturing  it. 


Unjutitly  Degrading 


By  Bob  Warner 


We  continue  to  receive  letters 
and  phone  calls  from  photogra¬ 
phers  protesting  the  three-pic¬ 
ture  story  in  E&P,  (July  8,  page 
15),  which  caiTied  the  headline: 
“Where  there's  cheesecake  you’ll 
find  a  photographer.”  The  photos 
were  taken  during  the  beauty 
contest  at  the  NPPA’s  annual 
convention  at  Wichita  this  year. 

These  three  pictures  simply 
showed:  1).  a  mass  of  camera¬ 
men  photographing  seven  final¬ 
ists  in  the  contest  while  Jim 
Robbins  of  Graflex,  Inc.  stood 
on  stage  beside  the  girls  and 
photographed  the  cameramen; 
2).  the  trophy-laden  contest 
winner  having  a  ribbon  pinned 
on  her  by  NPPA  president  Don 
Swenson  and  3).  tw'o  cameramen 
silhouetted  by  a  spotlight,  who 
were  photographing  a  girl  danc¬ 
ing  on  a  huge  drum. 

The  substance  of  the  com¬ 
plaints  is  that  press  photogra¬ 
phers  have  been  striving  for 
years  to  break  the  public’s 
image  of  them  as  uneducated, 
uncouth,  unsavory  characters 
who  have  no  appreciation  for 
the  finer  things  in  life.  Cheese¬ 
cake  photography,  according  to 
this  argument,  has  helped  to 
build  this  image.  Many  profes¬ 
sionals,  therefore,  are  happy  to 
see  that  cheesecake  generally 
no  longer  occupies  as  much 
space  as  it  once  did  in  news¬ 
papers  and  they  would  not  be 
depressed  if  it  vanished  alto¬ 
gether.  Those  who  complained 
about  the  E&P  page  stated  that 
it  contributed  to  the  portrait  of 
the  press  photographer  which 
depicts  him  as  being  obsessed 
with  sex  and  even  hammered  the 
point  home  with  its  ill-chosen 
headline. 


tion  has  shown  no  disposition 
to  back  down  on  this  sponsor¬ 
ship.  In  fact,  last  year  it  en¬ 
hanced  the  value  of  the  NPPA 
beauty  race  by  arranging  for 
its  winner  to  represent  the 
United  States  at  the  Interna¬ 
tional  Beauty  Congress  in  Long 
Beach,  Calif.  To  those  who  en¬ 
joy  these  contests,  the  tie-up 
adds  so  much  more  excitement 
to  the  choosing  of  an  NPPA 
queen. 

Some  photographers,  by  the 
way,  do  not  object  to  cheese¬ 
cake  photography  per  sc,  as 
public  events  w'hich  they  are 
obliged  to  cover  as  new'smen. 
They  are  the  first  to  admit  that 
a  pretty  girl  is  a  universally  ac¬ 
cepted  tonic  to  offset  grim  news 
and  if  their  newspapers  want 
to  run  such  pictures  the  photog¬ 
rapher  is  only  too  willing  to 
take  them.  What  they  do  object 
to  is  the  official  sponsorship  of 
a  beauty  contest  by  an  organi¬ 
zation  representing  and  made 
up  of  press  photographers, 
w’hich,  in  their  view’  gives  the 
impression  the  photographer 
himself  has  more  than  just  a 
socially  acceptable  interest  in 
this  area  of  coverage. 


Pro  Argument 


Old  (kmlroversv 


Actually,  these  letters  reflect 
what  has  been  a  long  continuing 
controversy  within  the  ranks  of 
press  photographers.  At  NPPA 
conventions,  for  example,  w’e 
have  heard  many  photographers 
express  the  view  that  the  asso¬ 
ciation  itself  has  contributed  to 
the  lingering  poor  image  of  the 
profession  by  its  annual  spon¬ 
sorship  of  the  beauty  pageant. 
This  involves,  of  course,  not 
only  the  main,  national  event 
but  all  the  state  and  regional 
contests  which  are  held  through¬ 
out  the  year  to  provide  entries 
for  it. 


On  the  positiv’e  side  of  the 
question,  other  photographers 
argue  that  the  better  image  the 
public  already  has  of  the  news 
photographer  today  has  not 
come  about  through  any  change 
in  the  degree  to  wrhich  camera¬ 
men  photograph  cheesecake. 
They  argue  that  press  photog¬ 
raphers  have  been  steadily 
raising  their  educational  stand¬ 
ards,  improv’ing  the  quality  of 
their  w’ork,  broadening  out  the 
scope  of  their  techniques  and 
putting  new’  tools  to  w’ork  in 
efficient  w’ays. 

The  image  of  the  photogra¬ 
pher  is  changing,  this  faction 
argues,  because  the  photogra¬ 
pher  himself  is  changing,  not 
because  he  is  aiming  his  camera 
at  something  else.  And,  as  long 
as  he  keeps  his  subject  matter 
within  the  bounds  of  good  taste, 
the  photographer  w’ill  not  suffer 
from  a  healthy  interest  in  the 
female  form. 


Criticism  w’as  mainly  directed 
at  the  headline,  “Where’s  there’s 
cheesecake  you’ll  find  photog¬ 
raphers,”  which  W’as  variously 
described  as  “unfair,”  “unjustly 
degrading,”  “inaccurate”  and 
“no  longer  ti’ue.”  The  corre¬ 
spondents  apparently  felt  that 
w’here  there’s  cheesecake  you’ll 
find  some  photographers  and  to 
suggest  more  than  that  is  to 
support  the  old  theory  of  the 
sex-obsessed  cameraman. 

We  w’onder  if  the  response 
w’ould  have  been  different  had 
the  picture  strip  depicted  an¬ 
other  event  and  the  headline  had 
read:  “Where  there  are  disasters 
you’ll  find  a  photographer,”  or 
“w’here  there  is  politics  you  w’ill 
find  a  photographer.”  We  do 
not  believe  anyone  would  seri¬ 
ously  have  argued  in  this  case 
that  E&P  W’as  giving  the  im¬ 
pression  that  photographers  in 
general  covered  nothing  but  dis¬ 
asters  or  politics  or  that  they 
personally  had  no  other  inter¬ 
ests. 

We  respect  the  feelings  of 
those  photographers  who  no 
longer  w’ish  to  be  associated 
with  cheesecake  pictures  and 
w’ho  therefore  are  depressed  by 
events  w’hich  they  feel  perpetu¬ 
ate  this  association. 

But  it  appears  to  us  that  a 
reader  has  to  go  through  a 
long  and  complex  channel  of 
thinking  to  believe  that  this 
headline  degrades  or  otherwise 
insults  press  photographers  in 
general  or  that  it  proves  pho¬ 
tographers  have  few’  interests 
outside  cheesecake. 


son  asked  Snead  to  step  outside 
the  court  room  where  ho  told 
the  photographer  he  would  be 
in  violation  of  Johnson’s  court 
order  if  he  used  the  pictures 
he  had  taken  or  took  any  more. 
Johnson  pointed  out  that  he  was 
only  lending  the  court  roi-nt  to 
Judge  Prager  and  that  it  was 
still  under  his  jurisdiction. 

After  this  incident  Pic.ger 
said  no  more  pictures  would  be 
taken  at  the  trial  becau.si-  the 
matter  of  photography  in  Shaw¬ 
nee  County  court  rooms  should 
be  clarified.  He  added  that  the 
incident  resulted  from  what  he 
described  as  an  honest  differ¬ 
ence  of  opinion. 

The  Daily  Capital  respected 
the  ban  but  .said  editorially: 

“It  is  hard  for  us  to  under¬ 
stand  Judge  Johnson’s  attitude. 
The  court  room  is  not,  in  our 
view’,  the  property  of  Judge 
Johnson.  It  belongs  to  the  tax¬ 
payers.  If  it  becomes  necessary 
for  another  judge  to  use  it,  w’hy 
is  not  the  judge  on  the  bench  in 
full  control  of  the  proceedings 
before  him?” 


Evansville  Papers 
Get  Pension  Plan 


COURTROOM  DRAMA 


Evansville,  Ind. 

The  Evansville  Printing  Corp. 
has  joined  the  Newspaper  Pen¬ 
sion  Plan  and  Trust,  setting  up 
a  pension  plan,  first  for  many 
employes  of  the  Evansville  Press 
and  the  Sunday  Courier  and 
Press. 

Chemical  Bank  New  York 
Trust  Co.  of  New  York  City  is 
trustee  of  the  pension  fund. 

Normal  retirement  benefits  go 
to  those  retiring  at  age  65  with 
25  or  more  years  of  continuous 
service.  Smaller  benefits  will  be 
paid  to  those  retiring  at  age 
60-64  with  15  years  or  more,  and 
to  those  retiring  at  age  65  with 
between  15  and  25  years  of 


In  recent  years,  the  associa- 


Aside  from  this  controversy 
over  whether  or  not  photogra¬ 
phers  should  be  associated  with 
beauty  contests,  w’e  feel  some 
comment  is  necessary  about  the 
E&P  picture  story  itself. 


An  unusual  tw’ist  to  the  long 
continuing  battle  of  photojour¬ 
nalism  against  Canon  35  oc¬ 
curred  recently  in  Topeka  w’hen 
a  district  court  judge  reversed 
the  decision  of  a  colleague  and 
banned  the  taking  of  pictures 
in  the  court  room  by  Topeka 
Capital- Journal  photographer 
William  Snead. 

The  incident  occurred  during 
a  murder  trial  after  Judge 
David  Prager,  who  w’as  presid¬ 
ing  at  the  trial,  gave  Snead  per¬ 
mission  to  take  pictures. 

The  court  room  is  usually 
used  by  Judge  Beryl  Johnson 
W’ho  had  loaned  it  to  Judge 
Prager  because  the  latter  w’as 
w’ithout  a  court  room  of  his 
ow’n.  The  Shaw’nee  County  Court 
House  has  only  three  court 
rooms  for  four  district  court 
judges. 

During  the  trial  Judge  John- 


The  Evansville  Printing  Corp. 
prints  the  Press,  the  Courier  and 
the  Sunday  Courier  and  Press. 


Enrollment  Grows 


Univ’ersity  Park,  Pa. 

Undergraduate  enrollment  in 
the  School  of  Journalism  at  the 
Pennsylvania  State  University 
is  the  highest  that  it  has  been 
since  the  “GI  Bill”  peak  enroll¬ 
ment  of  1951.  Enrollment  in  the 
school’s  graduate  program  is 
highest  in  its  seven-year  his¬ 
tory.  Prof.  H.  Eugene  Goodwin, 
director  of  the  school,  reported 
a  total  of  316  freshmen,  sopho¬ 
mores,  juniors  and  seniors  en¬ 
rolled  this  Fall,  an  increase  of 
54  over  the  Fall  semester  a 
year  ago.  The  peak  undergrad¬ 
uate  enrollment  in  the  school 
occurred  in  1951  when  there 
were  370  journalism  majors. 
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SON  NOW  HEADS  FIRM 


Cartoons 

Faith  in  Newspapers 

y^T  0  ^  ^  A  this  on©  (juot©s  th©  So^ 

Frank  Miller  s  Legacy 

J  sieht  easier  on  the  eyes.” 


“Xrwspapers  will  never  be  to  extend  his  newspaper  hold- 
surj-.issed  as  an  advertising  injfs. 


AP  Appoints 
Kimbell  to 
Research  Job 

Appointment  of  E.  Blanton 


this  one  quotes  the  Soviet  1  -j-  ■■ 

leader  as  saying:  ‘‘Stepping  out  ll  lOl) 

of  party  line  or  not,  she’s  a  dam 

sight  e^ier  on  ^e  eyes.”  Appointment  of  E.  Blanton 

A  *  1**^  Kv  Pniil  Kimbell  to  a  newly  created  posi- 

deta.l  m  the  drawings  by  Pa^  ^  researched 


me<iium,”  was  the  optimistic  “We  will  .stay  in  the  north  whose  cartwns  are  pub-  development  for  the  Associated 

be<iu.  st  made  to  his  son,  Frank  eastern  section  of  the  country,”  1?  ■,  Press  was  announced  Nov.  1  by 

Jr.,  l.y  Frank  Miller  Sr.,  presi-  he  said.  “But  we  hope  to  add  Frank  J.  Starzel,  AP  general 

dent  of  Kelly-Smith  Company,  other  dailies  to  those  we  already  and  Sun,  Bpshane  Jctc- 


newspaper  representatives,  who  own.” 


graph,  and  Adelaide  Adver- 


died  Oct.  26  of  a  heart  attack. 


It  was  in  November  1911  that 
the  elder  Mr.  Miller  began  his  ^ 
first  job  as  office  boy  for  Benja- 


One  shows  Khrushchev, 


The  appointment  was  coin¬ 


fat  and  contented,  drawn  to  the  '^th  the  retirement  of 


detail  of  the  warts  on  the  side 


Harold  Carlson,  chief  engineer 
of  AP’s  electronics  laboratory 


min  r  n  ZZZZZ  of  his  nose.  Seated  in  front  of  a  f  e.ec.ri^n.cs  .auuratory 

min  &  Kentnor,  a  newspaper  ’  .  nictured  years. 

Lazing  minutiae  is  the  .  “The  appointn^nt  reflects  the 
Lh  hrnr/kf  ITL  lt  pandemonium  of  an  American  increasing  imi^rtance  of  tech- 

fn  f  JfW  convention.  “K”.  shak-  no  ogic^  developments  m  the 

K  M  ^  ^  ing  with  a  belly-laugh,  is  mum-  of  communications 

a  builder,  died  a  few  years  ago.  ..  after  a  few  newspapers  and  broad- 

In  1908  the  big  man  who  was  the  ‘tasting  operations,”  Mr.  Starzel 

to  become  so  well  known  in  the  hat  is  elected  to  run  , 

newspaper  field  as  “Con”  Kelly  .Kpir  foreiim  noliev  ”  Kimbell  will  be  assisted 

had  come  down  from  the  Fall  other  work<!  winnine-  the  '^y  C.  H.  McDonald  as  chief  of 
River  New^  where  he  had  sold  American’r  praise  were  by  maintenance  and  by  C.  W.  Hub¬ 
advertising  to  work  first  for  «steve”  of  the  Sydney  Morning  ^®y  chief  electronics  engineer 
Hand-Knox,  another  newspaper  herald  •  Alex  McCrae  Sydney  30-year-old  AP 

representative,  and  then  to  start  Telegraph;  Ted  Scorfield,  Electronics  Laboratory.  E.  L. 

his  own  firm,  the  C.  F.  Kelly  gj^  Black,  “Unk”  White,  “Joe”,  Wood  is  administrative  assist- 


Mr.  Kimbell  will  be  assisted 


Other  works  winning  the  ^y  p’  McDonald  as  chief  of 
American’s  praise  were  by  maintenance  and  by  C.  W.  Hub- 


his  own  firm,  the  C.  F.  Kelly 
Company.  Later  William  H. 
Smith,  who  retired  in  1919, 


Wood  is  administrative  assist- 


Cousins,  McGregor,  “Pep”, 
“Endian”  and  Les  Such  of  the  M 


Smith,  who  retired  in  1919,  “Endian”  and  Les  Such  of  the  Mr.  Kimbell,  45,  is  a  veteran 

joined  him  as  a  partner.  Kelly-  Sydney  Bulletin.  28  years  with  AP.  He  played 

Smith  was  incorporated  in  1912.  Probably  like  the  parents  of  ^  major  role  in  establishment  of 
Mr.  Kelly  used  to  drop  in  to  many  of  these  artists,  Pierotti’s  nationwide  Teletypesetter  oper- 
Frank  W.  Miller,  Sr.  Benjamin  Kentner’s  office  to  talk  father,  now  83,  although  an  ations  in  1951  and  1952  and  the 

The  elder  Miller  had  spent  ^  artist ’himself,  was  really  con-  start  in  1959  of  the  AP  High 

Mondav  and  Tiiesdav  Oct  ‘M  salesman  caught  Frank  cerned  when  his  son  John  quit  Speed  Teletypesetter  Stock 

and  S^arthe  officL^ftL  fiL  ^ a  good  paying  job  to  take  one  Market  Service, 

he  bought  in  1938  from  the  late  books  showed  the  years  as  copy  lx)y  on  the  New  York  Mr.  Kimbell  was  born  and  edu- 

Corneliii<5  Kellv  He  KaH  Karl  Kis  PTOss  on  commissions  was  $3,000.  Telegram  at  $12  a  week.  cated  in  Memphis,  and  filled 

Lt  hrartLiaL  nLe  yeLL  'IL  assignments  in  various 

hilt  novof  haH  yciavoH  Kia  from  high  school  studicd  newspaper  artist,”  Pierotti  re-  bureaus  before  he  was  made 


Prank  W.  Miller,  Sr. 
The  elder  Miller  had 


he  bought  in  1938  from  the  late  showed  the  years  as  copy  l)oy  on  the  New  York 

Cornelius  Kellv  He  had  had  his  commissions  was  $3,000.  Telegram  at  $12  a  week, 

^orneiius  Keny  tie  had  had  nis  ^  j  always  wanted  to  be  a 

first  heart  attack  nine  years  ago  u-  u  i.  i  *  j-  j  aiwdys  wdiiteu  w  a 

but  never  had  relaxed  his  vigor-  studied  newspaper  artist.  Pierotti  re- 


“I  always  wanted  to  be  a 
newspaper  artist,”  Pierotti  re- 


ous  attention  to  business  He  night  school  and  finally  called.  He  stayed  with  the  Tele-  traffic  supervisor  in  New  York 
was  68  and  on  November  9  he  his  degree  in  adver-  pram  until  1933,  when  he  went  during  World  War  II.  After 

would  have  worked  50  years  of  ^*®**^^  business  administra-  to  the  Washington  Post  as  a  the  war  he  was  traffic  bureau 
selling  newspaper  advertising.  University,  sports  cartoonist.  After  a  year  chief  in  Paris,  France,  where 

A  Brooklyn  farm  boy  he  once  When  Mr.  Kelly  died  in  1938,  nnd  a  half  he  returned  to  New  he  supervised  establishment  and 

sold  the  old  Eagle  on  street  ^he  special  representative  firm  York  to  create  gag  cartoons  expansion  of  AP’s  European 

corners.  grossing  $300,000  a  year,  and  to  do  animation  for  mo-  communications  network.  Later 

Frank  Jr.,  39,  has  succeeded  ^^26  Mr.  Kelly  had  gone  back  tion  pictui^.  At  United  Fea-  he  filled  assignments  in  the  New 
his  father  as’  pr^ident  of  Kellv-  home  town  and  had  bought  tures  Syndicate  he  helped  Ernie  York  electronics  laboratory,  as 

Smith,  and  also  as  president  and  ^he  Fall  River  News.  Then  he  Bushmiller  draw  his  strip  traffic  bureau  chief  in  Philadel- 

chairman  of  the  K.  and  M.  Pub-  bought  the  Globe  and  finally  the  Nancy  and  at  King  Feature  phia,  and  in  the  personnel 


lishing  Company,  publishers  of  Herald,  making  Fall  River  a 
the  Fall  River  (Mass.)  Herald  o^^^newspaper  town. 


“Nancy”  and  at  King  Features  phia,  and  in  the  personnel 

Syndicate  he  had  his  own  strip  department. 

called  “Hippo  &  Hookie.”  He  ramP 


News  and  the  Schenectady  Subsequently  the  K  &  M  Pub- 
(N.  Y.)  f/niow  Star  and  owners  lishing  Company  was  formed.  i^utcraciver  u  anu  sgj.yjce  jje  joined  AP  in  1922 

of  radio  station  WSAR.  Walter  Mr.  Miller  bought  the  Schenec-  ,  .  ^  ^  telegrapher,  with  a  back- 

Crocco  was  named  vicepresident  tady  paper  in  1958.  Owners  of  money  Rave  out.  c  ure  of  engineering  work  on 

of  the  representative  firm  and  K  &  M  today  are  Mr.  Miller’s  ^  then-new  Teletype,  and  in 


e-newspaper  town.  .  •  T “  noo^ie.  ne  Carlson’s  retirement  came 

Subsequently  the  K  &  M  Pub-  ^  after  39  years  with  the  news 

_ _  toon  called  Nutcracker  U  and  _ _ : _ tt„  •  ; _ i  ad  moo 


of  radio  station  WSAR.  Walter  Mr.  Miller  bought  the  Schenec- 


James  O’Donnell,  vicepresident  estate,  his  son,  and  the  six 
and  general  manager,  was  made  daughters  of  “Con”  Kelly. 


tributed  his  “Pier-oddities”  and 
some  daily  puzzle  cartoons  he 


1925  traveled  the  country  super¬ 
vising  installation  of  teleprinters 


aiiu  general  manager,  was  maue  avc,.  drew  Inntr  ncm  aw  Qtill  nnwar-  ‘“acaj 

a  member  of  the  board  of  direc-  Mr.  Miller  Jr.  was  born  in  Japanese  newspapera  ^  replace  AP’s  Morse  opera 


tors.  Both  have  been  with  K-S  Brooklyn  Feb.  2,  1922.  He  was 
since  1928.  attending  Duke  University  when  a  i 

Kelly-Smith  Co.  represents  24  World  War  II  broke  out  and  he  “  H.i*ri  Acis 
newspapers,  has  a  staff  of  125  joined  the  Navy.  After  the  war 
and  offices  in  New  York,  Miami,  he  finished  his  higher  education  The  Detroit  1 


The  Detroit  News  on  Wednes 


Atlanta,  Philadelphia,  Boston,  at  night,  getting  his  degree  from  day,  Oct.  25,  published  two  hi-  Mr.  Carlson,  a  native  of  Valley 
Syracuse,  Detroit,  Chicago,  Los  Columbia  University.  He  started  fi  color  advertising  preprints  in  City,  N.  D.,  served  as  a  pilot  in 


■  tions.  Twenty-five  years  later  he 
went  around  the  world  setting 
up  a  system  of  radio  communica- 
Detroit  fioms.  He  has  headed  the  labora- 
Wednes-  since  1946. 

two  hi-  Mr.  Carlson,  a  native  of  Valley 


Angeles  and  San  Francisco. 


with  K-S  as  a  salesman  in  1943.  one  day.  One  was  for  New  Fab  the  Army  Corps  in  World  War 


With  the  optimism  inherited  He  has  devoted  most  of  his  time  detergent  and  the  other  ad-  1.  He  plans  to  retire  to  his  farm 

from  his  father,  Mr.  Miller  Jr.  since  1948  to  management  of  vertis^  Chef  -  Boy  -  Ar  -  Dee  located  near  Carpenter,  Wyo- 

said  this  week  that  he  planned  the  representative  firm.  products.  ming. 
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Judge  Studies 
Plea  to  Move 
Comics  Plant 

Buffalo,  N.  Y. 

Federal  Judge  John  O.  Hen¬ 
derson  reserved  decision  on 
whether  to  permit  Greater 
Buffalo  Press  Inc.  to  open  its 
new  $900,000  color  comic  print¬ 
ing  plant  in  Sylacauga,  Ala. 

He  gave  attorneys  for  the 
Justice  Department’s  Anti-Trust 
Division  and  Greater  Buffalo 
13  days  in  which  to  exchange 
briefs.  He  continued  a  restrain¬ 
ing  order  barring  the  opening 
pending  his  decision  on  a 
Government  request  to  issue  an 
injunction. 

The  Government  and  Greater 
Buffalo  submitted  the  injunction 
question  to  Judge  Henderson 
after  two  days  of  testimony. 
The  Government  is  seeking  the 
injunction  pending  trial  of  its 
anti-trust  suit  against  Greater 
Buffalo  and  five  other  com¬ 
panies.  They  are  accused  of 
monopolizing  the  printing  and 
distributing  of  color  comic  sup¬ 
plements  for  newspapers. 

Compromise  Rejected 

The  Government  originally 
asked  the  court  to  enjoin  the 
opening  of  the  plant  if  it  used 
any  machinery,  material  or 
labor  transferred  from  Greater 
Buffalo’s  subsidiary  in  Wilkes- 
Barre,  Pa.,  International  Color 
Printing  Co.,  which  Greater 
Buffalo  bought  in  1955.  It  con¬ 
tends  a  press,  plus  the  men  and 
materials  to  set  up  the  Syla¬ 
cauga  plant  all  came  from  In¬ 
ternational. 

But  then  the  Justice  Depart¬ 
ment  offered  a  compromise.  It 
would  allow  Greater  Buffalo  to 
shift  3,344,000  four-page  runs 
now  printed  for  six  South¬ 
eastern  newspapers  at  its  Dun¬ 
kirk  plant  to  Sylacauga. 


Greater  Buffalo  wouldn’t 
agree  and  introduced  testimony 
that  it  needed  at  least  7,000,000 
to  8,000,0000  runs  to  operate  at 
a  profit.  It  w’anted  to  get  the 
balance  from  runs  printed  in 
Wilkes-Barre  for  King  Features 
S>’ndicate. 

Judge  Henderson  in  his  de¬ 
cision  can  bar  the  opening  of 
the  Sylacauga  plant  at  all,  per¬ 
mit  it  to  open  with  all  the  work 
Greater  Buffalo  wants  to  .send 
there  or  order  an  in-between 
arrangement  with  a  limited 
amount  of  work. 

N«*ce»«ary  for  Profit 

William  J.  Hammond,  treas¬ 
urer  of  Greater  Buffalo,  set  the 
8,000,000  four-page  run  as  the 
necessary  profit  figure  for  Syla¬ 
cauga.  He  was  a  principal  wit¬ 
ness  presented  by  James  O. 
Moore,  attorney  for  Greater 
Buffalo. 

But  Raymond  M.  Carlson  of 
the  Justice  Department  chal¬ 
lenged  the  computation,  noting 
that  Greater  Buffalo  operated 
a  $2,000,000  plant  in  Lufkin, 
Texas,  at  a  profit  with  8,000,000 
runs. 

'The  Government  contends 
that  one  effect  of  shifting  too 
much  work  to  Sylacauga  would 
be  to  drive  out  of  business 
Greater  Buffalo’s  last  com¬ 
petitor  in  the  East.  Southern 
Color  Printing  Co.  now  prints 
1,600,000  four-page  runs  a  week 
at  Newport  News,  Va.  for  25 
Southeastern  papers. 

Hopes  to  Cut  Costs 

Greater  Buffalo  argues  that 
its  only  purpose  in  setting  up 
the  Southern  operation  is  to 
cut  transportation  costs  for 
comics  going  to  Southern  news¬ 
papers  and  which  are  now 
printed  in  Wilkes-Barre  and 
Dunkirk. 

Joseph  J.  Gorman,  president 
of  International  Color  Printing 
Co.,  testified  that  the  company 
was  in  the  red  until  Greater 
Buffalo  purchased  it.  Its  finan¬ 
cial  status  changed,  he  said, 
from  a  $100,000  loss  to  $800,000 
profit.  International  had  hoped 
to  set  up  a  plant  in  the  South 
but  didn’t  have  the  money,  Mr. 
Gorman  said. 

Work  done  for  King  Features 
Syndicate,  before  the  sale  of 
International  to  Greater  Buffalo, 
never  resulted  in  more  than  a 
IVf  profit,  Mr.  Gorman  said. 

• 

Alumnus  of  the  Year 

Boston 

John  R.  Herbert,  editor  of  the 
Quincy  (Mass.)  Patriot  Ledger, 
will  be  honored  as  “Alumnus 
of  the  Year’’  by  Boston  Uni¬ 
versity’s  College  of  Business 
Administration  Nov.  16.  He  re¬ 
ceived  the  B.Sc.  in  Journalism 
in  1931. 


Alton  F.  Baker,  67, 
Oregon  Publisher 

Eugene,  Ore. 

Alton  F.  Baker,  chairman  of 
the  board  of  the  Guard  Publish¬ 
ing  Co.  and  former  publisher  of 
the  Eugene  Register-Guard, 
died  Oct.  27  of  a  heart  attack  in 
his  hotel  room  at  Yakima,  Wash. 
He  was  67  years  old. 

He  was  visiting  there  at  a 
Boy  Scouts  of  America  meeting. 
Mr.  Baker  was  a  national  officer 
in  the  Boy  Scout  movement. 

Son  of  the  late  Elbert  H. 
Baker,  publisher  of  the  Cleve¬ 
land  (Ohio)  Plain  Dealer,  Mr. 
Baker  came  to  Eugene  in  1927 
as  publisher  of  the  Eugene 
Guard.  He  purchased  the  Eugene 
Morning  Register  in  1931  and 
merged  the  two  as  the  Eugene 
Register-Guard. 

He  turned  over  the  job  of 
publisher  last  March  to  his 
elde.st  son,  Alton  F.  Baker,  who 
is  editor  and  publisher  of  the 
newspaper. 

He  also  held  a  minority  inter¬ 
est  in  the  Tacoma  (Wash.) 
News-Tribune. 

Harold  Utley  Dies 
On  Commuting  Trip 

Lansing,  Mich. 

Harold  M.  Utley,  54,  publisher 
of  the  State  Journal  since  Oct.  1 
and  a  Michigan  newspaperman 
for  33  years,  died  Oct.  30  of  a 
heart  attack. 

Mr.  Utley  was  stricken  while 
returning  to  his  home  in  Flint, 
Mich.  He  died  a  short  time  later 
at  a  Flint  hospital.  He  had  been 
commuting  between  the  two 
Michigan  cities  pending  comple¬ 
tion  of  a  new  apartment  here. 

Prior  to  becoming  publisher 
of  the  Journal  in  the  Federated 
Publications  group,  Mr.  Utley 
w'as  vicepresident  and  general 
manager  of  Booth  Newspapers. 
Before  being  appointed  to  that 
post  in  1959,  he  had  served  for 
31  years  as  a  staff  member  and 
executive  of  the  Flint  Journal. 
He  began  there  in  1928  as  a 
display  advertising  salesman. 

• 

J.  C.  Leone  Elected 
Association  President 

Riverside,  Calif. 

Julian  C.  Leone,  San  Rafael 
Independent-Journal,  was  elected 
president  at  the  California  Cir¬ 
culation  Managers  Association 
sessions  here.  He  succeeds  Paul 
Balosso,  San  Bernardino  Stin- 
Telegraph. 

W.  J.  Morrissey,  Long  Beach 
Independent,  Press-Telegram 
and  James  H.  Mackie  were 
elected  vicepresidents  with  Don¬ 
ald  Lewis,  Pomona  Progress- 
Bulletin,  secretary-treasurer. 
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Frederick  A.  Korsmeyei;,  84, 
former  chief  editorial  wnter. 
Wall  Street  Journal;  Oct.  29. 
Until  his  retirement  in  195; >  his 
name  appeared  over  the  column 
“Review  and  Outlook’’  every 
Monday  on  the  paper’s  front 
page.  Mr.  Korsmeyer  joine<l  the 
Journal  in  1905  and  was  named 
chief  editorial  writer  in  1929. 

«  *  * 

UsTACE  T.  Dumetz,  66,  .staff 
photographer.  Charleston  (W. 
Va.)  Gazette  since  1935;  Oct.  20. 

«  «  * 

Melville  E.  Webb,  85,  Boston 
(Mass.)  Globe  sports  writer  for 
more  than  a  half  century;  Oct. 
23.  He  joined  the  Globe  in  1894 
and  retired  in  1953. 

*  *  * 

Mrs.  Robert  Cruzen,  30,  co¬ 
publisher,  weekly  Florence 
(Colo.)  Citizen;  Oct.  16. 

*  *  * 

Howard  V.  Millard,  70, 
former  sports  editor,  Decatur 
(Ill.)  Review  and  later  the 
Decatur  Herald;  Oct.  23.  He 
retired  in  1958.  Mr.  Millard  was 
past  president  of  the  Illinois 
Associated  Press  Sports  Editors 
Association. 

*  «  * 

Mrs.  Jean  Boalt  Chambers, 
61,  horse  breeder,  writer  and 
former  reporter  on  the  New 
York  Herald  in  the  1920’s.  She 
covered  the  Hall-Mills  murder 
case. 

*  *  * 

Roy  a.  Brady,  64,  editor, 
Lindsborg  (Kans.)  News-Record 
for  the  past  seven  years, 
recently.  He  had  worked  on  New 
York  and  Chicago  newspapers 
before  moving  to  Lindsborg. 

*  *  * 

J.  Harold  Curtis,  64,  former 
co-publisher  of  St.  James 
(Minn.)  Plaindealer  and  Waton¬ 
wan  County  Courier;  Oct.  17. 

*  *  * 

Ray  V.  Whitman,  43,  former 
managing  editor  of  the  Ei'ans- 
ton  (Ill.)  Review  and  one-time 
North  Shore  reporter-photogra¬ 
pher  for  the  Chicago  (Ill.)  Sun; 
Oct.  24. 

*  «  4> 

Martin  A.  Ryan,  58,  former 
assistant  circulation  manager, 
Springfield  (Mass.)  News¬ 
papers;  Oct.  26. 

•  *  * 

Jack  Hambleton,  60,  for¬ 
merly  a  reporter  on  the  Toronto 
(Ont.)  Daily  Star  and  Toronto 
Globe  and  Mail,  and  in  recent 
years  an  outdoors  news  writer 
and  author  of  11  outdoors  books 
for  boys;  Oct.  25.  He  started  his 
newspaper  career  almost  40 
years  ago. 
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Political  Paper  Won’t 
Pay  License  Fee 

Fontana,  Calif. 

Th  Socialist  Labor  Party  here 
is  relusinpr  to  pay  a  license  fee 
in  connection  with  the  sale  of 
its  newspaper,  the  Weekly 
Peoplt .  City  Attorney  William 
Floin'  has  been  instructed  to 
study  the  question  of  constitu¬ 
tionality  raised  by  party  mem¬ 
bers. 

A  city  ordinance  requires  the 
payment  of  $25  annually  by  dis¬ 
tributors  of  newspapers  who  use 
various  forms  of  racks.  The 
Weekly  People  is  offered  for 
sale  m  an  “honor”  box  which 
contains  a  coin  slot.  Spokesmen 
for  the  newspaper  said  the  rack 
takes  in  about  $1  per  week  and 
if  a  $25  annual  fee  were  paid 
there  would  be  no  profit. 

City  council  men  contended 
that  all  businesses  are  required 
to  pay  the  license  fee  and  it  was 
no  business  of  the  city  whether 
the  iiaper  earned  a  profit.  The 
Socialist  Labor  Party  argued 
that  its  newspaper,  being  a  polit¬ 
ical  organ,  is  license-free  under 
the  First  Amendment  of  the 
Constitution. 

• 

Strung  Will  Retire 
From  N.Y.  Times 

The  retirement  of  Cortland 
J.  Strang,  mechanical  superin¬ 
tendent  of  the  Neu'  York  Timeft 
from  1940  to  1960  and  since 
1960  special  assistant  to  the 
vicepresident,  was  announced  by 
Arthur  Hays  Sulzberger,  chair¬ 
man  of  the  board.  He  will  leave 
the  Times  at  the  end  of  the 
year. 

Mr.  Strang  went  to  the  Times 
in  1925  with  a  sound  engineer¬ 
ing  background  culled  from  four 
years  at  the  United  States 
Naval  Academy  and  an  equal 
numl)er  of  years  at  sea  aboard 
battleships  and  destroyers.  Dur¬ 
ing  World  War  II,  Mr.  Strang 
re-entered  the  Navy,  retiring 
with  the  rank  of  commander, 
the  title  he  is  known  by  at  the 
Times. 


Oakland  Tribune 
Trio  in  Promotions 

Oakland,  Calif. 

The  appointment  of  J.  O. 
Wright  as  business  manager 
topped  a  series  of  promotions 
announced  by  the  Oakland 
Tribune  on  Nov.  1. 

Roy  Boody  was  named  to 
succeed  Mr.  Wright  as  adver¬ 
tising  director.  He  has  l)een 
serving  as  general  advertising 
manager. 

Wayne  Mooney  advanced  from 
assistant  national  advertising 
manager  to  general  advertising 
manager. 


Stories  Change 
Hospital  Law 

Cleveland 

A  reporter  for  the  Plain 
Dealer,  Marc  D.  Gleisser,  and 
his  newspaper  are  responsible 
for  a  new  Ohio  law  which  is 
designed  to  prevent  “spite  com¬ 
mitments”  to  state  mental  insti¬ 
tutions. 

In  August,  1960,  Mr.  Gleisser 
l)egan  writing  a  series  of  sto¬ 
ries,  revealing  injustices  under 
the  old  law.  The  stories  told 
how  many  persons  had  l)een 
“framed”  into  a  mental  hos¬ 
pital,  sometimes  over  a  neigh- 
lx)rhood  squabble. 

Many  readers  wrote  letters 
to  Editor  Wright  Bryan.  State 
legislators  became  interested. 
So  did  judges.  Reporter  Gleisser 
was  invited  to  meetings.  Civic 
groups  joined  in  the  protest. 
The  Cleveland  Academy  of 
Medicine  set  up  a  committee  to 
investigate  the  conditions  de¬ 
picted  in  the  stories. 

Dramatically,  the  new  law 
was  passed  on  the  last  day  of 
the  legislative  session  in  Colum¬ 
bus.  Courts  now  will  have  the 
lK)wer  to  investigate  complaints 
liefore  action  is  taken.  Other 
safeguards  are  provided  for 
those  believed  to  have  mental 
problems. 

Mr.  Gleisser  is  courts  and 
county  government  reporter  for 
the  Plain  Dealer.  Some  time 
ago,  he  passed  the  Ohio  bar  ex¬ 
amination  and  became  an  at¬ 
torney.  He  attended  law  school 
at  night  in  Cleveland  while 
doing  his  assignments  in  the 
dajdime. 

• 

Whitney  Edits  Paper 
From  Hospital  Bed 

John  Hay  Whitney,  editor- 
in-chief  and  publisher  of  the 
.Vcm;  York  Herald  Tribune,  who 
went  to  the  hospital  Oct.  20 
with  infiuenza  and  a  slight 
cardiac  condition,  has  been 
carrying  out  his  newspaper 
duties  from  a  bed. 

From  New  York  Hospital,  he 
has  kept  the  wires  hot  with 
ideas  and  comments,  according 
to  John  Benson,  editor. 

One  of  his  ideas,  worked  out 
with  Mr.  Benson,  was  a  front 
page  “guide  to  the  news” 
column  that  started  this  week. 

Introducing  the  feature,  Mr. 
Whitney  stated: 

“The  review  is  one  more  of 
the  ways  in  which  we  have 
tried — and  will  continue  to  try 
— to  clarify  at  least  what  can 
be  clarified,  to  respond  to  the 
need  to  know  and  to  brighten 
so  far  as  possible  the  news- 
paper-reading  minutes  of  busy 
people.” 


First  Price  Increase 
In  Papers*  History 

COLl'.MBIA,  S.  C. 

For  the  first  time  since  they 
were  founded,  Columbia’s  two 
daily  newspapers  increased 
prices  Oct.  29  for  weekday  issues 
purchased  from  newsstands, 
street  sellers  and  vending  racks, 
but  held  weekday  home  delivery 
charges  at  the  previous  level. 

Both  the  70-year-old  morning 
newspaper,  the  State,  and  its 
64-year-old  companion  afternoon 
daily,  the  Columbian  Record, 
held  the  five-cents-a-copy  price 
line  throughout  their  history 
until  the  present  increase  to  10 
cents.  Price  of  the  combined 
Sunday  edition  is  20  cents. 

Home  delivery  for  six  week¬ 
days  remains  at  30  cents  for 
either  paper.  The  six-days-plus- 
Sunday  home  delivery  cost  went 
from  45  to  50  cents  concurrently 
with  the  single  copy  increase. 


All-Day  Schetlule 

Sarasota,  Fla. 

The  Sarasota  News,  which 
has  been  published  evenings 
with  a  Saturday  weekend  edi¬ 
tion,  will  Ijecome  an  all-day 
paper  Nov.  6  with  press  runs 
at  4:30  a.m.,  12:30  p.m.  and 
2  p.m.  Publisher  Kent  S.  Mc¬ 
Kinley  said  full  stock  reports 
will  l)e  published  and  he  antici¬ 
pates  a  morning  sale  of  3,000, 
on  top  of  the  evening  circula¬ 
tion,  as  of  March  ABC,  of 
12,500, 

• 

S-F-W  Manager 

Chicago 

Hugo  E.  Magnuson,  who  has 
been  Chicago  sales  manager  of 
Sawyer-Ferguson-Walker  Co., 
has  been  appointed  Chicago 
manager,  succeeding  the  late 
J.  H.  Sawyer  Jr.  Mr.  Magnuson 
has  lieen  with  the  firm  for  14 
years  and  is  a  vicepresident. 


ANNOUNCEMENTS 

Newspaper  Brokers 

NEWSPAPER  SALES-PURCHASES 
All  negotiations  in  strict  confidence.  ; 
No  public  listinirs 

DIXIE  NEWSPAPERS 
P.O.  Box  579,  Gadsden,  Alabama 

★★  35  years’  on  the  Pacific  Coast  ★★ 
ARTHUR  W.  STYPES 
625  Market  St..  San  Francisco.  Calif. 

SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service.  Box  .S132.  Greensboro.  N.  C. 

IT’S  NOT  the  down  payment  that 
buys  the  newspajier — it’s  the  iierson- 
alit)  and  ability  of  the  buyer.  This 
is  why  we  insist  on  |>ersonal  contact 
sellinK. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  192  Mt.  Pleasant.  Michiiran 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder.  2234  East  Romneya 
Drive.  Anaheim.  California.  Phone: 
KEystone  3-1361.  <lay  or  night  I 

DEAN  SELLERS  sells  Arizona  and 
Southwest  newspapers.  625  E.  Main. 
Mesa.  Ariz..  c/o  Cummins  Trust  Co. 

MAY  BROTHERS.  Binghamton.  N.  Y. 

Established  1914.  Newspai>ers 
BOUGHT  and  SOLD  without  publicity. 

CONFIDENTIAL  INFORMATION 
Daily  Newspniier  Properties 
W.  H.  Glover  Co.  Ventura.  Calif. 

MR.  SOUTHERN  DAILY  PUBLISHER: 
If  you  would  consider  sale  under  fav¬ 
orable  contlitions.  we  would  be  glad  to 
meet  with  you  without  obligation. 
NEWSPAPER  SERVICE  CO..  INC.. 
403  S.  Bonita  Dr..  Panama  City.  Fla. 

EXPERIENCE  COUNTS  We  negotiate 
newspa|>er  pro|)erty  sales  in  California, 
fair  to  lioth  buyer  and  seller.  Try  us. 
GABBERT  &  HANCOCK.  3709-B 
Arlington  Ave..  Riverside.  California. 


CHECK  THAT  LETTER  ONCE 
MORE  TO  BE  SURE  YOU  HAVE 
ADDRESSED  IT  TO  THE  COR¬ 
RECT  BOX  NUMBER  !  !  ! 


ANNOUNCJIMENTS 

Newspapers  For  Sale 

WESTERN  WEEKUES  AND  DAIUES 
everywhere.  JACK  L.  STOLL  &  ASSO- 
CIA'TEo.  Suite  600-607.  6381  Holly- 
\voo<l  Blvd..  Los  Angeles  27.  California. 

PACIFIC  COAST  metropolitan  subur¬ 
ban  weekly.  8.500  sworn  paid  circu¬ 
lation  i>lus  pick-up  shopper.  1960  gross 
was  FJIO.COO.  Priced  low  for  quick 
sale.  Will  require  large  down  payment. 
Harris  EUlsworth.  Licensed  Broker.  Box 
509.  Roseburg.  Oregon. 

BUSINESS  GROWING.  Will  sell  Mas¬ 
sachusetts  weekly  newspaper  to  experi¬ 
enced  editor  and  keep  printing  busi¬ 
ness.  Town  of  6.000.  Print  newspaper 
fur  buyer  at  reasonable  rate.  Newspa- 
l>er  income  alone.  $24,000.  Ideal  man 
and  wife.  Great  iiotential.  $5,000  down. 
Balance  on  terms  to  suit.  'Total  price 
$18,500.  Box  631,  Eilitor  &  Publisher. 

CALIFORNIA  SUBURBAN 
WEIEKLY.  fine  plant,  three  machines, 
rotary  press,  unusually  loyal  commu¬ 
nity,  climate  is  tops,  grossed  $251,000 
last  fiscal  year.  Price  $200,000.  29^ 
down,  good  terms.  Send  financial  ref¬ 
erences  to  Joseph  A.  Snyder,  News- 
pa|)er  Broker.  2234  E.  Romneya  Dr.. 
Anaheim,  Calif. 

HIGH  CALIBRE  WEEKLIES 

•  Florida:  unopiiosed  in  entire  county: 
a  prize-winner  all  the  way.  About 
$25,000  down  handies. 

•  Northeast  USA:  strong  old  ABC 
weekly,  $90,000  gross.  $78,000  cash. 

•  Washington  State:  gross  crowding 
$80,000.  Fine  plant  and  town.  About 
$20,000  down. 

•  Please  write  fully. 

DIAL 

418  So.  Burdick,  Kalamazoo  8,  Mich. 

IF  YOU  HAVE  $50,000  for  down 
l>ayment.  this  could  be  the  opportunity 
of  a  lifetime:  To  <iualify  for  a  Small 
Business  Atiministration  loan,  we  must 
dis|M>se  of  our  newspaper  —  one  of 
America’s  finest,  most  widely-known 
weeklies.  Chart  Area  2,  4.400  ABC. 
annual  advertising-circulation  income 
$90,000  plus.  Sale  incluiles  microfilm 
files,  olfice  equipment  and  5-year  con¬ 
tract  for  printing  the  newspaiier.  Box 
629,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


Newspapers  For  Sale 


UNLIKE  THE  TROPIC  OF  CANCER.  I  w 

my  printed  output  is  in  excellent  i  I 
repute:  So  I  do  not  have  to  sell  and  I— 

leave  town,  but  I  WANT  to  do  so —  1  ^  i  oi 

and  travel.  My  49-year-old  newspapers,  tjOmplPtP  rlants 

publishe<l  semi-weekly  in  Southern  — - - - k.— 

California,  Krossed  over  half  a  million  (xyMPLETE  SMALL  DAILY  PLANT.  | 
in  196(1;  will  do  tetter  this  year  l«-  g  Uno  ^o.  :W456.  TTS  No.  3075: 

cause  of  astronomical  growth  of  sur-  ,  14  ^o.  22928R  with  TTS: 

rounding  territory  Interestol?  (rtt  1  ^o.  32  Lino  No.  58183  hydro  nuadder ;  i 
TOnfiilential  information  from  No.  0876.  tts  ,«rforator:  HI)  Duplex  ;53*  i 

May  Brothers,  Binghamton,  N.  \.  |  roller,  No.  5.35;  page  Plane-O- 

— " — ■ — Plate  Rotary  Shaver,  No.  579;  decker 
Neicspapers  Wanted  I  t-'te  16  page  1-1  Duplex  tubular;  Cole 

_ _ _ _ I  folder  ext.  mags.,  mats,  saw, 

,  .  i  scorchers,  routers,  foun.  tyiie,  all  aux. 

WE  HAVE  $-00,000  as  down  payment  1  equip.  Every  piece,  excel,  condition, 
for  immediate  purchase  of  your  county  j  used  daily.  Sell  all,  or  piece.  What  are 
^at  daily  newspaper.  Write:  Box  -d.  '  your  nei^s?  Ad  to  appear  twice  only. 
Editor  &  Publisher.  Going  offset.  Write  Times-Record, 

■  '  Silencer,  W.  Va. 

DAILY  5M  to  50M  circulation  wnnte<l  1  ^  ^  _  __  __  __  ^ 

by  well-financed  and  exfiericnce*!  news-  j  ..  -  it 

paiier  executive.  Write  Box  556,  Editor  |  l.omposinfi  Koont 

- - - - - - -  G-4  INTERTYPE  3f23645,  4  MAGS., 

Southern  Properties  Wanted  I  <iuadder,  4  additional  mags.,  13  fonts 

Bought  —Sold — Appraised  6  to  36  pt.,  42  pt.  figs:  Miehle  V-.50 

L.  PARKER  LIKELY  improve<l :  .32x44  Babcock  Optimus 

112  Ist  Ave.  No.  Phone  .5-3220  flatlieil  newspaiier  press;  Rouse  miterer  ; 

St.  Petersburg,  Florida  Hammond  full  page  scorcher.  Ensign 

_  _  _  _  _  _  ,  ^  _  ■  ■  -  -  -  -  Publishing  Co.,  Corona  del  Mar,  Cali- 

Itusiness  Opportunities  |  _  _ 


Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Netcspapers  Wanted 

WE  HAVE  $200,000  as  down  payment 


Composinfi  Rttom 


Fress  Room 

GOSS 

6  Low  Construction  Units 
Reversible  Color  Unit 
2  Folders  22^^"  cut-off 
A.C.  Motor  Drives 
Auto  Plate  Machine 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  1 7,  N.Y. 


G-4  INTERTYPE  3f23645  .  4  MAGS..  | - 

Iluadder.  4  additional  mags..  1.3  fonts  |  yoSS  SINGLE  WIDTH,  cut  off  2.3-9/ 16. 


Wanted  to  Ruy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y,  17  OXford  T-4590 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACTIINES 
TELETYPESETTER  EQUIPMENT 
Lucllows—  Elrtxls-  Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 


6  to  36  pt.,  42  pt.  figs;  Miehle  y-.50  i:  12  pages  straight.  24  pages  MACHINERY  CORP. 

improvexl;  .32x44  Babcock  Optimus  I  collect.  Full  stereotyiie  equipment,  /n-  1  i  1  j  -  c  --1  . 

flatlieil  newspaiier  press;  Rouse  miterer  ;  sj^l  17.OOO.  In  goo«l  condition.  Im- 

Hammond  full  imge  scorcher.  Ensign  Jerliate  delivery.  Verdun  Printing  &  ”2“  ‘^HArrii^n 

Publishing  Co.,  Corona  del  Mar,  Cali-  Publishing,  Inc.,  Verdun,  Queliec.  1  HArrison  1-.5365 

fornia. 


- - -  MUST  MOVE:  B-2  INTERTYPS  with 

ALL  OR  HALF-INTERE.ST  in  maga  TTS  Operating  Unit,  Perforator.  2 

_i*  VT_xJ _ 1  rs _  _ I  Q  'T^rx 


If  ’anted  to  Exchanfte 


zine  of  National  Coverage,  available  i  fonts  8  pt.  Top  shai>e.  First  $5M  jrets 
at  once.  Pro8|>ective  Buyer  should  be  j  Coushatta  (I»uisiana)  Citizen, 

able  to  sell  advertisin^r  my  mail.  Box  1  Phone  WE  2-4201. 

641,  Editor  &  Publisher.  - 

_  1-^MODBL  21  LINOTYPE.  serial 


Jnit,  Perforator,  2  NEWSPAPER  EQUIPMENT  .  ™Anir  a  ^  in  i>nTxra^ 

iai>e.  First  $oM  }?ets  ^  WILL  TRADE  8  and  lO-POINT  (lara- 

Louisiana)  Citizen.  DUPLEX  TUBULARS-GOSS-HOE-  nion<|  l>old  v.Mth  italics  and  sc.  useil 
'nCOTT  presses  only  two  months,  for  eiiually  Koori  fonts 

-  I  ^ _  '  of  other  faces  and  size.  Benny  Benoy, 

LINOTYPE.  serial  j  A.C.  Drives-  Mat  Rollers-Kemp  Pots  I  ’  ..Avenue,  West  Columbia. 


DUPLEX  TUBULARS-GOSS-HOE- 
SCOTT  PRESSED 


AT  I  lAvnr  irnn  punrnirca.  #59,000  -f  42  em  machine  with  electric  i  Mail  Ro<im  Belt  and  Roller  Conveyors.  |  Carolina 

a  r  .•  A  PROtiK^S-  Larib-  Inboard  Quadder,  4 — 90’s.  feeder  Cutler-Hammer  Newspaper  Conveyors.  , - 

bean  and  Latin  American  News  Ser\’-  r  miT*  nn  I  '  I 


ice  has  fresh  start,  many  clients,  high 
potential:  seeks  operating  capital.  Box 
1622.  Hato  Rey,  ^lerto  Rico. 

NEWSP.\PER  SERVICES 
Features  Wanted 

WRITERS  WANTED 
for  assigned  articles.  Department  7, 
5228  Irvin  Ave..  North  Hollywood, 
Calif. 

Newspaper  Consultants 

NEWSPAPER  CONSULTANT 

Proven  and  outstanding  exiierience  in 
improving  all  phases  of  newspaper 
operations.  Directed  programs  to  in¬ 
crease  readership,  advertising,  circu¬ 
lation  an<l  profits.  Installed  methods 


F.O.B.  our  floor  .  $6500.00  \ 

FREUDEN^WUIPMENT^COMPANY  j  LOYAL  S.  DIXON  CO. 

Pittsburgh  12,  Penna.  I  “Newspaiier  Press  Erectors" 

- - -  -  -  —  i  11164  Saticoy  St.  Sun  Valley,  Calif. 

THE  NATION'S  NEWSPAPER  IX)RMS  '  5-0610  TRiangle  i-:l871 

!  roll  on  L.  &  B.  Heavy  Duty  News- _ 

j  iiaper  Turtles— $84.50  to  $97.50,  fob  „ . ,  ,v.  i  i 

I  Elkin.  Write  for  literature.  L  &  B  FOR  SALE:  Goss  Model  E  Duplex  , 

!  SALES  COMPANY.  113  West  Market’  Web-fed  Flatbeil  presses:  (21  "new 
Street.  Eakin,  North  Carolina.  !  ’47.  '52.  Excellent  condition.  Now  op- 

I  ■  -  ■_  _  crating  N.Y.C.  Each  8-page  std..  or 

.  1  16-page  tabloid.  Qtr.  folder.  Write 

tjnftrannft  i  owner,  Box  601,  Editor  &  Publisher. 


Street.  Elkin,  North  Carolina. 
Engraving 


ENGRAVINGS— ZINC  OR  COPPER  FOR  SALE:  Two  16-page  units  Goss 
Make  your  own,  taking  image  from  I  HSLt;  web-feil  standard  plate  press, 
camera  negative  instead  of  the  print,  j  complete  Cline  controls,  drive.  2244" 
No  engraving  plant  needed.  Imagic,  cut-off.  Write:  Publisher.  Evening 
Box  19021,  Indianapolis  19,  Indiana.  >  Democrat,  Fort  Madison,  Iowa. 

Plastic  Platemaking  \  WEB  OFTSET  ’-unit  Vanguard  with 


operations.  Directed  programs  to  in-  1  Plastic  Platemaking  '  WEB  OFFSET  2-unit  Vanguard  with 

crease  readership,  advertising,  circu-  ]  _ _ _  ^  i  quarterfolder.  Ideal  for  central  weekly 

lation  and  profits.  Installed  methods  i  i>i  a  umr/s  Trxrf^D  a  xnKir.  ,  *  I  Plant,  semiweekly  or  small  daily.  Ex- 

to  reduce  costs  in  all  departments.  ,  REDUCE  Pl^S^C  ENGRA\  ING  plate  eellent  condition.  $25. .500  cash  as  is, 
Elstahlishexl  statistical  and  financial  !  Use  Cal-Plates  at  47c  each  in-  i  where  is.  W.  H.  Bradfield,  Longhorn 

controls.  Successfully  handled  refinanc-  I  ^”^0  for  your  Fr«  ((am-  Printing.  Garland.  Texas. 

ing,  reorganizations,  sales  of  assets  ;  P;®'  drafts,  Inc.,  Box  26,  __  __  _ 

and  stock,  and  mergers  in  radio,  tele-  Naperville,  Illinois.  1 


aim  SIOCK.  aim  mergers  in  raoio.  leie-  . . — ■  >itt>rcntvne 

vision,  and  newspapers.  Available  after  ,  - - — ■ — - — — - -  |  irv 

Jan.  1,  1962  on  retainer  or  iier  diem  !  Press  Roitm  '  ^  ^  ^  ^  ^ 

fee.  Will  consider  right  opportunity  |  _ _ _  ^  _ _  MAT  ROLLERS,  ),4-Pagc  folders. 

on  iiermanent  basis.  All  replies  held  ’  ,  curved  routers,  casting  equipment,  A.C. 

strictly  confidential.  Box  613,  Editor  &  ;  mc\a/  r'rM  c  CM  I  a  dtcd c/vi  ncD  '  motor  drives  30,  10.  50,  75  ICO  HP. 
Publisher.  NbW  COLE  CpUARTERFOLDER  ;  George  C.  Oxfoixi,  Box  903.  Boise. 

- - - - - - - - - - -  PORTABLE  OR  STA'nONARY.  Idaho. 

Press  Engineers  Adaptable  all  rotary  presses. 

_ _ — —.-C _  EIGHTH-FOLDER  ATTACHMENT  ;  MATRIX  ROLLING  TABLE.  Duplex. 

,  ,  „  _  _  ^  available.  Time  and  money-saver.  :  iierfectly  serviceable,  new  electric  con- 

U  P  EC  O  01/1  Ai_irM.XA  r-iTV  liAr-LjiMC  ^rols.  $10«0  FOB  Athens,  Ohio.  The 

SPECIALIZING  IN  _ 

VA/c  ii/^/^i^A\^^^CD^c/^T^AK.v^v./i_irDc  Mai n .' Oklahoma  City,  MONOMELT  SHAVER  serial  No.  1032. 

WE  MOVE  AND  ERECT  ANYWHERE  ,  Oklahoma.  Call  CE  6-8841.  I  EJxtra  cutter  inclu<Je<l.  A-1  condition. 
750  Valley  Brook  Avenue  '  Guaranteetl.  $3200.  The  Columbian, 

LynUhurst  New  Jersey  | - - -  ;  Vancouver,  WashinKton. 

Geneva  7-3744-47-49  GOSS  COX-O-TYPE  PRESS  No.  316 - 

- available  January  1.  $12,500  gets  WOOD  PONY  ALTOPLATE',  Serial 

Newspaiier  Press  Installations  I  ready-to-print  setup:  13-year-old  press,  |  No.  557  (new  1951),  complete  with 

MOVING _ REPAIRING _ TRTTCKTNG  !  quarter  page  folder.  2  sets  Ink  rollers  Vacuum  Back  and  Vacuum  Pump; 

Expert  Service _ World  Wide  '  8  pages.  8  chases  11 Kemp  S-ton  Obround  Gas  Metal  Pot 


Press  Room 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATTONARY. 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main.  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


Newspaiier  Press  Installations 


Expert  Service _ World  Wide  '  ^9*'  8  pages.  8  chases  11 Kemp  .5-ton  Obround  Gas  Metal  Pot 

SKIDMORE  AND  MASO'N  INC  ^  P'®*  columns  (saves  6%  paiier  costs),  (new  1953);  Kemp  No.  3  Series  “T’ 

M^59  Fourth  Strwt  '  3  PaPef  shafts.  2  roll  lifts,  10-HP  Industrial  Carburetor;  Kemp  No.  2 

Brooklyn  31,  New  York  i  ‘-'^0-440  motor,  controls.  Gazette,  Rocky  Series  “T’  Industrial  Carburetor  for 

JAckson  2-6195  Ford,  Colorado.  j  standby:  Goss  Metal  Pump.  All  to  be 

_  _ _  sold  as  package  lieal.  Albuquerque  Pub- 

WHAT  YOU  NEED  TO  GO  OFI-'SET:  **^*'*"^  ^’  Albuciuer- 

New’spajier  Presses  and  Conveyors  ■  Uavidson  241  press.  Robertson  TWA  1'*®* 

;  camera,  light  table,  arc  lamp,  vacuum  - - — - - 

THE  EDWARDS  TRANSFER  .  frame.  Protype  and  10  fonts,  plus  Wanted  to  Bur 

CO.,  INC  i  trays.  lights,  etc.  $5,600  takes  all  and  - - - 

1100  Ross  Ave.  -  1315  Ashland  St.  !  PUt®  you  . in  business.  All  equipment  in  Linotvnes— Intertvnes— Ludlows 

Dallas  2.  Texas  Riverside  1-6363  !  shape.  Dunaway.  Box  printCRAFT  REPRESENTATTVES 

ERECTING,  DISMANTLING,  '  -  136  Church  Street.  New  York  7.  N.  Y. 

TRUCKING.  REPAIRING.  SCOTT  5-UNIT  PRESS,  color,  cylinder. - - 

AND  PROCESSING  j  23-9/16"  cut-off.  Pony  Autoplate.  A.C.  WANTED)  TO  BUY:  Used  Teletyiie- 

Serving  the  South  and  S.W.  since  19C0  I  drive.  George  C.  Oxford,  Box  903,  setter  tape  puncher.  Write:  Daily 

I  Boise,  Idaho.  Leader-Times,  Kittanning,  Pa. 


Newspaiier  Presses  and  Conveyors 

THE  Ea>WARDS  TRANSFER 
CO..  INC. 

1100  Ross  Ave.  -  1315  Ashland  S 

Dallas  2.  Texas  Riverside  l-63( 


frame.  Protype  and  10  fonts,  plus  ff’anted  to  Bur 

trays.  lights,  etc.  $5,600  takes  all  and  - - - 

puts  you  in  business.  All  equipment  in  i  •  .  i  i  .  r  n 

use  and  in  irood  shaiie  Diinawav  Box  Linotypes— Intertypes— Ludlows 

E  Asi»n  ^  uunaway.  Box  printcRAET  REPRESENTATTVES 

■  _  136  Church  Street,  New  York  7,  N.  Y. 

SCOTT  5-UNIT  PRESS,  color,  cylinder. - - 

23-9/16"  cut-off.  Pony  Autoplate,  A.C.  WANTED  TO  BUY:  Used  Teletyi^ 


CLASSIFIED 

Advertising  Rates 

Line  Rates  EACH  CONSECUTIVE 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  @  80c; 
1  @  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Department. 

ALL  OTHER  CLASSIFICATIONS: 

4  timK  @  $1.00  per  line  each  insertion; 
3  times  ®  $1.15;  2  times  @  $1.30;  1 
time  ®  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Box  Service. 

S1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DISPLAY-CLASSIFIED,  $2.00  per  agate 
line,  $28.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  4  p.m. 

Count  36  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

Contract  Rates  available  upon  inquiry. 


Editor  &  Publisher 
850  Third  Ave.,  N.  Y.  22.  N.  Y. 
Phone  PLoza  2*7050 
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THIS  WEEK'S  "HELP  WANTED"  OFFERINGS 

Obtain  Your  Better  Job  Here! 


('irculation 


nRl  '  1-ATION  MANACER  nee<le<l  for  : 
6M  AI!*'  aftermxin  daily.  Splendiil  oi>-  ‘ 
liortii'iiiy  for  capalile  man.  Adviae  ex-  ' 
verietiie.  references,  salary  first  letter.  , 
Writ.  .  N.  A.  Perry.  Jr.,  The  State  I 
Journal,  Frankfort,  Ky. 

aR<  I’l-ATION  MANAGER  for  news- 
l>a|>ers  in  eastern  Pennsylvania.  Must 
lie  piomotion-mindol  and  able  to  i>oint  i 
to  residls.  Mail  resume  and  salary  | 
re<|U"'*'"'^»f>>  to  Montitomery  Publish-  i 
intf  fonipany.  Fort  Washinitton,  Pa. 

PROMOTION  -  MINDED  Orculation  i 
District  Suiiervisor  for  challenttinK  l>o-  ' 
sition  on  morning  daily  in  hiKhly  com-  ' 
lietitive  Eastern  area.  Excelient  ad¬ 
vancement  opiKirtunity.  Full  details 
first  letter,  please.  Box  64.5,  Etiitor  & 
Publisher, 

Cla$»ified  Adtertixing 

CLASSIFIED  MANAGER  for  50-100.- 
000  circulation  daily.  Applicant  should 
be  able  to  handle  and  inspire  staff  of 
sales  Kiris  and  four  outsiile  salesmen. 
liOokinK  for  leailer  on  the  way  up.  I 
Good  opportunity  for  second  man  pres-  I 
ently  on  an  aKKressive  |>a|)er  or  man-  j 
ager  of  a  smailer  one.  Salary  com-  1 
mensurate  with  exiierience.  Chart  Area  | 
1.  Box  5Sfl.  Eilitor  &  Publisher.  j 


CLA.SSIFIED  ADVTG.  SUPERVISOR  I 
for  San  Francisco  Bay  area  daily. 
ThorouKh  knowleilKe  of  classifietl  tele¬ 
phone  sales  work  a  must.  Will  suiier- 
vise  work  of  five  sales  women  for 
aKKressive  newapa|>er  in  a  com|>etitive 
area.  Send  letter  of  qualifications  and 
salary  retiuestetl  to  GeorKe  Borden. 
CAM,  Tribune.  Redwood  City.  Calif. 


SACRAMENTO. 

CALIFORNIA 

Immediate  o|)enini;  for  ext)erience<l 
new8pa|)er  Clasaifie<l  Salesman.  Excel*  ‘ 
lent  working  conditions,  employee  l)ene- 
fits.  Permanent  iiosition.  Send  <letailed 
resume  to : 

PERSONNEL  DEPARTMENT 
THE  SACRAMENTO  BEE 
Sacramento.  California 


SUPERVISOR  to  direct  telephone  so¬ 
licitation.  Must  he  ex|)erience<l  Con-  I 
tact:  Joe  Distl,  Lake  Charles  Ameri-  i 
can  Press,  Lake  Charles.  Louisiana,  i 


Display  Advertising 

FLORIDA 

Advertising  Salesman 
Excellent  opiiortunity  for  an  alert,  aK¬ 
Kressive  salesman.  Display  experience 
a  must,  national  helpful.  If  you  be¬ 
lieve  you  are  a  salesman,  we  will  Kive 
you  the  opportunity  to  prove  it.  G<x)d 
benefits,  top  pay,  excellent  company. 
If  you  are  ready  to  move  up  the  ladder 
of  success  and  are  willinK  to  put  forth 
the  effort,  we  have  the  job  for  you. 
Open  now.  Mail  replies  to 
Box  608 

Editor  &  Publisher 


Display  Advertising 

AI)  MANAGER.  Want  aKKressive  man 
with  newspaiier  advertisinK  sales  ex-  > 
Iierience.  colleKe  etiucation.  Write  full 
details  to  General  ManaKcr,  Port  An¬ 
geles  (WashinKton)  EveninK  News. 

ADVTG.  MANAGER-.'tALESMAN  tor  ' 
5,000  Eastern  Penna.  daily.  State  fully  | 
exiierience,  references,  earninKS  ex-  i 
|iecte<l.  Box  612,  Eilitor  &  Publisher.  : 


ADVERTISING  SALESMAN:  New 
daily,  Atlanta  area.  Salary  and  com¬ 
mission  or  commission.  Good  opiior- 
tunity.  Write  W.  H.  Snyder,  P.  O. 
Box  2065,  Atlanta  I,  Ga. 


DISPLAY  SALESMAN.  WyominK  aft¬ 
ernoon  daily,  lively  KrowinK  county  of  ' 
27,000.  Solid  situation  with  bright  fu-  > 
ture.  Want  imaginative,  self-starting  { 
hard  worker.  The  Ranger,  Riverton.  | 
Wyoming. 


Editorial 


VIRGIN  ISLANDS  DAILY  NEWS  I 
neeils  a  reporter-feature  writer  who  I 
can  turn  out  clean,  clearly-written 
copy  quickly.  Good  salary,  new  office, 
tropical  living.  Recent  college  graduate 
acceptable,  f^nd  clips,  resume,  refer¬ 
ences  to  Box  644,  St.  Thomas,  Virgin 
Islands. 


EXPERIENCED  WOMEN'S  PAGE 
eilitor;  also  some  general  reporting 
and  features.  Otiening  Dec.  1.  Send 
all  details.  Interior  Alaska  paper;  cir¬ 
culation  lOM.  Write:  Chuck  Hoyt. 
News-Miner,  Fairbanks.  Alaska. 


REPORTER,  experienced,  for  general 
assignments.  Beat  working  conditions. 
Apply  to  The  Ed'tor.  Niagara  Falls 
Gazette,  Niagara  Falls,  N.  Y. 


YOUNG  WOMAN  to  take  over  tabloid  i 
women’s  pages  as  editor  on  expand-  ' 
ing  upstate  New  York  morning  daily.  ' 
Intelligent,  creative  writing  talent — a  i 
flair  for  work--and  a  knowledge  of 
layout  and  makeup  essential.  Please 
send  full  particulars,  including  re- 
nuired  starting  salary.  Box  .554.  Editor 
&  Publisher. 


CITY  REPORTER.  Prefer  recent  Jour-  ! 
nalism  graduate.  Opportunity  to  move  | 
up  to  larger  paper.  Job  open  about  1 
r>ec.  1.  Send  picture.  Write  Executive  I 
Editor,  Sioux  Falls,  S.  D..  Argus-  | 
Leader.  i 


CONNECTICUT  SEMI-WEEKLY  seeks 
young  General  Assignment  Reporter — • 
lively,  bright,  good  writer.  Male  or 
female.  Town  Crier,  107  E.  State  St., 
Westport.  Conn. 


COPY  AND  MAKEUP  EDITOR 
A  young  woman  who  has  proved  she 
can  wield  an  adroit  copy  pencil,  turn 
out  sparkling  heads  and  design  eye¬ 
catching  art-text  layouts  for  a  modern, 
prize-winning  women’s  news  depart¬ 
ment  which  basks  in  editor’s  convic¬ 
tion  that  the  interests  of  women  read¬ 
ers  range  far  beyond  tea  parties  and 
weddings.  Replies  held  in  confidence. 
Write  Managing  Editor,  The  Charlotte 
Observer.  Charlotte,  N.  C.  (A  Knight 
Newspaper) 


ADVERTISING  SALESMEN 

The  Omaha  World-Herald  is  enlarging 
its  retail  advertising  department,  and 
has  openings  for  experienced  adver¬ 
tising  salesmen.  Send  full  personal  and 
work  resume  in  first  letter. 

Salesmen  should  know  layout,  copy  and 
have  strong  sales  ability.  Appliance, 
foo<i,  furniture,  suburban  and  shopping 
area  ideas  given  top  consideration. 
Apply  E.  B.  Carrigan,  Manager.  Local 
Advertising. 

OMAHA  WORLD  HERALD 
Omaha,  Nebraska 


IF  YOU’RE  STYMIED  in  your  present 
position,  enjoy  small-city  living  in 
beautiful,  growing  area,  and  want  to 
carve  a  real  future  for  yourself  by 
quality  reporting  in  depth,  contact  us 
immediately.  Reliability,  maturity  and 
initiative  essential.  Phone  or  write 
George  Ewing,  Publisher,  Daily  Mes¬ 
senger,  Canandaigua.  N.  Y..  giving 
background  and  salary  requirements. 


REAL  OPPORTUNITY  for  ambitious 
reporter  who  has  eye  out  for  advance¬ 
ment.  Growing  C3>art  Area  2  medium- 
size  daily,  ^burban  beat  including 
police,  municipal  government,  features. 
Must  have  car.  Good  pay,  fringes.  Won¬ 
derful  chance  for  man  with  initiative, 
drive  and  determination.  Box  590,  Edi¬ 
tor  &  Publisher. 


editor  8C  publisher  for  November  4,  1961 


Editoriai 

MANAGING  EDITOR  nee<led  for 
ritronK  Bemi-weekly  t>ai>er  in  expanding 
Kroup  of  Lo8  AnReleA  area  community 
new8pai>er8.  Munt  I>e  exi>erience4i.  hk* 
^resHive.  Hober  anil  able  to  accept  re- 
siKinsibilities.  Write  iletaileii  <iualifica- 
tions  to  Box  584,  Editor  &  Publisher. 

REPORTER  for  county  seat  weekly, 
cover  everything.  Gan  use  IteKinninff 
J-Kra<l  or  ex|)erience<l  man  or  woman. 
Salary  open.  Present  reporter  drafted, 
(lazette,  Colfax,  Wash. 


REPORTER-PHOTOGRAPHER 

To  work  on  fast-Krowin^t,  tabloid  offset  | 
weekly  on  the  Maine-Canadian  tiorder.  j 
Ex|>erience  desireil  but  not  absolutely  ' 
neeile^l.  Good  wastes  but  they  must  \te  I 
earned.  Imme^liate  openinK  for  rifirht  ' 
man.  Write  Publisher,  St.  John  Valley  ' 
Times.  Madawaska,  Maine. 


Editorial 


Are  you  ready  for  the  BIG  TIME? 
New  York  Metroiiolitan  daily  offers  oi>- 
|K)rtunity  to  a  few  fast  desk  men 
with  solid  backgrounds  of  writing, 
copy-rea<ling,  e.liting.  $8,500  to  start. 
Send  full  resume  of  background,  exri^ 
rience  and  jiersonal  data  to  Box  615, 
Editor  &  Publisher. 


I  BUREAU  CHIEF 

I  Neeil  experienceil  reporter  to  head  a 
I  three-man  News  Bureau,  in  a  city  of 
i  45,0t,O.  Chart  Area  2.  Box  625,  Editor 
&  Publisher. 


COPYREADER  —  Prize-winning  Metro- 
|)olitan  N.  Y.  area  afternoon  daily  has 
real  opportunity  for  ex|>erienced,  accu¬ 
rate  copy  e<litor,  25-45  years  oi<l.  Salary 
$7,400  and  sure  to  rise  for  the  right 
man  as  time  goes  on.  Box  628,  Editor 
&  Publisher. 


SPORTS  EDITOR.  Immediate  o|>ening.  i 
Must  lie  experience)!  in  all  phases  of  j 
siiorts  coverage,  head  writing,  page  i 
layout.  Very  active  sports-mi nde<l  com-  ; 
munity.  This  is  an  excellent  opiiortu-  i 
nity  not  often  available  on  one  of  | 
Ohio’s  leading  medium-sized  dailies, 
(kxxl  pay.  paid  vacation,  hospitaliza-  ' 
tion,  life  insurance,  iiension  plan.  Give  i 
full  information  first  letter.  All  replies 
held  strictly  confidential.  Write:  1).  F. 
Dauliel,  ’The  News-Messenger,  Fre¬ 
mont,  Ohio. 


SPORTS  WRITER-DESK  MAN  for 
28.0<»0  morning,  60.000  Sunday  opera¬ 
tion.  Sound  writing,  etiiting  skill  es¬ 
sential.  Experience  desirable.  Neal  A. 
Bintz,  Managing  Editor,  Utica  (New 
York!  Daily  Press. 


TWO  REPORTERS,  some  weekly  or  ' 
daily  ex|)erience.  $95.00-  -o-rlay  week —  ' 
overtime— expenses — all  Iwnefits  com¬ 
pany  paid.  Call  Mr.  Thorpe.  Morris-  | 
town  Daily  Record,  Morristown,  N.  J. 
Phone  JEfferson  8-2000. 


WOMEN’S  NEWS  DEPARTMENT  — 
emphasis  on  features.  Immediate  op- 
l>ortunity  with  good  salary  and  top 
employes’  benefits.  Write,  giving  e<iu- 
cation,  work  experience,  age  and  mari¬ 
tal  status.  MR.  SLABACH.  NEWS- 
JOURNAL  COMPANY,  WILMING¬ 
TON.  DELAWARE. 


WOMEN’S  PAGE  EDITOR  who  can 
pixxluce  solid,  eagerly  read  pages.  Con¬ 
tact:  M.  D.  Glover,  Skagit  Valley 
Herald,  Mount  Vernon,  Wash. 


CENT.  N.  Y.  PM  DAILY  in  small 
city  expanding  staff — seeks  alert  re- 
I)orter.  Car  necessary.  Write  fully.  Box 
614,  Editor  &  Publisher. 


FOR  REPORTERS  Job  hunting?  Like 
your  qualifications  discretely  distrib- 
ute<i  to  over  l.OOO  publishers  through¬ 
out  the  country?  Apply  now  to  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Mailison  St.,  Chicago  2,  III.  Deadline: 
I)ec.  1. 


GENERAL  ASSIGNMENT  REPORTER, 
anxious  to  move  up.  for  47,000  prize¬ 
winner.  P.M.  Must  enjoy  features, 
enterprise,  digging.  Some  background 
I  in  local  government,  suburbs  desirable. 

Interview  necessary.  Gilbert  P.  Smith. 
I  Managing  Editor,  Utica  Observer-Dis- 
j  patch,  Utica.  N.  Y. 

GENERAL  ASSIGNMENT  REPORTER 
for  progressive  afternoon  newspaper. 
Chart  Area  4.  Job  calls  for  ability  to 
prtxluce  good  volume  of  local  copy. 
Camera  exiierience  desirable.  Box  650, 
Editor  &  Publisher. 


ILLINOIS  DAILY  has  immediate  open¬ 
ing  for  beginner  or  experience*!  copy- 
reader-reporter.  Good  chance  to  learn 
medium-size<l  daily  news  operation.  37- 
hour,  4>/-j-<iay  week.  All  fringe  liene- 
fits.  Chance  for  small  daily  or  weekly 
man  to  move  up.  Box  640,  Editor  & 
Publisher. 


JOtTRNAUSM  GRADUATE  to  edit  lo¬ 
cal  eilitions  of  National  Jewish  Post 
and  Opinion.  Openings  in  Chicago,  St. 
Louis  and  Indianapolis.  Box  64.3.  Editor 
&  Publisher. 


NEWS  AND  I-EATURE  WRITER  for 
growing  Catholic  weekly  in  Southern 
New  Jersey.  Goo<l  salary  for  accurate, 
fast  worker.  Catholic  Star  Herald. 
Camden  2,  N.  J. 
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HELP  WANTED 


Mechanical 


LARGEST  NEWSPAPER  in  Western 
state  expandinf?  news  staff  seeks  younf?  i 
deskman  preferably  residinf?  west  coast.  | 
Must  l)e  capable  fast  pa^e  dummying* 
head  writing,  editing.  Minimum  salary  I 
to  start,  40-hour  week,  hospitalization  | 
plan,  profit-sharing  for  permanent  i>er-  i 
son.  Full  references  and  interview  re¬ 
quired.  This  in  highly  comi)etitiv€,  fast  I 
moving  town.  Write:  Box  646.  Editor  I 
&  Publisher.  I 

NEWS  EDITOR  for  large  New  Eng¬ 
land  weekly.  Must  do  some  reporting. 
Can  lead  to  etlitorship  and  publisher. 
Permanent  position  in  good  large  town 
with  fine  schools  and  recreational  fa-  I 
cilities.  Write  to  Box  647,  Iklitor  & 
Publisher. 

PENNSYLVANIA  MORNING  DAILY  i 
seeks  comi>etent  re|x)rter  to  handle  j 
general  assignments  and  city  hall  cov-  | 
erage.  GoocI  opportunity  for  right  man. 
Box  642,  Editor  &  Publisher.  i 

REPORTER,  city  heat— sports.  $8S  to  ! 
*90  to  start.  Dettree  or  some  exi>erience  ‘ 
<J!f»''’able.  MtCook  Daily  Gazette,  Me-  : 
Cook,  Nebraska. 


REPORTER,  experience*!,  resourceful 
an<l  with  briKht  style  for  lively  capital 
city  PM.  Send  complete  resume  and 
clippings  (exiiendable  if  iwssible)  to 
Robert  G.  FichenberR.  ManaRinR  Edi¬ 
tor,  The  Knickerbocker  News.  Albany 
I.  N.  Y. 


REPORTERS 

COPYREADERS 

Expansion  of  local  news  coveraRC  has 
created  several  new  staff  ixtsitions  for 
comiietent  younR  journalists.  Prefer 
recent  journalism  Rraduates  or  men 
with  some  experience  on  midwest  Dai¬ 
lies.  Performance  re<iuirements  hiRh 
and  so  are  the  rewanis — excellent 
waRes  and  benefits.  Send  complete  resu¬ 
me  to  Personnel  Director,  425  Port¬ 
land  Avenue,  Minneaimlis  15,  Minne¬ 
sota. 

MINNEAPOLIS 
STAR  and  TRIBUNE 


REPORTER,  small  Ohio  daily.  Col-  j 
leRe  or  exi)erience.  PhotoRraphy  essen-  | 
tial.  Box  611.  E<litor  &  Publisher.  . 

REPORTER  -  PHOTOGRAPHER.  Six-  1 
day  afternoon  daily.  Excellent  hours,  i 
workinR  conditions,  averaRe  pay.  Will  I 
also  nee*l  siwrts  editor  in  near  future.  i 
Send  full  resume,  samples,  first  letter.  I 
Toby  Druin,  City  Editor,  BorRer  i 
(Texas)  News-Herald.  ! 

SOMEWHERE  IN  U.S.  there  are  two  j 
older  newsmen  who  want  to  move  | 
West  and  are  willinR  to  work  for  ; 
minimum  salaries  on  a  small  but  fast- 
movinR  daily.  They  are  exi)erienced  as  | 
deskmen,  copyreaders,  re-write  men.  ; 
They  seek  a  chance  to  keep  their  hand  | 
in  newspa|>er  business  and  make  use 
of  the  skill  they  have  acquire*!  *)ver 
the  years.  T^ey  will  pr*)ce8s  copy,  write 
hea*ls,  *lo  re-write,  dummy  paRes.  They 
must  !«  willinR  to  fit  in  with  younR 
staff.  They  will  live  in  warm  climate 
in  fastest  RrowinR  an*l  most  inter- 
estinR  city  in  nation.  Their  back- 
Rrounds  will  lie  checke*!  carefully.  Box 
648,  Eilitor  &  Publisher.  ' 

WANTED:  EDITOR  for  top-rate*!  , 
weekly  in  5000  i>opulation  county  seat  ; 
town.  Chart  Area  5.  Box  637,  Eklitor  I 
&  Publisher. 


PRESS  STEREO  FOREMAN  (  banc* 
for  an  assistant  foreman  or  iiian-in- 
charRe  to  move  up  the  la*i*ler.  F.tening- 
Sunday  newspajter.  I'ombinatioii  shop. 
Goss  semi  with  color  *leck.  UmkinR 
foreman  to  supervise  *iualifie<l  union 
men.  Benefits  inclu*le  retirement  plan, 
medical  insurance,  life  insurance  an*l 
disability  plan.  Chart  Area  2.  Box 
651.  E*litor  &  Publisher. 

WORKING  FOREMAN  for  multiple 
weekly  newspB|)er  plant;  should  lie 
r*>*mI  fl*)*jrman  familiar  with  Duplex 
press  an*l  usual  e*iuipment;  some  com¬ 
mercial  work;  near  lloston.  Mass  Box 
.585,  E*litor  &  Publisher. 

Miscellanetms 

JOB  OPPORTUNITIES  at  all  levels 
on  Pennsylvania  newspapers.  OUr  mem¬ 
bers  are  l*>okinR  for  well-*iualified  re- 
Iiorters,  e*litor8,  a*lvertisinR  men  and 
back-shop  iiersonnel.  Write  PNPA, 
2717  N.  Front  St.,  HarrisburR,  Penna. 


WORKING  EDITOR  | 

To  assist  manaRinR  editor  of  outstan*!-  j 
i  inR  business  publication  (monthly),  i 
first  in  its  field  27  straiRht  years.  | 
Must  have  minimum  5  years  experi- 
I  ence  business  publications  and  well- 
'  roun*le*l  knowle*lRe  of  editorial  and 
I  prtxluction.  G*)o*l  pr*)of  rea*linR  essen¬ 
tial.  Exceptional  opportunity  for  $  and 
responsibility  advancement  for  har*l 
]  worker  who  voluntarily  stays  after  5  :(I0 
!  when  necessary.  Write  RivinR  experi¬ 
ence.  salary  expected.  Box  644,  Bklitor 
&  Publisher. 

WRITER,  Free-lance:  hiRh  pay :  reRU-  i 
lar  assiRnments ;  top  business  maRa-  j 
zine.  Box  EP  1995,  125  W  41  St.  i 
NY  36.  N.  Y.  j 

Mechanical  | 

INTERTYPE  MIXER  OPERATOR  —  I 
Fl*x3r  combination.  NiRhts  3:30  to  | 

!  12:00.  Scale  $3.02.  Hr.  Union.  Vnea-  ' 
tions.  Six  holidays.  14  Machine  daily.  I 
Write:  Leo  J.  Carle.  Mech.  Supt., 
Chronicle-TeleRram,  Elyria,  Ohio. 

i  STEREO-PRESSMAN  —  Hawaii  news-  | 
paiier  Rroup.  Hoe  semi.  Permanent. 
Open  shop,  union  scale.  Fine  future.  ‘ 
Semi  full  *letails.  S.  Fern.  Publisher. 
206  Koula  St.,  Honolulu  13,  Hawaii.  , 

WANTED  —  Three  TTS  iierforator  ' 
oiierators.  Union  or  non-union.  37*/_,- 
hour  week.  Scale  $137.75.  FrinRe  bene-  j 
fits.  Write  or  wire  H.  S.  Marcus.  Comp,  i 
Rm.  Foreman,  Scrantonian-Tribune, 
Sicranton.  Pa. 

COMPOSING  ROOM 
MACHINIST 

Awar*l-winninR  daily  newspaper.  Chart  I 
Area  6,  has  otieninR  for  CktmposinR  j 
R*x)m  Machinist.  Plant  is  m*j*iern,  air  | 
conditioned,  all-Linotyi>e  e*iuipi)e*l  with 
*iuadders,  saws,  mixers.  ITS.  Scale  , 
j  $125,  40-hour  week.  Liberal  frinRe  . 
benefits.  Write  Bo.x  632,  Editor  & 
Publisher. 

JOURNEYMAN  MACHINIST  -  OPER¬ 
ATOR  for  permanent,  five  <lay  week 
IK>sition  in  union  shoii  of  13,000  cir-  | 
culation  *laily.  Steady  employment  in  i 
modern,  air-conditione*l.  seven-machine 
shop.  Go*xl  schools,  churches,  fine  re¬ 
sort  area  with  huntinR,  fishinR, 
lieaches,  skiinR.  Free  hospitalization, 

1  liberal  paid  vacations.  r*xx1  scale.  Write 
John  BaUlorff,  The  Recor*l-EaRle, 
Traverse  City,  MichiRan,  statinR  quali¬ 
fications  and  references. 

WANTED:  A  GOOD  ENGRAVER 
'  Stymie*!  in  a  small  town  an*l  intereste*! 
in  movinR  on  to  really  Rreener  pas¬ 
tures?  Then  send  full  *letails  to  this 
aftern*)on  newspaper  in  Otart  Area  6 
'  city  of  45,000.  All  employe  benefits 
'  of  course.  Address  Box  630,  Elditor  & 

1  Publisher. 


Photography 

EXCELLENT  OPPORTUNITY  for 
younR  man  with  cameras  in  lively  city. 
Prefer  35mm.  Want  R*>-Retter.  Send 
photo,  references,  samples  of  work, 
salary  re*iuirements.  Box  595,  E*litor  & 
Publisher. 

Public  Relations 

ASSISTANT  DIRECTOR  of  PR  to 
handle  aca*lemic  ami  sports  publicity 
for  small  Mi*l western  colleRe  in  com¬ 
munity  of  90,000  ami  to  assist  with 
some  publications  ami  siiecial  events. 
Box  620,  Ekiitor  &  Publisher. 

CREATIVE,  IDEA  PUBLiaST  to 
publicize  hiRh-class.  professional  lec¬ 
turers  on  RO*xl-commission  basis.  Box 
606,  E*litor  &  Publisher, 

STAFF  WRITER  for  news  bureau  in 
one  of  America's  ohiest  an*l  larRest 
companies.  Skill  in  preparinR  press 
releases  and  feature  material  re*iuired. 
Prefer  man  or  woman  with  workinR 
experience  in  newspai)er  or  public  rela¬ 
tions  writinR.  E.\cellent  company  lene- 
fits.  Salary  $6,0C0.  Chart  Area  1.  Box 
638,  Ekiitor  &  Publisher. 


NEWS  RELATIONS 
MANAGER 

PHARMACEUTICAL  FIRM 

Newly  created  managerial  position 
in  Public  Relations  department 
offers  an  outstanding  opportunity 
to  individual  with  solid  views  and 
related  communications  experi¬ 
ence.  Responsible  for  the  super¬ 
vision,  planning  and  carrying  out 
of  top  level  corporate  and  industry 
publicity  programs.  Close  work 
with  all  media — press,  radio,  TV, 
Professional  and  Trade  Journals, 
etc. 

Applicants  must  have  proven 
writing  and  editorial  ability  along 
with  a  broad  range  of  media  con¬ 
tacts.  Tact  and  good  Judgment  are 
essential  in  this  important  job. 
Progressive  salary  policies  and 
liberal  benefits. 

Send  complete  resume — including 
salary  requirement  in  confidence  to: 

SCOTT  M.  FUESS 

0|rSMITH  KLINE  & 
V^FRENCH  LABORATORIES 

Philadelphia  I,  Penna. 

An  Ekiual  Opportunity  Elmployer 


TRADE  SCHOOLS 

Linotype  School 

OHIO  UNOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype.  Interty|>e  Instruction 
Free  Information 
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•  •••  SITUATIONS  WANTED 

For  staff  replacements  —  youth  or  experience  —  consult  these  listings! 


AdminUtratire 


AGIJUKSSIVE  young  CPA-BBA  pres¬ 
ently  with  international  accountinu 
firm  -.ants  switch  into  puhlishintt  fiehl. 

Excellent  references.  Bo.x  o33.  Editor 
&  I'tihlisher. 

iuoVEN  PROFIT-PRODUCER 
YoiiUtt  (35)  family  man  seeks  new 
challciiKe,  Chart  Areas  3,  4  or  5.  Will 
trade  13  years  exiicrience  for  $14,000 
plus  i>ercentat{e.  Now  General  Manaaer 
on  10. <110  Southern  daily,  all  depart- 
menls  Four  years'  consistent  profits. 

Availalde  on  month's  notice.  Write 

Box  13.  Etlitor  &  Publisher.  EDITORS  &  REPORTERS  ** 

GENKIiAL  MANA(iER.  IT  years'  ex-’  National  clearint;  house  for  fomi>etent 
l>erieiu’e.  desires  similar  )K>st  in  Flor-  |>ersonnel  coast-to-i*oast  at  no  chartfe 
ida  or  CJulf  Coast.  Can  assist  or  re-  to  employer.  l*hone.  Write  or  Wire 
lieve  Publisher.  Strong  advertising  HEADLINE  PFZRSONNEL  (Agency) 
hackuround.  Best  references.  Write  Box  56  W.  45  St.,  New  York,  OXford  7-6728 
634.  Editor  &  Publisher.  - — 

—  - - - -  part-time*  (OPY  editors.  Two 

PUBLISHER.  49,  30  years  of  exjieri-  exi>enence<l  e<litors  will  write  and  e<lit 
ence  in  weekly,  semi-weekly,  ilaily  and  your  fillers  five  columns  a  week — 
job  printing.  Styrnie<l  by  Iwal  situation  savin^c  your  staff  time  and  your  pai>er 
seeks  sales  work  in  Graphic  Arts  field,  money.  For  rates  and  free  sample. 
Presently  owner  of  <laily  Jind  2  week-  write:  Snappy  Filler  Service,  610 
lies.  E.xcellent  references.  Prefer  Mid-  .  WataRa.  Louisville  6,  Ky, 

west.  Box  636,  Editor  &  Publisher.  -  -  -  - 

- - EDITOR  &  PUBLISHER,  just  sold 

VETERAN  EDITOR  -  PUBLISHER.  ;  award-winninR  West  Coast  daily.  Seek-  i 
Eleven  years’  in  suburban  fiehl :  seeks  i  inR  news  executive  iK)8t  with  major, 
connec’tion  with  suburban  or  rural  proRressive  oi)eration.  YounR  (301, 
weekly.  ManaRement,  sales,  etlitorial.  I  driver  (converte<i  weekly  to  <laily). 

J.  C.  Rothwell.  134  Fordham,  San  i  exi>erience<l  (12  years’  on  metro,  small  ' 
Antonio.  Texas.  !  dailies  in  all  phases  e<litoriaD.  Will 

'  move  anywhere  for  riRht  opix)rtunity. 
Circulation  *  Publisher. 

- - - - - - - - - - -  EXPERIENCE.  IMAGINATION  and  ' 

CIRCULATION  MANAGER  of  weekly  de|)endability  found  in  this  newsRal. 
desires  chanRe  to  larRer  weekly  or  |  Now  daily  Women’s  E<litor.  Public  rela-  i 
small  daily.  Eleven  years’  exi>erience,  '  tions,  publicity,  maRazine  experience.  ' 
home  delivery  8|)eciali8t.  “Little  Mer-  I  too!  Box  532,  Editor  &  Publisher. 

chant  Plan.’’  Complete  charRe  —  re-  •  -  I 

suits  protiuced.  Box  593,  £<litor  &  CALIFORNIA.  After  three  years’  on 
Publisher.  Metro|>olitan  Eastern  daily,  wants  to  | 

-  return  home.  Makeup,  heads,  rewrite,  i 

CIRCULATION  MANAGER  de-  wire.  B.A.  Journalism.  Know  Cali-  ' 
sires  relocation  with  Western  state  fornia  law  and  iwlitical  systems.  Box  : 
pai)er  nee<linR  hnrd-workinR  pro-  573,  Editor  &  Publisher. 

moter  who  Rets  solid  results.  Ex- - 

cellent  references— 25  years’  exp^  |  NEWSMAN,  versatile.  hard-no8e<l  of 
rience  in  country  and  metropoli-  |  self-startinR,  do-everythinR  variety  ' 
tan  areas.  Family  man,^  uRe  40.  j  wants  hack  o  n  Rood  new8pai>er. 

Box  63.),  Editor  &  Publisher.  I  F'ast.  accurate,  imaRinative.  pressure- 

TH  i  proof,  lonR  on  enterprise.  Southerner,  ; 

CIRCL  l..i\TION  SUPERVISOR  on  J-Rrad,  35.  family,  WW  II.  no  drink. 
larRe  metro  <iaily  seekinR  advance-  i  float.  BackRround:  wire  service  by- 

menl.  Can  orRanize  and  develop  a  i  liner.  NYC.  SW:  small  daily  editor; 

department  to  achieve  company  objec-  |  5  years'  top  me<iium  daily,  all  l>eats ;  j 
lives.  Box  649,  E<litor  &  Publisher.  j  2  years’  press  &  radio  editor.  USIO. 

1  Prize-winner  in  news,  features,  photos. 
CorrpftpondentX  '  Radio.  Now  PR  director  and  editor  ' 

_  1  (one  man  show)  of  finest  maR  of  kind  i 

™  _ _ _ _ _ i  country.  Pay  is  tops  and  job  secure  1 

GULF  C-OAST  CORRESPONDENT,  1  but  atrophyinR,  full  of  phoneys,  no  1 
specializinR  in  business  and  consumer  |  place  for  a  newsman.  Will  ro  any-  1 
news,  available  part-time  for  daily,  |  place  if  paper  is  worth  the  trip.  Solid  I 
weekly.  monthly  publications.  Box  1  references,  samples.  Box  539.  Editor  ‘ 
•->62.  F^Iitor  &  Publisher.  &  Publisher. 

AVAILABLE:  Spanish-speakinR  pho-  ABLE.  BI&-CITY  NEWSMAN  is 
tORrapher-correspondent  residinR  Nica-  bumpinR  head  on  ceilinR  at  present 
raRua  to  serve  Central  America  area,  job  wants  to  head  city  (lesk  3f  medium- 
eoi'  ^,*y®**  fo^****”^*  news,  trades.  Box  '  sized  daily  or  reiwrt  or  do  rewrite  any- 

6-1,  E^Iitor  &  Publisher,  where.  Top  hantl  at  any  city  staff  job. 

- — — ^ ^ ^ ^ I  Bo.x  576,  E«litor  &  Publisher. 

nisplay  Adrertising 

- - - -  ATT:  CHART  AREA.S  2.  3,  4.  5 

AD  MANAGER  —  Solid  15-year  news-  '  'T'’?.';**  &l‘tor  fi'/i  years'  experience  1 
pai)er  back|;round  in  13  to  50,«00  fiehl.  ^  press  , 

Enthusiastic.  Arc  3S.  Chart  Areas  10  pI'-. '”"7'^*' J'f 

or  12.  Write  Box  581,  Editor  &  Pub-  *  Publisher, 

lisher. 

—  - -  AWARD-WINNING 

ADVERTISING  DIRECTOR  —  solid  17  !  REPORTER  -  SPORTSWRITER  seeks 
years’  of  advertisini;  background.  '  job  as  city  etiitor,  simrts  editor  or 
Thirteen  years'  as  ad  manatter  with  I  reporter  on  PM  daily  in  city  of  8.00f- 
sound  iironiotion  and  sales  skill.  Now  !  50,000.  Six  years’  e.xperience.  Marrieil, 
employ»l  as  ad  manaircr  60,000  daily,  i  26.  veteran.  Exiierienced  in  all  phases, 
but  desire  chantre.  Ajte  43.  family  man,  Collene  (trad  (BSJ).  Now  workinR. 
solier.  Finest  references.  Box  598.  Ekli-  !  Chart  Areas  3,  4.  5,  8.  9.  Available 
tor  &  Publisher.  |  now!  Box  594.  Eilitor  &  Publisher. 

TRAVEL  ADVERTISING  NEEDED?  I  EDITORIAL  WRITER  wants  chance  to 
Nearly  7  years’  sellinR  to  travel  ac-  i  do  clear,  concise  and  sprightly  etli- 
counts.  MBA  in  advertising.  33,  mar-  ,  torials  for  paper  with  no  sacretl  cows 
ried.  Interestetl  in  Chart  Areas  2.  3,  or  inviolate  party  lines.  Samples.  Bo.x 

4.  5.  Box  607,  Editor  &  Publisher.  '  592,  Editor  &  Publisher. 

display  ad  man.  married,  depend-  !  FAST,  ABLE  COPYREADER.  Single. 

Fifteen  years'  experience.  Avail-  !  age  48.  College.  Exfierience  on  big 
able  immetliately.  Write  Bo.x  383.  Dos  |  and  small  dailies.  Available  short  no- 
Palos.  Calif.  Ph.  EX  2-2019.  '  tice.  Box  591,  Editor  &  Publisher. 
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Display  Adrertising 


ADVERTISING  MANAGER 

Small  daily  or  substantial  weekly. 
Impressive  background  with  20  years’ 
exiierience  in  sales  and  administration. 
F.  I).  Carlton,  P.  O.  Box  938,  Willow 
Grove.  Pa. 

SALE'S  -  COPY  -  LAYOUT.  Connecticut 
weekly  prelerreil.  Now  employeil.  Mar- 
rie<l  Box  618,  Editor  &  Publisher. 


CIRCULATION  MANAGER  of  weekly 
desires  change  to  larger  weekly  or  i 
small  daily.  Eleven  years'  exiierience,  ' 
home  delivery  siiecialist.  “Little  Mer-  I 
chant  Plan.”  Complete  charge  —  re-  ■ 
suits  protiucetl.  Box  593,  &litor  & 
Publisher. 

CIRCULATION  MANAGER  de¬ 
sires  relocation  with  Western  state 
paiier  neetling  hard-working  pro¬ 
moter  who  gets  solid  results.  Ex¬ 
cellent  references — 25  years’  expe- 
rience  in  country  and  metropoli-  ’ 
tan  areas.  Family  man.  age  40.  | 

Box  635.  Etlitor  &  Publisher.  I 

ClRCUI-i\TION  SUPERVISOR  on  ' 
large  metro  daily  seeking  advance-  i 
ment.  Can  organize  and  develop  a  i 
department  to  achieve  company  objec-  | 
tives.  Box  649,  Etiitor  &  Publisher.  j 

- - - - — ^ ^ ^ I 

Correspondents  | 

GULF  COAST  CORRESPONDENT.  1 
specializing  in  business  and  consumer  I 
news,  available  part-time  for  daily,  | 
weekly,  monthly  publications.  Box  ; 
562,  Elditor  &  Publisher. 

AVAILABLE:  Spanish-speaking  pho¬ 
tographer-correspondent  residing  Nica¬ 
ragua  to  serve  Ontral  America  area. 
Can  cover  tourism,  news,  trades.  Box  ' 
627,  Editor  &  Publisher. 

Display  Advertising 

AD  MANAGER  —  Solid  15-year  news- 
parier  backf^round  in  13  to  50, (>00  fieUI. 
Enthusiastic.  Ajce  38.  Chart  Areas  10 
or  12.  Write  Box  581,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  DIRECTOR  —  solid  17 
years*  of  advertising  background. 
Thirteen  years’  as  ad  manat;er  with 
sound  promotion  and  sales  skill.  Now 
employ^]  as  nd  manager  60,090  daily, 
but  desire  change.  Ajce  43.  family  man. 
solier.  F'inest  references.  Box  598,  B>ii- 
tor  &  Publisher. 


MANAtilNG  FZDITOR  of  prize-winninK 
me<lium  daily  seeks  new  challenK^. 
Now  35.  four  years'  in  lop  news 
8|>ot.  Know  news,  pro<luction.  stall 
training.  (k>  anywhere  lor  publisher 
who  wants  to  imi>rove  his  pnaluct. 
Box  596.  Editor  &  Publisher. 

REPORTER  —  three  years’  exiieri¬ 
ence  iKilice,  city  hall  l>eats  some  desk 
and  features  on  small  dailies,  seeks 
job  on  progressive  midille  sized  pa|>er. 
J-Sch(H)i.  SDX.  Massachusetts  pre¬ 
ferred.  Box  551.  E<litor  &  Publisher. 

REPORTER  —  11-year  veteran  with 
exiierience  ranKint;  Irom  reinirter  to 
manaifini;  editor  of  tiuality  meilium- 
sizetl  pa|>er.  No  hack  work  wanted — 
just  chance  to  develop  siKnificant 
stories.  Box  586.  Editor  &  Publisher. 

TELEGRAPH  EDITOR.  F'irst  award 
winner.  Presently  em|)loye<l  (five  years)  > 
medium  midwest  ilaily.  Quick,  exiiert.  i 
deiiendable.  sober.  Many  years’  exiie-  > 
rience  all  phases  newspaper  and  radio- 
TV  e<litinK  and  reporting?  plus  Kovern-  ] 
ment  information  and  overseas  corre¬ 
spondence.  Seeking  greater  challenipe. 
Married.  2  ehiblren.  A^e  39.  Box  577, 
Flditor  &  Publisher. 

WIDE  WORLD  REPORTER-EDITOR, 
27,  overseas  now*.  Perspective,  fresh¬ 
ness.  Box  589,  Editor  &  Publisher. 

WRITER.  REPfyRTER.  CX)PYREADER 
Twenty  years’  newspatiers.  magazines. 
Some  2(>().U90  wonls  sold  magazines. 
One  hook  ifhostetl.  Pnxluce  vivid,  con¬ 
cise  copy.  Now  reixirter-copyreader  on 
metropolitan  ilaily.  Seek  more  feature 
writinjf,  less  straight  reiKirtinpc.  Prefer 
Chart  Areas  10  or  12.  but  serious  con¬ 
sideration  tfiven  any  publication  valu¬ 
ing  guality  work.  Married.  45.  veteran, 
decree.  Box  587,  &litor  &  Publisher. 


UNTYPFID  WRITER  —  Shift  for  self, 
keyeil  for  wit,  pith.  28,  family.^  Re- 
IKirter-deskman  now!  Box  626,  Eilitor 
&  Publisher. 


YOUNG  EDITORIAL  WRITER  seeks 
same  or  news  job  on  FIusl  or  West 
Coast.  Box  616,  FUlitor  &  Publisher. 

YOUNG  MANAGINC;  F:DIT0R  of  6,0(0 
daily  seeks  eilitini?  or  writinK  txx^t  <>n 
larger  paiier.  Meaningful  features,  pho- 
toKraphy.  makeup.  Box  639,  Editor  & 
Publisher. 

Mechanical 

PRODUCTION  MANAGER 

.  .  with  comiiosing  and  press  room 
background.  25  years  on  small  and 
.  large  <lailies;  last  15  supervision.  New 
I  process  ex|>erience.  Presently  employed. 

I  Former  employers  for  references.  Box 
,  502.  Editor  &  Publisher. 

I  TAPE  PL"NCHER  wants  job.  Familiar 
'  with  machine,  etiitorlals,  classifie<l  or 
straight  matter.  Average  .500  plus  an 
hour.  Write  or  call:  Miss  Martha 
Loan.  Iillewilde,  Covington,  Va.  Tele¬ 
phone:  962-2475. 

'  COMPOSING  ROOM  FOREMAN  —  15 
i  years’  exiierience  <laily  newsiiaper  fore¬ 
man;  knows  all  mechanical  operations, 
including  TTS.  Best  references.  Avail- 
^  able  immediately  I  Wilfrid  Boisvert,  43 
Virginia  Ave.,  Vineland.  New  Jersey. 

I  Tel.:  O.Xford  1-6251. 

MECHANICAL  SUPERINTEND£»JT 
1  or  Composing  Rtxim  Foreman.  Union. 

,  30  Years'  experience — Hot  Metal,  CJold 
,  Tyi>e.  Color.  West  Coast  or  Hawaii 
preferred.  Top  pro<luction  guaranteed. 

!  Box  621,  txlitor  &  Publisher. 


BEGINNING  REPORTER,  or  other  '  Photography 

eilitorini  iwsition.  Master's  in  Journal-  1  - _ _ 

ism:  year's  exiierience  proofreading:  '  u «  dt,  ,irr,Dt.-ixrr-  xi  .  di.„ 

limited  reporting  exiierience.  Usher  '  GOOD,  HARD- WORKING  News 
Wanl.  780.  St.  John's  Place,  Brooklyn  tographer  who  can  write.  Can  hamlle 
Ig  M  Y  picture  etliting,  layouts.  Box  583,  Edi- 

!  ^  ‘ _ tor  &  Publisher. 

COPY  EDITOR  solid  exiierience  slot.  - - - 

rim.  wire,  makeup.  Fast,  accurate.  Public  Relations 

Box  623,  Eilitor  &  Publisher.  _  __  _ _ _ 

EHTTlNP  'WRTTTMP  PO^T  with  A  1  ALL-AROUND  PR  anil  publications 
EDITING  WRITING  POST  with  A-1  ntan.  33— administrative,  writing,  pho- 
newspap^  or  magazine.  New  York  tography.  layout.  Now  employed.  Four 
City  or  New  England,  souj^t  by  mar-  years’  newspaiier—  seven  years’  PR: 
neil  vet.  .8,  BA  (English,  Economies).  J-grad..  family.  Siiecial  knowleilge 
Five  years  exiierience.  all  phases  r^  .  civil  defense,  nuclear  energy,  travel 
porting,  eiliting.  writing  etc.  (with  -4a  &  Publisher. 

several  awards)  on  small-town  daily,  _ _ 

large  met  daily,  and  currently  as  asso-  r  irpirc  phapt  appa  9 

ciate  eilitor,  feature  writer,  daily  busi-  <  CtlAKl  AKJ!*A  2.  CjXI^ 

ness  newspaiier,  NYC.  Box  633,  Editor  ;  rienced  news  writer,  reporter,  radio 
&  PiiBliKhpr  newscaster  interestetl  college  public  re- 

_ ' _  _  lations  job  to  exchange  work  for  final 

EXPERIENCED.  YOUNG.  WOMAN  '  "pTbUsh/r”’'  * 

reporter  working  on  lar^e  Eastern _ ! _  - _ _ 

daily  seeks  West  Coast  relocation,  i 

BackKround  of  news,  features,  and!  IPDI I  Rl  F<;HOnTFR  MFFnFD?  9 

makeup.  J-5chool  (rrad.  Box  619,  Edi-  ,  I  KUU bLtbMUU I  tK  NttUtU.  . 

tor  &  Publisher.  „  i  s  *  «  i  a 

_  _  _  _  Man.  calibre  A-1,  ready  to  con- 

..  A  VT  A  A,.  .  I  ceive.  build  an<l  execute  solid  pub- 

MAN AGING  EDITOR  —  13  years  ex-  j  jjp  relations  program.  Experience 
jierience.  Seeks  managerial  or  eiiuiva-  <  with  all  communications  ammo. 

l.o,0(  0-o0,000  PM  daily  I  B.A.J.  Ex-newspaiierman.  In  cur- 

xSouth.  Strong  on  Iwal  news  and  e<ii-  ,  rent  PR  slot  several  years.  Thlrty- 
torials.  Sober,  efficient,  hard-working.  |  seven.  Minimum  $9,290  if  em- 
family  man,  loyal  to  employer.  Highest  j  ployer  will  iiermit  ethical  approach 

references.  Box  617,  Eilitor  &  Pub-  <  to  promotion  .  .  .  otherwise  save 

lisher.  iKistage.  Kentucky  or  weekend 

I  range  a  MUST. 

SPORTS  EDITOR-COLUMNIST.  Fif-  !  ^ 

1  teen  yenrs’  exiierience  makeuii — versetl  Box  540  Eilitor  &  Publisher 

in  all  siKirts.  Box  €22.  Eilitor  &  Puli-  ^ 

lisher.  - - - 

- —  - -  c  EDITOR,  conservative,  hard-hitting, 

SPORTS  WRITER.  25.  marrie.1.  seeks  I  seeks  opiwrtunity  in  PR  "ith  investor- 
siKirts  e<litor’8  post  on  small,  medium-  I  ..““’‘‘y-  Thert  Areas 

size<l  PM  daily.  Experiencwl  in  all  j  1.^  Experience,!  in  photography, 

phases  of  makeup,  layout  and  „ho.  !  Available  Jan. 

tography.  Excellent  references.  Box  :  '"T  p  "ii- 

I  652.  Editor  &  Publisher.  '  o()7.  Editor  &  Publisher. 


Public  Relations 

ALL-AROUND  PR  and  publications 
man.  33—  ailministrative.  writing,  pho¬ 
tography.  layout.  Now  employed.  Four 
years’  newspaiier—  seven  years’  PR: 
J-grad..  family.  Siiecial  knowle<ige 
civil  ilefense.  nuclear  energy,  travel 
fields.  Box  549,  Editor  &  Publisher. 

COLLEGES— CHART  AREA  2.  Expe¬ 
rienced  news  writer,  reporter,  radio 
newscaster  interesteil  college  public  re¬ 
lations  job  to  e.\change  work  for  final 
credits  for  degree.  Box  546,  E<litor  & 
Publisher. 


;  TROUBLESHOOTER  NEEDED?  ? 

Man,  calibre  A-1,  ready  to  con- 
I  reive,  build  and  execute  solid  pub- 

i  lie  relations  program.  Experience 

I  with  all  communications  ammo. 

'  B.A.J.  Ex-newspaiierman.  In  cur- 

i  rent  PR  slot  several  years.  Thirty- 

I  seven.  Minimum  $9.2(10  if  em- 

I  ployer  will  iiermit  ethical  approach 

'  to  promotion  .  .  .  otherwise  save 

IKistage.  Kentucky  or  weekend 
range  a  MUST. 

Box  .540  Eilitor  &  Publisher 


.  ED'TOR,  conservative.  haixl-hitting, 

:  seeks  opportunity  in  PR  with  investor- 
'  owned  utility.  Prefer  Chart  Areas  7, 
j  10  or  12.  Elxperience,!  in  iihotography, 
I  layout.  Top  references.  Available  Jan. 

1.  Seek  challenge-  not  just  a  job  I 
I  Box  507.  Elditor  &  Publisher. 


SPORTS  WRITER.  Prep  or  College.  SEVENTEEN  YEARS’  PR.  wire, 
two  years’  exiierience.  College  grad.,  newspaiier,  radio,  magazines.  Nation- 
28.  veteran.  Available  immetliately —  .  ally  known  free  lancer.  Desires  iiosi- 
go  anywhere!  A-1  references.  Donn  tion  where  results,  not  symliols.  are 
Selhorn.  42.55  Eighteenth  St.,  San  criteria.  Prefer  West.  Southwest,  over- 
Francisco  16.  Calif.  I  se.ts.  Box  624,  Editor  &  Publisher. 


piiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiitiiii'.i'y 

I  Lexicon  Lese  Majeste 

I  Louisville,  Ky.  Library,  nee  morgue  —  A 

1  Nipht-side  reporters  of  the  place  where  they  throw  away 
"  Courier-Journal  are  seeking  needed  news  clippings. 

=  to  ambush  an  unsuspecting  Sunday  department  — 

-  representative  of  one  of  the  A  place  for  jieople  who  don’t  _ 

charitable  foundations.  work  weekends. 

^  If  the  ambush  succeeds,  Political  writer  —  One 

-  the  staffers  hope  to  have  w'ho  writes  long  stories  pre- 
^  their  monumental  “N  e  w  s  dieting  what  will  happen  fol- 

Room  Dictionary”  published,  lowed  by  long  stories  ex- 
=  Since  publication  is  unlikely,  plaining  why  it  didn’t  hap- 
these  gems  have  been  lifted  pen. 

?  from  the  original  manu-  Washington  currespond- 

-  script.  Names  have  been  ent — See  Political  Writer. 

2  omitted  to  protect  the  guilty;  Headline  —  Where  the  ^ 

=  Bulldog  —  The  tenacity  editor  used  to  part  his  hair. 

with  which  managing  editors  Wire  desk — A  desk  made 
4  refuse  raises.  out  of  wire. 

J  Galley  —  Tyiie  of  slaves  Copy  —  A  breed  of  cat. 

^  reporters  think  they  are.  Amusement  editor  —  A 

I  Deadline  —  Lead  sentence  person  who  doesn’t  care 
of  .some  news  stories.  much  for  television,  movies, 

I  Color  killer  —  An  editor,  the  theater,  or  music.  = 

I  Copy  editor  —  A  copy  Nepotism  —  Political  phil-  = 

g  reader  on  a  prestige  paper.  osophy  originating  in  Nepal. 

I  Dummy  —  See  above.  Fourth  Estate  —  Cate- 

I  Makeup  —  What  women  gory  of  workers  ranking 
wear  on  their  faces.  fourth  in  a  newspaper’s  pay  - 

i  News  editor  —  A  killer  scales.  = 

I  from  out  of  space.  Suburban  beat  —  Slang 

1  CiTV’  HALL  beat  —  What  remark  heard  in  description 

2  the  city  hall  reporter  is  after  of  a  beat  on  which  liquor  is  ^ 
I  covering  city  hall  all  day.  plentiful. 

I  Overline  —  Like  when  a  Proof  —  What  some  news- 
I  story  won’t  quite  fit  the  hole,  men  are  100  in. 

I  Byline  —  What  happens  Quoin  —  Scarce  item  in 
7  to  the  line  when  it  won’t  fit  newsman’s  pocket.  ^ 

I  the  hole.  Rim  man  —  N  e  w' s  m  a  n 

I  Agate  —  A  something  whose  preference  in  women  2 
i  which  editors  don’t  have  all  runs  to  those  with  well- 

i  theirs.  formed  glutei  maximi,  esp. 

J  Scoop  —  (1)  A  thing  the  on  publications  in  Dixie.  n 

I  girl  in  the  cafeteria  dishes  Asthma  —  Stalling  device  ^ 

I  out  ice  cream  with.  (2,  pre-  favored  by  reporters,  editors,  = 

I  ferred)  A  revealing  neckline  and  all  hands  up  to  pub-  - 

I  on  a  woman’s  blouse  or  lisher,  to  w’hom  denied.  As  = 

I  dress.  in,  “I  dunno,  sir,  wait  a  I 

I  Police  belvt  —  every  ar-  minute  and  I’ll  asthma  (city  = 

I  rested  suspect;  if  you  can  editor)  (managing  editor), 
j  believe  the  suspects’  lawyers,  etc.”  ^ 

. . . 


5  Editors  Given 
‘Alma’  Awards 

Chicago 

Five  daily  newspaper  women’s 
page  editors  were  presented 
“Alma”  awards  by  the  American 
Home  Laundry  Manufacturers’ 
Association.  Awards  were  made 
in  recognition  of  service  and 
interest  to  homemakers  through 
the  effective  use  of  instructive 
and  creative  information  on 
home  laundering. 

Winning  editors  were 
Dorothee  Poison,  Kansas  City 
(Kans.)  Kansan;  Lee  Major, 
Charlotte  (N.  C.)  News;  Jean 
Henniger,  Portland  (Ore.)  Ore¬ 
gonian;  Geneva  Newell,  Pasco 
(Wash.)  Columbia  Basin  News; 
and  Joyce  Barkley,  Chico 
(Calif.)  Enterprise-Record. 


Marching  Song 

Louisville,  Ky. 
“The  Courier-Journal  March” 
will  be  premiered  Nov.  18  by 
massed  high  school  bands  play¬ 
ing  at  half-time  of  a  University 
of  Kentucky  football  game.  Com¬ 
poser  of  the  tune  is  Robert  B. 
Griffith,  head  of  the  music 
education  department  of  the 
University  of  Louisville. 

• 

On  Business  Desk 

Cleveland 
A1  Rothenberg,  automotive 
editor  of  the  Cleveland  Press 
and  News,  has  been  appointed 
assistant  business  editor.  He  will 
continue  covering  auto  news. 
Don  Silver  was  named  business 
editor  recently. 


700  to  Attend 
SNPA  Meetings 
At  Boca  Raton 

The  58th  Anniversary  Conven¬ 
tion  of  Southern  Newspaper 
Publishers  Association  will  take 
place  Nov.  13-15  at  the  Boca 
Raton  Hotel  and  Club,  Boca 
Raton,  Florida.  Room  reserva¬ 
tions  have  lieen  requested  for 
nearly  700  members  and  guests. 

Features  of  the  Monday  morn¬ 
ing  business  session  include  a 


SHARING  the  microphone  et 
Ohioana  ceremonies  are  Mrs. 
Louis  B.  Seltzer  and  Rcy  W. 
Howard. 


presentation  by  Charles  T.  Lips¬ 
comb  Jr.,  president  of  the  AN  PA 
Bureau  of  Advertising,  and  a 
panel  discussion  of  developments 
affecting  newspapers  under  the 
federal  Wage  and  Hour  Law. 

On  Monday  afternoon  business 
conferences  will  be  held  for 
member  newspapers  in  three 
circulation  brackets.  Chairmen 
of  these  conferences  are  Wayne 
C.  Sellers,  Rock  Hill  (S.  C.) 
Herald;  George  Warren  Hodel, 
Berkley  (W.  Va.)  Post-Herald 
&  Raleigh  Register;  and  W. 
Frank  Aycock  Jr.,  Memphis 
(Tenn.)  Commercial  Appeal  and 
Press-Scimitar. 

The  Tuesday  morning  general 
session  will  feature  addresses  by 
Merriman  Smith  of  United  Press 
International,  under  the  title, 
“The  White  House  As  a  News 
Source;”  and  William  L.  Ryan, 
Associated  Press  news  analyst, 
on  “News  and  the  United 
Nations.” 


Howard  Honored 
As  Son  of  Ohio 

Columbus,  Ohio 
Roy  W.  Howard  of  New 
York,  chairman  of  the  execu¬ 
tive  committee  of  Scripps-How- 
ard  Newspapers,  was  presented 
with  the  1961  Ohioana  Career 
Medal  at  the  32nd  annual  meet¬ 
ing  of  the  Martha  Kinney 
Cooper  Ohioana  Library  Asso¬ 
ciation  here  last  week. 

The  award  was  presented  by 
Mrs.  Louis  B.  Seltzer,  wife  of 
the  editor  of  the  Cleveland 
Press  and  News  and  immediate 
past  president  of  the  associa¬ 
tion.  Mr.  Howard  was  praised 
as  a  “gatherer,  editor  and  dis¬ 
tributor  of  news  —  par  excel¬ 
lence.” 

Talks  About  EWS 


The  speaking  program  on 
Tuesday  morning  will  be 
followed  by  election  of  officers 
and  directors.  The  officers  to  be 
elected  by  the  membership  are  a 
president,  vicepresident  and 
treasurer.  The  office  of  vicepresi¬ 
dent  was  abolished  by  the  Asso¬ 
ciation  many  years  ago,  but  was 
reinstated  to  become  effective 
this  year  by  vote  of  the  1960 
convention. 


Mr.  Howard,  a  native  of 
Gano,  Ohio,  spoke  of  the  found¬ 
ing  of  the  Cleveland  Press  by 
E.  W.  Scripps,  in  1878,  as  the 
Penny  Press.  He  said  the  paper 
today  w"as  being  piloted  by  “one 
of  America’s  most  brilliant  and 
successful  editors,  a  tried  and 
true  son  of  Ohio,  Mr.  Seltzer.” 

Mr.  Howard  said  Mr.  Scripps 
broke  the  monopoly  on  collec¬ 
tion  and  distribution  of  national 


Directors  are  to  be  elected  and  international  news  by 
this  year  for  Louisiana,  Missis-  starting  his  own  wire  service, 
sippi.  North  Carolina,  Tennessee  now  known  as  United  Press  In- 
and  West  Virginia.  temational. 


Chain  of  profitable  major  market  neighbor¬ 
hood  newspapers.  Grossing  almost  $250,- 
000.00  annually  and  operating  with  high 
overhead  which  can  easily  be  reduced. 
Priced  at  $160,000.00  on  terms. 
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LINOFILM 

system 


This  is  LINOFILM  . . . 
Turret  Type  Turntable 


With  Linofilm,  there’s  a  library  of  faces  right  at  your  fin¬ 
gertips.  This  turret  holds  18  grid  fonts.  This  makes  108 
faces  and  sizes  available.  At  a  moment’s  notice,  any  font 
may  be  changed  and  replaced.  It’s  as  easy  as  putting 
bread  in  a  toaster.  The  grid  approach  to  typography  in  the 
Linofilm  system  offers  highest  quality,  complete  flexibil¬ 
ity,  and  lowest  cost.  From  Keyboard  to  Photo  Unit  to  Com¬ 
poser,  Linofilm  is  the  world’s  only  complete  system  of 
photocomposition!  Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5,  New  York. 


Headline  in  Linojilm  Spartan$ 

Text  in  Linofilm  Century  Expanded 


ermteil  in  U.S.A. 


Su4y  ■_ 


A  Toast. ..to 


&:HS”;S5aisS.ta 


As  I  fly  to  New  York  tonight  at  dinnertime  I  shall  lift  my 
thimbleful  of  champagne  aloft  and  toast  — MAXINE! 


This  enthusiasm,  volunteered  by  a  New  Yorker  on  a  visit 
to  Houston  in  1959,  influenced  the  naming  of  one  of  today’s 
most  exciting  cafe  society  columns. 

Its  name:  Big  City  Beat— by  Marine. 

Its  author:  Pert,  blonde  Maxine  Mesinger. 

Its  newspaper:  The  Houston  Press. 

Leading  a  life  of  constant  stardust,  Maxine  knows 
Houston,  particularly  its  glamour  side,  like  few  others. 
The  impact  of  her  column  is  such  that  when  celebrities 
visit  Houston  they  flock  to  her,  often  request  her  appear¬ 


ance  at  star-studded  events  occurring  in  New  York,  New 
Orleans,  Hollywood. 

Yet  the  most  amazing  thing  about  Maxine  is  herself.  Her 
enthusiasm  about  the  personalities  and  events  she  covers 
is  limitless.  This  sometimes  leads  people  to  kid  her  about 
being  stage-struck.  Her  unabashed  reply:  “Sure  I  get 
excited  over  meeting  celebrities.  I  want  to  stay  this  way. 
The  day  I'm  bored  I’m  dead.” 

Little  wonder  that  this  excitement  is  constantly  rubbing 
off  on  thousands  of  Houston  newspaper  readers  as  they, 
too,  toast  “MAXINE!” 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  .  WorW-rW.eram  t  Th»  Sun 

COLUMBUS  .  . 

•  •  a  Crfi<an«Javrne/ 

OeiVER  .  .  . 

Re<ky  Mountain  Nows 

EVANSVIUE.  .  . 

a  a  a  a  PfOSS 

CLEVELAND  .  .  . 

•  •  Pftit  and  Nows 

aNONNATI  .  . 

.  .  Peit  A  rimaj-Stor 

BiRMINOHAM 

.  .  •  .  Posf-HoroM 

HOUSTON  .  .  .  . 

a  a  a  a  Pr*«f 

PtTTSMJRGH.  .  . 

KBiTUCKY  .  . 

•  .  •  Kanladry  odifjon 

MEMPHIS  .  . 

•  •  •  ProiS^Scimitor 

FORT  WORTH  .  . 

a  .  a  a  PrOU 

INOIANArOUS  .  . 

Cincmnofi  Pod  A  7imas*$for 

MEMPHIS  .  . 

.  Cammorciof  Appoat 

ALBUQUERQUE  .  . 

a  a  a  Tfibuno 

SAN  FRANOSCO  . 

.  N%wt^Coll  Buthlin* 
*Affi/iafad 

KNOXVILLE  .  . 

•  •  •  N«wi-Sanfin«/ 

WASHINGTON 

a  •  .  a  Oof/y  Nows 

EL  PASO  .... 

.  a  HoroM'Pofl 
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